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BURROUGHS 


Electric 


Bookkeeping Machine 


§ Every Electric Burroughs undergoes the severest kind of tests for efficiency and endurance betore leaving 
the factory. For instance: 

* A regular stock Burroughs was connected with an electric light plug. The ‘‘9’’ keys were depressed in 
all nine columns, and the “Repeat” button locked down to keep them depressed The operating bar was 
then lashed down with cord and the current switched on 

§ Operating at the rate of 160 strokes per minute — nearly three strokes each second — the Burroughs was 
left running continuously 24 hours a day for 18 days—or for a total of 4,147,200 strokes, listing and adding 
9,999,999.99 at each stroke, without a stop, The current was then turned off 


§ The Burroughs and its motor were not even heated. There was no oiling or adjustments to be made. 


The machine was ready to repeat the performance at once 


{ It is this kind of service which Burroughs users expect — and get. We test every Burroughs machine to 


do more than its owner can possibly expect of it—therefore the Burroughs never falls short of expectations. 


This policy, adhered to since the first Burroughs were built, explains why the Burroughs comprises over 90 
per cent of all the adding and listing machines in use today—and why more than 95 per cent of all the electric 


adding machines are Burroughs. 


Over 65,000 in Daily Use 


Burroughs Adding Machine Company 


67 Amsterdam Avenue 


Detroit, Michigan, U. S. A. 
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STRATHM 


Typewriter Papers and Manuscript Covers 








F you want your money's worth and a line you will be able to sell and sell again, put in STRATHMORE, 
@ STRATHMORE has been, is and will be a synonym for paper excellence and paper value and 


STRATHMORE Typewriter Papers and Manuscript Covers will as surely assist you in keeping or 
establishing a record for the best as they will maintain the ST "RATHMORE standard. The line is 


carried in a variety to suit all requirements. Write us about it. 


a a ee nee 








MITTINEAGUE PAPER COMPANY 


MITTIENEAGUE, MASSACHUSETTS, U.5.A. 
Makers of ‘STRATHMORE QUALITY ” 
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Oval shape steel tubes and rubber ends, 
One piece lock—a solid steel plate. 
One turn of key locks or unlocks. 
Locks on both posts alike. 

Takes up or adjusts its own wear. 
Light —Compact —- Strong — Durable. 


Chicago Binder and File Co. 


ARE EASILY THE LEADING MANUFACTUR- 
ERS OF THE BEST SECTIONAL POST BIND- 
ERS ON THE MARKET. Also the best Prong 
Binders for filing Railroad tariffs and other loose 
sheets; and as to ledgers, 


Current Loose Leaf Ledgers 


CURRENT LEDGERS DID YOU SAY? Where 
can you find a Loose Leaf Ledger that surpasses our 
three piece casting back MONARCH LEDGER in 
trength, durability, design or in any other important 

int necessary to make a first class, high grade 








ate 


CUT OF SECTIONAL POST END LOCKING TRANSFER BINDER 
Loose Leaf Current Ledger? 
WE ARE NOT GIVEN TO BLOWING OUR OWN HORN EVERY BINDER WE SEND OUT DOES THE BLOWING. 
Send your orders to the C. B. & F. Co. and secure the highest and best grade of goods at the right prices. 





Prompt and courteous attention to all inquiries. 


See Page 45 of this Magazine 
CHICAGO BINDER AND FILE CO., [35 So. Clinton St., CHICAGO, ILL. 
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s Manifest 


To any business man or accountant, after a five minute examination, that the Universal 
Adding and Listing Machine operates easiest, most conveniently and does the best 
work on account of having the register right above the keyboard in plain sight so you 
can tell at a glance if the machine is clear or how much has been accumulated; of 
having the carriage on top of the machine like it is on a typewriter where you can 
conveniently reach it; of having the paper roll handy to get at; of a paper feed that 
handles a single loose sheet or carbon copies and permits the roll paper to be pulled 
up and torn off properly without using both hands; of a keyboard that restores when 
the handle is two-thirds of the way back so the operator doesn’t have to wait to set 
up another item; of being able to take a total or sub-total without waste of time and 
effort to pull the handle a blank stroke ; of having totals and sub-totals always printed in 
red and of fixed alignment, accurate work, etc. 

In actual use the Universal is better than it looks, the key action is light, the lever pull is smooth 
and easy. It would help you on your work by adapting itself to your requirements without changing 
your office or accounting methods. 

The Universal is made in many sizes and styles to suit the small merchant or the largest concern 
and can be had to operate by hand or electricity as desired. The 
Universal is sold absolutely on its merits, can be purchased for 
cash or on easy payments and is fully guaranteed. 

Just give us an idea about your 
class of work and let us tell you all 
about the Universal—it won't cost 
you anything and you ought to know 
about the most modern Adding and 
Listing Machine made. 


Universal 
Avoine Macuine C a. 
Laclede Ave. 


St. Louis, - - Mo. 
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THE TERM REBUILT 


AS APPLIED TO TYPEWRITERS 


WAS FIRST USED BY THE REBUILT TYPE- 
WRITER COMPANY and JOSEPH E. GRADY 
of CHICAGO, ILLINOIS. 





Grady’s idea was an unqualified success. But this success was attained only by dint of 
blazing his own trail through the figurative wildernesses and by fighting off the wolves 
that are common to pioneerdom, in business as in life, But Grady set his standard 


“GRADY-REBUILTS” 


have set and will continue to set the pace for scores of imitators. - Imitation has been 
our greatest compliment and our greatest incentive to better our work. "We have led 
the imitator every step of the way and you will see that our gait does not fag, nor our 


GET IN LINE. 


Are you going to gain the opportunity we offer ? 


high and today the 


feet falter, 


Somebody in every city is going to win. 
Is it you or the other fellow ? 
Every day increases the number of dealers who have concluded to handle Grady-Rebuilt 
Typewriters to the exclusion of all others (including new machines) WHY ? 
FIRST—Because of the high grade quality. 
SECOND—Because we PROTECT the dealers always and work with them, and 
THIRD—RBecause he makes more money — quicker money —and gets satisfied 
customers. ‘‘ ’Nough said.”’ 
There is more money in handling Grady-Rebuilts than there is in handling a new ma- 
chine. If you doubt that statement ask Grady and he will make good. Look into the 
proposition at once. Get in line with the leaders and you will soon become the local 
leader in the typewriter game. There is no better time than the present. Write today 
—NOW—-Get in Line—That’s the word. Get in line with Grady-Rebuilt System. Let 
us show you'that we lead and others only follow 
You'll know yvou’re moving some, IF YOU ARE TO KEEP 
UP THE PACE WITH 


FP UIL T “As SQ0e ss Ever” 
FEWRITER. 


COMPANY” 


39 Dearborn St Josepn E. GRapy Chicago, Illinois 


PRESID 
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More good dealers handle the Fox than any 
other Typewriter 
HERE ARE SOME OF THEM 

















Every month witnesses dealers who have previously handled 
other machines, making application for Fox Agencies. 


THE REASON? 
Fox Typewriters Stay Sold 


Fox Typewriters are made better, have more improve- 
ments, greater durability, and bring a better price than 
any other typewriter on the market. 





A satisfied customer is the result of every sale 

Repairs are reduced to a minimum 

There are six models of the visible Fox ranging in capacity from the regu- 
lar correspondence machine to the long carriage insurance policy writing 
machine, all with interchangeable carriages, equipped with tabulator, two color 
ribbon, annular scale and every device to make a typewriter complete for cor- 
respondence, invoicing, billing, tabulating, stencil cutting, 
manifolding, everything any other typewriter will do, 
and more. 


We place the Fox on free trial and examina- 





tion at our expense 





Give us this privilege in your office. 
Descriptive Catalog FREE. 


FOX TYPEWRITER CO. 


Executive Office and Fact: ry 


215 N. Front St. Grand Rapids, Mich. 
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THE BASEMENT OUR PRESENT QUARTERS 1907 


OF THIS HOUSE 
WAS OUR FIRST 
FACTORY - 1892 
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MITYPEWRITER RIBBONS - CARBON PAE ERSI 


a mon mel WN oeee at a os or st 
2N the year 1892 the all ol dl an oon Mes | 


% business of the F.S 
» WEBSTER COMPANY 
was started in the base- 
ment of a little house = 
in the town. of Malden, Present Floor Space, 94,052 sq. ft. 
Massachusetts. This 

was over fifteen years ago, and during that 
time it has never been possible to keep 
abreast of our orders, although we have 
increased our plant several times in order 
to secure the necessary space. 

Realizing the increasing demand made 
upon us to supply the requirements of the 
dealers in the United States, in September, 
1906, we made another addition to our then 
already very extensive floor space. Since 
that time we have been busy installing 
new machinery and getting ready to take 
care of the dealers. The result is, we have 
more than doubled our manufacturing 
capacity of one year ago, and are now pre- 

































pared to handle any volume of business 


we may receive. 














WRITE FOR OUR NEW PROPOSITION TO DEALERS. 


F. S. WEBSTER COMPANY 


332-342 CONGRESS ST., BOSTON, MASS. 


NEW YORK CHICAGO PH!|LADELPHIA PITTSBURG LONDON PARIS BERLIN 
396 Broadway 211 Madison St 908 Walnut St. 432 Diamond Street. 67 King William St. | Rue Saulnier 10. Friedrichstr. 60. 























DEALERS MAKE MORE PROFITS FROM 
OUR LINE THAN FROM ANY OTHER 
BECAUSE WE SELL EVERY MACHINE 
AT WHOLESALE AND NO REPAIR 
DEPARTMENT IS NECESSARY. 


ALL MACHINES IN FIRST CLASS RE- 
BUILT CONDITION OR IN THE ROUGH. 


WRITE FOR PRICES AND LIST OR 
STATE YOUR REQUIREMENTS. 


THE LARGEST STOCK IN THE WORLD 
TO SELECT FROM. 


Get This Fixed in 
Your Mind 





amer’s 
ebuilt 
dy to Sell 











IF YOU WANT A SPLENDID SIDE- 
LINE, JUST TRY RAMER’S BICHROME 
ATTACHMENT FOR THE REMINGTON. 


THIS ONE BEST SELLER CONVERTS 
ANY REMINGTON INTO A TWO- 
COLORED WRITING MACHINE IN A 
FEW MOMENTS. GET THE AGENCY 
FOR THIS DEVICE. 





Please Your Customer and Make Money. 





Wholesale Typewriter Co. 


“TO THE TRADE ONLY” 


W. W. RAMER, President 
108-110 Duane Street New York, N. Y. 
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Why the heart is the 
trump in the Rebuilt 
Typewriter Business 








Because we sell to the 
trade only and do not 
enter into competition 


with the dealer by sell- 


ing the consumer. 
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This Desk fills 
A long felt 
Want 

Dealers will 


Find a Great 
Market for it 


A Flat Top Desk=With Pigeon Holes 


Here is a desk that is the very newest thing out in office desks. It is the “‘edition de luxe’ of desks in oak and 
ogany, combining every one of the latest features with the very highest class of workmanship and finish. 
This massive flat top desk with the sanitary feature, up off the floor, is the thing in desks today and this combines all 


the conveniences and pigeon hole room and arrangement of the roll top desk with the stylish and practical superior features 
of the flat top 





Something 
Entirely 
New 


The “Edition 
de Luxe” 
In Desks 


















man 


You can have any arrangement you want, for instance 

One of the pedestals can have a vertical file and’a top drawer with a card index. 

The left-hand side is a box on ball-bearings, which pulls out 13 inches and opens on hinges. This opens up two com- 
partments of pigeon hole boxes, legal blank drawers, letter file drawer, etc., just the same as in the roll top desk. 

All pedestal drawers run on ball-bearing supporters so they can be drawn 
out the entire length. 

To an office man who wants the very best thing in office desks—something 
serviceable and with an air of prosperity about it—the Wagemaker flat top desk is 
the best money can buy. 

Send to us for full information and photographs 








Your Filing System Made Perfect—The Services of an Expert Free 


To secure the services of an een rt and have him completely systen iatize the records of your office—bring you the 
UP-TO-THE-MINUTE methods used by the most successful houses in this country, would cost you probably not less than 
$500.00 

WE propose to doit FREE. You are to be the judge of our methods. W agemaker’s Book on Office Filing Systems 
is the F INAL WORD on this important subject. This book by Isaac Wagemaker, an acknowledged expert on Business 
Systematizing, covers completely and in detail every possible phase of the subject. Its text tells how, and its colored 
illustrations show the way every detail is taken care of It is the TEXT BOOK OF THE EXPERT IN SIMPLE 
LANGUAGE which will enable you to improve your systems to their greatest efficiency or add such systems as may be 
necessary to take care of your office work at the smallest cost. 


WAGEMAKER FILING SYSTEMS 


correspond in quality, construction and finish to our ‘“‘ edition de luxe ’’ desks—160 sizes and styles—handrubbed and hand- 
polished Golden Oak, our new satin dull rubbed finishes—ball-bearing drawers, 
reducing sections—a complete line all described in our catalogue. 





Sold by merchants in the large cities 


“Stands for Quality” 





Company, Limited. Dept. C 
Y———=e GRAND RAPIDS, MICH., U. S. A. 
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PITTSBURG 


An Unploughed Field 
For The Office Appliance Manufacturer 





“What Ye Sow—Ye Reap” 





Have You Secured Your Space In The 


Pittsburg, Business show 


Duquesne Garden 
APRIL 25th to MAY 2nd 





Write for Full Particulars to National Business Show Co. 
Park Row Building, New York 
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Universal Appinc Macuine Co. 


St.Louis 10 ?. 08 


National Business Show Co. 
Chicago Ills. 


Gentlemen 

In view of the excellent results secured from last week's 
Show, we have decided, after careful consideration, to take 
advantage of the discowmt proposition you are now offering and 
will send you by tomorrow's mail a contract covering space for 
the New York, Chicago and Pittsburg Shows. This wita the 
understanding that you will assign to us the same spaces at 
the New York and Chicago Shows which we occupied at the last 
Shows in both points and three spaces equally as desirably 
located at the Pittsburg Show. In event of its being 
impossible to give us the above mentioned locations for the 
next five Shows at each of the above cities, kindly wire us on 
receipt hereof. 

Our contracting with you for space for the next five 
Shows at the above cities, evidences our satisfaction with 
results derived from the Show just closed and assures you of 
our belief that the Business Shows are now a permanent 
institution. 

Yours very truly, 
IVERSAL ADDING MACHINE CO. 


td [Ako 


¥/s Manager 
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Move your desk a little—look under it. 


What becomes of that gray skum of dust when the door 
and window in the office are open and the strong draught blows 
under this desk? 

It is agitated, stirred up and blown little by little into your 
lungs. You breath it unconsciously, but deeply 

No wonder you feel stuffed up, drowsy and have an irritat- 
ing cough. 

Is it fair to yourself? 

Don’t take our word for it that there is dust, dirt and filth 
under your desk—look and see for yourself. 





MAKE THIS TEST YOURSELF 


Does it look clean, sanitary, tidy or even wholesome? 


Then send for a catalogue of the Gunn Sanitary Desks 


The kind that stands up off the floor 


so the carpet underneath can be kept clean easily by a broom or 
a Carpet sweeper 

There is plenty of drawer room in these desks. They are 
made in oak and mahogany, all sizes and styles 

Gunn Sanitary Desks are of the high grade Grand Rapids 
standard in workmanship, finish and construction 

Send for the catalogue today. 


GUNN FURNITURE COMPANY 


Sole Manufacturers of Gunn Sectional 





Bookcases and Filing Devices. 





WRITE FOR OUR SPECIAL 
AGENCY PROPOSITION 


Grand Rapids, Mich. 








SANITARY DESK 
No. 501 S 


ms 


SANITARY DESK 
No. 192S 





SANITARY DESK 
No. 5045S 
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The typewriter user always expects more and 
better service from the 


REMINGTON TYPEWRITER 


than from any other writing machine. He has 
reason to, a right to, and we want him to. 





Remington Typewriter Company 


INCORPORATED 


New York and Everywhere 
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A New Commercial Combination 


The Secor Standard Visible Writing and Billing Machine for speed and facility 
in billing affords a combination without a rival in the commercial world. The 
billing teatures are a distinct and invaluable addition to the machine for handling 
correspondence or commercial work of every nature, so that if a typewriter user 
were to purchase every make and model of writing and bifling machine now on 
the market, he could not secure the advantages combined in one Secor. 





Every demand of the commercial world (except writing in a bound book) is met 
with greater speed, greater facility, and greater ease than by any combination of 


machines now manufactured. 


Loose leaf condensed billing covering every system now in use is handled with so 
much ease, speed and precision that the heads of billing departments of some of 
the largest concerns in the United States have expressed the positive opinion, 
after seeing a demonstration of the work done on the Secor, that “the Secor will 
rapidly displace every billing machine now made.” 


For order work, for posting, for daily-monthly statement work, the same machine 
that handles your loose leaf condensed billing, and your correspondence, will 
answer perfectly. There are no attachments. There are no extras. Every 
machine is complete in itself. Every machine is a writing machine. Every ma- 


chine is a billing machine. 


The Secor will write with perfect precision on a piece of paper one-half inch wide 
and one inch long, or on a sheet of paper twenty-two and one-half inches wide 
and of any length. A fifty-page magazine can be put through the carriage and 
written upon as readily as the filmiest sheet of tissue. 


A machine of supreme excellence in con- 
struction and workmanship, it furnishes 
the commercial world with a new combina- 
tion of facilities heretofore unattainable 
and of the greatest possible value. 


The Secor Typewriter Company 


47 Housatonic Avenue 


DERBY, CONN. 
U. S.A. 
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J. E. THOMAS, Presiden A. K. GOODRICH, Secretary 


THE PIONEERS 


IN THE BUSINESS or REBUILDING 
TYPEWRITERS _ 


Mechanics’ Tools and Typewriter 
Parts Supplied to the Trade 





CYLINDERS RECOVERED 
All Makes - « « Se 


= Sa 


TYPEWRITER INSPECTION CO. 
317 BROADWAY, NEW YORK. 














ESTABLISHED: ---1892. 





The Printograph 








Is the printing machine especially adapted to exactly reproducing typewritter 

g . | & °} 
letters. It uses metal type, a typewriter ribbon and a typewriter platen, but reverses 
the process of the typist by a movement of the platen against the type, instead of 


striking the type against the platen 

It has a full page printing capacity of 84"x12” without crowding, and is equiy 
ped with a semi-automatic paper feed with a capacity of 2000 per hour, and is ad 
justable to any sized paper or card 

The Printograph may be operated by either hand or motor power, and is pro 
vided with a lever throw off and a safety device preventing the platen or typ 
being damaged by an unprepared contact. Uniformity of contact or impression 
has been obtained by special construction of the platen bearings 

The ribbon may be attached, detached, or reversed without soiling the hand 
fact is also true in regard to removing the paper, as there are no drags raking over the paper to smear it from the ribbon. 





which 
The type is set up in ine-unit cases, each holding one line of type and provided with a lock up. When an alteration is desired the 


case is unlocked and the particular type removed without disturbing the adjacent type. A novice is thus enabled to set up the type with both 


accuracy and facilit 
Electrotypes and linotype stock may be used in place of regular type 


The price of the Printograph is—$125.00. One chase, two sets of quoins, fifteen line it and baseboard is furnished with every machine. 
Tw pe cases and sufficient type for two set-ups is furnished at $15.00 net 
We are not in the type business and usually this part of the equipment may be purchased from a printers’ supply house. 


An electric motor will be attached tor $35.00 extra 
Dealers Wanted. 
COR ame — ; z 
LEITETTES ee We are desirous of getting in touch with reliable dealers who are financially 


i “mo Fon equipped to handle our product in their territory. We will not ship on consignment, 
a —— 2 but we do offer a most attractive trade discount to the right parties. 











9-22 Corn Exchange Bldg., 


The Printograph Company, MINNEAPOLIS, MINN. 
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Will write in two colors—one at a time— 


* 
Viecto never both at once 


In looking over typewritten correspondence one often sees some of the characters 
printed in two colors—part the color desired and part not. 

The Victor writes only the color desired. 

With its positive ribbon mechanism and one-inch typebar bearing, the Victor 
insures beautiful work — first, last and all the time. 









A Descriptive Catalogue Upon Request. 
Territory Open to Dealers. 






VICTOR TYPEWRITER CO., 812 Greenwich Street, NEW YORK 
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QUEEN DESKS °\wri't: DEALERS 


Because 
they 
are 
the 

Most 
Com- 
plete 
Type- 
writer 

Desks 

on 
the 

Market 





































No. 300 
Queen Typewriter Desk 
A Model of Convenience. 







No. 550 
Queen Typewriter Desk 














Queen Desks are built of best oak and are of a superior type of construction. They 
afford maximum capacity with minimum amount of floor space. Price and quality 
considered there is nothing so good on the market. A Sample Order will convince 


any dealer. We furnish a note book holder with each desk. $3 +. $3 ts 






















A Typewriter Desk Designed for Use in the Home 










No. 500 Closed 










Note the small space re 
quired when not in use 
Shipped folded. Comes 
ready for use. 







Patent Applied 
No. 500 
= Queen Typewriter Desk 











CATALOGUE SHOWING ENTIRE LINE SENT ON REQUEST 


THE MARYSVILLE CABINET CO. 


MARYSVILLE, OHIO., U.S. A. 
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Thirty five dollars in-your 
Pocket .« better Typewriter 
Service in your Office, 


when you buy the 
Ss — 
Just ponder over that a moment. Let it sink in, then read this slowly: 


NO OTHER TYPEWRITER IS SO PERFECT 
MECHANICALLY, SO SIMPLE AND EASY 
OF OPERATION, NO MATTER WHAT ITS 
PRICE MAY BE. 























That's good enough to investigate, isn’t it? 
Better get on the right track 


NOW. 





ROYAL TYPEWRITER CO. 
253 Broadway, New York 





HICAGO BOSTON PrN ADELPHIA 
OeETROIT RICHMOND CLEVELAND 
ours MINNEAPOLIS 
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We Sell Second-Hand 


Addressographs, Multigraphs, Phonographs, Adding Ma- 
chines, Copying Machines, Duplicating Machines, Time Record- 
ers, Typewriters, Filing Cabinets, etc, etc., in fact, everything 
now to be found in the office of the present-day business man. 
Some of these devices have never been used, some slightly used 
and others we have rebualt. Everything sold by us will be ex- 
actly as represented. CONSULT US BEFORE BUYING. 
It will be time well spent—mean a saving of anywhere from 
334°% to 60% to you. 

We are expert systematizers and can suggest most suitahle 
and economical methods and devices for any business. Carry- 
ing as we do every make of every office appliance we are un- 
biased in our recommendations. Result—you get an article 
best suited for your needs away below prices charged by makers. 


We Buy 

slightly used office appliances of every kind. Will pay 
cash, or find a customer, for anything you may wish to dispose 
of. All we ask is that it comes to us in good condition and 
with a clear title. 

We act as a clearing house for everything used in business 
offices. Tell us what you have t 
want and we will do the rest. To facilitate our getting togeth- 
er fill out the blank below and mail to-day. 


dispose of and what you 








| Seconp Hanp Orrice EguipMeEnt Co., 
Tottenville, Boro of Richmond, New York City 





We have on hand for sale or ex- | We would consider in exchange 
] inge, Price 
ime your est price on each | 
\ME ADDRESS 
‘‘Office bargains’’, monthly, sent free on request to buyers 
and managers 


‘‘All the time is bargain time with us.”’ 


Second Hand Office Equipment Co. 
Tottenville, Boro of Richmond, New York City 











A New 
Moneymaker 


For 
You 


a eames 
Carbon Paper Preserver 


Made of Mineral Fiber—Brass Bound—6 
Drawers—Moistening Pad in the Base Hole 
in each Drawer to lift up Contents. 


Retails $5.00 Discount” 


Keeps Carbons in Perfect State 
Cannot dry out 
Also used for holding stationery, bill heads, 
statements, etc. Keeps all papers fresh 
and clean in most accessible place. Just 
the thing for stenographer’s or bookkeep- 
er’s desk. 










Brass 
Blotter 
Bath 






Tuans on * 


MINERAL FIBER MOISTENER 
IN A NON-RUSTING BRASS CASE 


A great improvement over the old type 
of blotter bath construction. 


Silk 
Stitched 
Edge 


ANTISEPTIC COPYIER CLOTH 


Will not ravel or fray out. 


Write for Catalogue of our Entire Line 





The Adams Manufacturing Co. 


2230 Market Street 
PHILADELPHIA PENNSYLVANIA 


ROSS & CO., LONDON, ENG. 
Agents for Great Britain and Ireland. 
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The excellence of its 
work is only equaled | 
__ bythe ease with which 
it accomplishes it. 









, ‘ 
“hes = = - 


Write us or any branch 
for full information. 


THE SMITH PREMIER 
TYPEWRITER CO. 


Branches Everywhere 


SYRACUSE, N.Y. “Qo 







Mm Lrisinass Mar, wuee, N.Y, March, 25, 1908. 
, 


. tre, 
w-rhere. 
Peer Sip: 


é 
Smith Premjep 5. turns out The work of the 
Wry, sone iter has made it th 
©r Of over 800, i a e type- 





Smith Premier 
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AUTOMATIC 


NUMBERING AND DATING MACHINES 


Of Quality, Accuracy, Durability, Simplicity 


MODEL NO, 50 


WITH INDICATOR DEVICE 
EXTRA FINISH 


123456 


FAC GIMME IMPRESSION 


6 WHEELS 
CONSECUTIVE 
DUPLICATE 
REPEAT 


Ask for them: by 
MODEL 
NUMBER 

plainly marked on 

the front of each 
machine. 


WORKS: BROOKLYN, N. Y., U.S. A. 
The Largest Plant in the World devoted 


$6500 


IN STOCK 
FOR SALE 


Stationers 
Everywhere 


Ask for them by 
MODEL 
NUMBER 

plainly marked on 

the front of each 
machine. 


MODEL NO. 49 


HIGH GRADE LOW PRICE 


MODEL NO. 47 


AUTOMATIC DATING MACHINE 


123456 


Fac SIMUL IMPRESSION 


$500 


6 WHEELS 
CONSECUTIVE 
DUPLICATE 
REPEAT 


1G 16 22 0s 


ATTACHMENTS 


to the Manufacture of High Grade Num- 
bering and Dating Machines. 


WRITE FOR CATALOGUE JUST ISSUED 


THE BATES MACHINE COMPANY 


General Offices and Factory: 696-710 Jamaica Ave., Brooklyn, N.Y., U.S.A. 


New York 
346 Broadway 


Chicago 
315 Dearborn St. 


SELLING OFFICES: 
Manchester, Eng. 
2 Cooper Street 


London 
63 Chancery Lane 











LEVER $ 500 





Junior-$15 


The Smallest Complete 
Standard Keyboard Portable 


Typewriter 


The “Junior” (the pee case is sy 
is A pone. complete typewriter, wi 
Universal Keyboard. 
Alignment 
It simply can't go wrong. 
Speed. 


The ‘“‘Junior’’ can write 80 words a minute. 
While the big machines may write more— 


the av e speed of an expert on one of 
them is less than fifty. 


Paper Size 


Standard hg eae paper, same as any other 
high grade machine. 


Perfect. 


Durability 


Built of pressed chilled steel and metal. 
No machine will wear longer. sits 


Simplicity 
With fewer parts— more direct 
removable type wheel mee Sioned), 
the ‘‘Junior’’ keeps in condi Men beomne=2 
there 1s nothing to go wrong. 


Mantifolding 


The “Junior’’ will write an et sae 
two copies. Some machines will do more. 
nen ee 
business needs. ; 


/ ; 


$15.00. And at $100.00 it couldn’t be 
better built. 


AGENTS:—f you want a real live 
typewriter to sell, write to-day for 
agency terms. To save time better 
order a sample machine. 


Junior Typewsiter Co. $1 5 


NEW YORK, U. 3. A. 


a Ee 
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Underwood Revolving Duplicator 


Efficient Simple Durable Rapid 





Quality of Work Economy in Cost of Supplies 
Printing Capacity 74 x 16 inches 
The advent of the Underwood Typewriter marked a new 
era in the Typewriter World. The Underwood Revolving 
Duplicator with its Flexible Stencil Paper, non-corroding 
Inks, and scientifically constructed Equilibrator pressure 


Bar represents the biggest step forward in the art of 
duplicating. 


Catalogues Sent on Request 


MANUFACTURED BY THE 


Underwood Typewriter Company 


MAIN OFFICE: 
241 Broadway, New York City 


BRANCHES IN ALL PRINCIPAL CITIES 
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STEN! fcktisk.miek-mick 











This Address 


is neat and business-like 
Printed with the Addressograph 


3,000 per hour 


tising 1 I \ attention, mus 





+ 7 
r 


yndence 


® LOOK! ThisisOne : : : 


That’s why 30,000 brightest and shrewdest advertisers use the 
Addressograp! Their advertising is su1 reach the ‘“‘right man,” 


‘ 
be opened and read 


GETS BUSINESS 


The Card Index Addressograph combines all the features of a complete Card Index 


and a perfect addressing machine 
The only practicable method of handling a mailing list. 
You can not do business nowadays without a mailing list. 
have an Addressograph. Why not now? 


The Addressograph prints 3,000 different addresses per h« 
thing—everything; envelopes, statements, checks, time card 
used to advantage in any busines 

Shall we tell you why and he 
and sample indestructible printing plates. 


otner ni 


Eventually you must 


Addressograph Company 


230 West Van Buren Street 


CHICAGO, ILLINOIS 
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“ Office Appliances” 


4 OFFICE APPLIANCE. DEALERS: Are you dissatished with any of your present lines? Do you want to secure others that will 
os Isn't there some good office appliance that you could handle in addition to your 


WHAT YOU WANT 


ANUFACTURERS: Are you seeking a wider market for your wares. Are you looking for new agents, or better ones to sell your 
= ee me oe corer 0 taney for you, or are you desirous of finding first class “timber™ for your 


ses shad to co-cperato in thin direction 
SALES MANAGERS: Are you desirous of building up a record for yourself? Do you want to call to your fold a class of high 
grade salesmen who are able to get out and deliver the goods ? Are you anxious to secure just a few more good territorial agencies for your firm ? 


can help you in all these ways, and its publishers are always glad to co-operate in this direction. 


where you now make “ cents ?” 


present line, without any more selling cost, that would increase your dividends ? 
“Office Appliances" can help you in all these ways, and its publishers are always glad to co-operate in this direction. 


SALESMEN: Are you “working a territory” that does not pay you properly for your efforts in behalf of your house? Is there not 
some means by which you can double your earning capacity and thereby secure a larger 


ee eres Sereere esas? If so, 
Office Appliances” can help you in all these ways, and its publishers are always glad to co-operate in this direction. 


SUBSCRIBERS : 


Is there any special department of this publication that particularly appeals to you ? 


“ commission account ?* 


interest you more, were we to devote more effort towards it? What is the most important attraction you find in our columns ? 


" is aiming to benefit the greatest number of readers, and we want their criticisms, that we may help them and others. 


This ie the subscriber's paper—published for his help and benefit. 


WHAT WE WANT 


We desire that all those engaged 
Stationers, Salesmen 


Commercial 


CERNING THEIR BUSINESS, whether it be the improvement of conditions, the securing of new agencies 
forthe sale of goods. We KNOW that we have HELPED OTHERS just because they WROTE US of their needs and we can help 


you if you will co-operate with us. 
Do You Want Information Regarding Any of the Following Items ? 


Account Files 
Accounting Systems 
Adding Machines 
Advertising Booklets 
Adding Typewriters 
Addressing Machines 
Autographic Registers 
Bank F ittings 

Banks’ Supplies 
Barometers 

Baskets 

Bill-Lading Books 
Billing Machines 

Bill Files 

Binders 

Blackboards 

Blank Books 

Blotter Baths 

Blotter Holders 
Blotting Paper 

Book Cases 

Book Indexes 
Book-keeper's Supplies 
Book-rests 

Book Typewriters 
Cabinets 

Calculating Machines 
Calculating Tables 
Carbon Papers 


Cards 

Card Indexes 
Card Ledgers 
Card Systems 
Cash Boxes 

Cash Carriers 
Cash Registers 
Catalogue Binders 
Catalogue Files 
Catalogue Cabinets 
Chairs 

Check Books 
Check Files 
Check Protectors 
Codes 

Coin Counters 
Coin Wrappers 
Collection Systems 
Computing Devices 
Copying Books 
Copying Presses 
Copying Paper 
Copy Holders 
Coupon Books 
Crayons 

Desks 

Desk Attachments 
Desk Specialties 
Diaries 


ADDRESS ALL IN 


Directories 


Duplicating Machines 
Duplicating Supplies 
Embossing Machinery 


Envelope Sealers 
Erasers 

Eye Shades 
Fac-Simile Letters 
Filing Cabinets 
Filing Systems 
Fountain Pens 
Furniture (Office) 
Hectograph Supplies 
Index Cards 

Inks 

Ink Stands 

Invoice Books 
Ledgers 

Letter Files 

Letter Trays 
Library Supplies 
Litbographing 
Loose Leaf Binders 


Loose Leaf Specialties 


Machinery Parts 
Manifold Books 
Manifold Systems 
Marking Devices 
Memorandum Books 
Metal Furniture 


Mucilage 

Mucilage Bottles 
Novelties 
Numbering Machines 
Office Furniture 


Office Cutlery 
Oil 

Oilers 

Order Blanks 
Paper 

Paper Clips 


Paper Fasteners 
Paper Folding Machines 
Paper Weights 
Partitions 

Pens 

Pencils 

Pencil Sharpeners 
Postal Scales 

Price Books 
Punching Machines 
Repairing Parts 
Rubber Bands 
Rubber Stamps 
Rules 

Safes 

Safe Deposit Boxes 
Scales 

Sealing Wax 
Sectional Bookcases 





{QUIRIES TO 


in the Office Appliance business, be they Manufacturers, Sales Managers, Office Appliance Dealers 


or General Subscribers, to WRITE US AS OFTEN AS THEY DESIRE ON SUBJECT S CON- 
or the acquiring of new channels 


Second Hand Typewriters 
Second Hand Commodities 
Show Cases 

Signs 

Specialties 

Sponge Cups 

Stapling Machines 
Stationery Specialties 
Stationery Staples 

Stencil Cutters 
Stenographers’ Note Books 
Stenographers’ Supplies 
Talking Machines 
Telephones (Interior) 
Telephone Brackets 
Telephone Indexes 
Thermometers 

Time Locks 

Time Recorders 

Time Stamps 

Transfer Cases 

Transfer Signs 

Travelers’ Expense Books 
Typewriters 

Typewriter Cabinets 
Typewriter Parts 
Typewriter Supplies 
Tabulating Devices 
Writing Utensils 


INFORMATION BUREAU, Care “OFFICE APPLIANCES” 


303 Dearborn Street, Chicago, II1., 


U.S. A. 


Is there any other line of 


Is there any other that would 




















TYPEWRITER 
RIBBONS 


CARBON PAPERS 


I. M. C. 








@ New management, new 
policy, new machinery, 
new processes. 


@ Everything new and 
up-to-date. 


@ Second to none in hard 
finish varieties of carbon 


paper. 
@ Prices commensurate 
with quality. 


@ Pencil and Pen Carbon 
Papers, all kinds. 


@ Ribbons of all kinds for 
all typewriters. 


@ Two colored and three 
colored ribbons a spe- 
cialty. 


@ Agents wanted every- 
where. 


@ Special attention to 
large consumers. 


q Price lists, and sample 
carbon paper, to responsi- 
ble parties. 


@ Write today—you may 
forget it tomorrow. 


Indeliba 
Manufacturing 
Company 


Rochester, N. Y. 
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Adding Typewriter 


@ Your accounts entered, posted and footed 
with unerring accuracy, on bound books or 
loose leaves—one operation. 


@ From one to eighteen copies of Order 
made, with Bill, Charge and Shipping Ticket 
—one operation; the figures being added and 


transferred with precision. 


@ Will add American and English Currency 
—Linear Measures—Weights—or any Com- 


mercial Measures. 


—SEND FOR CATALOG AND COMPOUND ORDER FORM NUMBER FIVE———— 


Elliott - Fisher Company 


329 Broadway, New York 


OFFICES IN ALL PRINCIPAL AMERICAN AND EUROPEAN CITIES ———— 
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A MONEY MAKER FOR 
THE DEALER 














“The Visible that sacrifices Nothing in Mechani- 
cal Construction to the Principle of Visibility.” 





SEND FOR 


Catalogue (Simplicity Illustrated) 





Machine (Simplicity Demonstrated) 
Dealer's Contract (Co-operative Money Maker, Something New 


ad 








REMINGTON-SHOLES Co. 


127 Rees Street, Chicago 
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INDEX TO DEPARTMENTS. 

age 
ADDING MACHINE .... 131 
AMONG THE DEALERS... 130 
CASH-AUTOGRAPHIC REGISTER. 141 
COPYING MACHINES .. 125 
DOMESTIC OPPORTUNITIES... 56 
DUPLICATING MACHINES 122 
FOREIGN NEWS............ ae 
FURNITURE ........... ; 126 
LOOSE LEAF ....... 142 
PENS AND PENCILS....... 129 
ROR LE 136 
RETAIL TRADE OPPORTUNITIES 143 
RIBBONS AND CARBON... 130 
SPECIALTIES ........... 133 
STATIONERS’ SECTION... 92 
TYPEWRITERS ....... 60 
TIME RECORDER NEWS 121 
WANTS ... ty ; Last 

















A! CORRUPT mind and per- 
f==4 verted morals are inimical 
to honest business methods. 
Integrity and reliability are 
- never to be found in the company 
of dissipation and lewdness. 



































HENRY D. MARBLE 


‘ -PIlCE _ omanee President 
Rei ye NATIONAL ADDING MACHINE COMPANY 


MARCH —1908 Cleveland, Ohio 
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EVIEWING the Field of Typewriters, 
Adding Machines, Time and Cash Re- 
corders, Loose Leaf Devices. Office 

Furniture, Supplies and Specialties. 











A MONTHLY 
MAGAZINE 





UIDING the Interests of “oftice Appi 


and 
inventions. 

















Vi yl. 7 


CHICAGO, MARCH, 1908 


No, 4. 








The Business Show at Chicago 


HE Eighth National 3usiness 
Show, which opened at the Colli- 
seum February 1 and closed Feb 

8, added another chapter to the 
series of successful business exhibitions. 
It demonstrates thing, if nothing 
else, that the general public has become 
pretty well educated to the value of mod 
ern office equipments. The attendance 
was made up not only of those directly 
interested but of those indirectly inter- 
ested. \fter the first two nights the 
Coliseum was thronged and was the most 
any previous show. The ex 
most praise 
arrangement 


ruary 


one 


orderly ot 
hibits themselves 
worthy the 
highly commendable. 


were 
and veneral 
The Chicago show had been planned 
to run two weeks but shortly after it 
opened the management rescinded its de 


cision. This had the effect of keeping 
many dealers away; because they had 
made arrangements to come the second 
week. However, there was a _ goodly 


number there and the exhibitors had as 
much as they could do to keep a “tab” 
on them. 

A new element entered the show. This 
was pointed out above in the statement 
that many not directly interested were 
daily visitors. These were composed of 
that part of the general public that is not 
attracted to such exhibitions through 
curiosity but is attracted because there is 
something interesting to see. The exhib- 
itors have long desired this condition. 
Instead of seeing those whom they might 
meet in the course of daily business rou 
tine they wanted to see those who had a 
passive interest, so-called. For this be 
gets assimilative publicity. There is noth 
ing like having some one else tell some 
body else that this adding machine and 
that typewriter or this loose leaf ledger 
and that style pen is the best I ever saw 
The Chicago show was notable in this re 
spect. It pleased the exhibitors and. pre 
saged that future exhibitions 
will be more productive than ever. 

Uniformity in Decorations. 

The Eighth National Show bore 
other distinctive phase, quite apart from 
other shows. This year the management 
took charge of the decorating and the on: 
result of it was decided uniformity in tone 
management wanted to 
hines emphasized 
This could not bi 


business 
one 
and effect Che 


have thi rent ma 


, 1 , 
instead of fi ‘ xhibits 


A Description of the Show, Its Prom- 
inent Features and the Advancement 


had if a promiscuous decoration were al 


lowed; that is, one booth different from 
another in size and in decorative scheme. 
So the plan was changed wholly. The 
machines on exhibition stood out splen 
didly. One on entering the auditorium 
could distinguish where the typewriter, 
the adding machine, or some other device, 
was. Expressed differently, the eye could 
could catch, just where it was and 
Thus, machine against ex- 


Bee. 


what it was. 
hibit with everything in favor of the 
former. The idea was strong and very 


etfective. Complete symmetry resulted 

It also prevented unfairness and 
proportionateness. The visitors 
heard to comment quite favorably on this 
point. In a general way this is what the 
visitor saw. In the center of the build 
ing the booths were arranged in eight 
sections, four booths on each side in the 
four end sections and three booths on 
each side in the two center sections. Mid- 


dis 


were 


way and dividing the exhibitors columns 
of uniform height and size stood. Span- 
ning éach a striking sign in red with gold 
raised letters announced thé name of the 
exhibitor. Immediately under this an- 
other sign in light green with gold letters 
told the class of business. his sign, 
however, was poorly planned ; for it failed 
clearly to convey the nature of the busi- 
ness. The spectator had to look twice 
before he could tell just what it was. Ar- 
ranged along the sides of the hall the 
booths were also uniform in character. 


The illumination, and particularly the 
illuminating signs, was all that could 
have been desired. The illumination was 
arranged so that no one section of the 
Coliseum suffered at the expense of the 
other. In all booths the visitor could get 
a clear view of the display without hav- 
ing to strain his vision. This had the 
added advantage of making the uniform- 
ity in decorations more resplendent. It 
emphasized the scheme and elevated the 
tone of the exhibition. 


The illuminating signs were effective. 





SHOWING UNDERWOOD ELECTRICAL SIGN. 


watered 








unas os? 
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SMITH PREMIER CO. BOOTH 

Two of these especially attracted much 
attention. The Underwood sign at the 
south end of the auditorium and the Rem- 
ington sign at the north end. The Un- 
derwood bore the inscription, “Under- 
wood Visible Typewriter,” and caught 
the eye at once. The sign was directly 
above the Underwood booth that occu- 
pied the center of the south end of the 
building. This booth was very character- 
istic, as it gave the impression of a large 
gallery. The Remington sign bore the 
inscription, “Remington Billing Type- 
writer,’ and ran across the entire north 
end above the band loft. It was an elec 
trical changing sign and was the object 
of much attention. One could scarcely 
observe the sign without having his at- 
tention called to the unique Remington 
booth underneath. 

Some Striking Exhibits. 

There were an even hundred exhibitors 
representing forty-five classes of busi- 
ness. In addition to the standard office 
appliances such as typewriters, adding 
machines and office furniture, there were 
shown many specialties. 

Perhaps the most unique exhibit was 
that of the Remington Standard Type- 
writer Co. It occupied the entire north 
end of the Coliseum with the exception of 
one space in the northwest corner. Man- 
ager J. S. Bayes brought fifteen operators 
direct from the factory at Ilion and gave 
an actual demonstration of the building 
of the machine from the time its parts 


Peete _ 


UNDERWOOD DUPLICATOR CO. BOOTH 


COLUMBIA PHONOGRAPH CO. BOOTH 

are assembled to the final inspection. The 
spectator in this.manner saw a miniature 
typewriter factory. There were fifty ma 
chines built, all of which were sold on 
the floor of the show, the first one was 
bought by Robert G. Rose, in charge of 
the Success magazine booth. This ma 
chine was sold by M. H. Mendelbaum of 
the ‘Remington force. The operators 
were in charge of C. E. Maurice of the 
Remington factory. 

This display of the Remington com 
pany was made under most adverse cir- 
cumstances. On January 28 the Chicago 
office suffered a fire loss of $15,000, a part 
of which was the show exhibit. With 
characteristic energy Manager Bayes 
made arrangements with the New York 
office to duplicate the exhibit which was 
done within twenty-four hours. In this 
wise the company was enabled to carr) 
on its part of the business show without 
*any slip. 

The Monarch Typewriter Co. gave a 
demonstration of actual billing on a num- 
ber 3 Monarch machine fitted with deci- 
mal tabulator. Two employes of a large 
Chicago dry goods jobbing lhouse—a call- 
er and a machine operator—performed 
the actual work. The exhibition was for 
the purpose of showing just how billing 
is done in the packing room of a iobbing 


house. Copies of forms now in use with 


bills in triplicate containing from thirty 
to forty items together with quantities 
and values formed the actual operation 








ROYAL TYPEWRITER CO. BOOTH 


HAMMOND TYPEWRITER CO. BOOTH 
The time required to make it was less 
than a minute. 

The Hammond Co. showed 
mathematical machine writing 120 char- 
acters without increasing the keyboa 
the machine. 

Adding Machines Attract Crowds. 


Around the booths of the adding ma 


its special 


chines the crowds hung with evident 
interest. In the Burroughs booth there 
were thirty-four machines, a machine for 


every line of business. They were oper 
ated by hand and electrical power 
tests were held every evening between 
the world’s champion, L. E. Spalding and 
Harry Reynolds, champion of Chicago 
These contests consisted of turning out 
The outcome was that both 
Reynolds lowered — the 
The record of 6 minutes 


500 checks 
Spalding and 
world’s record. 


and 18 seconds, held by Spalding, was 
lowered to 6 minutes and 3 seconds. [his 
is Mr. Spalding’s individual and world’s 
record. Mr. Reynolds’ record of 6 min 
utes and 38 seconds was lowered by hin 
self to 6 minutes and & seconds 
Immediately across from the But 
roughs booth was that of the Universal 


Adding Machine Co. The Universal 
booth was in charge of C. H. Hunter, of 
St. Louis, assisted by ten sales ag: 
sections of the country 


trom var1ous ; 
The Universal exhibit was a business ex 
hibit entirely. The full line of machines 
was on display and the crowds times 
almost engulfed the booth. The featur 





Ww. G. LLOYD CO. BOOTH 
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MONARCH TYPEWRITER CO. BOOTH 


of the display was the Voucher or Shifting 
Carriage Machine. Two very clever oddi- 
ties were used as “pullers” by Mr. Hunter 
and his assistants that were called, “Bank 
Book’ and “34”. The bank book was an 
object of much interest and was scat 

tered over the entire building; “34” was 
pinned on the lappel and sleeve of every 

body who got near enough. This little 
novelty drew strong and had the effect of 
convincing without argument. Mr. Hun- 
ter conceived this clever thing on the 
train going from St. Louis to Chicago. 
There were over 100,000 of the two pieces 
of advertising distributed. 

The Comptograph Company's 
was directly opposite the Burroughs and 
Universal booths. There was a crowd 
there, too, and it was all E. A. Bansch 
bach, Chicago sales manager, could do to 
make his demonstrations. Not to be ex- 
cepted in the matter of advertising Mr 
Banschbach originated a novelty that 
took the form of a heart on one side of 
which was a cut of the Comptograph 
machine indicating that the machine was 
“in the very heart of things.” Every vis 
itor and exhibitor was placarded with the 
“heart”. 

The Pike Adding Machine scored a de 
cided triumph at the show in its exhibit 
of ten styles of machines—particularly its 
automatic machine. It made _ several 
sales, one that came under very peculiar 
conditions. A representative of the Wil- 
bur Mercantile Agency of Chicago called 
nes before deciding. 


booth 


( 
1 
I 


at the booth three tit 











H. WILSON SO. BOOTH 


BURROUGHS ADDING MACHINE CoO. BOOTH 


Finally, he said: “I'll take that machine 
Deliver it Monday and get your check.’ 
Harry B. Pruden, Chicago manager, was 
in charge, and personally conducted the 
demonstrations. 

The other adding machines—the Dunt 
ley Visible Ten Key, the Dalton, 
the Saxonia and the Wahl—had very 
interesting exhibits. The show dem 
onstrated conclusively that the add 
ing machine has become a very important 
factor in the commercial world. The bill 
ing and typewriter attachments as fea 
tures are in part responsible for the ceep 
interest taken. When it is recalled that 
the underlying principle of the adding 
machines is at least two centuries old it 
seems strange that it should have taken 
so long to gain the popular favor. But 
there is a vast difference between this 
principle and the present application of 
it. It is the Americanization of the prin- 
ciple that has made the adding machine 
take such a firm hold on present comme: 
ial institutions. 

Other Important Features. 
Closely akin to the typewriter and the 
adding machine is that of the Edison 
Business Phonograph displayed by the 


Business Phonograph Company. It is 
pretty nearly impossible to convey in a 
few words any intelligent idea of the 
commercial value of this machine. One 


has to see it in all its operations to just 
comprehend its importance. It 
garded by the business man as a perma- 
nent adjunct of modern business life. The 


is now re 








BUSINESS PHONOGRAPH CO. BOOTH 


SECOR TYPEWRITER CO. BOOTH. ‘ 


demonstrations at the show had to do’ 
with showing the accurate, changeable 
and economical phases of dictation. 

The exhibits in other lines were quite 
interesting. There were five exhibits of 
office furniture; three of typewriter at- 
tachments; four of time recorders; four 
of fountain pens; five of class publica- 
tions; six of duplicating machines; six of 
stationery specialties ; one short hand col- 
lege; four addressing machines; ten mail 
appliances; and so on through the entire 
list of office appliances. 

There is another feature to which atten- 
tion must be called, because it is a distinct 
departure in the cabinet device line. This 
has reference to the Dick Safe Cabinet 
Company’s display of steel safe closets. The 
effort to get something at once non-com- 
bustible and quite practicable is successful 
in this exhibition. In point of fact it is a 
novelty that even now occupies a permanent 
place in. office furniture. 

The Advancement Made. 

The progress made in the several lines 
of devices was one of the striking phases 
of the show. Apparently, and at first 
glance, they looked much the same as at 
former exhibitions. But there was a not- 
able difference. For instance, in the type- 
writer field, the billing attachments that 
were a distinguishing part of pretty near- 
ly every exhibit were marked improve- 
ments. In adding machines, the auto- 
matic machines have undergone import- 


ant change. The stationery field was no 


exception ; loose leaf devices and special- 


——s 


UNDERWOOD TYPEWRITER CO. BOOTH. 











OFFICE APPLIANCES 


























AS 1 SAID «GEFOR]® MaACAMS 
we wwe EVERYTHING 
‘ Aa 7 








| BUFFET | 


WY ITS SOMerninGe GArar MARIA 


STone 


' TER LAE A BLARNEY 


Joe 























HOW THE 


ties showed a wider range of adaptability 
and convenience than formerly. Office 
furniture, also; filing cabinets and the like 
indicated a strong leaning toward greater 
compactness together with an adoption of 
the “sanitary” features in patterns. There 
was the “stylo” pencil, too. How unique 
and serviceable! All along the line the 
same evidence of progress was noted. 

And another valuable point the Chica- 
go show brought out and which may have 
a decided bearing on future shows. The 
exhibitors did not seem to care so much 
about making actual sales. Of course, 
they wanted to get in all the sales possi- 
ble; this was natural. But what they did 
care for was to disseminate as much pub- 
licity as possible about their respective 
devices. In other words, the show, they 
looked upon, as a most favorable oppor- 
tunity of meeting those whom they have 
more or less difficulty in seeing in their 
offices. 

The Eighth National Show clearly 
demonstrated this fact. It will go a long 
way toward increasing interest and in 
widening the scope of business shows. 


VIEW OF MIDLAND PAPER CO. BOOTH 














ELIXIR OF LIFE WAS SERVED AT THE BUSINESS SHOW. 


The Personal Side of the 
Chicago Business Show 


The Exhibitors and Visitors in Word and in 
Cartoon. 


C. H. Hunter, in charge of the Universal 
Adding Machine booth, got terribly twisted in 
a Pullman sleeper going from St. Louis to 
Chicago for the show. He by some means hit 
on that “34” which played such a strong role 
didn’t deign 


at the Universal booth but he 
to say “it was 34 of what.” 

Bela A. Kiss, a member of the editorial 
staff of “Beton Zeitung” of Budapest, Hun 


gary, made a wild dash from New York and 
was a conspicuous visitor. 


H. L. Bean, vice president and sales man 
ager of The Typewriter Printing Machine Co., 
of Buffalo, manufacturers of the famous “Writ 
erpress,” had a hard time between the visitors 
to his booth and the typewriter men. Bean, it 
will be recalled, was one of the most successful 
typewriter salesmen of his day, and the mo- 
ment he began a demonstration on the Writer 
press some typewriter traveler would break in 
with, “Hello there, Bean!” 





E. M. Bennett, secretary and treasurer of 
the Writerpress Company, stood near his con- 
frere and received the salutation. After the 
show Bean left for a trip to St. Louis and 
Cincinnati, while Bennett returned to Buffalo 





Oreon E. Scott, president of the Standard 
Adding Machine Company of St. Louis, spent 
a short while at the show. 

W. H. Kidder, president and treasurer of 
the North Dakota Book & Stationery Com 
pany of Fargo, wholesale stationers, made a 
special study of the stationery specialties and 
returned home with the expression: “I enjoyed 
it very much.” 

S. B. Hall, field representative of the Mon 
arch typewriter, was “the minute man” in the 
Monarch booth. Hall took special delight in 
calling the visitor’s attention to the fact that 
the billing work done on the Monarch was “al 
ways less than a minute” in duration. 

C. A. Wolfe and M. A. Sumney, sales agents 
of the Egry Autographic Company 
for Chicago, were conspicuous exhibitors 


Register 


the floor 


———— 


P. M. Duggan, of the Duggan-Rider | 


pany, Erie, Pa., declared Erie wouldn’t do 
while the show was on. The Duggan-Ridet 
Company has built up a big business as office 
equippers and reports no hard times in his 
parts. 

S. H. Cady, Chicago salesman for 


versal Adding Machine Company, landed hard 
on W. L. Cluk, St. Louis sales agent for 
same company. It, had been all arranged that 
when Cluk made his appearance at the booth 
Cady, whom Cluk evidently did not know 
would take him through an actual demonst: 


tion of the Universal. Cluk made his appea: 


ance all right and at the proper time. Cady 
welcomed him as a visitor and proceeded with 
the demonstration It went along smoothly 


and with great eclat until Hunter and Mont 
gomery and Wilson, and others, gave the 
laugh. Then Cluk broke out—you! 





Walter B. Peabody, of the American Busi 
ness Supplies Co., Boston, spent the entire 
week at the show and added a big string to his 
friendship list. 





F. B. Thomas of the Western Bank Noté 
Co., Chicago, was a keen observer of the sp 
cialties. 

J. C. Harvey of the Moon-Hopkins Billing 
Machine Company, St. Louis, frequented th 
adding machine booths but didn’t find anything 
to be frightened over. “Wait till you see the 
Moon-Hopkins machine, boys,” he 

R. C. Bushnell and James K. Mower: 
the Chicago Remington office, were ther 


re ple ( 


Louis H. Mory, formerly assistant sa 
perintendent of the American Multigrap! : 
sisted J. O. Shepherd, manager of the Chicag 


office. 
R. B. Wilson, and that touring « 
were everywhere—the car outside and W 
inside the show Wilson was seen 
than 200 times and he never onc 
that automobile coat. The visitors to tl S 
& R. B,. ¢ the west side had 
version 























THE MULTIGRAPH AND THE JANITOR 
William J. Mullin, president Midland Paper 
Company, Chicago, had a striking exhibit. He 
placed 150 pound weights on several sheets of 
paper suspended from a rack as evidence that 
his paper was of the right quality. Mr. Mullin 
of the educational de 


Erbe Mfg. Co. of 


in charge 
Yawman & 


was formerly 
partment 
Rochester. 

Albert Ernst, treasurer and manager of the 
International Carbon Paper Co., New York, 
a prominent visitor. Mr. Ernst declared 
be all he expected. 


was 


the show to 





Lonn, vice president Great West- 
Porte, Ind., jumped from 
business show and said he 
the distance if neces: 


Charles A 
ern Mfg. Co., of La 
Florida to the 
would 
sary 


have gone twice 


H. B 


writer, 


Lamson, traveler for the Oliver type- 
from South Bend. Other Oliver 
there. 


ran in 


representatives were also. 


Joseph A. Raach, a prominent dealer of 


Kansas City, was about for three days. Mr 
Raach is president of the Business System 
Store and in short while has built up a 


strong organization. 

H. M. Wakeman, in charge of the Reming 
ton Buffalo office, hurried to the show for fear 
he would miss old co-workers 
J. B. England, of the home office of the Se 


cor Typewriter Co., was on and spoke most 


satisfactorily the results to the “Secor” 
from the exhibit 

David D. Walker, of the David D. Walker 
Co., Chicago, was not content with a two sec- 
tion exhibit but installed a “Walker Annex,” 


where he displayed some attractive office fur- 
niture 


Printing P 


The Miniature ress Co., Chicago, 
distributed a small card bearing the phrase, 
Smile, Dam You, Smil 

( De Crow, sup tendent Addresso- 
graph ( ( ago, | the factory long 
enough to s what other fellow” was 
doing All he had to do to keep his courage 
up was to remember that big order from Mil 
vaukee secured the day before Thanksgiving 

W. B. S. Matheson, manager of Macey Co.’s 
Ch go | id four pieces of cabinets 1n 


unfiniched 1 pany that ucht the eyes of 
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the dealers. These patterns had just left the 
factory where they had been under plan for 
several months. 


L. C. Spalding, of the Burroughs and inci- 
dentally the world’s champion on the adding 
machine, had a bevy of smiling dames about 
him constantly when making his demonstra- 
“Oh, how fast you work that machine, 


tions. 
Mr. Spalding,” was their comment 

Charles E. Maurice led those fifteen douty 
Remington warriors from Ilion to the show 


The crowds about the Remington booth sin 

ly picked Mr. Maurice out as the demon- 
strator. He led them, too, from the first stage 
of building the machine to the last. 


gularly 


Harry Van Alstrynen, who came from the 
Remington factory to assist in the exhibit, has 
been with the company twenty-one years and 
is considered the expert aligner of the world 
His record of driving and type in 
twenty minutes never has been equaled 


aligning 


“Long Distance” W. O manage! 
office appliance department ofl Clark & 
Stuart Co. of Vancouver, B. C., went the pace 
at the show. He reasoned, “if a 
all the way from Vancouver he had better see 
everything.” 


Webster, 
the 


man comes 


Frederick A. Burnham, Jr., manager of sales 
sates Mfg. Co., New York, took a large num- 


of dealers and customers out nd 


ber to dinner 
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to the theater while at the show. He also 
made a business trip to Milwaukee and St. 
Paul. Wonder why Burnham didn’t unlock 
that case of his? 

Ralph Millison, president Millison Office 
Supply Co., Wichita, was on the lookout for 
“good things” and left for home via Cincin- 
nati, St. Louis, Kansas City and other places 
with an armful of printed stuff. He carried 
six auto catalogs, too. 

Fred T. Wiggins, of the John B. Wiggins 
Co., engravers, plate printers, and die em- 
bossers, was easily the “big show” in “patent 
book form cards.” He had a large table in 
the center of the Wiggins booth on which he 
showed samples of this class of work, each 
done in a special sample of patent book 
leather. “It’s the finest work I ever saw,” 
ran the comment. : 

The following Burroughs representatives 
were there: C. N. Smith, manager Business 
Systems Department; A. Burkestreuser, sales 
manager at Peoria; George Andrews, Seattle 
manager; W. O. Webster, Vancouver repre- 
sentative; P. G. Bender, Cedar Rapids man- 
ager, and E. St. Elmo Lewis, advertising man- 
ager 

W. G. Duncan, office appliance and type- 
writer dealer of Johannesburg, South Africa, 
spent the entire week and added several new 
agencies. 
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Secord and Baum, most enterprising dealers 
of Milwaukee, were special guests of exhibi- 
tors. 






E. C. Barnes of the Business Phonograph 

Co., had this to say of the show: “Best busi- 
ness show ever held. We have done more ac- 
tual business than ever before; have taken 
more orders than we could take care of.” And 
still Barnes had time to blaze a path from the 
upper to the lower floor. 
_ N. C. Durand, general manager of the Busi- 
ness Phonograph Co., spent two days at the 
show, one at Milwaukee and one at Minne- 
apolis. The one he spent at Milwaukee was 
in company with his Chicago manager, Mr 
Barnes, above alluded to, and was an actual 
test of “made famous,” etc. 

H. B. Pruden, Chicago manager of the 
“Pike,” was assisted by W. R. Bailey, Charles 
Dickens, George Farmer and Frank E. Roth. 





William H. Roodifer, auditor Fred S. James 
Co., Chicago, purchased a new style “Pike,” 
an automatic shift carriage machine. 

The Pike Co. had ten machines on exhibit, 
among them the famous fraction machines for 
making statements and the latest model of the 
automatic carriage machine. Manager Pruden 
sold a machine to the Wilbur Mercantile 
Agency of Chicago, making the delivery and 
getting the check on the Monday following 
the show. 


G. E. Newgardner, mechanical superintend- 
ent of the Pike Company, assisted at the booth 
in giving demonstrations to those interested 
in the working parts of the machine. 


W. E. Chutes of W. E. Chutes & Co., Janes- 
ville, Wis., closed several contracts while at 
the show. 
































WHEN YOUR TIME IS NEARLY UP 
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H. C. Fleming and J. W. Chesney were in 
charge of the Wm, G. Lloyd Company booth 





A. E. Johnson, of Cadillac, Mich., was prom- 
inent about the Pike booth. 

H. R. Erbaugh, auditor of the Winona As- 
sembly, at Winona Lake, Ind., visited for the 
purpose of getting a hint or two that might 
be useful to the Assembly. 

W. B. Lemt was another long distance vis- 
itor, coming direct from his home at Phoenix, 
Arizona. 

The Brandt Cashier Co.’s booth was under 
the auspices of M. Norden and Philip B. 
Smith 





Konrad A. Brandt, representing the Oscar 
Muller Co., manufacturers of the Saxonia- 
Unitas reckoning machine, made his first trip 
to Chicago. He has been in the United States 
nine months and will return to Germany in the 


spring. 





F. E. Van Buskirk, secretary forWyckoff, 
Seamans & Benedict, and John Calder, super 
intendent of the factory, were visitors. 





Manager J. S. Bayes of the Remington Chi- 
cago office, brought all his country salesmen 
in for the show. His city salesmen alternated 
nights assisted by young ladies. 





The Hammond typewriter booth exhibited 
the diplomas and medals won by the company 
at foreign exhibitions. The Gran Premo given 
by the International Exposition of Arts and 
Manufacturers of Madrid, Spain, in 1907, and 
two gold medals, awarded for most points of 
merit for typewriter machines, together with 
other medals, were shown. 





Among the visitors to the Hammond booth 
were C. B. Hector, Cincinnati manager; W. W. 
Phillips, St. Louis manager; W. H. Mellin, De 
troit manager, and E. K. Stephenson, general 
manager. Miss Emma Stephenson acted as 
special New York representative and demon 
strator. The booth was in charge of E. L 
Ashcroft, Chicago manager. 

The American Multigraph Co. was in charge 
of J. O. Shepherd, Chicago manager, assisted 
by seven of his salesmen. 

About the Universal booth were seen the 
following: A. E. Bennett, New York sales 
agent; Gray A. Henrich, Philadelphia sales 
agent; L. B. Graham, Birmingham sales agent; 
\W. A. Harshaw, Indianapolis sales agent; John 
J. Little, Evansville sales agent; Jabe Conrad, 
New Orleans sales agent; C. R. Smith, Louis 
ville sales agent, and R. C. Allen, of Daven 
port, and W. L. Clark, of St. Louis. C. H 
Hunter, in charge of booth, had fifteen assist 
ants. C. H. Flinterman, general manager and 
F. C. Rinche, chief of the invention depart 
ment, were on from St. Louis for several days 

“Hello” Henrich, the Philadelphia _ sales 
agent, got his share and declared he never 
would attend another business show; for every 
where “Hello” went he was greeted with, 
“When You’re Going Back”? If there is any 
thing Henrich hates it is to be handed this 
salutation Henrich was away downstairs 





a good place, too—when some voice from the 
other end yelled out, “When You're Going 
jack, Henrich?” Henrich yelled back, “Oh, to 
—— with you.” 

“Make Things Right” J. H. Hildreth, west 
ern representative of the Esterbrook Steel Pen 
Co., was there all week 


D. M. Alkire, manager of the Underwood 
Chicago office, was the recipient of much at 
tention in the Underwood booth. The Under 


wood booth was arranged like a huge gallery 
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THE CAT SHOW IN THE ANNEX 

ATTRACTED THE LADIES. 
and Brother Alkire invariably stood in the cen 
ter at the rear, reception like, and greeted a 
long line of callers. His debonair way caught 
fast with the crowd. The reception took place 
in the afternoon about 3 and lasted long 
after 6. 





E. C. Overholt, auditor of the Fullerton 
Powell Hardwood Lumber Co. of South Bend, 
Ind., bought an “Addressograph” at the show 
—one of the styles used for large lists. 





F, A. Richards, Chicago salesman for the 
Addressograph Company, was showered with 
congratulations on that big $25,000 contract 


he pulled off in Milwaukee the day befor: 
Thanksgiving 
The Addressograph Company exhibited 


seven of the latest models, card index ma 
chines. C. D. Worthington, sales manage! 
was in charge 


In the Fox typewriter booth was seen W. R 
Fox, president; C. B. Hamilton, secretary; | 
C. Underwood, assistant sales manag nd 
O. T. Owen, Chicago manager. 

Messrs. Williams and White, 
agents the Fox, spent the week at th 
show. 

| \T 


William A. Welty, of Waterloo, 
Gardner, of the Gardner Office Equipment ( 
Springfield, Mo., and L. A. Sher 
Ill., all Fox agents, were there. 

W. G. Dunean, of London, Eng 


at the Parker Pen booth with the view 


ing the “Parker” to his line. Other ers 
were F. A. Copeland, of Elgin, II! ! R. A, 
Johnson, of Cadillac, Mich 

The J. H. Wilson Co. had callers l 
ronto, Montreal, Portland, Orego: Topeka 
and New York. “The live inquiries,” said M1 


Wilson. “exceeded two to one over 
shows. The actual sales were mucl 


of last year’s business.” 





T 
tO 


E. St. Elmo Lewis, advertising manager of 
the Burroughs, came up from Springfield, IIL, 
where he had been the honored guest at a din 
ner given by the “Ad” Club. 

Among the Monarch callers were Messrs 
Meffert and Smith, Monarch dealers of Louis 














\ DIFFERENCE, 





ville, and W. S. Hart, of Smith & Hart, Mon 
arch dealers of Peoria 


Since the Writerpress went on the market 
last November the foreign shipments have 
greatly exceeded the expectations of the com 
pany. In that month the shipments wer: 
twenty-four machines [his machine was in 
vented by C. E. Adamson. Some of the callers 
were: Charles E. Man Charles E. Man & 
Co., Mason City, Iowa; Aaron Smith, of th 
Smith Manufacturing Co., Chester, N. J.; J 
A. Treat, of Stewart, Iowa; B. W. Crow, Ma 
rion, Ind.; Walter E. Evans and Grey Fulton, 
of Evans & Fulton, office outfitters, Indianap 
olis, and Stanley C. Hanks, Madison, Wis. 

At the Stevens & Maloney booth, Charles 
Cook, manager stationery department of the 
Omaha Printing Co.; C. Yeomans, of W. B 
Carpenter Co., Cincinnati, and W. C. Ovitt, 
of Portland, Oregon, were frequent visitors. 


H. B. McAlpin, recently appointed Cleve 
land manager of the Underwood, and who had 
charge of the typewriter contests at the show, 
was a perfect Chesterfieldian wherever he 


went He conducted those contests with a 
most genial suavity. He deserves to be at 
Cleveland 

S. T. Smith, general inager of the Under 
wood, looked on with evident satisfaction at 
the progress of things from the Underwood 
viewpoint Mr. Smith took occasion to se 


some of his western offices while in the west 


Louis F. Benton, who looked after the Dal 
ton machine, had his sou busy about the 
booth. He is not so old as papa but they wer: 
taken for brothers 


the American Signotyp: 
Co., left his cattle graying out in Colorado to 
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visit the show. Kidder has one of those alfalfa 
ranches or farms in Colorado. But in the lan 
guage of the late Sol. Smith Russell, “he left 
the seeds at home.” 


H. L. Lanphear, of the Duntley Adding Ma 
chine, was once one of the strongest type 
writer men in the United States. He was be 
sieged by the “boys.” 


L. E. Camps of the Royal surrounded him 
self with a veritable bower of flowers, ferns 
and palms. In the closing hours of the show 
he was the “center” in a mass play instituted 


by the girls 


But Camps held strong. 


J. E. Neahr, general manage: 
was up to his old tricks again 
Neahr yields to the line of least resistance. 
Several times he was caught with a clique of 
prominent dealers from all over the country 
He had them about the Southern Hotel, t 


Ricord Gradwell, that suay and debonair 
Oliver man, was sadly missed If “Grad” 
uuld have started at one end of the Coliseum 
while Neahr was at the other, there would not 


have been a visitor left on the floor. 


General Manager Drake of the Schermack 
Mailing Machine Co. had the 


he has long desired of meeting again his old 
H 


opportunity 
Chicago friends. He lives in Detroit now is 
machine made a big hit 


U. G. Case of the A. B. Dick Co., assisted by 
Mr. Long, did things in his usual enterprising 

shiotr 

\. R. Baker of the Elliott Co., was kept busy 
showing the Elliott automatic addressing n 

ine to the heavy users which was shown 


Chicago for the first time 





| V McIntosh of the Red Dwari cer- 
inly got to things with his new ink pe 

Fred Hyers, of the O K. | stener Co Syra 
use, N. Y., gave away miniature box ot 


QO. K.” fasteners 


a 
is 
J 
— 
y 


W. S. Williams « 


graph interested many in his new automati 
addressograph, a machine of great simplicity, 
rapidity and efficiency 

C. A. Kirkland of the Secor typewriter, paid 


as : 
Chicago his usual annual visit on account 


the show. Wish he’d come oftener 


Charles Raeder of the Typewriter Appl 
Co. interested the trade in tv tt ments 


type writers. 


S. T. Smith, Jr., of the Under 
or is surely a “chip of tl 

W. Jared of the Univers Fording 
ine—that popular typewritet 
the most interesting displays at the | 


SC 
- w 


old adding machine friends. He certainly 
showed something new in a combination ma- 
chine. 


—— = 
a 


D. W. Beaumel,-of D. W. Beaumel & Cay, 
New York, spent three or four days at the 
show. Beaumel has been making, by the yway, 
stylo and fountain pens for the past twetity-five 
years. He had occasion in his - saunterings 
around to pass a certain pen booth. The young 
man who gave demonstrations proceeded with 
great interest to explain the virtues of his pen. 
Beaumel let him go his length. Imagine the 
hoax—Beaumel with his twenty-five years’ ex- 
perience and the young man trying to tell him 
about pens and so forth! 


The Felt & Tarrant Mfg. Co. occupied booth 
52 and it was a dandy, too. The company dis- 
played a fine line of paper folding machines. 
The booth was in charge of U. G. Case. 


Sawdon-Mears Co. of Galesburg, Ill, were 
there with their Peerless Safety Envelopes. Jo- 
seph Sawdon himself had charge. 


— 


W. G. Lenderson, Chicago manager of the 
Smith Premier Co., had more than he could 
attend’to at all times. The “Smith” billing ma- 
chine was a great drawing card, 

The Far West made a firm impression at the 
Show through the exhibit of the Universal 
Polygraph Co., displaying a line of type dupli- 
cating or fac-simile letter machines. 

H. N. Price, of the Amberg File & Index 
Co., Chicago, had a big and attractive exhibit. 
“Profitable Advertising” and “Cartoon,” was 
the only woman exhibitor at the show. Her 
cultured womanly character and keen business 
sense shown brightly. 





Messrs. Clark & Stuart of Vancouver, B. C., 
after they saw the keen interest in the show 
displayed by W. O. Webster, who is associated 
with Clark & Stuart, made the trip also. 


H. C. Yeiser, president of the Globe-Wer- 
nicke Company, spent two days at the show. 
He was greatly interested in all that went on, 
and that sharp eye of his was ever on the 
alert. 











MR. SMITH WAS MUCH ADMIRED BY SOME 
WHO WERE DRAMATICALLY 
INCLINED. 
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Recent Patents in Office Appliances 
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Copies of these patents can be obtained by send- 
ing ten cents in stamps to E. G. Siggers, patent 
lawyer, Suite 33, N. U. Bidg., Washington, D. C.. 
by mentioning “Office —— es." 

869,378. Loose Leaf Binder. William M. 8S. Miller, 

Milwaukee, Wis., assignor to Sieber & Trussell 
869,86, Pia Co., @ corporation of Missouri. 


Piaten Rotating Mechanism for Typewrit- 
Henry J. Otto, inceton, Ind. 

869, 136. File. James C. Dawson, St. Louis, Mo. 

869,431. Receptacle and Closure Therefor. Calder 
c. Gibson, Buffalo, N. 

869,502. Typewriting Machine. Henry W. Merritt. 
Syracuse, N. Y., assignor te The Monarch Type- 
writer Co., Syracuse, N. 

$69,526. Typewriter Fm Jerome B. Secor, 
Derby, Conn." astgnor to The Williams Type- 
writer Co., Conn., a corporation of lowa 

869,547. wanton | Machine. Arthur W. Buck- 
well, Lee York, Y., assignor to The Monarch 

Titer Co., racuse, N. 
869, Typewriti Machine. Daniel Briggs, New 


York, N. Y., assignor to Wyckoff, Seamans & 
Benedict, Ilion, N. Y. 
$69,832. Indicator for Typewriting Machines. Hen- 


ry A. eens: San Buenaventura, Cal. 

369,944. write : a= Charles A. Thistle- 
atte. jon, N. Y., we md to Wyckoff, Sea- 
mans & Benneict. Ilion, 

aoe, 984. "Rs one ty Perley E. Rees, 

Kansas ty, Mo ocepner to Densmore Type- 
writer Co., Syracuse, 


869,988. Typewriting Machine. Arthur W. Smith, 
ew York, N. Y., assignor to Yost Writing Ma- 
chine Co., Ilion, N 
Walter H. 


& - 
$70,009. Calculating Machine. Boehm, 


lowa City, lowa. 

$70,223. Stamp. Taylor 8. Buck, New York, N. Y. 

870,307. Ribbon Feed Mechanism for Typewriters. 
William A. McCool, Beaver Falls, Pa., assignor 
to Union Specialty Mfg. Co., a corporation of 
Pennsylvania. 

$70,336. Typewriter. England J. Barker, Morgan 
Park, Ill. 

“a> Pén Guide. Robert L. Shaw, Paterson, 
a3. . 

870,456. Manifolding Device. Bartholomew’ FE. 


McSheehy, Jersey City, N. J. 
870,726. Stamp Affixing Machine. Samuel C. Kin- 
dig, Baltimore, Md., assignor of one-half to Wil- 
liam Wittler, Baltimore, Md. 
Frederick R. Welles, 


$70,750. Pencil Holder. New 
York, N. Y. 

870,789 Order Blank Holder. Platt W. Lyon, 
Minneapolis, Minn. 

870,793. anifolding Pad Holder. Perry A. Mc- 
Caskey, Alliance, Ohio, assignor to The Mc- 
Caskey Register Co., Alliance, Ohio. 

870,837. Temporary Binder. Lucena M. Mor- 
den, Waterbury, Conn. 

$70,990. Pencil Eraser. Bernard A. Payson, Tyr- 
connell, Ontario, Canada. 

870,991. Copy Holder. Harry E. Penney, Colum- 
bus, Ohio 

$71,026. Typewriter. Sdward D. Brewer, Atlanta, 
Ga. 

871,099. Stand for Ink-Bottle. Hugh J. Baker, 
Amoriige, "a. 

$71,102. Index-Filing System. John E. Blaine, Jr., 
Cincinnati, Ohio, Globe-Wernicke 


a ow? to 
he Cincinnati, Ohio, a corporation of Ohio. 
871,116 ypewriting Machine. Jacob Felbel, New 
York, N. Y., assignor to Union Typewriter Com- 
ny, Jersey City, N. J., a corporation of New 


Burnham C. Stock- 


Typewriter Machine. Wellington P. Kid- 
der, Boston, Mass., and Charles W. Sponsel, 
Hartford, Conn., assignors to Parker Machine 
Company, Buffalo, N. Y., a corporation of New 


York. 

$71,283. Typewriter. William A. 
Conn., assignor to Parler Machine Company, 
falo, N. Y., a corporation of New York. 
71,311. Calculator » * =a ewriting =——— EI- 
mer V. Williams, edro, Ga assignor of 
one-half to Luke Kelly, San Pedro: Cal. 

871,344. Typewriter Machine. Wellington P. Kid- 
der, Boston, Mass., assignor to Parker Machine 
sompany, Buffalo, N. Y., a corporation of New 


ork. 
71,371. Typewriting Machine. Arthur W. 


“Typewriter Machine. 
‘Elizabeth, N. J. 


Lorenz, Hartford, 
Buf- 


Smith, 


New York, Y., assignor to Yost Writing Ma- 
chine Company, Ilion, N. Y., a corporation of 
New York. 


871,373. Ribbon Feeding Mechanism for Typewrit- 
ers. Charles W. Sponsel, Hartford, Conn., as- 
signor to Parler Machine Company, Buffalo, N 
Y., a corporation of New York 

871,374. Typewriting Machine. Burnham C. Stick- 
ney, Elizabeth, N. J., assignor to Union Type- 
writer Company, Jersey City, N. J., a corpora- 
tion of New Jersey. 

$71,595. Typewriting Machine. Charles E. Kelly, 
Waterbury, Conn., assignor to Underwood Type- 
writer Company, New fork, N. Y., a corporation 
of New Jersey. 


$71,610. Book-Clip and Leaf-Support. Walter C. 
Nash, Miami, Ohio. 
871,761. Adding Attachments for Typewriters. Ja- 
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son C. Lotterhand, New York, N. Y., assignor to 
John T. Langhorne, St. Louis, Mo., and Walter 
R. Manny, New York, ee A 

871,815. Typewriter Attachment Joseph Oet- 
tinger, Missoula, Mont. 

871,902. Gage for Typesetting Machines. James 
T. Wilson, “Cruthinaa, Ky. 

871,908. Book Holder. Charles L. Work, Gran- 
ville, Ohio. 

872,021. Computing Machine. Daniel W. Shiek, 
Chicago, IIL, assignor of one-half to Walter 
L. Milliken, Indianapolis, Indiana. 

872,113. Typewriter Ribbon Attachment. William 
F. Enders, Oakland, Cal. 


872,157. Combined Pen and Pencil Rack. Janie S. 
Twaddell, El Paso, Texas. 
872,388. Loose Leaf Binder. 
nipeg, Manitoba, Canada, 


Win- 
Busi- 


Arthur A. Tait, 
assignor to the 


ness Systems, Limited, Toronto, Canada, a cor- 
poration of Canada. 
872,447. Ribbon Chas. J. 


Shift for Typewriters. 
Paulson, Brooklyn, N. Y. 


872,543. Typewriting Machine. Henry A. Smed- 
berg, New York, N. Y., assignor to Union Type- 
writer Co., Jersey City, N. J., a corporation of 


New York. 

872,552. Typewriting Machine. 
Syracuse, N. Y., assignor to The 
writer Co., Syracuse, N. Y., a 
New York. 


cdwin E. Barney, 
Monarch Type- 
corporation of 


872,711. Attachment for Ink-Bottles. Edwin M. 
Case, St. Louis, Mo. 

872,754. Inking Pad. Samuel D. Ruth, Beatrice, 
Nebr. 


cer-Bar Mechanism for Typewriting 
Machines. William R. Fox, Grand Rapids, Mich. 

872,968. Loose-Leaf Binder. Milan W. Patric, 
Rochester, N. Y., assignor to John C. Moore 
Corporation, a corporation of New York. 

872,973. Ink Well. Frank Resderk, Roscoe, Pa. 

873.071. Ribbon Holder for Typewriters. Morris B. 
Nixon, New York, N. Y., assignor to Adelbert P. 
Little, Rochester, N. Y. 

873.079. Pencil Sharpener. Ra- 
cine, Wis. 

873,106 Loose-Leaf Book. 
Kansas City, Mo. 

873,151. Loose-Leaf Binder. 


872,809. Spa 


Arne T. Peterson, 
Herbert M. Sturgis 


John E. Machlachlan, 


Boston, Mass. 
873.244. Ribbon Mechanism for Typewriting Ma- 
chines. James W. Kennedy, Chicago, Ill, as- 


signor by mesne assignments, to The Kennedy 
Type writer Company of Manhattan, New York, 
Y., a corporation of New York. 
873,282. Binder and Letter File. Ernst A. P. 
Wolf, New York, N. Y 
873,304. Typewriter. Wil- 
orn ae ne 
3,314. Computing Attachment for Typewriting 
‘Machines. Oscar C. Kavle, Syracuse, N. Y., as- 
signor to John T. Underwood, New York, N. Y. 
873,417. Loose-Leaf Binder. James C. Dawson. 
St. Louis, Mo., assignor to Sieber & Trussell 


Charles S. DuBelle, 


Manufacturing Company, a corporation of Mis- 
souri. 

873,473 File Box Thomas A. Walsh, Yonkers. 
me - 

873.487. Typewriting Machine. Walter J. Barron, 
New York, N. Y.. and Henry W. Merritt, Spring- 
field, Mass., assignors to Densmore Typewriter 
Company, Syracuse, N. Y., a corporation of New 

or 

873,641. Typewriting Machine. Franz X. Wagner, 
New York, N. Y., assignor to Underwoad Type- 
writer Company, New York, N. Y., a corpora- 
tion of New Jersey. 

873,730. Typewriter Shift-Key Mechanism. Mat- 
thew S. Cumner, New York. 

873,770. Desk Attachment. Jennings S. McComb, 


Dobbs Ferry, N. 


873,782. Line Space Indicating Device. Charles C. 
Poole, Evanston, Ul, assignor to The Oliver 
Typewriter Company, Chicago, IL, a corpora- 


tion of Illinois. 

873,902 Copy Holder. Nicholas J. Schlingloff, 
Marion, Kans. 

873.964. Typewriting Machine. Charles E. Smith, 


Y., assignor to Union Typewriter 


New York, N. 
City, N. J., a corporation of 


Company, Jersey 
New Jersey. 


874,015 Bookcase. Thomas J. Lamping, Moline, 
Ill. 

874,056 Typewriter. Harvey L. Fisher, Wood- 
stock, IIL, assignor by direct and mesne assign- 
ments, to Fisher Manufacturing Co., Chicago, 
Ill., a corporation of Illinois. 

874,057 Typewriter. Harvey L. Fisher, Wood- 


direct and mesne assign- 


assignor by : 
Chicago, 


stock, IIL, 
Fisher Manufacturing Co., 


ments to 


Ill., a corporation of Illinois. 
874,058. Tabulator for Typewriting Machines. Har- 
vey L. Fisher, Chicago, Ill, assignor, by direct 


and mesne assignments, to Fisher Manufacturing 
Co., Chicago, IIL, a corporation of Illinois. 
874,059. Tabulator for Typewriting Machines. Har- 
vey L. Fisher, Chicago, Illl., assignor, by direct 
and mesne assignments, to Fisher Manufacturing 
Co., Chicago, IIL, a corporation of Illinois. 
874,060. Adding Attachment for Typewriting Ma- 
chines. Harvey L. Fisher, Chicago, Ill., assignor 
Chicago, Ill., a cor- 


Edward B 


to Fisher Manufacturing Co., 
poration 
$74,068 


of Illinois 
A Typewriting Machine 





Royal Type- 


York, N. Y., assignor to 
corporation 


Hoboken, N. J., a 


Hess, New 
writer Company, 


of New Jersey. 

874,407. Typewriting Machine. James W. Ken- 
nedy, Chicago, Ull., assignor by mesne assign- 
ments, to The Kennedy Typewriter Company of 
Manhattan, New York, N. Y., a corporation of 
New York 

874,661. Typewriter. Octave Cord, Montelimar, 
France. 

874,695. Typewriter. Ehrenfried Mirus, Cologne, 
Germany. 

874,758. Paper File. George Garny, Rochester, 
ih 

874,784. Typewriting Machine. Henry W. Merritt, 
Syracuse, N. Y., assignor to The Monarch Type- 


writer Company, Syracuse, N. Y., a corporation 
of New York. 

874,806. Typewriting Machine. Robert H. Stroth- 
er, Montclair, N. J., assignor to Union Type- 
writer Company, Jersey City, N. J., a corpora- 


tion of New Jersey. 


874,892. Writing Machine. Edward B. Hess, New 
York, N. Y., assignor to Royal Typewriter Com- 
pany, Hoboken, N. J., a corporation of New 
Jersey. 

874,919. Loose-Leaf Ledger. William 3oehner, 


Chicago, Ill, assignor of one-half to Jacob Ahl- 


berg, Chicago, UL 

874,961. Pencil Sharpener. William F. Hendrich 
Chicago, Ill. 

874,999. Carriage Feed Mechanism for Typewrit- 
ing Machines. Jerome B. Secor, Derby, Conn., 
assignor to William Typewriter Company, Derby, 
Conn., a corporation of Iowa. 

875,032. Typewriting Machine. William B. Wood- 
house, Syracuse, N. Y., assignor to The Monarch 
Typewriter Company, Syracuse, N. Y., a corpor- 
ation of New York. 

875,054. Credit Account Filing Device. William 
Eacrett, Toronto, Canada assignor of one-half 


to Charles W. Smith, Toronto, Canada 
875,148. Ink Well. Harry G. Campbell, 
Ill., assignor of one-half to Union School 
nishing Co., Chicago, IIL, a corporation of 


Chicago, 
Fur- 
Illi- 


nois. 

875,170. Copy Holder. John Gramelspacher, Jas 
per, Ind. 

875,239. Typewriting Machine. Herbert A. Briggs 
New York, N. Y. 

875,262. Typewriting Machine William F. Hel- 
mond, Hartford, Conn., assignor to Underwood 


Typewriter Co., New York, N. Y., a corpora 
tion of New Jersey. 

875.423. Adding Machine. William F. Gatewood 
Pierce City, Mo., assignor of one-third to Ethel 


bert P. Lampkin, St. Louis, Mo., and Wm. W 
Locke, Pierce City, Mo. 

875,502. Book-Mark. Leonard B. Chadwick, Chel 
sea, Mass. 

875,546. Moistener. Maxwell A. Metxner, Perth 
Amboy, N. J 

875,722. Knockdown Sectional Book Case. Frank 
B. Moore, Detroit, Mich. 

875,754. Penholder. Clarence E. Walker, Louis 
ville, Ky. 

875,756. Stenographer’s Notebook. Frank W. War- 
ren, San Francisco, Cal. 

875,834. Loose-Leaf Ledger or Temporary Binder 
Lucena M. Morden, Waterbury, Conn. 

876,078. Temporary Binder for Papers Hoyt N 


McClain, Chicago, Il. 


876,136. Typewriting Machine. Birch and 


John H 


James 8S. Foley, West Bromwich, near Birming 
ham, England 

876,196. Adding Machine. Alfred J. Klumb and 
_Alvin w Krahn, Milwaukee, Wis. 
76,225. Inkstand. Ernest J. Osgood, Oakland 
‘Cal. 

876,232. Operating Device for Calculating Ma 
chines. William H. Pike, Jr., South Orange, N 
5. assignor to Pike Adding Machine Co., Orange, 
N. J., a corporation of New Jersey. 

876,250. Loose-Leaf Binder. Herman Wiedman, 


assignor to J. S. McDonald Co., 
corporation of Illinois 
Selah 3S 


Chicago, IlL.., 
Chicago, Ill, a 
876,319. Card Index System. 
Watertown, N. Y 
876,379. Typewriting Machine. Herman P. Moor- 
ress, Weehawken, N. J., assignor to Union Type 
writer Co., Jersey City, N. J., a corporation of 


Bradway 


New Jersey. 

876,380. Typewriting Machine. Herman P. Moor- 
ress, Weehawken, N. J., assignor to Union Type- 
writer Co., Jersey City, N. J., a corporation of 
New Jersey 

876,393. Typewriting Machine. William V. Peter- 
son, Minneapolis, Minn., assignor to Wyckoff 


Ilion, N. Y., a 


William P. Pitt, Inde- 
Irving-Pitt Mfg. Co 


Seamans & Benedict corporation 


of New York 

876,395. Loose-Leaf Book. 
pendence, Mo., assignor to 
Kansas City, Mo. 


876,398. Inking Pad Recepti acle. Richard W. Rob- 
erts, Washington, D. C 

876.409. Combined Typew riting and Adding Ma 
chine Burnham C. Stickney, Elizabeth, N. J 
assignor to Union Typewriter Co., Jersey City 
N. J., a corporation of New Jersey. 

876,459. Calculating Machine. Hyman FE. Gold- 
berg, Chicago, Ill., assignor to Goldberg Calcu- 


lating Machine Co., a corporation of Illinois 





876,451 Erasing Shield for Draftsmen. Lee Hall 
Kansas City Mo 
Ribbon Mechanism for Typewriting Ma- 


876.454 
chines Frederick Heuser. Chicago, IL, assignor 
to Arithmograph Co., Chicago, Ill, a corporatior 

Typewriting Machinse George B. Webb, 

: issignor to Wyckoff, Seamans 
. o corporation of New 


x-¢é sues 
Westfield, N 
& Benedict, Ilion, 


York 

876,624 Binder Robert Copeland, Toronto, On 
tario. Canada 

876,668 Inkstand Walter I. Tisdale, McNeill, 
Miss 

876.685 Typewriting Machines John H. Birch 


and James 8S. Foley, West Bromich, England 
$76,726 Ink-Well William W. Owens, Glencoe, 

Ohio 
77,47 Binder William N. Barnard 


8 Temporary 


Ithaca, N 


877,532 Safety Envelope Robert W. Vail, New 
York, N. Y 

877.533 Safety Envelope Robert W. Vail, New 
York, N. Y 

877.541 Typewriting Machine Oscar Woodward 
New York, N. Y., assignor to Union Typewriter 
Co Jersey City, N J a corporation of New 
Jersey 

S77,565 Letter Press Copying Block Wilhelm 


Hilzinger, Stuttgart, Germanys 

877,608. Typewriting Machine. Herbert H. Steele, 
Syracuse, N. Y., assignor to The Monarch Type 
writer Company, Syracuse, N. Y., a corporation 
of New York 


The Typist Contest for American 


HE contest for the champion typist 
of America was held at the Na- 


tional Business Show in Chicago 
february 6, and, as usual, proved an ob- 
ject of great interest. The contest took 
place in the Coliseum Annex where the 
crowds swarmed throughout the evening. 
Considered from every standpoint it was 
a distinct success and the records estab- 
lished indicate the high skill and speed 
accuracy of the contestants. 

There were four machines entered, the 
Underwood, Monarch, Fox and Reming- 
ton. The contestants were chosen from 
those making the records in the 
“novice” or preliminary contests. The 
best record in the final contest was one 
word better than Miss Fritz’s world rec 
ord of 87 words made at the New York 
show last fall. This would seem to indi 
cate that Miss Fritz will have strong 
competition for the world’s trophy at the 
next New York show. 

H. Otis Blaisdell won the American 
championship and scored 88 words, net 
speed per minute. Miss Nellie Harring- 
ton, won second, scoring 67 words, and 
Miss May Matthews third, with a score 
of 66 words. The difference between the 
second and third contestants was only 
one word. The remaining eight contest- 
ants scored all the way from 46 to 62 
words, net speed per minute. The first 
prize, in addition to the American 
championship, carried with it ,$1o00 in 
gold. The second prize was $50 in gold 
and the third $25 in gold. The success- 
ful contestants also won the right to par- 
ticipate in the international contest to be 
held at the New York show next fall. 

The general excellency of Mr. ‘Blais- 
dell’s work on the Underwood was so 
pronounced in the estimation of the Un 
derwood company that it gave him a trip 
to Europe, free of all cost. This will be 
taken by Mr. Blaisdell in the early 
spring. He is now traveling through the 
auspices of the Under- 


best 


west under the 


OFFICE APPLIANCES 


877,649 Assortment Box or Display Rack for Lead 
Pencils, Penho\ders, or the like John 8. Kenny 
New York, N. Y., assignor to Eagle Pencil Com- 
pany, New York, N : 

877,679 Ink Fountain Casper R. Taylor, Wash- 
ington, D. C., assignor of one-sixth to Edward 

Eynon, Jr., and one-third to William F. Mahony 

Washington, D. C 

77,419 Attachment for Typewriters Henry A 
Kirby, Cleveland, Ohio, assignor to N. O. Gray, 
Indianapolis, Ind. 


S 


877,782 Letter Clasp. Alfred J. Kriete, Asherville, 
Kans 
877,821 john C. Barclay, 


Perforating Machine 
New York, N. ¥ 

877,823 Perforator 

N. ¥ 


877.909 


John C. Barclay, New York. 


Typewriting Machine Thomas J. Coo, 
Toronto, Ontario, Canada, assignor to The Mon- 
arch Typewriter Co., Syracuse, N: Y., a corpor- 
ation of New York. 

878,021 Check Protector. Nathaniel B 
cago, lL, assignor of one-half to 
Plamondon, Chicago, II 


Rice, Chi- 
Alfred D 


878,043 Pad for Writng Machines, Furniture, Et 
Clarence C. Chrisman, St. Louis, Mo 
878,117 Addressing Machine Martin Burke and 


Joseph Burke, Chicago, Ill 

878,161 Typewriting Machine. Herbert H. Steele, 
Syracuse, N. Y., assignor to The Monarch Type- 
writing Co., Syracuse, N. Y., a corporation of 
New York. 

878,162 Typewriting Machine Steele, 


Herbert H 


wood company, giving speed exhibitions 
of an hour’s length at the offices of the 
company. His best record on the trip»up 
to March 1 was made‘at Kansas City, 
where he wrote.6,019 words in sixty min- 





H. OTIS BLAISDELL 


utes. In all his exhibitions he has scored 
an average of 93 words per minute. [he 
tour will end April 1. 

The final results of the typewriter con- 
test are tabulated as follows: 
AMERICAN 


SCORES IN 


Machin 
Underwood 
Monarch 
Underwood 
Monarch 
Monarch 


Name 
H. ©. Blaisdell 
Nellie Harrington 
May Matthews 
Frank M. Williams 
\. Middendorf 


,. E. Plummer Underwood 

Rose Moskovitz Fox 

Tacy E. Thompson Fox 

Cc. V. Sponsta i Fox 

J. L. Deppen Remingtor 
Five words deducted for each error 
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Syracuse, N. Y., assignor to The Monarch Type- 


writing Co., Syracuse, N. Y., @ corporation of 
New York. 

878,163. Typewriting Machine. Herbert H. 
Syracuse, N. Y., ass’ r to The Monarch 
writing Co., Syracuse, N. Y., a corporation of 
New York. 

878,196. Typewriting Machine. Jacob Felbel, 


York, N. Y., ass r to Union 
Jersey City, N. J., a corporation a ew Jersey. 

878,216. Book of Account. William T. McDougall, 
Woodbridge, N. J. ae 

878.217. Book of Account. William T. McDougall, 
Woodbridge, N. J. 

878,244. Shift Mechanism for ting Ma- 
chines. Jerome B. Secor, pate Gone as- 
signor to The Williams Typewriter Co., Derby, 
Conn., a corporation of Iowa. 

878,281. Loose-Leaf Binder. Ale er Dom, Hart- 
well, Ohio, assignor to the Twin Company, 
Cincinnati, Ohio, a corpora of 

878,292. Calculating Machine. Adolf M. Johan- 
son and Ivar Hultman, Stockholm, Sweden. 

878,340. e rary Binder. F. Bushong, 
Kala ich., assignor to Loose- 
Leaf Binder Company, Kalamazoo, Mich. 

878,378. Typewriter. Willy Goerwitz, Berlin, Ger- 


many. 

878,437. Stopper and Brush for aor Ber- 
nard G. Volger, Passaic, N. J., to B. 
Volger Manufacturing Go., Ine., Passaic, N. $: 
a corporation of New Jersey. 


Championship 


Miss Rose L. Fritz, the holder of the 
world’s title gave some remarkable ex- 
hibitions of speed:during the entire week 
of the show. * Her: record of 87, words 
made in the international contest. .was 
beaten by a wide margin—the net speed 
being 107 words, pronounced by experts 
to be unbeatable. Miss Fritz performed 
these speed exhibitions blindfolded, a 
splendid tribute to the value of touch 
typewriting. Her copy was read to her 
and the small percentage of errors is in 
reality the key to her high record. Others 
are said to have done as well as she, 
speed against speed, but their greater 
number of errors counted terribly against 
them in the final reckoning. 

All typists’ contests—whether novice 
or not—are peculiarly indicative of this 
fault—too many errors in words. 

The American championship contest 
brought out strongly the efforts of con- 
testants to reduce errors rather than to 
increase speed. Mr. Blaisdell’s records 
of 93 words a minute on his _ present 
Western tour show that there is plenty of 
speed back of his work; but nothing was 
said in the reports about his errors. 

Another strong feature of the show 
contest was that of expert shorthand 
writers reporting speeches and furnish- 
ing practically simultaneous copy on the 
typewriter. The address was read by R. 
F. Rose, an expert court reporter, and 
was reported by Clyde H. Marshall, 
John D. Carson, C. G. Palmer and Harry 
A. Sheldon in two-minute relays. 


CHAMPIONSHIP CONTEST. 


Net 

Gross. Errors. Penalty. Net. Per Min. 
2907 63 265 2642 88 
ooubel 2386 77 385 2001 67 
ose ae sae 2667 140 700 1967 66 
er 2223 72 360 1863 62 
chosen ee 104 520 1766 59 
} bares 2414 132 660 1754 58 
sini al 2418 144 720 1698 56 
ae 2298 136 690 1608 53 
ess 2164 137 685 1479 49 
fy kn i 2594 244 1220 1374 46 
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Foundry Department of the ‘Remington Typewriter Co. 


N a recent issue of “Castings,” a journal 
devoted to the art of founding, and pub- 
lished in Cleveland, a detailed description 

was given of the foundry department of the 
factory of Wyckoff, Seamans & Benedict, man- 
ufacturers of the Remington Standard Type- 
writer, at Ilion, N. Y. The article shows how 
the foundry has been reduced to one depart- 
ment in a manufacturing concern and its re- 
lationship to other departments. There are 
many useful devices used in the manufacture 


How the Molding-Machine Equipment in Mak- 
ing Light and Exact Castings is Handled, 
the Position of the Foundry as a Fac- 
tory, and Some of the Handy 

Methods Used. 


casting will result in variable surfaces which 


will not furnish accurate guide points. 
Doing Things Differently in the Foundry. 
“The iron foundry department of the firm 
under 


consideration is located in a_ building 








FIGURE 8. 


of brass castings for the typewriter. The art- 
icle is of such live consequence that it is re- 
produced here: 

“In the majority of manufacturing con- 
cerns, the castings are either obtained from 
outside parties or are produced in a foundry 
department which is distinct from all other 
departments; in other words, the designing end 
does not take the foundry into consideration as 
it should. 

The Common Course of Castings. 


“In the ordinary course of events in most 
factories, the designers and inventors create a 
machine by producing a set of working draw- 
ings such as would be sent to the machine 
shop or other manufacturing departments. 
These so-called working drawings are then 
sent to the pattern shop for the production of 
patterns; the patternmaker being expected to 
make his own provision for draft, finish and 
such other allowances as may be necessary. 


“When the machine shop gets the drawings 
or blueprints for a given machine, it is usu 
ally understood that they are to receive the 
castings ready for machining. It is then neces- 
sary to design jigs and fixtures for the eco- 
nomical machining and handling of the parts. 

“In far too many cases the designer of the 
special tools, jigs, etc., finds it exceedingly 
difficult to properly locate the castings in his 
jigs, on account of the fact that gates or 
risers may have been located on the casting 
at the very place which he wishes to use as a 
location point, or the patterns may have been 
so constructed that a serious fin occurs at 
this spot. In either case, the grinding of the 


A VIBRATOR FRAME 


about 43 years old. Considerable of the equip- 
ment, however, has been installed during the 
last few years. Following the custom in vogue 








in many manufacturing concerns, until a few 
years ago the foundry department was con 
tracted or let out to a sub-tenant, who also 


carried on a general jobbing foundry business 
This was the case up to 1904, when the ow: 


ers, Messrs. Wyckoff, Seamans & Benedict, 
took over the foundry business and the ex- 
isting labor forc: 

“The principal reason for the change was 
that the castings furnished were not fully sat 
isfactory, either in regard to accuracy or qual 
ity of iron. Many of these castings require 
large amount of machining, and hence it is 


exceedingly that the iron be uni 
form and of such qualities that it can be read 
ily cut. At the must be tough 


and able to endure considerable hard usage 


important 
same time it 


“At the time the foundry business was taken 
over, it was decided to introduce molding ma 


chinery, with a view of ascertaining how far 


the product could be handled by machine 
methods. At first four Tabor pneumatic vi 
brator machines were installed. It was soon 
evident that the machines were going to be 


very successful upon certain lines of castings 
after the initial pattern difficulties were solved 


The Molding Machine. 


“Twelve additional machines were ordered 
and practically the entire tool-room force set 
to work producing finely finished metal pat 
the 


and 


terns covering whole range of product 
both in the After 
the machines had been carefully equipped, it 
was found that ¢very 
produced at a 


method and at 


iron brass foundries. 


practically casting is 
decided 


the same time the loss due to 


saving over the 
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MOLDING MACHINE 


READY FOR ACTION. 
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bad castings has been very greatly reduced designed without carefully considering its finished surfaces are large enough to allow 
Many of the castings are produced for 50 per molding. In carrying out this policy the prac- for machining or grinding the patterns to size. 
cent. less than they were formerly, in some _ tice of the drawing office has been radically After the proper number of metal patterns 
cases even a larger saving has been effected changed. In designing any new piece of have been made, they are gated in sccord- 
The castings come much truer to pattern than equipment, the general layout drawing will ance with the diréctions.given in Pig. 4, which 
they did formerly Then, too, a great deal naturally be made first, and the details work shows the gate of 22 patterns mounted in a 
of trouble resulted from hard edges, corners ed up from it. Ordinarily these detail draw vibrator frame ready for the machine. All 
and thin spots on castings, which were always’ ings would follow the old-fashioned routine gates which are made and mounted as shown 
a source of trouble in machining them, these referred to in the beginning of this article, in this figure are provided with 
troubles being due to faulty hand rapping, but in the plan under discussion each piece is wooden matches carved to fit the patterns. In 
swabbing, etc. The use of the vibrator and detailed for the various operations through the case of the sections AB and CD, the wood- 
guide pins in drawing has eliminated irregu- which it is to pass, and the drawing-room held en match is shown below the patterns and 
larity in the size of the casting, and as no responsible for what is to be done in every frame. It will be noted that all parts of the 
swabbing is required, the chilled edges have department. metal pattern shown in Fig. 3, were detailed. 
also disappeared. All the castings required in “A good example of the accuracy with which to three decimal places in cases where no fin- 

care which is taken’ ish is required on the casting, and to two 


i 


the manufacturing departments are now, with this work is done and the 





~ 














FIG. 9. FLASK PIN JIG WITH A VIBRATOR FRAME IN PLACE. FIG. 10. FLASK PIN JIG WITH VIBRATOR FRAME REMOVED. 


out exception, turned out on the molding ma in connection with it is shown in the steps decimal places where finish is required. In 
chines, as in Figs. 1 and 2, at an average loss taken to produce the casting for a small part the detail of the gate of patterns shown im 
of less than 5 per cent, including breakage in shown in Figs. 3, 4 and 5. In the upper part . Fig. 4, it will be noted that the runners are 
the tumbling barrels and very close inspec of Fig. 3 is shown the dimensioned drawing very fully dimensioned. All of these matters 


tion for small flaws. for the wooden master pattern, in the lower are carefully considered, so as to reduce the 


“The foundryman will naturally question part appears the dimensioned drawing for the amount of metal in gates and risers to a mini- 
liow these results were obtained. metal working patterns. It will be noticed mum, as in a foundry producing the exceed- 
“In the first place, the reform began abso- that the dimensions on the wooden pattern are ingly light castings turned out in this place it 
lutely at the top; and the engineering depart sufficiently larger on the unfinished surfaces to is impossible to avoid a very large amount of 


ment was instructed to see that no part was’ allow for shrinkage, while the dimensions over return scrap. 
“The castings which are produced from the 


patterns shown in Fig. 4, are sent to the manu- 
facturing departments and these departments 
receive indicating the various operations to be 
performed on the castings. . Fig. 5 shows the 
detail drawings for the first two operations to 
be performed on the castings, which is illus- 
trated. In the upper portion of the figure the 
dimensions given relate to a milling operation, 
while in the lower portion of the drawing the 
figures relate to drilling, facing, and other me- 
chanical operations. These illustrations are. 
given to show the difference in dimensions be- 
tween the drawings for the metal patterns and, 
those for the finished parts. 
Equipping the Molding Machines. 

“As before stated, the entire product of the 
foundry is turned out on molding machines, 
using patterns of the general form shown. In 
many cases patterns are mounted in vibrator 
frames and provided with carefully prepared 
wooden matches. See Figs. 7 and 8. The ex- 
perience of this foundry has been that none 
of the prepared composition matches will meet 
the requirements as well as an accurate wood- 
en one. 

“For many of the larger Gistings, pattern 
plates are employed in which one-half of the 
pattern is mounted on one side of the plate. 
and the other half on the other; the plates be- 
_ x a ’ ing of uniform thickness. Of course great 
& . . care has to be exercised in mounting the pat- 
- es : terns so that the parts on the opposite sides 
of the plates will match accurately. Where 
these pattern plates are used, both cope and 
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F1G. 2. A MOLD FOR A TYPEWRITER BASE. 


lrag as it would be when ramming the cope 


[Two parts of thewhold are shown, one on the bench at the right and the other H 
on the machine. The vibrator frame is shown above the machine and the drag are squeezed at the same time, the plate 
yooden matcl yn the bench Note the heavy battens on the back of the formin h r in 3 
match t make the total height of the mold the -same when ramming the ‘“ gt e part & : 

For a larger variety of comparatively heavy 
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castings, and particularly for some lines of 
jobbing work done for a neighboring plant, 
heavy wooden plates have been provided upon 
which the patterns are secured, as shown in 
the illustrations. By use of plates of this type 
and flatbacked jobbing pattern can be placed 
into a vibrator molding machine almost in- 
stantly. It is also possible to mount-any ordi- 
nary split pattern on a vibrator plate for the 
production of a comparatively small number 
of castings. By the use of these plates to 
which patterns can be temporarily attached, it 
has been found possible to turn out consid- 
erable jobbing work on the type of molding 
machine used. 

“When it was determined to place all the 
work on molding machines, one of the first 
matters to be considered was the standardiza- 
tion of flasks. A standard flask pin-was de- 
cided upon and certain sizes of flasks adopted. 
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castings it is impossible to determine where 
the parting line was on many of the surfaces. 
The precautions mentioned enable them to 
make gray iron castings which are accurate 
duplicates of each other within limits of a 
very few thousandths of jan inch. In fact a 
greater variation is encountered up and down 
than is found along the parting line. In ordi- 
nary hand molding, rapping may cause varia- 
tions along the parting line, but with. the use 
of the vibrator these variations are eliminated 
The only irregularities occur because some 
times the operator rams the molds a little 
harder than in other cases, which results in a 
very slight straining of the mold up and down, 
with a corresponding variation of a few thous 
andths of an inch in the dimensions of the 
castings. 

“In the case of gray iron castings these va 


riations afe not sufficient to interfere with jig 
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and kept on hand in the tool room, so as to 
enable the toolmaker to fit up a card or plate 
of patterns for any one of the sizes of flasks 
determined upon. 

“These blank plates and vibrator frames are 
made of aluminum, and the pins are fitted to 
them by a special flask-pin jig, Figs. 9 and 10. 
This consists of a bar to which is rigidly at- 
tached one flask-pin guide. The other flask- 
pin guide is in a sliding head which can be set 
to correspond with the length of any one of 
the standard flasks and secured in the desired 
position with a tapered pin. This jig is shown 
in two of the accompanying views; first with 
a vibrator frame lying beside it, and second, 
with the vibrator frame in the position which 
it would occupy when testing a set of the pins 
The bar jig is the ultimate standard of refer- 
ence for all flask-pin fits. 

“The snap flasks are fitted accurately to the 
plates or frames. The result is that on most 


tion due to irregularities in the shrinkage of 
the metal, but by carefully controlling pouring 
temperature, these can usually be kept within 
reasonable limits. 

The Height of Flask. 

“In fitting the patterns to the machine the 
height of flask necessary was very carefully 
considered, so as to reduce to a minimum the 
amount of sand handled. Then in order to 
save adjustments on the machine, the wood 
match supporting the. vibrator frame was 
mounted on wooden battens (see Fig. 2) of 
sufficient thickness so that the height of the 
match, yibrator frame and drag part of the 
flask was the same as the height of the entire 
flask, ‘hence’ the ramming position of the ma- 
chine was exactly the same for. both cope and 
drag. This:not only saved adjustments on the 


machine, but tended to a more uniform prod- 
uct with regard to the hardness of the sand 
in the molds. To govern the maximum pres- 





sure the machines were fitted with safety 
valves. 
The Grade of Iron. 
“Practically all of the work is very thin 


and light in the gray iron department, and it 
is necessary to use a special grade of iron to 
produce the castings required. The mixtures 
are carefully determined by analysis, it being 
very important that the castings be soft 
enough so that, they will machine readily and 
at the same time be tough and strong. 

“An interesting feature is that the metal is 


sufficiently tough so that when the castings 
are only slightly warped many of them ar: 
straightened on a hand press. See Figs. 1] 
12 and 13. This enables the molders to sa 

on output and reduces the loss very greatly 
Experience has shown that castings which 
are carefully straightened in this manner give 
no trouble in subsequent machining or in 


their life and service. 
Melting and Mixtures. 

“For,melting equipment the foundry is pr 
vided with two 40-inch cupolas, the blast b: 
mg furnished by a No. 7 Sturtevant fan. Only 
one cupola is used at a time. The metal is 
held in the cupola until from 1,000 to 1,500 
pounds have accumulated, when it is tapped 
into a bull ladle and then poured into hand 
ladles. This results in a thorough mixing and 
blending of the iron and insures uniform ri 
sults. 

“No trouble whatever has been 
in obtaining iron sufficiently hot to pour tl 
smallest work, the last hand ladleful 
poured from the bull ladle. The only scrap 
used is the return scrap from the factory and 
the gates and The rest of the mix 
ture is made up of carefully selected pig iro: 

“Previous to the taking over of the foundry 
department by the present management, 
great deal of difficulty was experienced due t 
hard iron. This resulted from the use of im 
proper mixtures for the thin work. The 
iron rapidly destroyed the tools in the manu 
facturing department. Hence it is decided 
economy to spend considerably more on th: 
foundry in the production of castings of th 
right hardness and thus save in the upkeep 
efficient machine tools. 

Tumbling, Pickling and Grinding. 

“The method of handling the different cast 
ings in preparing them for the manufacturing 
departments depends largely upon the amount 
character of work to be done upon th: 
The bases and tops of typewriters ar« 
large castings and require very littl 
drilling. They are finished 
and then pickling with sul 
acid loosens the scale, after 


experience 


even to 


sprues. 


hard 


and 
parts. 
fairly 
machining except 
by first tumbling 
phuric acid. The 
which the castings are again tumbled and then 
finished all over by grinding on canvas wheels 
The base castings have the cast column pieces 
attached to them permanently before grinding 
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and has 


A FRAME 
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attached to two 


bosses 


shrink 


bosses or the runners 





Both the bases and tops are first ground on 
coarse wheels and then finished on wheels set 
up with fine emery [The parts are then 
japanned 

Annealing. 

[he smaller castings that are subjected to 
extensive m ining operations are tumbled 
and then annealed This softens the entire 
surface and has been found to be a very pay- 
ing investment on account of the saving in 


cutting tools annealing. The 
annealing is done in a coal-fired anneal- 
14, the parts being packed in 
14 inches deep and 46 
inside dimensions. 


effected by the 
hard 
ing oven, Fig 

boxes 16 inches wide, 
long These are 


Packing Material and Heating. 


inche S 


charcoal is used as a 
packing mixture being 
cent new charcoal 


Ground hardwood 
packing material, the 


made about 20 


up ot 


per 
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and 80 per cent old charcoal from the previous 
box is covered with a 
cast-iron cover. These are introduced 
into the furnace by means of heavy cast-iron 
they are supported during 
the annealing operation. The fire is started 
early in the morning, and the heat gradually 
increased throughout the day, reaching a good 
cherry afternoon. This heat 
is continued until early in the evening; a fan 
blast being used in this portion of the oper 


operations. The loose 


boxes 
which 


rollers, by 


red early in the 


ation. 
The Pit Furnaces. 
useful and handy methods 


There are many 
devised for carrying on the work of the new 
brass foundry 

In this article some of the handy methods 


the factory 
& Benedict, 


irrying on work in 
Wyckoff, Seamans 


devised for 


owned by 


Looedd. 


a>22. 
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\ large number of 
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anufacturers of the Remington 
at Ilion, N. Y., will be described, together with 
a number of features showing the 
of the new brass foundry. 

On a Molding Machine Basis. 

This department, like their iron foundry, is 
on a molding machine basis; all of the 
carefully prepared metal pat 
vibrator frames or 


typewritel 


equipment 


entirely 
being 
mounted in 


aluminum match plates 


patterns 
terns upon 
\ special high-grade white bronze is used 
; This al 


problems of 


for many of the castings made here 
a great shrinkage, so the 
very carefully 


le ry has 
must be considered 


Offsetting Excessive Shrinkage. 


gating 


[fo provide for this shrinkage, the gates in 
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Self-Straightening Castings. 

A peculiar characteristic of the hard white 
bronze that is here used is that after the pieces 
are detached from the gate they will ordinar- 
ily take the shape which they had before the 
metal set. In some cases where heavy gates 
are used they will spring a light casting out of 
line, but upon removing the gate the casting 
will straighten itself. 

A Shrinkage Reform. 

The illustration, Fig. 2 at right, shows a light 
bar which is attached to a heavy gate that 
feeds the bar from runners near the ends. 
Note that the shrinkage in the gate has sprung 
the bar badly. This photograph was taken be- 
fore detaching the bar from the gate, but as 
quickly as the piece was freed it sprung back 





SPECIALTY 


instances have had to be so attached 
that they would serve as shrink bosses or feed 
ers; in other cases separate shrink bosses have 


some 


been attached. 
One of the illustrations, Fig. 1, shows a 
casting to which three shrink bosses have 


been attached, two shrink bosses having been 


formed on the gates also. The shrink bosses 
on the gates also serve as dirt traps for the 
metal entering the mold. Before the shrink 


bosses were applied to this pattern there was 


always a shrinkage at the points where the 
cross-section of the frame increased in area. 
Now this takes place entirely in the shrink 
bosses. 

Another illustration, Fig. 2, shows a large 


gate with very small castings. This will give 
idea of the production 
obtained by placing these on the molding ma 


chinc 


some which can be 


44464 


GATING AND A METHOD OI CORRECTING 
castings are shown at the left and all are att iched 
g casting of small cross-sectior and = whicl has 
was broken from the gate it turned t t 

tself 


MOLDING 


SHRINKAGE 


sprung on 
pattern form; 


he 


MACHINE. 


into the straight form which it was intended 
to assume, 





W. Reid Gould, legal and commercial sta- 
tioner, at 139 Nassau St., corner Beekman, 
has been obliged, owing to the expiration of 
his lease, to move his place of business one 
door north to No. 141 Nassau St. The firm 
of W. Reid Gould has been doing business 
on Nassau St. for over 100 years and this is 
the third move that has been made in that 
time, as far as the records show. The first 
location of Mr. Gould was in the old Tribune 
Bldg, at 158 Nassau St. From there he 
moved to the old Sun Bldg., at 168 Nassau 
St., and was located at 139 Nassau St., until 
the removal the first of this month, for over 
2 years. Mr. J. M. Collins is now manager 
of the store at 141 Nassau St. The firm has 
a branch at 120 Broadway. 
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Typewriter “Repairing and Rebuilding. 


F SOMEONE were to ask me when 

my business career began, | would 

say, about the time I became ac- 
quainted with the typewriter, somewhere 
back in 1889, when in a time of need, the 
worthy old Remington machine in a cer- 
tain lawyer’s office needed “adjustment” 
and “the boss” paid me half a dollar for 
the understanding of the job. I had earn- 
ed my first money. 

The earning of that half dollar put into 
my head the idea that perhaps there were 
others and in my eagerness I soon found 
dozens of them. It was not long before I 
was a full fledged “typewriter repair 
man.” The attainment of the ability to 
repair a typewriter came by chance—a 
natural faculty from a mechanical turn 
of mind. 

Repairing Without Tools. 


It has been my good fortune to watch 
many others of my craft tackle a machine 
for repairs or adjustment. I have seen 
some carry a large assoftment of tools— 
more for display—and produce a screw 
driver, beginning work without knowing 
what the trouble was, trying to find out 
by loosening every screw on the machine, 
and in the “try” endeavor to turn a left- 
handed screw the wrong way. 

There are those who will handle a “file” 
on a machine as though the instrument 
were made of putty, and could be mound- 
ed into most any shape, removing por- 
tions of parts that cannot be replaced. 

A lesson taught me in a certain south- 
ern city, where the foreman of the shop 
was a tall, well dressed, good looking 
fellow, of great understanding, with an 
ability to adjust and repair machines 
without tools. Many is the time that this 
fellow has left the shop on a telephone 
call with nothing on his person but a 
small screw driver and a few additional 
small tools concealed about him. The 
mere entrance of the fellow into the pres- 
ence of the stenographer in trouble was 
enough to half remedy the fault—he was 
always welcome, because he brought a 
pleasant word with him,,and it was in- 
variably the case that this fellow would 
simply sit before the machine with noth- 
ing but a moistened oil rag and his bare 
hands. The oil rag, a little rubbing, and 
a pleasant word has fixed more machines 
than one, and this fellow had the cure 
down to perfection. That’s the ideal re- 
pair man. 

This same man is now an officer of an 
organization employing many others—he 
was successful then, and is successful 
now. 


Specialists and Others. 

With the advancement of the typewrit- 
er during the past fifteen years has come 
the introduction of a variety of different 
machines, and necessarily a great demand 


A New Order of Things Among the Deal- 
ers—A Bigger Field and Better 
Profits. 


By an Old Time Dealer. 


for a more varied talent from the type- 
writer repairman. Instead of one who un- 
derstood two or three very simple ma- 
chines, with practically little adjustments, 
the fellow to-day must understand the de- 
tails of some twenty or more, each given 
to a different adjustment, and _ special 
tools for special purposes. 

Aside from the “shops” in the larger 
cities, the typewriter repairman must be 
able to “set” a Barlock escapement, align 
a Williams or take up “lost motion” in a 
Remington typewriter carriage, all of 
which requires the-“trick.” In New York, 
Chitago, and a few Other points, the gen- 
eral typewriter man, gan, if he iS so gift- 
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ed, finds employment where his talents 
are directed towards one special machine 

-but the general, all ’round man, is the 
fellow who makes the best connection. 

Where “The Shops” Fail. 

The typewriter dealers of the country 
have—most of them—made themselves, 
and very few of the fellows at their heads 
are willing to admit that they are being 
conducted along the wrong lines. But .L 
venture to say, that there is probably not 
one’ other large industry, with so much 
capital invested, conducted with so little 
understanding of “economics” as_ the 
typewriter repair shops of the world. Not 
that these shops could do better in the 
past—because the opportunity to do dif- 
ferent was not among them. However, 
the time is now coming, and will soon be 
taken advantage of. 

It will be seen from a further perusal 
of this article that a great change has 
been going on, and that within a period 
of a very few years the great typewriter 
interests of this country will be working 
in a closer union, in a closer understand- 
ing, one with another, and it is with an 
appreciation of the great value that “Of- 
fice Appliances” has done and accom- 
plished in this great field of labor that | 


am writing this special article exclusivel) 
for its columns. 

Then, Now and the Hereafter. 
When I look back to the time when 
was a member of the humble little repai: 

family of some fifteen years ago, and 
call the peaceful (?) competition of then 
as compared with that of to-day, and the 
complete grasp of the business my con 
cern exerted over the entire world, and 
compare this with the severe competition 
of to-day, and the multitude of machines 
and the great army of salesmen looking 
for business, | cannot help but wonder 
what the future will bring. 

[ am going to forecast. If my study 
and knowledge of the situation will bring 
to any company, any individual or cor 
poration a sense of right and an apprecia 
tion of facts, then my time and effort in 
getting these lines together will be satis- 
fied. 

To-day we find aygather mixed lot of 
fellows catering forthe typewsiter busi- 
ness. There is tHe “local” market from 
which most of the dealers find:a supply 
There is the “wholesaler” who will sup 
ply us on short notice with our require 
ments, and there is the manufacturer, 
selling his goods to the dealer through 
the wholesaler, or his connections. 

A prediction I make is the handling of 
the entire stock of second-hand machines 
through either a central series of whole- 
from the manufacturers 
entirely with the 
for rebuilding 


sale houses, or 
direct, doing away 
“typewriter repairman” 
purposes. 

Mechanics, Repairmen and Adjusters. 

The typewriter man who looks afte! 
the proper running of a machine, suiting 
the machine to the individual touch and 
seeing to it that the machine is properly 
equipped with special characters, et: 
should be called an “adjuster,” and as a 
rule he need not be an expert. 

The man who is able to take a machine 
to pitécés—any model—any machine, and 
thoroughly clean it, fix it properly in ad 
justments, should be classed as a “repair 
man” or “repairer”. 

But the man who knows the 
parts of a machine, for the various styles, 
who can manufacture lost parts,—under 
standing the factroy experiments and ad- 
justments,—has had experience in the va 
rious stages of assembling a typewriter 
and with “bench” experience, should bs 
classed among the “mechanics” or ‘‘m: 
chanical expert”. 

How few “mechanical experts” we fit 
among the dealers! 

The Demand Changing. 

With the introduction of the 
typewriter in the market, the demand for 
expert mechanics is now more apparent 
than ever before, and those shops that 


Various 


“rebuilt 
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have made a specialty of this class of 
work are now demanding those fellows 
who can produce the greatest amount of 
finished goods in the shortest Space Ol 
time—and this only comes from a factory 
experience. 

There are many shops paying mechan- 
ics’ wages to adjusters, and some adjus- 
ters securing mechanics’ salaries. 

There is many a shop with an eighteen 
dollar-a-week fellow doing a_ six-dollar 
job, and for these reasons there is many 
a machine that has cost the dealer its 
actual worth, owing to the lack of under 
standing or the inability to conduct a 
shop on economical lines. 

There is many a shop trying to com- 
pete with a factory, without factory tools. 
It is foolish for such a dealer to antici 
pate a successful result. 

There is many a dealer with a success- 
ful typewriter business, that has lost his 
profits in the repair department—so tat 
as the repairs on his own machines are 
concerned. The repairs on his customers’ 
machines, of course, paid him big re 
turns. 

Doing Away With the Mechanic. 

So far as the dealers are concerned the 
typewriter mechanic will not be required 
among them in a not far distant date. 
The typewriter repairman will be limited 
in number, and the adjusters will predom- 
inate. 

This condition of affairs will be 
brought about through the fact that there 
is to be established near the larger cen 
ters of supply, factories for the thorough 
overhauling and rebuilding of typewrit 
ers, where the expert typewriter mechanic 
will find his special job, and each man 
will be a specialist on some portion of the 
instrument—where the process of re 
building will be brought down to _ the 
original factory basis, where the six-dol- 
lar-a-week boy will be found cleaning the 
machine, and the $25 a week aligner at 
his work. 

The establishment of these central fac 
tories or rebuilding plants will not be in 
a large city, where rent is high, but adja- 
cent thereto. In addition to this, the 
various manufacturers will see te it that 
the trade is to be supplied with rebuilt 
machines of their own make—and why 
shouldn't they? It is far more wise to 
have their own machines overhauled in 
their own factories and resold in a per- 
fect condition, than it is to have them ad- 
justed, or repaired by those who do not 
thoroughly understand, and then sold to 
give dissatisfaction. 

The union of interests in this respect 
is fast approaching. 

Made-Over, Repaired and Adjusted. 

Like the workmen who handle the re 
pairs for the typewriter, there are three 
classes of machines. In this case refer- 
ence is made only to a machine that has 
been sold, put in use for a period of time 
and fixed for its sale a second time. 

There is the adjusted machine that 
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comes to the buyer just as it came from 
the original user, with the exception that 
it has been “adjusted”. These machines 
are usually called “in the rough’. In the 
rough is certainly a good name for some 
of them. 

[here is also the machine that has 
been repaired and fixed up with a daub 
of enamel, “some” new type, a new plat 
en, so that it “looks pretty well”. 

But the machine that catches the eye ol 
anyone that is in the market for a “bar- 
gain’ is the one that has been “made 
over’ —what we may now term “rebuilt” 
the adjusted, 
“rental” 


[In the first named class 
some of the stock is good for 
purposes, but no dealer should be satis 
fied to sell the machine,—unless it was 
really first class—until he had it in a 
condition that “looked like new”. 

lhe additional cost to a dealer for parts 
and time on a mackine put through the 
rebuilding process, is well worth the dif 
ference, and the quicker sale and better 
profit will tell at the end of the year. 

Genuine Rebuilding. 

here are many dealers taking up the 

rm “rebuilding”, and advertising such, 
who have no claim thereto, and are not in 

position to make deliveries of such ma 
hines, and have never had one in their 

tablishment. The mere fact that one 
has a repair bench, a repair cabinet of 
parts, and paying to maintain a few re- 

rmen, does not constitute a “rebuild 
ng” plant. It is foolish for the type 
iter trade to think that they can all 
yuild machines—they cannot, and for 
is reason, it may be expected that there 
will be many disappointments in trying 


wt 
val 
th 
to make deliveries. 

The firm that maintains an able staff of 
men, will knock down any machine, thor 
oughly test and replace the worn parts 
of a typewriter, will be entitled to claim 
the title to rebuilding. 

\side from these, the manufacturers 
themselves, or through their authorized 
agents, are the only fellows who can 
claim such rebuilding 
looked to for such machines. 

New Order of Things. 

With the coming of the genuine re 

build companies, one may see disappear 


process, or be 


from among the agencies, the mechanics, 
or experts, who will be called to the fac 
tories and to the larger centers. The 
dealers will require the repairmen to look 
ifter those machines already sold and out 
among the trade, or he will require an ad- 
uster to make proper adjustments for 
the machines he is about to sell. 

[t is predicted that the use for a repair 
shop of the future will be limited to the 
repairs of a dealers’ customers’ machines 
nd the adjustments of new machines. It 
necessary parts, 


a 
is predicted that the 
talent necessary for the “so- 
é will be eliminated en 
irelv from the dealers of the future. 


‘ 
S<TtToch anc 


d”” rebuilding, 


It is predicted that the average dealer 


will order his stock of “ready to sell” ma- 
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chines from his wholesaler, the same as 
he would a stock of paper, or other com- 
modity. 

It is predicted that the dealer will main- 
tain arrangements whereby his stock of 
“trade-outs” will be collected and shipped 
to the “central stations” or to the respec- 
tive manufacturers, and that they will do 
the rebuilding and overhauling, and re- 
turn them to the dealer in a condition 
“ready to sell” or “just like new.” 

Quick Sales—Better Profits. 

With the handling of nothing but 
“ready to sell” machines, and those in a 
condition par-excellence, the intended 
customer will be more ready to purchase 
immediately, the cash will be forthcom- 
ing quicker, and the dealers’ money will 
be “turned” more times in a year than in 
any other manner. 

It is a well known fact that customers 
or buyers of “second-hand stock,” such 
as typewriters, are very suspicious as to 
the real value of a machine, and it is quite 
noticeable how many of them will note 
some little “chip in the enamel,” or “some 
disfigurement of the frame” that they 
may have identification of the machine 
under sale. Many a sale has been made, 
and the money paid immediately, the pur- 
chaser taking the machine with him, in an 
effort to “hold onto the machine he picked 
out.” 

With those who have the proper facil- 
ities for rebuilding, I predict a great busi- 
ness—and a great demand. With those 
who are trying to “fake” the rebuilding, 
they will soon be taught a lesson—and 
the manufacturers themselves will teach 
it, for it will be to their advantage to im- 
prove the market, in that they will: each 
improve their own machines—the condi- 
tion of those on the second-hand market. 
Four companies are now making a spe- 
cialty of this feature, and more are to 
follow. 

The Pleasure of the Selling. 

With the handling and dealing in sec- 
ond-hand typewriters, the pleasure of 
handling genuine rebuilt, ready-to-sell, 
made-over typewriters, comes from the 
fact that the dealer does not require him- 
self to know or his salesmen to under- 
stand the typewriter business. Ignorance 
of the “game” really is a “card.” Instead 
of trying to sell the man something that 
he does not know about, the first question 
the dealer asks, is “what machine do you 
want,” and this style of machine is pro- 
duced, the customer will be pleased with 
the machine before him, and if of the 
genuine “made-over” kind, the more the 
fellow looks—the more he wants that ma- 
chine, and the more he will want to pur- 
chase. 

What’s the use of trying to maintain a 
“rebuilding” repair department, trying to 
compete against the manufacturers, hav- 
ing trouble with an expensive mechanical 
department, and then not be able to have 
something that will produce “quick sales 
and better profits.” 
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A New Idea in Time Recording and its Advantages 
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in Cost Accounting. 


HE past decade has witnessed im- 
portant advances in many lines but 
possibly none has shown more 

rapid evolution than the science of Cost 
Accounting. Proprietors and managers 
have long wanted exact knowledge of the 
cost of their output and realized the ad- 
vantage of such information, but even to- 
day a large majority will admit that they 
do not know their costs. 

Many self-styled “expert cost account- 
ants” have played on this condition of af- 
fairs, reaped a harvest for themselves and 
their employers, and left their clients in 
a worse state of confusion, than they 
were before, on the subject of cost, there- 
fore, in order to appreciate a decided ad- 
vance in the method of locating direct la- 
bor, a knowledge of why the cost ac- 
countant wants this information so ac- 
curately and what he can do with it, is 
desirable. 

Cost is divided into the three classes, 
material, labor and expense. 

Thanks to the storekeeper system, with 
card indexes and loose leaf books, the 
problem of taking care of the cost of ma- 
terial is well advanced and easily under- 
stood. Material is tangible and “stays 
put” while labor cost is of a more elusive 
nature. 

Mr. Reader—you are probably a man 
of more than average education—now, 
how much elapsed time from, say, seven- 
teen minutes past seven to twenty-two 
minutes of eleven? Yes, you can do it 
but we venture you had to give it some 
thought and you are not now any too 
sure you are right. Very likely you are 
not. 


By Robert W. Higgins, 





For Nine Years in Charge of the Costs, 
Prices and Estimates for The Gor- 
ham Company, Manufacturers of 
Silverware, Providence, R. I. 


This is the kind of problem which con- 
fronts the workman in your shop when 
you expect him to keep account of his 
time. He did not, probably, have as long 
a course in arithmetic as you, but you ex- 
pect him to perform these calculations 
and make his totals agree with the num- 
ber of hours you pay him for. Perhaps 
he succeeds in making his totals balance 
the first time. If he doesn’t he manipu- 
lates the items until they do, and it is 
obvious that you cannot rely on the rec- 
ord; that under the best of conditions you 
are paying too high a price for a very 
poor grade of clerical work. You can be 
sure your employe does this calculating 
on your time, and not on his. 

The expense and particularly the inac- 
curacy of this and similar methods are 
the points to be emphasized, because the 
direct labor time and cost form the base 
upon which you should carry your shop 
expense or factory burden. 

The question of what comprises, or 
what should be included in, factory bur- 
den is a favorite topic of argument and 
discussion among cost accounts and near- 
cost accounts and is answered only by 
finding out the purpose of ascertaining 
cost. 

If the purpose is to arrive at a figure 
at which goods could be sold without loss 
and above which they would yield a 
profit it is necessary tu include every ex- 
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pense item on the _ books. Prominent 


auditors and certified accountants hav: 
argued and will argue against including 
many items which the well-informed cost 
accountant includes in this load, and a 
few examples may not be amiss. 

Insurance: Your bookkeeper may in 
form you that insurance is simply a gam 
ble between your directors and the Insut 
ance Co. on the probability of the busi 
ness sustaining a loss by fire, and has no 
bearing on the cost of manufacture. 

Rent: The writer of this article has a 
letter over the signature of a New York 
Certified Accountant calling his attention 
to the fact (?) that rent, being an obliga 
tion of capital, must not be included in 
the factory burden. Salaries of Officers 
are frequently objected to for the same 
reason. 

Depreciation: Since it has become the 
practice of accountants to carry plant and 
equipment at substantially original cost 
and write off depreciation as a reserve 
from the profits after the books are 
closed, it is difficult to get them to agree 
on depreciation as part of factory bur- 
den. 

In answer to all of the above, imagine 
yourself as a cost accountant saying to 
a hard-headed manager, “That lot of 
goods cost $67.53: but, remember, you 
must allow something to take care of In- 
surance, Rent, Depreciation and your 
own salary before you begin to make a 
profit.” 

As a word of explanation, I wish to say 
that selling expenses are a thing apart 
from manufacturing expenses. They 
should be averaged against the selling 
price and added by percentage after fac- 
tory cost has been obtained. 

This factory burden is properly divisi 
ble for practical purposes into two parts, 
which may be distinguished by the terms, 
Department expense and General ex- 
pense. 

In Department expense belong those 
items which are capable of influence by 
the foreman or overseer of a department 
This expense, which may be made up 
monthly, includes indirect labor, supplies 
and all repairs which can be identified as 
belonging to his specific department and 
is sensitive to the condition of business 
and fluctuates accordingly as the depart 
ment is worked to its full capacity or is 
only partially employed. 

General expense, which will include all 
other expense items, varies very much 
more slowly in a going business and will 
remain so nearly constant as to require 
observation not oftener than semi-annu- 
ally, except ir unusual periods of growth 
or depression 

Department and General expense are 








cause of the trouble in 
which do not succeed in 
showing cost. All the expense is not al- 
ways clearly recognized and more often 
improperly charged. Except for com- 
paratively small items, storehouse room, 
interest and insurance there is nothing 
about manufacturing materials which par- 
take in, or cause, those items which go 
to make up factory burden or shop ex- 
pense, therefore it is right that this bur- 
den should be carried by the direct pro- 
ductive labor, and it is not true nor equit- 
able that this burden should be located 
by percentage. 

The correct method of locating this 
burden is by a rate of cents per hour on 
each hour of productive labor. Of course 
there are businesses and departments 
where the rate of wages for direct labor 
is so nearly uniform that percentage is 
equitable, but this is not often the case. 

This point is so often questioned that 
perhaps an illustration will not be out of 
place: Let us suppose that we have in a 
department a boy at six cents per hour 
and a man at sixty cents per hour. The 
rate of factory burden by percentage we 
will say figures 60% of the cost of direct 
labor. When the boy had worked ten 
hours on a job you would allow thirty-six 
cents for load; when the man had worked 
ten hours you would figure $3.60 for the 
load although the man did not participate 
in the items which go to make up factory 
burden a bit more than the boy—that is, 
the man required no more floor-space, 
light, heat supplies or superintendence 
(probably not so much superintendence) 
than the boy. 

Now, by the cents per hour basis your 
expense will have figured, say thirty cents 
per hour and this is applied to every di- 
rect labor hour of both the man and the 
boy. The percentage basis results in un- 
fairly handicapping a high priced, rapid 
and skillful workman in the favor of less 
competent help. If your shop was filled 
full of slow and partly competent people 
your factory burden would be no 
than it is when filled with the greatest 
producers in your line of business, but in 
the last case you have a greatly increased 
production without any increase in fac- 
tory burden. A man who can do double 
the work is worth more than double the 
pay because of the saving in factory bur- 
den. 

If the above points are granted it be- 
comes apparent that accuracy in locating 
direct labor hours is essential to accurate 
knowledge of cost as well as to accurate 
knowledge of the value of the individual 
employe. 

The writer is familiar with processes 
and businesses where the load is verv 
properly distributed against the unit of 
production and also with the very neces- 
Sary practice of identifying and figuring 
the load on expensive and important ma- 
chinery, but the scope of this article pre- 


frequently the 
costs 5s) stems 


less 


OFFICE APPLIANCES 


cludes any extended review of these fea 
tures. 

The difference between the labor cost 
which is directly located against your 
production and the total of your pay roll 
is apt to be much larger than you believe ; 
moreover, the direct productive labor 
hour being the correct base of the cost 
structure, it is evident that errors in this 
base will be magnified in thé completed 
cost figuring. 

The Calculagraph with its ability to 
record elapsed time is a decided advance 
over systems which require time to be 
calculated mentally but heretofore has 
been subject like all other recording ma- 
chines, to the objection that it was neces 
sary for the workman to come to the ma- 
chine every time he completed a job and 
started a new one. This, in a department 
where a man had previously had his work 
brought to him or where the man had 
several jobs in hand at once, led to con- 
fusion and disorder by giving him an ex 
cuse to walk up and down the room, 
where previously he had no reason for 
leaving his seat; also, in a large depart- 
ment this walking back and forth ten or a 
dozen times a day consumed considerable 
time. 

The new idea is to install an annuncia 
tor system having a numbered push but- 
ton at the seat or machine of every opera- 
tive, which will operate a signal on the 
annunciator. The operation of the sys 
tem being, that as John Doe, number for- 
tv-seven, completes his job or changes to 
another for any reason, he simply pushes 
the button at his hand. The cost keeper 
at the annunciator, seeing number forty- 
seven signal, takes the card representing 
the job on which number forty-seven is 
working (which is filed numerically un 
der number forty-seven) and passes it 
through the Calculagraph completing the 
record of elapsed time on the job. He 
then immediately starts a blank job ticket 
on the machine for this same man. When 
several of these new tickets have accumu 
lated, or at regular intervals, they are tak 
en by a boy directly to the operatiy e who 
rang up and the title and number of the 
job or operation is checked or written on 
the card and the card returned to the cost 
keeper and filed in regular numerical se 
quence according to the operative num 
ber, until the operative by again pushing 
his button indicates the completion of his 
job. 

This system has many advantages in 


addition to accuracy in recording labor 
time 

The clerical work is taken entirely out 
of the hands of the men and placed on 
strictly clerical people. 


outside 


The annunciator can be placed 
of the work-room where the operator will 


not be subject to any disturbing noise or 
influence and the work of operating can 
be done by a girl 

“Hurry jobs” 


on the 


can be indicated 
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Calculagraph cards when started and the 
attention of the foreman or interested 
person called to them immediately when 
completed. 

The cost keeper can figure the cost of 
the labor on a job.or operation while the 
subject is still fresh and the reason for 
unusual or excessive cost can be investi- 
gated at once. 

The annunciator can be locked by a 
time clock for a minute or two after the 
starting hour and note taken of workmen 
not in their place on time. 

An electric bell signal rung by the 
same clock could be the signal to the men 
of the locking of the machine and the 
same signal would indicate closing time 
and insure the men being in their places 
for the full period. 

With this system it becomes practic- 
able to get direct labor cost in polishing 
rooms and on operations which from their 
nature make it inconvenient or impossi- 
ble for the employee to even attempt 
clerical labor. Also it provides for class- 
es of labor which do not have the educa- 
tion or intelligence necessary to keep a 
record of their own time. 


[t is possible to connect with important 
machines so that their starting and stop- 
ping are indicated on the arinunciator, 
making the basis for calculation of ma- 
chine costs and machine loading. 


[t is not contended that this system is 
a cure-all or that its adoption is all that 
is necessary to successful cost account- 
ing, but I am convinced that its value will 
be immediately apparent to many cost ac- 
countants and factory managers. 


No one realizes the fine line which sep- 
arates profits and losses, management 
and mismanagement, so clearly as the 
capable cost accountant, and the facts 
which he ascertains are frequently so far 
from what the management has guessed 
as to be startling. 


The cost of such a system is not pro- 
hibitive and while the cost will vary in 
different localities, it will probably aver- 
age not far from eighty-five to ninety 
cents per man for departments or fac- 
tories of one hundred or more men, ex- 
clusive of the Calculagraph machine. 





Q—I—R—L—A—P—I. F. 

The letters given in this head are the initial 
letters of a well-known trade catch phrase and 
are shown in the advertisement of the Chicago 
Binder & File Co., 135 South Clinton street, 
Chicago, on page 3 of this number. Any deal- 
er, buyer or clerk of any dealer who sends 
the full phrase to the C. B. & F. Co., with an 
order for $25.00 worth of the Company’s goods 
at the regular dealers’ prices, will receive a 
five-dollar gold piece. 

lhe Company’s line of loose leaf specialties 
s one of the standard lines in the market, and 
the man who succeeds in working out the 
phrase is practically getting an extra 20 per 
‘ent on his order. It is certainly worth pon- 
lering over. 





The 


He was red-headed, looked iike an Irishman, 
was as excitable as a Frenchman, and talked at 
the rate of 501 words to the minute with a 
strong German accent. 

‘*Show him in—show him in,’’ he exclaimed 
to his poor, frightened stenographer as she 
handed him my ecard. The girl came out— 
shrugged her shoulders as if to imply, ‘‘Oh! the 
poor lunatic; he’s certainly mad,’’ and then 
meekly closed the door behind me. 

I noticed the red hair, eut very short, the 
stubbly rufvs-hued moustache, each individual 
hair of which seemed to stand straight out. His 
eyes were dark and piercing—reminding one 
very much of those of a ferret. His hands were 
short and thick with podgy fingers. He kept 
shifting uneasily in his revolving office chair. 
I set him down at once to be a bundle of 
nerves. 

‘¢Well!l’’ he exclaimed, ‘‘what can I do for 
you? I’m awfully busy—not a minute to spare. 
I want a machine and a girl to work it. That 
girl I’ve got outside is no good—not a bit. 
She’s frightened out of her precious soul. I 
want a good girl—and I don’t care what I pay 
for her. Give me a good operator and I'll buy 
your machine. It’s no use to send me begin- 
ners. I won’t have ’em—I don’t want ’em. | 
want somebody to do the work and hang the 
expense! Look at that bundle of letters—piles 
of ’em, and I can’t answer ‘em because that 
recious thing out there has got the frights! 

ay? I'll pay what you like? $18 Pshaw! 
I can get two girls in Chieago for that—and 
good ones, too. Yes, sir! and they’ll work from 
8 in the morning till 7 at night and no kick 
coming. That girl out there can’t take my dic- 
tation fast enough—drifts in here at 9 o’clock 
in the morning and refuses to work after 5! 
Absurd, sir; absurd. We teach them better in 
Chicago.’’ 

‘*Those are New Yorkers,’’ I intervened. 
‘*When you are in ‘Rome you must do as the 
Romans do,’ ’’ 

‘*Not on your life, sir; not on your precious 
tintype! My hours are § to 7 and if they don’t 
like it—why, I'll get others.’’ 

**T’'ll do my best to get you a stenographer, 
but I’m much afraid the hours are too long.’’ 

**Don’t you worry about that! I know my 
business. Send along your machine and hurry 
up those girls. I don’t want one or two—send 
me on a dozen or so to choose from. Hurry 
up now—Miss Jenkins—come in here—my 
gracious! Make haste now—these New York 
ers are slow!’’ 

I left him, and when I called next day there 
were girls on the elevator, girls in the corri- 
dors—girls outside his office door, and at least 
a dozen standing, waiting their turn for an in- 
terview in his outer office. 

“‘M Gott in Himmel!’’ I heard him ex- 
claim; ‘‘vots der madder wid yeu girls—I tell 
you I vant an experienced girl—send in anudder 
one—sen@.in de next—hi! come in here one ov 


you!’’ 
He was co excited, he was talking broken 


English. 

The girl coming out, said: ‘‘Don’t go in 
there! Don't go in! He’s a crazy Dutchman 
with red hair!’’ 

**Where did you all come from?’’ I asked 
one of them. 

**He advertised in the papers,’’ was the 
answer. 

** Advertised for whatf’’ I enquired. 

‘*Stenographers— we are all stenographers 
every one of us—but he doesn’t want a girl— 
he wants a slave—hours 8 till 7, and pays only 
$10 a week—not for mine—no, sir—come or 
girle—don’t waste your time over that red- 
headed Dutchman.’’ 
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Trials of a Salesman 


Tips by a Type-Tapper. 





I saw it was useless to talk machines that 
day, so made my escape. 

The following day I called to demonstrate the 
machine I had sent up. His inner office door 
was open and there were two girls in the 
outer office. He heard me as I spoke to the 
nearest young lady. 

**Who’s that? Who’s there?’’ he shouted. 
**Tell ‘em I’m busy—can’t see ’em today.’’ 

I stepped up to the door and gave him ‘he 
morning salutation. 

‘“*Mein Gott!’’ he exelaimed, throwing up 
beth hands. ‘‘It’s you—the machine man 
I can’t see you today—heaven’s sake! give me 
a little peace—the machine came—we’ll try it 

but oh! that bunch you sent me!’’ ; 

**What buneh?’’ 

‘*The girls—such a lot—such a scrubby lot 
there wasn’t one of ’em—not a blessed one of 
‘em that could take my dictation.’’ 

‘*They weren’t all our girls—you advertised, 
didn’t you?’’ 

‘*‘Sure! I advertised, and a good thing | 
did. If your machines are no better than your 
stenographers they’re a bum lot. If you want 
me to buy your machine you must send me good 
stenographers.’’ 

**You’ll have to pay a good salary to get 
a good girl.’’ 

**Send on the girls—I’ll fix the price. I’ve 
got two of ‘em out there now—they’re no good 

not a bit of good—can’t take my dictation 
and I’m swamped with work.’’ 

Perhaps you don’t speak plainly,’’ 1 ven- 
tured. 

**Speak plainly? Mein Gott! vot’s dat? Rub- 





GOING TO IT! 


bish! I speak good, plain Chicago American! 
Ain’t that good enough for you?’’ 

** Certainly—but—’’ 

‘*Then it should be good enough for dose 
girls—send on some more and I’]] try ’em.’’ 

**What about the machine—will you buy it?’’ 

**Oh! mein Gott! mein Gott!’’ throwing up 
both hands, ‘‘yill I buy it? Man alive, are you 
mad? Look at dose,’’ pointing to the pile of 
letters on his desk. ‘‘I’m swamped, I tell you 
—swamped! Buy it! You leave it—I’ll try it, 
if I like it I buy it—try it and the girl, too- 
but send on the girl. Now then—hi out there! 
Come in—I must get through with some of this 
work.’’ 

‘*A March hare ain’t in it,’’ said the steno- 
grapher as she passed me on her way to take 
dictation. 

A week passed. I called again. 

**Who’t that?’’ he shouted; ‘‘that typewriter 
man?’ What do you want now? Am I never to 
have peace? I’m too busy to talk to you to 


day.’’ 


‘*How’s the machine doing?’’ 

**T don’t know—I don’t know—ask the girl. 

‘*Did our employment department fix you 
up all right with a stenographer?’’ 

‘*T’ve got two girls out there. One of ’em 
is all right, but the other—my! my! she’ll have 
to go Saturday if she doesn’t improve. Excuse 
me now, I’m up to my neck—’’ 

‘‘Just spare me a minute to fix up this mat 
ter of the machine. Our terms—’’ 

‘*Don’t talk machines to me today. I can’t 
listen—I won’t hear you. Don’t you see how 
busy I am?’’ 

‘* Yes, but you can spare me just a minute— 

‘*Not a minute—not a second. Come some 
other time. Here, Miss Simpkins!’’ 

‘*What day will suit you?’’ 

**T don’t know; I can’t say. What’s the 
matter with you, anyway? Are you afraid I’ll 
swallow your machine?’’ 

‘*‘No; but it’s usual—’ 

**7 don’t care what’s usual. I’m running my 
business my own way. If I like the machine 
I’ll buy it. If you don’t like that you can take 
it away!’’ 

‘*T don’t want to do that, but 

‘*What’s the matter with you, then? Give 
me time to try it—and come in some other time. 
Run along now—don’t you see I’m busy. Miss 
Simpkins! hi! why don’t you come in when | 
eall you?’’ 

Next time I called he was out. Another week 


’* 


’? 


’ 


” 


passed. 

‘*What do you want now?’’ he yelled from 
the inner office. ‘‘The machine’s working all 
right, but I can’t talk to you today.’’ 

‘*‘T won’t detain you but a few minutes. |! 
want to sell you that machine. Shall I send you 
in the invoice?’’ 

‘*Invoice——-man alive! What do you take me 
for? What are you fellows—a lot of New York 
‘skins?’ Do you think I want to buy a ‘pig in 
a poke?’ I want to try your machine first— 
give me time! Give me time!’’ 

‘We have given you time. You have had the 
machine now nearly three weeks and—’’ 

‘*Three weeks—nonsense, man—what are you 
talking about? Hi! Miss Jenkins, here—this 
may says we have had the machine three 
weeks—is that so?’’ 

‘*It must be nearly that, sir,’’ was the reply. 

‘*Mein Gott! What do you want for the 
machine and table?’’ 

‘*One hundred and five dollars.’’ 

**Cash?’’ 

‘*Ves.’’ 

**Call again Thursday and I’]l] think it over.’’ 

‘*Better decide now. You have had a good 
trial of the machine—know what it will do and 
can just as well settle the matter now as three 
days hence. Let me send you invoice?’’ 

‘*Call again Thursday.’’ 

‘*Decide now.’’ 

‘*Not on your life, sir. Thursday for yours!’’ 

I argued some time longer, but it was useless 
I called Thursday, but he was away for the 
day. Friday I caught him. 

‘*You chase me up pretty well.’’ he sneer- 
ingly remarked. ‘‘What do you want now?’’ 

‘*A decision about the machine. My limit is 
up—it is either a settlement or the machine?’’ 

‘*Take it along. I can get another—plenty 
of ’em. Your people aren’t the only pebbles 
on the beach. I’ve got another machine out 
there now—do you see that?’’ 

‘*'Fea.*? 

‘*Well! let me tell you I’m not going to be 
binffed by any of vou New York guys.’’ 

‘*No one wished to do that, sir. We simply 
desired to know if it was your intention to buy 
our machine.’’ 

‘*Mighty polite—all at once!’’ 


**Not at all—business is business. You have 











it was new 
and know. 


had this machine nearly a month; 

work—you have had it a month 

when it was sent to you and 
‘¢7’]l rent your machine.’’ 


‘¢Pardon me, but we don’t lease new ma- 
chines—we only sell them. We can rent you 
an old model machine.’’ 

‘¢That’s your little game, is it? But you 
won’t pack any of your old stuff off on me! 


I’m going to have a new machine or nothing!’’ 
‘‘Then let us fix up a deal on my machine. 
You like it—the girl likes it. It does good 
Now, the only point is, how do you wish to pay 
for it?’’ 
‘‘Cash—nothing but cash 
‘‘Then I’ll send you invoice 
—that'll settle the matter. Thank you—’ 
‘‘Hold hard, young fellow—don’t be so pre- 
I’ve got 


,? 


for me. 
cash ten days 





vious. I haven’t said I’d buy it yet. 
another machine out there. I’m going to try 
that for awhile. I won’t decide today. You 


ean take your machine away.’’ 

‘‘That would be absurd. You wan’t a ma- 
chine that’s modern—up to date—with all the 
latest improvements. You have them all in our 
machine. I don’t wish to be a knocker, but 
will compare our machine, if you wish, but you 
know our machine, what it will do, and it is 
needless for me to say more. Decide today and 
settle the matter.’’ 

‘‘No; take it away.’’ 

‘¢Would you be willing to consider a rental 
for another month so as to give you time for 
further trialf’’ 

‘‘How do you mean?’’ 

‘*Pay me $10 for last and next month’s use 
of machine, this amount to apply on the pur- 
chase, so that all you will have to pay in addi- 
tion will be $95.’’ 

‘I’m to pay you $10 for two months’ rent?’’ 

‘‘And sign agreement to pay balance of $95 
at expiration of second month.’’ 

‘*Come in again next week and I’ll think it 


over.’’ 
‘‘Nonsense; decide now. Here’s the agree- 
ment—$10 down and $95 ° one month hence, 


That’ll surely give you time to try the machine 
out.’’ 

‘<Tf I don’t like the machine then?’’ 

‘*You’re sure to like it—everybody does.’ 

‘¢But if I don’t—TI’ll send it back and J’ll be 
$10 out.’’ 

‘‘Not at all. 
the machine for 
$5 per month.’’ 

He signed the agreement and handed it over. 


’ 


You will have had the use of 


two months—a fair rental of 
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‘‘Now your check for $10,’’ I said, ‘‘and I 
won’t worry you again for awhile.’’ 

Just at that moment three gentlemen friends 
burst into the office in a bunch. They were 
exuberant and greeted my man vociferously. I 
was overlooked amidst the joking, laughing and 
smacking of backs. Suddenly my friend turned 


to me, 

‘*‘Excuse me—well, you see how it is. Come 
in again tomorrow and we’ll fix that matter 
up.’’ 


There was no other alternative but to leave, 
which I did. Several days thereafter I called, 
but he was always out. One day I met him as 
he was going down the elevator. 

‘*Can’t wait to see you now,’’ he 
‘*very busy—come again tomorrow.’’ 

I called again, but with the usual ill sue 


shouted; 





BEHOLD! 


I wrote asking him to forward check, but 
Days passed and I was far 
more than anxious. One morning at 9 a. m, I 
eamped on his trail. He came at 9:15. 

‘*What’s the matter with you, anyway?’’ was 
his salutation, 

‘I want that check.’’ 

‘You do, eh? I see you 
much was it?’’ 

‘<Only $10.’ 

‘‘That was for two months’ rent, wasn’t it?’’ 

‘‘Yes; to apply on account of the purchase.’’ 

‘I haven’t had the machine two months. yet. 
You’ll take check for $5, one month’s rent?’’ 

‘*No, sir! We do not usually rent these ma- 
chines, and the arrangement I made with you 


cess. 


received no reply. 


getting it. How 


47 


was to meet your convenience. You must pay 
the $10 or — must fall through.’’ 

‘*Let her fall, then, m y 
let her fall! Who caiea!” | Geet 

**Do you deeline to give me check for $109’’ 

‘‘T most certainly do, and what’s more 
don’t want your machine. Other let me 
have typewriters for weeks together and never 
say a word about ’em, and here have been 
worrying and bothering the ve: iife out — 
for a mean, paltry, contem ‘ible $10! ein 
Gott, vot do you think Iam? Take your 
old machine—take it away. I don’t want it, 
and what’s more I won’t have it.’’ 

‘‘But the agreement you signed—do you—’’ 

‘*Not worth the paper it’s written on. You 
know that. Don’t try to come any of your gay 
New York tricks on me. Where’s your con- 
sideration? Like your anticipated sale—all up 
in the air. Bah! rent as a deposit! You didn’t 
get it, did you?’’ 

‘‘Surely you’ll be honest enough to pay the 
two months’ rental?’’ 

‘*Honest, nothin’! Didn’t you ask me to al- 
low you to place a machine here on trial?’’ 

‘*Certainly I did—our usual practice.’’ 

‘*Then what are you kicking about? And 
didn’t I give you permission?’’ 

‘*Yes; with the idea of purchase.’’ 

‘There you have it. With the idea of pur- 
chase, and let me tell yow right now that the 
idea never materialized. See here! I’ve stood 
for about all the nonsense I’m going to stand 
from you; there’s your machine, take it! I’ve 
given it a good trial—think it’s fine, all right, 
up-to-date, but mein dear friend, let me give 
you a little tip—I’m not buyin ters 
when I can get the use of them for weeks for 
nothing. Do you see the point?’’ And he put 
his finger to his nose and gave me a decided 
wink. ‘‘You’d better run along, now—I’ve lots 
of work to do, and I can’t waste more time over 
you and your old machine. Ryn along, now!’’ 

‘*You’ll hear more of this, sir. I shall report 
it to—’’ 

‘‘By all means, report what you like, and 
when you have another nice new machine that 
you wanted tested out, just bring it around and 
[’ll give it a fair trial. Hi! Miss Jenkins, let 
this man take away his machine, and don’t let 
him forget the table.’’ 

I had the machine brought in and found the 
only thing to be done with the agreement was 
to destroy it. Since then I have been loo 
askance and somewhat shyly at red-headed men 
with German accents, 


Card Inde.x Rewolutionizes World's Methods 


Modern methods of doing business are as far 
removed from the means employed by the 
fathers of the present generation of active 
business men as it is possible to conceive. The 
here as one of the most 
important to-day. A little of its 
history may not be amiss 


This 


card 


system fits in 


systems ot 


come to be regarded as 
simply indispensable in the commercial world, 

Like many of the most 
that have revolutionized 
the life and knowledge, convenience and com- 
fort, of mankind, it is an American idea—con- 
ceived, developed and applied first by Ameri- 
the world. 


system, now 


is of academic « 
important 


rigin. 


inventions 





1 
all over 


cans, but now in use 


other time-saving 


As in the case of many 
inventions, there has been no real improvement 
over the original idea—the development has 
been solely along the line of details in appli- 
cation 

President Charles Eliot, of Harvard Univer- 
sity, is the distinguished historian of the origin 


of this card system. In a recent report to the 
Harvard, he gives the 
account of the together 


overseers of 


board of 


following invention, 


with a description that is so brief and compre 
hensive that it is quoted in full: 

“It is now forty years since Ezra Abbot, as 
sistant librarian at Harvard University, began 
alphabetical catalogue of the 
library, made on cards five inches long and 
In or 


a new college 
two inches wide, arranged in drawers. 
der that the cards should be conveniently han 
dled and read in these drawers, two sloping 
wooden blocks devised by Mr 
one fixed in the front of the drawer, the other 
movable and placed behind the cards. The 
these blocks were important, and 
each block was the subject of much study 

“For movable divisions between the cards in 
one drawer other wooden blocks about an 
eighth of an inch thick and ot the same length 
as the cards, but a little higher, and with bev 
eled tops, were devised, and so disposed that 


were 


slopes of 


when placed among the cards, as these stood 
in their normal leaning 
block behind them, the beveled 
dividing block or guide board presented to the 
On the beveled edge were 
letters 


position against the 


edge of the 
eye a level surface 
written or printed the 
which defined the alphabetic position of the ad 


two or three 


Abbot, 


joining cards. The two sloping blocks and the 
thin guideboards were indispensable parts oi 
the card catalog. 

“Mr. Abbot also contrived appropriate means 
of labeling each drawer on its front, by means 
of movable cards held by metallic cleats, and 
of preventing the cards in the drawer from be- 
ing lifted out when such prevention was desir- 
able. For the latter purpose he ran a remov- 
able wire through all the cards in a drawer, 
the hole in the cards being so much larger 
than the wire that the cards could be freely 
sloped either way in the drawer. 

“These inventions Mr. Abbot made for the 
sake of furnishing to all users of the Harvard 
Library a catalog arranged by subject—a form 
of catalog particularly useful to students who 
are not well acquainted with the bibliography 
of their several subjects. It was Mr. Abbot's 
fundamental object to enable any person to 
find with facility all the works in the library 
that related to the subject he was inquiring 
into. Mr. Abbot’s card catalog methods were, 
however, equally applicable to an alphabetical 
catalog of authors, buyers, sellers, patients, 
clients or other groups of persons. 
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A Thing cr Two Concerning Those We Know. 

Benjamin Franklin, while acting as the 
American minister to the court of France, 
was accosted one day by a _ distinguished 
French diplomat with whom Franklin was on 
most intimate terms. 

“Look here, my dear Franklin,” said the 
diplomat, “I fear the morals of Europe are fast 
slipping away from our grasp.” 

“Stop, monsieur,” cried Franklin, “you are 
too serious Let us discuss the lighter vein of 
things.” 

This page will not depart from the Franklin 
policy. And it will weave together just a few 
things of a light nature. 

* * > 


The Chicago stationers were holding their 
usual monthly meeting last December at which 
William Rodiger was invited to deliver a paper 
on “Ink.” It was one of the best contributions 
of the kind that has been delivered in a long 
time. Fletcher B. Gibbs, president of the local 
association, was deeply engrossed in the paper 
and appreciated its value as much as any one 
present. But always alive to a good joke he 
could not refrain from making the following 
reply when Mr. Rodiger finished: 

“That was a fine paper. It was one of the 
best things I ever heard, but I am reminded of 
the fact that while Rodiger knows all about 
ink naturally he also knows a thing or two 
about bottles; for he was raised on bottles 
from infancy up.” 


Joseph Boyer, the Machinist. 

Over at Detroit the Burroughs Adding Ma- 
chine Company has in the person of its presi- 
dent, Joseph Boyer, a man of pronounced tal- 
ent. Mr. Boyer’s present associates who were 
with him in the old days before the completion 
of the Burroughs adding machine knew him 
first as a mechanic, working with his own 
hands in his machine shop on Dixon street, 
St. Louis, which was a veritable hatchery of 
practical mechanical ideas and where many a 
clever invention first saw light. It was to this 
old shop, in the early ‘80s, that William Seward 
Burroughs came with his crude model of the 
first practical adding machine, seeking Mr 
Boyer’s mechanical skill. 

Mr. Boyer’s shop at this time was turning 
out the grist of experimental work usual to a 
jobbing machine shop. Mr. Boyer himself was 
working at this time on a speed-recording de- 
vice for railway locomotives. 

“It seems as though lack of funds was a 
chronic condition in Dixon street in those 
days,” says a member of the present Burrgughs 
board of directors who was employed in the 
old shop. “We were sort of a sanctuary for 
a horde of inventors with long hair and won- 
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derful ideas, and, of course, they never had 
money. I recall one time,’ he continued, 
“when the establishment must have been unu- 
sually in funds, somebody went down town and 
bought our first water cooler, all paint and 
store fixings, with a separate compartment for 
ice. It was the pride of the shop until a luck- 
less apprentice boy smashed it flat by running 
the table of a power planer into it. 

“That apprentice boy, by the way, is A. J. 
Doughty, now factory manager of the Bur- 


roughs.” 


W. R. Fox, the Typewriter Man. 

In the February issue of “Office Appliances” 
there appears a short “reader” entitled “Where 
Personality Counts.” The subject of the story 
is W. R. Fox, president of the Fox Typewriter 
Company. It is one of the rules of Mr. Fox’s 
business life, at least of his advertisements, to 
inject as much personality into his advertise- 
He bélieves in personality, 
and he has one, too. This little article seemed 
to be pretty generally read. 

One day soon afterwards Mr. Fox was visit- 
ing in Chicago and in company with Mr. 
Mahin, of the Mahin Advertising Agency, and 
a gentleman from Des Moines, Iowa, who had 
an important mission to perform, the three 
went out to lunch together. The Des Moines 
gentleman sat opposite Mr. Fox at the table 
and after looking at him for several moments 
said: “I think I have met you at Des Moines.” 

“I told him,” said Mr. Fox, “that he must 
be mistaken, for while I had been through 
there I never stopped off. Thereupon the gen- 
tleman from Iowa remarked: “But I have 
seen you somewhere.” 

Mr. Mahin at this juncture began to smile 
and said: “I know where you have seen him 
“You have been reading the magazines.” 
Whereupon Mr. Fox exclaimed: “That re 
minds me of the lady who was traveling in one 
of the eastern cities and an elderly lady en- 
tered the car and bowing to her said: ‘Par 
My name is Lydia Pink 


ments as possible. 


don me, madam. 
ham.’ ” 


O. H. L. Wernicke, the Furniture Man 

The Macey Company of Grand Rapids, of 
which Mr. Wernicke is president, typifies its 
head in detail. There is a liberality every- 
where in all that pertains to the business—just 
a reflection of the liberal spirit of the president 
Nothing is done or thought of but what is 
liberally conceived and liberally executed. Mr 
Wernicke does not stint this characteristic 
even to his employes. He wants them to feel 
a freedom not narrowed and hampered by too 
conventional lines. The story is told of how 
he lavished this attribute on one of his book- 
keepers one day. The bookeeper was wont, 





SALMA GUN OD | 


for some reason, to be always smoking both 
in and out of the office. 

One day he came down late—a trifle late 
Sauntering into the office he plunged into his 
work. But he kept on smoking just the same. 
By some chance Mr. Wernicke hearing of his 
being late and of his smoking, replied to a 
question: “Let him smoke, if it helps him in 
his business.” 

“Uncle George” Olney, the Indefatigable. 

It is a big transition from a young salesman 
to an old one. But “Uncle George” is the real 
kind—the actual representative. “Uncle” in 
addition to being a “corking” salesman is a 
darn good—player. Ask him. The time—the 
present; the place—Grand Pacific hotel; the 
girl—none—but, what? Ask him 

It may not be generally known that on the 
8th of February the Grand Pacific hotel was 
raided of some pernicious characters, common- 
ly termed by the authorities of the city of Chi- 
cago, poker players. This unusual crowd of 
gentlemen were in the habit of congregating 
at this popular resort of evenings and indulg- 
ing in a “small” game. But the trouble was 
that these gentlemen were a bit too open with 
their game—a little too public. So they were 
“pulled” by the police 

It may not be known, either, that at the same 
time and in the same place another game was 
going on. But this game was “strictly pri- 
vate’; as to this you can rest assured. It was 
in the room of ———oh, why, say, friends. 
You all know. There were from all accounts 
about five or six of them. 

But no one else got in. 
the game was unmolested. It went on quietly 
but with marked interest. Finally, it broke up 
at a late hour. “Uncle George” as he descend 
ed to the cafe the next morning was apprised 
of what had been pulled off at the other poker 
place the night previous. Turning wildly, he 
exclaimed 

“What's that!” 

J. P. Dennison—a Remembrance. 

J. P. Dennison recently severed his connec 
tion with the C. S. & R. B. Company of Chic 
go to take a position on the field staff of Ed 
ward Kimpton Company. For a long time 
had served the C. S. & R. B. Company most 
faithfully. Now, Ralph Wilson is the last man 
on earth not to appreciate faithful servic: 

Shortly after Mr. Dennison left there was a 
little package left at his house. On opening it 
he discovered to his utter surprise a very ha: 
some and beautiful watch and charm with tl 


And to this extent 


Masonic emblem’ engraved _ thereon He 
looked it over unable to give expression to his 
thoughts. But he could not contain himself 


for long and broke out: 
“That’s just Ralph’s way of doing things.” 
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The Gowernment’s New Office Building. 


OU CAN’T get the better of the 
4 United States government—that’s 
sure. Some have criticized its naval 
efficiency: its personnel and fighting pow- 
er. The armor of the battleships may 
be below the water line, and all that and 
that. But if its new federal office build- 
ing is any criterion the ships are all right. 
There is a building down at Washing- 
ton that is the largest and best office 
building in the world. In architecture, ar- 
rangement and equipment it is a monu- 
ment to the unerring faculty of the 
American people to do things right. 
Nothing in any land can equal it for office 
work. 

The new office building is that of the 
House of Representatives which covers 
two entire city blocks, and which, when 
completed, will have cost $4,000,000. It 
is built of the finest white marble and 
contains 500 rooms. It is_ furnished 
throughout with the handsomest mahog- 
any furniture obtainable. Members of the 
house are the only persons who may use 
it. Not the highest rent ever paid can 
secure in it an office for a man who has 
not been sent to the House by the votes 
of a Congressional district. There is a 
companion piece being built for the Sen- 
ate that will duplicate in every respect 
that of the building for the House. 


The Ingenious Equipment. 


The most unique thing about this 
great affair is that the representatives 
may wheel about in their office chair and 
listen to the proceedings on the floor of 
the House. So much for office appli- 
ances. This system has been termed the 
“dictaphone.” It is so constructed that a 
receiver placed back of the Speaker's 
desk will transmit on a net work of wires 
to every office in the new building what 
is being said on the floor of the House. In 


What the American Government Has 
Done for its Representatives, the 
Equipment and Unique 
Devices. 


other words, it is an enlarged improve 
ment on the telephone. 

In each office there is a telephone with 
local and long-distance connections and 
an electrically regulated lock. Ice water 
is on tap in each office, and mail chutes 
are situated at convcnient points on all 
corridors. Not only will it be unneces- 
sary for the busy Representative to leave 
his private office to keep in touch with all 
that is going on in the hopper where 
new laws are being made but he need not 
depart from his new quarters except to 
secure sleep. In all save the opportuni- 
ties for comfortable slumber he has a 
modern up-to-date hotel as the theater of 
his activities. He can descend in express 
elevators—reserved for the use of his 
clan—to barber’s shop and bathrooms in 
the basement, and similarly he can al- 
ways find a table reserved for him in an 
immense, perfectly appointed dining 
room. His mail is handled by a full- 
fledged post office in the building, and 
telegrams and cablegrams can be handed 
direct to the operator who is to put them 
on the wire. 

One of the strong features in connec- 
tion with the building is the subway that 
connects it with the capitol. This under- 
ground thoroughfare is about one-third 
of a mile long. It has a bend in it sharp 
enough to compel a slow rate of speed 
in the cars that simply whiz members 
back and forth from the Capitol to the 
office building. It is as grand as_ the 
French thoroughfares on a_ brilliant 
evening. 

A glance at the rooms shows on what a 
big scale the thing was planned. For the 


furnishings $500,000 was appropriated at 
the beginning and at the present session 
an additional appropriation of an 

amount will carry. Some of the es 
have red floor coverings, others have blue 
rugs, and a third group are provided with 
green carpets. Otherwise all the apart- 
ments are alike. All the furniture is of 
solid mahogany. The most conspicuous 
piece in each room is a combination 
wardrobe, bookcase and file cabinet. Each 
of these is seven by seven feet in size and 
sixteen inches deep, and has space for sev- 
eral suits of clothing, a library of several 
hundred volumes, and all a Representa- 
tive’s correspondence and other docu- 
ments. For the latter there are provided . 
fourteen upright files, twelve drawers and 
five card index compartments, ~ _ . 

In addition to this combination cabinet 
the working equipment includes a roll- 
top desk for the legislator, a typewriter 
desk for his secretary, a mahogany table 
five feet in length, desk chairs, and other 
furniture. 

There are 400 file cases costing $38,500; 
400 representative’s desks costing $24,- 
288; 400 typewriter desks costin ane 
332; 400 typewriter chairs costin 
and various other things. This Son sate 
memoranda is only a part of the original 
estimate—later estimates bringing it al- 
most beyond belief. 

The Federal Office Building is the 
strongest evidence of the extent to which 
the country has gone in the matter of 
convenient, serviceable and labor-saving 
office devices. It is a splendid indication 
that office appliances will at no distant 
day undergo great advancement, almost 
revolution, in the matter of time-saving 
devices. The country’s business has de- 
veloped so fast that there is practically 
no limit to be placed on the kinds of de- 
vices, i 

















HOUSE OF 























REPRESENTATIVES OFFICE 


BUILDING 





50 


OFFICE APPLIANCES 


A MONTHLY JOURNAL 


DEVOTED TO THE INTERESTS OF MAKERS, SELLERS AND USERS 
OF OFFICE DEVICES AND SUPPLIES, COVERING THE FIELD oF 
ADDING MACHINES, TYPEWRITERS, TIME AND CASH RECORDERS, 
LOOSE LEAF SPECIALTIES, PAPER GOODS, OFFICE FURNITURE 
AND FIXINGS. OFFERING A MEANS TO GUIDE THE MANUPAC- 
TURER, OFFICE APPLIANCE DEALER, COMMERCIAL STATIONER, 
THEIR SALESMEN AND REPRESENTATIVES, AND REPORTING NEW 
INVENTIONS IN THEIR RESPECTIVE LINES 


PUBLISHED BY 

THE OFFICE APPLIANCE CO., (lnc.) 
HOME OFFICE, CHICAGO, ILL., U. S. A. 

303 Dearborn Street Telephone, Harrison 3698 


Cable Address: “Applico—Chicago.'' Western Union Code 


Vol. 6 CHICAGO, MARCH, 1907 No. 4 


NEW YORK OFFIC": 190! Tribune Building 
FRANK E. TUPPER, Eastern Manager 
FRANK RUSEEESORD, Tutephene, Beekman 5367 


POREIGNREPRESENTATIV E 
H, EB. Rebbing, 6 Milton St., London, EF. C 


ay sm AND EMBODYING 

Trrewnriten JOURBAE AND Orrice Sysrems (New York) 

Tar Ovrricr ANCE JOURNAL (Chicago) 

Trrewatcen Taave JouRNAL (New York) 

Taw Orricn (Prenklinvitie, R. Y.) 4% 

(The purchase of other suitable publightlens will be considered 
at all times, Correspondence solicited ) 





» England 





MEMBERS OF 
National Association of Stationers and Manufacturers 
Trade Press Association 
Chicago Advertising Asseciation 
Chicago + tion 


Chicago * 
New von "Boost Club 
Mebignera’ A Association of New York 








SUBSCRIPTIONS 
will be received for “OPFEOR APPLIANCES’ at the Home Office of Tre 
Orric® Arr.ianc® GeePany, 303 Dearborn Street, Chicago, U.S. A. 
SUBSCRIPTION RATES AS FOLLOWS: 
PAYABLE IN ADVANCE 


nits Possensions, 4 1 Year 2 Years 3 Years 4 Vears 5 Years 
s. * 
cats Possessions. 1 $1.50 $2.75 $3.70 $4.50 $5.00 
Britain, English Colonies, Australia, France, Germany 
. Holland and all other Foreign Countries the Equivalent 
of .00 a Year, in Advance. (American Gold.) Subscriptions 
must be remitted by Post Office or Express Money Orders 
(American Postage Stamps) or Currency, if sent by Registered Mail. 
ANYONE WHO IS NOT A SUBSCRIBER TO THIS PAPER AND 
WHO WANTS TO FORM A JUDGMENT AS TO ITS VALUE, WILL 
RECKIVE, ON APPLICATION, REGULAR COPIES OF “OFFICE APPLI- 
ANCES" FOR THREB MONTHS AT 25c POSTAGE PAID 
pepeesibere may have their mailing address changed as often 
as 





ADVERTISING RATES, $2.20 AN INCH 


Column wide, per issue for regular issues. Time discounts quoted 
on application. The publishers reserve the right to reject 
advertisements. No advertisement taken jor less than two inches. 


~ Readers in Any Part of the World Who Wish Advice 


on matters pertaining to their line, who wish to be informed con- 
cerning manufactured articies, or who desire to increase the range 
of their business, are invited to make their wants known to the 

biishers of “Orrick APPLIANCES "' with the assurance that their 

uiries will receive prompt and careful attention. If they desire 
Catalogues or price lists on any line, or if they wish to secure the 
names of responsible manufacturers in any branch of the office ap- 
Pliance industry, the required information will be furnished 


WITHOUT CHARGE by our INFORMATION BUREAU. 


OFFICE Al APPLIANCES" is absolutely independent and open to all 
Ita policy and ownership is vested in no other pe rson, firm, corpor- 
ation or association except the undersigned. Ve court a fair dis- 
cussion of all trade matters and topics of interest to the industry. 
We will gladly print opinions and answer questions to the extent of 
our ability. mission of this journal! is to offer a medium for the 
ex of ideas which will constantly improve conditions, as well 
as k those interested in touch with each other. If you know the 
= write them and offer your suggestions. If you don't 

them, write anyway. 

Communications invited from practical men. 

Live topics solicited at space rates. 

Correspondents must give their full name and address, not nec 
essarily for publication, but as a guarantee of good faith. 

Unused manuscripts will not be returned, unless postage to cover 
accompanies same. 

THE OFFICE APPLIANCE COMPANY 
Gro. H. Patrrerson President 
EVAN JoMNsoN, Treasurer 
Sole Owners and Proprietors 








“OFFICE APPLIANC ns" ts registered in the U nited States Patent 
Office, Washington. D. C. 
Contents covered “by Copyright, 1907, by the Office Appliance 


Company. Al All Rights Reserved 
Second-Class Matter July 8 a, ise at the Post Office at 


Chicago, Tilinots, under Act of March 3, 





OFFICE APPLIANCES 


YEAR BOOK of the National Association of Stationers and Manufacturers 


r iz 
has been given considerable circulation and much favorable comment has been 
expressed regarding it. The work shows an immense amount of painstaking 


labor and reflects great credit upon its compilers, Messrs. Stevens, Patterson, and 
Bevin. 

THE Every manufacturer whose interests are allied to the business and 
STATIONERS’ every commercial stationer who is interested in an effort to put 
YEAR BOOK his business on a higher plane should secure a copy. The book is 


a simple record of the Association’s doings at the St. Paul meeting and is an expres 
sion of the progress that has been made in the method of conducting the business 

The Association has drawn to itself many of the most enterprising stationers 
and manufacturers in an interchange of ideas that has been fruitful of good results 

Orrice APPLIANCES has stood steadfastly for association in the trade and it 
urges the dealers and manufacturers who are not members of the organization to ge 
into the fold. To be sure, the millennium state of the business has not yet been brought 
about, but much good has been accomplished and the Association may be said to have 
been brought to splendid success. 


T 


two 

weeks’ plan, it is believed that the National Business and Stationers’ Show held 

last month would have been one of the most successful ever given in Chicago 
Announcements that the show would extend over two weeks were spread broad: 

with the result that the attendance of the first three days was considerably less than 

CHICAGO BUSINESS usual. The spread of the report that the show would be with 

AND STATIONERS’ drawn at the end of the first week increased the attendanc: 

SHOW for the last three days and nights beyond the high-water mark 
reached at past shows and brought many out-of-town dealers. Quite a number wer: 
unable to change their plans, however, and so missed the exhibition. 

It was unfortunate that the two weeks’ plan was announced, but it was under 
taken by the management in the belief that the exhibitors would be able to realize 
greater benefits from the show, and also that it would give the management an oppor 
tunity to try out a ticket plan which it was desired to put into practice at future shows 
if the result were satisfactory. pro 


AD it not been for the unwillingness of some of the exhibitors to accept th: 


Everything seemed propitious for the trial, but a | 
test from some of the exhibitors led to the abandonment of the scheme. 


E regret to announce that the New York Portrait Section which we had sched 

\ uled for the March number will not appear until the April number. The 
Chicago Portrait Section in the February issue received such favorable com 

ment that it had been planned to have the section devoted to New York appear 


NEW YORK sequentially. The plan miscarried through a delay in getting some 
PORTRAIT of the photographs. We trust, however, the postponement will not 
SECTION occasion too keen disappointment and that the section in the April 


number will quite measure up to all expectations. 


SEASON is pretty nearly upon us. The question very natural 
Safely and without flattery we can say 

it looks most auspicious—considering what we have passed through—a finan 
cial flurry—and what we are about to pass through—a Presidential campaign. Inquir\ 
among representative men of the different trades in Chicago reveals a thorough; 
satisfactory situation. One prominent stationer said: “Our cas! 


HE SPRING 


arises, what of the Spring outlook? 


THE 
SPRING business for February was the largest of any month for over a year 
OUTLOOK An office furniture representative said: ‘February gave us an increas 


of 25 per cent over the last four months and 10 per cent increase over any previ 
February in the history of the Chicago branch.’’ Chicago is scarcely an exception 
For the reports from New York state that the out-of-town buyers are greater at this tims 
than for two years. It looks as though there never had been a panic; the political 
campaign, therefore, need hardly scare us. Yes, the Spring outlook is very promisins 


has introduced in the Senate a bill to establis 

The bill provides that accounts may be opened 
by a trustee on behalf of anothe1 
receive minimun 


ENATOR KNOX, of Pennsylvania, 
a system of postal savings banks 
and deposits made by any person ten years old, b: 

or by any charitable or benevolent society. The banks shall 

deposits of $1.00. Deposits are not liable to seizure or detention under legal process 
THE POSTAL and are exempt from taxation. The deposits may be placed in 
SAVINGS BANK national banks at a rate of interest satisfactory to the Secretar 

BILL of the Treasury 

If there is any one measure that will remove from hiding the sums of mon 
so manifestly needed in moments of depression; if there is anything that will secur 
absolute safety to the small depositor in times of such distress; it would seem that Sen 
ator Knox’s measure is the one thing. Senator Knox is a sane and conservative mat 

His effort should stimulate a hopeful view of the future 


I verson, 
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BRYAN TO SPEAK TO BOOSTERS. | ts . 

wane | ae 

Hon. William Jennings Bryan will address . FM 
the New York Boost Club at its regular Th j i. . ae ‘ 
monthly meeting in April. Mr. Bryan is re- e os the. 
garded as most friendly toward anything that re 1 omet ing inspiring In 
boosts, anyway; so the New York boosters are ‘6 li ” 
to be congratulated use of our ine 

This club has also arranged to give a min- 
strel show some time in the late spring. This | ° a ’ 
wil be» big af Typewriter Ribbons and Carbom:Papers 

GERMAN CONDITIONS. —— ; 

Konrad A. Brandt, representing J. Muggli, . . . 
of Frankfurt, Germany, manufacturer of the There 1S greater nicety; 
“Unitas” reckoning machine, was a deeply in- Ps r ' 
terested visitor to the Chicago Business Show they are instantly ye- 
In speaking of conditions in Germany Mr - ad “Es. 
Brandt had this to say . sponsive to every touch, . 

“The German situation is the best in years 
There are eighty dealers t whien we appeal they are made to be. 
directly Since 1899 we have sold more than 
20,000 ‘Unitas’ machines We organized in | ; f d the 
that year and we consider this a highly satis- satis actory 9 an y ‘ 


factory record 

“T have been in America nine months in the 
interests of the ‘Unitas,’ but I shall return to 
Europe in April and continue the establishment 
of agencies in other parts of the Continent 
My principal points will be London, Paris and 


are the best in the world 
to-day. 3. f° See 











Berlin. 

“There is great activity over there and the 
interest in calculating, adding and typewriting Th . . b h d 
machines is much greater than you might ere is a nicety a out our met ods too, we 
imagine.” You know, of course, of the Euro 


pean patent laws that make it compulsory that believe in the right side of things, therefore 


the American manufacturer establish foreign 


branch factories in order to ‘work’ his patent. you can depend, not only on the merits of our 


This, in my judgment, will be a distinct help 


o the American manufacturer rather than a . 
- soem ae goods, but on US as our policy: Manufac-~ 


“There is just this one thing that operates 


against the American manufacturer; it takes turers for the trade only 1S real and 


more time over there to sell machines than it 
takes in the United States For that reason b fid 
the results will be slower coming in. Sut at ona e. 
that there is much to hope for. 

“There are wonderful opportunities for calcu- 3 
lating and adding machines, the typewriter, the 
addressograph and the writerpress machines. 


All such machines, in fact, will do a wonderful Buy and sel] “our line” backed by our guaran- 








business in the next ten years. If we, as 
agents merely, can sell 20,000 machines what 


could the n anufacturer right on the ground tee and remember the source and your 


do? TI think the situation throughout all Eu 


rope is most satisfactory.” customers will derive positive satisfaction. 


THE “ADDRESSOGRAPH” ADVERTISE- 
MENT. 


“Office Appliances” and some other publica- 
tions carrying the advertisements of The Ad- MI ! | Al & VOI GER 
dressograph Company ran counter to the 


postal regulations last month in the reproduc- (INCORPORATED) 


tion of the United States postage stamp on the SOLE MANUFACTURERS FOR THE TRADE 
envelope shown in the page plate. To be sure, 


was a canceled one, beside AND Factory... PARK RIDGE, N. J., U. S. A. 








the stamp sh 


ace 











being much def i, but there was a technical 
violation of the regulations BRANCHES 

The publishers of all the magazines involved NEW YORK CITY, Stewart Bidg., 280 Broadway PARIS, 3 and 5 IM Passe Reille 
were called before the Chicago postoffice au- CHICAGO, 200 Monroe Street ZURICH, J. G. Muggli 
thorities. The editions were held up while LONDON, ¢ St. Paul's Churchyard AMSTERDAM, Benier & Co. 
the copies were unwrapped and the reproduced 
stamp covered with gold dust. This explains 
the blot on the Addressograph Company’s 


plate in this number | 
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! How to Increase Your Business 


HE No. 75 Rotary Mimeograph is an inex- 
pensive, rapid, portable, noiseless, and dur- 
able device that will take a typewritten 

letter and reproduce 1000 perfect fac-simile 
copies at an expense of about 20c, a sum 


so small as to appear insignificant, and at the 
rate of 50 to 60 copies per minute. Names 
and addresses can be filled-in with ink-matching 
ribbons. The whole process is simple, quick, and 
perfect. Thousands upon thousands of business 
houses have used successfully the “Mimeograph 
way to bring the merits of their goods intelligently 
and convincingly before prospective customers. It 
is the cheapest and most effective way. 


No. 75 Edison Rotary Mimeograph 





If you are interested in knowing more about this “personal letter plan”, write 
us for our “Direct Route” booklet which tells you Aow to make money. 


Manufactured only by 


A. B. DICK COMPANY 


161-163 W. Jackson Bivd. 
CHICAGO, ILLINOIS 








47 Nassau Street 
NEW YORK CITY, N. Y. 

















THE SMITH PREMIER QUAKERS. 





OME one has said “’tis better to kee 
thy mouth eternally closed than to talk 
¥ It I not 


and be eternally laughed it 
known whether the organization styled 
“Unique Club,” composed of fellow Smit! 
Premier workers in Philadelphia has 
thought of their club in this light, but 
say they are more or less secret and not g 
to speak from their own mouth. 


An “Unique Club” is The Smith Premie: 


| Quakers of the Philadelphia Branch W hile 


there has always been more or less secrecy 
and closely drawn lines surrounding this order 


| making it iron clad to the uninitiated, certai 


facts have leaked out and we feel constraine: 
to give this bit of information because of t 
many questions being asked and many guesses 
hazarded as to just why this club has sufficient 
power within itself to create outside talk whil 
it’s own mouth, so to speak, is kept absolut 
shut. 

W. W. Yerkes, Manager Philadelphia Branc! 
Smith Premier Typewriter Company, needing 
no introduction, by the way, to “Office Ap 
pliance” readers nor to the Philadelphia public 
in general, granted an interview recently to 
who desired at least a very small “look-in” « 
the Quakers, but found him safe guarded at 
the off-set and said he would simply “drop his 


| off eye lid” when his interviewer got on sacred 
ground. The following was extracted wit 
forceps: 


The Club has a membership of twenty abl 
bodied and able-minded men Smith Premier 
Salesmen, Department Heads and others, 
to the core, Smith Premier men. Mr. Y. did 
not deny or affirm that the letters so pron 
inent on the Club buttons and distinguishabl: 


| in the Club Yell—T. S. P. Q.—meant ot! 


than The Smith Premier Quakers, but did 
mit that they stood for several Club Mottoes 
some of which define the object of the Club 
To Scalp Prospects Quickly—To Solve Per 
plexing Questions—To Socially Post-por 
Quarrels, and a motto couplet as well, w 
runs—To Suitably Prepare Quakers To S« 
Prospects Quickly 

The lines of the “Yell” were given freely 
Mr. Y. when he was informed to the effect t! 
the night patrolman in the neighborhood of t! 
office where the monthly meetings are 
could give the Yell in several different sty] 

“Three mottoes good and true, 
Three things for us to do, 

Three for me, three for you, 
T. S. P. Q.” 

The interviewer learned further that not 
but the plain tongue (Thee and Thou) is eve 
used at the meetings and in fact all Club 1 
tine is handled in true orthodox Friend n 
ner, and while your correspondent noticed t!] 
“off eye lid” of Mr. Y. “droop” when aske: 
there is any truth in the report that each s 
man will soon adopt the sombre dress of t 
Quaker—broad brimmed hat, shad-belly 
and all, still clings to the belief that the: 
“something in it.” 

Only a few Club costumes which the 
viewer thought he had noticed from tim 
time, were acknowledged as to being in eff 
A true Smith Premier Quaker does n 
to chat with a Brother Quaker when he 
him on the street, nor does he ever give 
smile of recognition—just lifts his h 
passes on. He says “Good-morning” or “Far 
thee-well today <n 
fice, not only when he enters, that is “diffe: 


each when leaving the 





~_ —_— tr »& 


o> an 6 oo ap A 
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u know, said Mr. Y., and truly the real THE VALUE OF TYPE KNOWLEDGE. 


ent, yo 
Smith Premier Quaker is “different” and com HE merchant chould keow how. iz 
mendably sO There are many, many little portant it is to have what is calle 
“differences” reg rding the rules of this Club, type knowledge.” Type display slays 
= h mane ot, 98 es ribed at oe nique hie role in eMective advertiane ba be ahaa 
, es canara ‘ ade this saan cps sc much like window display where i ee 

" “ ’ . z ment of the different articles is the ne thing 
pereepemeent aseate Pre = Cote hae See that helps to pull customers inside the stor 


T goods 


any such element in this particular Club ; : 
: It is not so much the class or kind of g 


“Business Dignity” is almost a religion with 


TY} : | ) these are not so different from season to sea 
The Smith Premier Quakers and is the text ; ; pies 
] s So it is with the display or type If one 
preached at a times among them. An ‘ : aie 
rT “| ’ ' , knows how to make the arrangement attrac 
Unique Club” indeed and fortunate is the man Be 1] ided 
} } } tive and telling he has undoubtedly aqaae¢ 
who has gone through the initiation g i 
much to the pulling power of the “ad 


Che sales force at The Smith Premier Type- 
. ' "hans ’ y rall “o onen parts 
writer Company’s Philadelphia office, to a man, There are generally three component part 


has decided that there is wisdom in combining In 


the drawing power of an advertisement-1 
ustration, type display, and space used I 
billing-machine-selling—their commissions look 





the arts of correspondence-machine-selling, and , 
type factor is the most important one of the 
P 1 


better, you know, when working both ends of three—all things considered. At least the el The Handy 


ment cannot be overrated. 

- Let the merchant consider the favorable o1 4d mm ] T k 

A SPLENDID THING FOR SALESMEN. unfavorable impression of his business con a er ess ac 
N the new Desk Section—manufactured and  yeyed by good type cleverly displayed or poot Whi Celluloid Hea 

sold by the Yawman & Erbe Mfg. Co. of type as poorly displayed. What an impressio1 ‘ ite and colored i . ds for 

| Be : ' sn BE mE Pictures, Decorations, Curtains, Signs, Dens 

Rochester, N. \ is found a permanent’. of dignity, of conservative business principl ee | 

) Amy etc. Also numbered, lettered and special 


and economical solution of the problem which evation above the “shoddy” or the “pik 


the announcements imprints for advertising. 


the game 


ne” kind of business, do 


presents its¢ If to « ery office whose floor space ing , : bar 
is valuable and in which desk room is at a pre- of some business houses create through th Brass Heads for Artist's Schools, Dress- 
mium. mere judicious selection and harmonious sele¢ makers, etc. Brass Embossed Numbers for 

and harmonious combination of type faces Window Screens, etc. Steel Heads for ordi- 


The Yawman & Erbe Mfg. Co. manufactures tion - 
1 high grade lin f Sectional Filing Cabinet On the other hand, how suggestive of pettilog nary use asa handy tack. 


. 
Equipment and conceived the idea of a sec- ging methods, of catch-penny principles, © 


tional desk which would intermember with hurry and splutter ways of business, are cp Hawkes-Jackson Co. 











their regular Sectional Filing Cabinets we irdly huddled, circus poster combinations 
The result its simple, neat, strongly made irreconcilable types Makers 
desk, which—combined with a Vertical File — . 82 Duane Street, New York 
é C: r¢ | aex Se oO —provides jus he 0 
eg saw ree Serene Peer ae OPENED TWO NEW BRANCHES. On Sale at Stationery, Hardware and Art Stores 
equip ent nicn man Saicsmen neec f : 
The Desk Section is 33 inches wide and 17 The Progressive Wire Goods Company ol 


, . 1,351 i aleal fag "ere oO iT S < 
inches deep, and is made in golden quartered Philadelphia, manufactures f wire basket 





oak and rich mahogany folding card racks and a general line f sta 
; : r’ i goods. has o e S p! OI 

The writing bed of the desk is hinged, so tioner’s wire g ds, ha pened a sample roon 
that it may be securely locked it 106 South Desplaines street, Chi he 

From the great variety of Sectional Cabinets dore F. Reese is in charge and wi regu lea li d 

, ; - . ; ’ eat the . ‘hicago and vicini 

manufactured by the “Y. and. |] Co. it is qa. larly upon the trade in Chicago and vicinity C n ness an 
simple matter t select combination of Filing Che ompany has opened 1 New Yor @,@ 
Cabinets whicl ill combine to the best ad- br lso in room 214, 106 Fulton street D r ili 
vantage for the use of salesmen, file clerks and with M. L. Palmer in charge Mr. Palmer wil ul ab 


his territory to Greater New York 





other office men 


Together with Sharp Clear Printing 
are Prominent Features of 


PEERLESS 





Carbon Paper and 
Typewriter Ribbons 


$ 
‘ 
$ 
3 
$ While QUALITY is the 
$ 
; 
; 





MAIN POINT, PRICES 
ARE ALSO VERY 
ATTRACTIVE 


The Carbon Paper & Ribbon 
Mfg. Co., Ltd. 


176-178 Richmond Street West 
TORONTO, CANADA 


YAWMAN & ERBE NEW SECTIONAL DESK. CO00000000000047 














bent on making the American man- 

ufacturer establish foreign branch 
factories before his patents become opera- 
tive. Before the manufacturer, in other 
words, can sell his goods abroad he must 
take out foreign patents and actually and 
specifically “work” them. This is only 
another way of encouraging “home in- 
dustry” abroad. It is blinded under the 
patent law and has no other object what- 
ever. 

Canada, as has long been known, has 
reared a tariff wall about it that makes it 
absolutely necessary that American in- 
dustries maintain and operate Canadian 
branch factories. On the 28th of last Au- 
gust the British parliament passed a 
patent law covering this question. The 
British law is not so drastic as the patent 
laws of France and Germany. In Eng- 
land the point made is that the patented 
.article need not necessarily be “worked” 
there unless it is carried on exclusively 
outside the United Kingdom. In the 
other countries, however, the understand- 
ing seems to be that it must be “worked”’ 
whether or not. 

American manufacturers have taken no 
chances on a possibly favorable interpret- 
ation of the law in their behalf, and have 
gone abroad for the expressed purpose 
of establishing factories where their pat- 
ented articles can be “worked.” The 
Burroughs Adding Machine Company, 
the National Cash Register Company, the 
Toledo Computing Scale Company, and 
others are among those having taken this 
step. In the United States where a pat- 
ent may be taken out and allowed to rust 
for a period of seventeen years, no work- 
ing is necessary. It would seem, there- 
fore, that it is a hardship on the American 
manufacturer; yet the superiority of 
American-made goods is so great that the 
manufacturer is thought not to anticipate 
much trouble. The section of the British 
law covering this point follows: 

How the Law Operates. 

“At any time not less than four years 
after the date of a patent and not less 
than one year after the passing of this 
act, any person may apply to the comp- 
troller for the revocation of the patent on 
the ground that the patent or process 
is manufactured or carried on exclusively 
or mainly outside the United Kingdom. 

“The comptroller shall consider the ap- 
plication, and, if after inquiry he is satis- 
fied that the allegations contained therein 
are correct, then, subject to the provis- 
ions of this section, and unless the paten- 
tee proves that the patented article or 
process is manufactured or carried on to 
an adequate extent in the United King- 
dom, or gives satisfactory reasons why 
the article or process is not so manufac- 
tured or carried on, the comptroller may 


E UROPEAN countries seem strongly 
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How Foreign Patent Laws Operate and 
Their Effect on the American 
Manufacturer. 
make an order revoking the patent either 
forthwith or after such reasonable inteér- 
val as may be specified in the order, un 
less in the meantime it is shown to his 
satisfaction that the patented article or 
process is manufactured or carried on 
within the United Kingdom to an ade 
quate extent. Provided, that no such 
order shall be made which is at variance 
with any treaty, convention, arrangement 
or engagement with any foreign country 

or British possession. 

“If within the time limited in the order 
the patented article or process is_ not 
manufactured or carried on within the 
l'nited Kingdom to an adequate extent, 
but the patentee gives satisfactory rea- 
sons why it is not so manufactured or 
carried on, the comptroller may extend 
the period mentioned in the previous or- 
der for such period not exceeding twelve 
months as may be specified in the sub- 
sequent order. 

“Any decision of the comptroller under 
this section shall be subject to appeal to 
the court, and on any such appeal the law 
officer or such other counsel as he may 
appoint shall be entitled to appear and 
be heard.” 

Conditions Explained. 

In the first place it should be noted 
that no application to revoke a patent un- 
der this section can be made until after 
the lapse of four years from the date of 
the patent nor less than one year from 
the passing of the act (August 28, 1907). 

There is only one ground upon which 
an application under this section can be 
made and that is that the patented article 
or process is manufactured or carried on 
exclusively or mainly outside the United 
Kingdom. 

Therefore, if no manufacture is carried 
on abroad no application under this sec- 
tion can succeed, English jurists say. 

The intention of the British parliament 
seems undoubtedly to have been that a 
person should not use a patent for the 
purpose of preventing manufacture while 
the invention is being worked exclusively 
or mainly abroad. That is, this is true if 
the legislature had no political motive in 
But the British are some _ times 
given to “economic circumspection” as 
well as the Americans. Her high Canad- 
ian tariffs are an example, if you please. 

From a legal point of. view, it is diffi- 
cult to sav what the comptroller will con- 
sider as amounting to “mainly outside 
the United Kingdom” and a great deal 
of latitude is allowed in deciding what is 
the meaning of such a phrase. Again, he 
will have to determine whether the rea- 
sons given by a patentee for not manu- 
facturing or carrving on in the United 


view. 


The American Manufacturer Abroad 


Kingdom are satisfactory or not. Assum 
ing that he is convinced that the patentee 
has not complied with the law and can 
not give satisfactory reasons why he has 
not done so he may revoke the patent 


either forthwith or after a reasonable in- 
terval which must be. specified in his or- 
der unless in the meantime the patentee 
satisfies him that the patented article or 


process is manufactured or carried on to 
an adequate extent in the United King 
dom. Further, he may extend the time 
beyond the time mentioned in his orig- 
inal order, such extended time not to ex- 
ceed twelve months, and if the patentee 
within such extended period proves that 
the invention is being manufactured or 
carried on to an adequate extent in the 


United Kingdom revocation will not take 
place. 

Patentees most liable to be attached 
under this section are those who have 


manufactories abroad and who import 
into England articles made abroad and 
not manufactured in the United Kingdom 
at all. Again, there is seen the subter- 
fuge. 

The patent laws of France, Germany 
and Italy are much stronger than the 
British law. There the patentee must 
manufacture or “work” his patent re- 
gardless of all conditions. He might have 
a factory in England but that would not 
operate. He might have ten foreign fac- 
tories outside of, say, France, and he 
would still have to maintain a French 
branch. The French branch of the 
Brunswick Balke Collender Company is 
a striking instance of the operation of the 
law. 

Charles Spiro, recently elected presi- 
dent of the Columbia Bar-Lock Type- 
writer Company, made a special trip to 
Europe for the purpose of opening a 
branch. 

The Effect of Such Laws. 

It is hard to prophesy the effect on 
American manufacturers. It would seem 
perfectly clear, however, that with the 
characteristic energy and enterprise of 
American industries foreign made goods 
would have still less excuse for existence, 
particularly in the matter of typewriters 
and adding machines. It is beyond the 
imagination to see how they can com- 
pete; if not now, why then? The estab- 
lishment of Canadian branch factories in 
other lines has had a marked stimulating 
effect on Canadian sales. Not only in- 
creasing the sales but yielding greater 
profit. Labor can be had there for much 
less wage than in the United States; tar- 
iffs are lower, and raw material is great- 
er in abundance. It is not known to what 
extent these facts would prove true in 
European countries—only, that labor can 
he had at much cheaper price and skilled 
labor at that. 
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SAMUEL B. HALL. 


AMUEL B. HALL, one of the field repre- 
sy sentatives of the Monarch Typewriter 
Company, is one of the most widely 
known typewriter men in the United States. 
s aman and very 
influential as a salesmai His acquaintance 
extends throughout the United States, Canada, 
Mexico and Europe 
Mr. Hall entered the typewriter trade in 1888 
and his twenty years of continuous experience 
in office, factory and field have given him a 
large fund of practical typewriter knowledge. 
During these twenty years Mr. Hall has asso- 


He is exceedingly popular 


ciated always with the standard companies, 
having been stationed at-various times in Min- 
neapolis, St. Paul, Chicago, New York, Bridge- 
port and Syracuse. In 1904 he joined the Mon- 
arch forces, and, as he puts it, “has never since 


felt tempted to make a change.” For loyalty 











SAMUEL B. HALL 


to his house and enthusiasm for the Monarch 
visible, Mr. H cannot be bi During the 
past three and half ye has toured the 
United States number times, making fre 
quent trips int Canada, and has been the 
direct means « losing many desirable dealer- 
ship contracts for his company In 1907 Mr. 


Hall accompanied Vice-President Dickerman 

on a tour of Europe in the interests of the 

Monarch, visiting all of the leading European 
1 Paris to St. Petersburg. 

recent Chicago 


cities, fron 

He was it ttendancs 
? “1 1 ' ‘ 1c * 
Business Show, where his skillful demonstra- 


tions and convincing Mor talk never failed 
to draw and to hold the Visitors at the 
Monarch booth were heard to say: “I never 
had a machine explained to me like that be- 
rore 

His motto is Do things as they never 
were done bs es 

Mr Ha vas particularly in evidence at 
the Chicago show in the billing demonstra 
tions, where the caller and operator from a 
Chicago wholesale dry goo house handled 
the machin He passed e specimen work 
among’ the crowd that witnessed the exhibi 
tions and gave a full explanation of the 
merits of the Monarch machine 
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Screwless Safety Typewriter Fasteners 





PATENTED 
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under each rubber foot contains the 


Permanent Cushion 





Machine-Restraining Catch, the Automatic Clutch, 
which holds machine from getting out of the cushioned cups; 
and yet, permits its instant removal and instant return, at 
operator's will. It does not bind machine down, except 
when turned back into cabinet well. During process of 
writing, machine has free vibration, relieved by the perma- 
nent cushions, giving it longer life, a nicer touch, and much 


less noise. 


Booklet of complete information will be sent on request. 


Dealers Wanted 


FRED S. MERROW, Inventor and Manufacturer 


Machine-Position Cup. With machine-supporting 
Spring and Felt, concealed by the covering disc. One 





86 Wolcott Street, Woodfords, Portland, Maine 














No. 1 Cut Glass 
No, 2 Pressed Glass 





No. 50 Capital Inkstand.... 





“The Capitol” 


is a large, handsome 
Ink Stand for home or 
office desk, constructed 
on scientifié principles 
—a broad, flat base to 
give stability and a 


reservoir to hold the 
supply of several 
months, 


Protected both from 
Airand Dust, the lnk 
can n.ither Evaporate 
nor Clog, :.ndisalways 
rc dered clearand fluid 
until -helast drop is 
used from the small 
concave depression un- 


der iunnei. 


Depressing of the fun- — ied 
nelis avoided, the right No. 25 Capitol T 


amount of .nk being 


orinjury to pen. 








$ .25 Sen Oak or Mahogany Base.... 2.50 





Send for Catalogue of Office Specialties and Trade Discounts 


Cushman & Denison Mfg. Co., 240 W. 23rd St., New York 


graceful dome-shaped No. pein Pressed Glass Stands 


nkstand, with 
fed without loss of time All-Glass on 5 re EE r 
B W'tnoms See cs Ss No. 26 Two No. 25 Inkstands on 




















WHO IS DOUGHERTY ?: 


HE SELLS REBUILT ADDING MACHINES. 
310 EQUITABLE BLDG. 


WRITE FOR PRICES..,- 


ST. LOUIS, MO. 
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Austin, Texas. 


The Mercantile System Co., 107 South 7th 
St., Austin, Texas, with L. B. Coff and S. L. 
Tubbs as proprietors, and making a specialty 
of systems, devices and appliances, will be glad 
to hear from manufacturers desiring local 
agents. Mr. Coff recently spent a few days in 
Chicago in the interests of his company and 
advised us that they were making a very active 
campaign in pursuit of business in the Texas 
field. The firm maintain a ground-floor store, 
and intend to branch out as soon as possible 

Durant, Oklahoma. 

The New State Typewriter Co. has just been 
established here to handle new and rebuilt 
typewriters and other office appliances, and 
will be glad to receive catalogs from manufac- 
turers. 

Evansville, Ind. 

DeVry Co., Commercial Stationers and Of- 
fice Outfitters of this city, desire to represent 
manufacturers of office appliances and will be 
glad to take up correspondence with makers 
of everything in this line. The company em- 
ploys solicitors for the city and vicinity and 
in this way will make it very interesting for 
manufacturers. 

Hays City, Kansas. 

J. H. Spratt, Stationer and Specialty Dealer 
of this town, wants the name of a manufac- 
turer of envelope specialties. 

Helsingsfors, Finland. 

S. Nikotajeff, Jr., a dealer in Remington 
typewriters and adding machines, writes us 
under date of Feb. 7th, desiring catalogs and 
prices on a complete line of office devices, sup- 
plies and appliances, including a general line 
of safes, office furniture, filing cabinets and 
supplies. 

In addition to the office line this gentleman 
is a large dealer in automobiles, comes well- 
recommended and should make an interesting 
agents for American manufacturers. 

Johnstown, Pa. 

The Sterling Specialty Co., 206 Lincoln 
Building, Johnstown, Pa., are making a spec- 
ialty of store and office equipment, including 
loose-leaf devices, filing systems, adding ma- 
chines, typewriters, etc., are interested in sta- 
tionery specialties and rubber stamps, and 
would like to hear from manufacturers. 

Jacksonville, Florida. 

R. C. Davis & Co., of Jacksonville, Fla., are 
desirous of adding a desk department to their 
business, which now comprises a line of add 
ing machines, typewriters and  book-writing 
machines. 

Los Angeles, Calif. 

Fowler Bros., 221 West 2d Street, Los An 
geles, well known as booksellers, are removing 
March Ist to a new location and will broaden 
their line of stationery supplies and specialties, 
and no doubt will be glad to hear from thos 
that desire local representation 

Muskogee, Okla. 

Carl A. Conley of this place is in the market 
for a line of office.supplies and will be glad to 
hear from manufacturers. He is particularly 
desirous of hearing from those making type 
writer ribbons and carbons and stenographers’ 
notebooks. 
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Mr. Office Appliance Dealer 


EVERYWHERE 


Here’s a proposition that will interest you: 


Typewriter Ribbons $24.00 the Gross 


any color, for all machines, including Rapid Roller as well as Oliver, Ham- 
mond and other narrow edge ribbons. That’s 16%3 cents each for just as 
good (more often better) ribbons than you’ve been buying for about twice 
that amount.j 


Bi-Chrome Ribbons- $2.50 Per Dozen 
Tri-Chrome Ribbons, $2.75:'Per Dozen 


Considerably less than whatfyou have been paying and they are better 
ribbons too. Fill out coupon below and test them yourself. 


How Can I Make These Prices? 


Well, you see, I own a big factory and sell to dealers solely by mail. 
I employ no expensive traveling men and pay no costly rents. Uncle Sam 
is my only salesman and he charges but 2c for each call he makes. I havea 
better equipment than most ribbon makers, every appliance is the latest and 


most modern. 





I use the best material that money can buy, better than used by most 
manufacturers. 


My ribbons are fully guaranteed. They won’t smut, they won’t fill the 
type, they are not affected by atmospheric changes, and because I use such 
good material as a base they are extra durable. If not satisfactory in every 
single respect return the goods and your money back, instantly. 


Do these propositions “look good” to you ? 


Why not put me to the test NOW ?,, 


M. M. ROTHSCHILD, wasiicron'st. cmenco,v.s. 1 


RR I gm a 


TRIAL ORDER 


M. M. ROTHSCHILD, N.W. Cor. Washington®St. and Fifth Ave. 
Chicago, U. S.A 
Dear Str: 

Having never used your TYPEWRITER RIBBONS we should like to give same a 
trial. You may send us ‘on approval’’ the following Ribbons for which we wili pay $2.00 
per dozen, if afier a trial we find them equal in every res pect to the best we have ever bought. If 
not satisfactory same will be returned at your expense. 
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DOZ _ 
DOZ 
ne 
poz 
poz 

Name ‘ Address 

Ship by ;, City and State 
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Philadelphia, Pa. 

Harry C. DeHaas, 1228 Filbert St., Philadel- 
phia, for years connected with the. Pennsyl- 
vyania Railroad, has established himself at the 
above address, and will make a specialty of 
office appliances, supplies and devices. 

Mr. DeHaas has had twenty years’ experi- 
ence in the economical side of commercial busi- 
ness and should make a very successful agent 
for all those desiring representation in the 
Philadelphia field.. He is particularly desirous | 
of securing agencies for blank books, blotting | 
paper, duplicating .machines, office partitions, | 
check protectors, typewriter supplies, number- | 





ing machines and other office devices. Mr. De | 
Haas is highly, recommended by his many | 
friends and we feel confident’that any con- 
nection made with him. will prove very advan- 
tageous to the manufacturer 
Somerville, N. J. 

} The A. TegkKline Mercantile Co., Somerville, 
N. J., is desirous of learning the manufacturer 
of a leather-covered memorandum took.to re- 
tail for $1.00.e' He is also’ anxious to'know of 





@ manufacturer, of a machine ‘for placing ot 

scriptions on book covers and*the like, to be | 

used by small dealers. 

' Stockholm, Sweden. 

William Fraser,*Hamngatan 8, Stackholm, | 

Sweden, is interested in adding machines and | 
would be glad to hear‘from manufacturers. F 
t 


Fopeka, Kansas. 

B. O. M. Bonebrake, 107. West 7th St., To- | 
peka, Kas., writes-us under date of the 24th of | 
February, advising that he would be pleased to 
hear from manufacturers of office devices de- | 
siring representation in this territory, particu- | 
a typewriter, he at present representing one of | 
the better known machines. 

Valparaiso, Chili. 

M. R. S. Curphey, Valparaiso, Chili, who 
maintains three branch offices in Chili and has | 
a working capital of half a million dollars, | 
writes us under date of Jan. 8th, asking for the | 


larly some specialty agreeable to the agent ‘of 


| 
| 


names of manufacturers of high office stools, | 
or bookke« pers’ chairs. 

The same firm are in the market for calcu- 
lating machines, and a durable typewriter *7 
the visible class. 

York, Neb. 

The York Blank Book Co., of York, Neb., 
are in the market for a line of office furniture 
and would like to hear from manufacturers 


NEW OFFICE APPLIANCE FIRM. 





The Purposes of the Pound & Moore Company 
of Charlotte, N. C. 

The Pound & Moore Company has been in- 
corporated with a capital stock of $25,000, and 
the following gentlemen, all of Charlotte, are 
the stockholders: Messrs. R. M. Pound, George 
H. Moore, F. C. Pharr and B. B. Gulledge 
The company will handle office furniture and 
commercial stationery. 

At a meeting of the stockholders the follow- 
ing directors were elected Messrs. A. Wun- 
storf, F. C. Pharr. B. B. Gulledge, George H. 
Moore and R. M. Pound. The directors elect- 
ed the following officers: R. M. Pound, presi- 
dent and general manager; F. C. Pharr, vice 
president, and George H. Moore, secretary. 

The new firm will be situated on South 
Tryon street and workmen are now engaged 


in fitting up its quarters. Messrs. Pound and 
Moore are both men of long experience in 
their line and will give their entire time to the 
interests of the concern. They will be open 





tor business in a few weeks. 


— 


| 
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Where Weston’s Linen Record P aper 
is made—at Dalton, Mass. 





oO 


It is hardly an exaggeration to say that more financial rec- 
ords and accounts— both in bound book and loose leaf 
form—are recorded on Weston’s Linen Ledger Paper than 
on any other high grade paper. For more than forty years 
this paper has been the choice both of the user and the 


maker of books of account. 


Look at the picture above—“The Home of Weston’s Linen 
Record.” Situated in the heart of the paper making world, 
surrounded by ideal conditions of beauty and health, and 
resting on a foundation of over 40 years of experience,— 
is it any wonder that this line should rank—as it does— 
The Best Linen Ledger Paper Made ? 


Our papers are guaranteed to give satisfaction. They are 
made in White—Blue and Buff—with a body that is 


superbly strong and perfect as to surface and finish. 


The only thing to which you can compare a sheet 
of Weston’s Linen Ledger Paper is to another 
sheet of the same make — Any other comparison is 
quite illogical. 


Byron Weston Company 
Dalton - - - Mass. 
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Switzerland. 


The head office of the Smith Premier Type- 
writer Company in Switzerland has been trans- 
ferred from Bern to Zurich. Manager Ham- 
berger, who so efficiently has helped to elevate 
the Smith Premier to the enviable position it 
holds in Switzerland, will be in charge of that 
point. 
Constantinople, Turkey. 

The Monarch Typewriter Company is now 
represented here by I. Luopo, Sadikie Han 21. 
This is a new field for the Monarch and much 
interest is being manifested in the new ma- 
chine by the local typewriter users. 


London, England. 

The Williams Typewriter Company, for Eu- 
rope, with headquarters-at 57 Holborn Viaduct, 
London, have an assembling department at 
Snow Hill, E. C., where about fifty mechanics 
are constantly employed. They also maintain 
selling offices at Dublin, Glasgow, Edinburgh, 
Newcastle, Cardiff, Birmingham, Leeds and 
Aberdeen. 

They employ forty-three people regularly at 
the headquarters, Holborn Viaduct, and a full 
complement of salesmen at the branches. 

Cadiz, Spain. 

The Monarch visible is handled in Cadiz by 
Francisco de la Viesca, who is also a manu- 
facturer of electric lamps. He has adopted 
the plan of advertising the Monarch by engrav- 
ing on the glass of his lamps the Monarch 
emblem. This is surely “modo Americano.” 


London, England. 





The Monarch Typewriter Company have 
taken on a number of new workmen in their 
London shop and adjustment rooms, as well 
as a number of new travelers. 

Sydney, N. S., Canada. 

A Milne Fraser, Smith Premier representa- 
tive at Halifax, while on a recent trip to Syd- 
ney, was falsely arrested on the charge of sell- | 
ing goods without a license. He was promptly 
released by the magistrate, but his natural in- 
dignation at the annoyance may result in a suit 
for damages. 


Wellington, N. Z. 

Yerex, Barker & Finlay, Ltd., importers of 
Labor Saving Office Devices, at 5 Cuba street, 
Wellington, are one of the largest handlers of 
American made office appliances in New Zea 
land, and are constantly adding new and mod- 
ern lines to their list. 

The company is headed by J. Heaton Barker 
as General Director. 

Moscow, Russia. 

J. Block Company, Moscow, Russia, are deal- 
ers in all kinds of office supplies and special- 
ties, and maintain branches at St. Petersburg. 
Warsaw and other Russian points. They are 
agents for the Remington Typewriter in Ger- 
many. 


All foreign markets show more than a normal 
influx of buyers at this period. Paris, Berlin, and 
London register a greater percentage of American 
purchasers than for many years. Financiers look 
upon this as clearly indicating a healthy business 
condition. 
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1 LEADER FOR YEARS AND LEADER TO-DAY AS WELL” 


“COBWEB”’ PAPER—As well 
as mymany other 
good brands 


“SATIN FINISH” 
typewr! iters are used So are 





“GOLD SEAL” 


re known the world ove here 


“SATIN FINISH” and “GOLD SEAL” RIBBONS 
UNEQUALED QUALITY 


always the same in high standard to-day—vyesterday—to-morrow 


has won for these goods their place. 


LITTLE’S CARBONS 


are sold by dealers in all parts of the business world, with 
Distributing Offices in 
NEW YORK PHILADELPHIA 
LONDON, England CLEVELAND 
WASHINGTON, D. C. 


CHICAGO 
PITTSBURG 


The New York Office is a spacious ground floor store at 
287 Broadway, Corner of Reade Street 
finest and best equipped office in the world devoted 
o Typewriter Supplies. Dealers, Typewriter Men, 
Purchasing Agents always welcome. 


A. P. LITTLE, “?ractors, Rochester, N. Y., U. 
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BUFFALO OFFICE OF THE REMING- 
TON TYPEWRITER COMPANY. 
There is an art in the arrangement of office 
interiors, and this art differs in all of its con- 
ditions according to the character of the busi- 
ness. Many lines of business, including those 


of old and long established character, have de- 
veloped standard store types of their own 
which are followed with few deviations. <A 


business like the typewriter 
its own problems 
lved in the light of previous 


iged ty pewriter 


comparatively new 
business, 
which cannot be s 


knowledg« Che perfectly 


however, brings 1 


office, like the perfect typewriter, is an evolu- 
tion 

We have all seen tasteful, attractive, con- 
venient and well arranged typewriter offices, 
and we have all seen the other kind. The Buf 


falo office of the Remington Typewriter Com- 
Seventh street, the picture of 


pany, at 11 Eas 
1erewith, is one of those offices 


which we show 
which belong in the first category 


; 
t 
1 
I 


This office is attractive, it is well arranged, 
has all the char- 
ought to 
strect, the 


] 


it is practical, in tact, it 


which a typewriter office 


acteristics 


have. Entering the door from the 
objects seen are, on the right, the exhibition 
machines and furniture; on the left, the case 
of Remington Typewriter supplies Back of 
the show machines and cabinets are the desks 
of the manager and his assistant. On the 
other side of the room are the desks of the 


Back of the manager's of- 
containing the desks of 
and billing clerk, and 
rtment ae the ma- 
In the ex- 


various salesmen 
a compartment 


Cc ishier, 


hice 1S 
the be vokkee per, 
in the rear of this compa 


chines used for practice purposes 


treme rear, and shut off from the rest of the 
store by another compartment, is the me- 
chanical department The stock room is in 


the basement 
All will agree that the office of the Reming- 
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ton Typewriter Company in Buffa S at 
tractive and splendidly arranged It contains 

very novel features, but this in itself may 
be accounted a virtue. It represents splet 
did example of the general arrangement to 
which typewriter offices are « mi nd 
must conform, in order to fult in the best 
possible way the requirements of the business 
Mr. H. M. Wakeman, Remington manage 
it Buffalo, deserves to be congratulated on tl 
W thought out arrangement Reming 
t : in Buffal 

AN HONEST TESTIMONIAL. 

The fight which has been raging at Daytor 
Ohio, between the National Cash Register 
Company and outside interests culminated 
cently in 2,800 pete of the institution 
meeting together and adopting a general lette 
of honest appreciation to the president, John 
H. Patterson. 


also been made on Hug! 
that 


An attack had 


Chalmers, the general manager, seems to 
have been a mistake, if the reports from Day 
ton are to be believed. While no public stat« 
ment to this effect has been made there is littl 
doubt that the sources from which the attack 
came are not desirous of pushing it farther 

The general appreciative interest felt by the 
employes for Mr. Patterson and his subordi 
nates rather indicates that the trouble may 
soon reach a more satisfactory basis. 

The Indeliba Mfg. Co! is turning out one 


of the most complete lines of typewriter rib 
bons and carbon paper being shown on the 
market to-day. They are particularly strong 
on hard finish carbon papers. With the new 


new devices and new machinery in 
troduced under the new ownership of this con- 


should continue to prosper 


processes, 


cern, they 











VIEW OF BUFFALO 
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‘Used by Banks and Business Houses | 


eas aids great cra i ndintne proper noah om ty 8 Prepale 
coed aaareane ieee 
® Lot of Money Money With twas namane 
Think of the thousands of ” ons enh tema ea 


onnnd we. OAT tr cane eA ee 
HOMER T, SMITH, Suite 1, Burt Building, YOURSSTOWN, ONO 








BOOK-KEEPERS 


CUT OUT YOUR TRIAL BAA Ancs of -Ac- 
counts, by using out Proof. 's new, 


ond ee ea rite we will aed on 





testimonials 
MILLER & HAM, Chattanooga, Tenn. 









Contracted supplies in large or small quantities 
PLAIN and DECORATED Boxes 


SNELLING & SON,  *#yfaeturere to 


so. BACCES EM, N. Y. 




















Will make 75 or more cues from one 
original—T ypewritten as as Pen Work 





A convenient device for making ag vc 
Writings, Drawings, Maps, Notices, peci- 
fications, Music, ills of Fare, Etc. 

This Duplicator is in Tablet Form and 
contains 5 prepared sheets as per cut 


above. 
PRICE: 


Note size, 6x9 inches $ .75 
Letter size, 8}xllinches 1.00 


A bottle of our ink is furnished with each 
Duplicator. 


Postage Prepaid, 





Manufactured only by the 


Portable Copying Sheet Go, 


5818 Page Ave., St. Louis, Mo, 
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(By Special Correspondence.) 






the Remington 
agent for this machine, who equipped the Osborne 
Business College 


February and complimented the city 
Abliene, Texas. 


also handling safes and novelties, 
date of February . 


Albany, N. Y. 
(By Our Special Correspondent.) 
traveling salesman 


just returned from a trip to the Canadian line. 


The stenographers are beginning to 


enclosed with a substantial ground glass partition 
permit greater space 
onstration and exhibition purposes 

> > > 


T. T. Malleson, manager of the Remington Type- 


this fall and winter, people 


stops speculation 


money shortage 
most legitimate business enterprises have only 


Baltimore, Md. 
Elliott, one of the 


West Virginia 
traveling salesman, 


a trip occasionally over the old ground 


the districts he 


Elliott reports that 
business interests 


are exceptionally 
conservatively 


the typewriter trade 


ing goods with 
until he can secure facts, 


the proper salesman. 


Dan can also operate the Remington Typewriter 


speech-making 
no doubt inspired 
unique in many 


Typewriter Company, completes ten years of con- 
tinuous service 


He proved to be very successful in that 


Pittsburg office in 
Mears was appointed in 
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few years ago with a small agency business and 
general typewriter exchange, are now completing 
incorporating, and now have a capital of $10,000, 
with the following officers W. H. Taylor, presi- 
dent and manager; H. S. Hecheimer, secretary, 
and B. T. Taylor, treasurer Their new store is 
just being fitted out and we hope to be able to 
show Mr. Taylor’s friends what “prosperity in 
hard times” looks like 
Boise, Idaho. 

Cc. B. Waters, resident salesman for the Rem 
ington Typewriter Company at Boise, Idaho, has 
recovered from a severe attack of la grippe, which 
put him out of commission for several days 

Mr. Waters reports the largest business for 1907 
ever done by his company in the Boise territory 

Birmingham, Ala. 

J. M. Taul, who has for some time been selling 
supplies for the Remington office in Montgomery 
Ala., has been transferred to the office at Mobile 
as manager 

> > > 

Cc. R. Hartsfield is now looking after Remington 
interests in northern Alabama He was formerly 
in charge of the Remington office at Chattanooga, 
Tenn 

Bangor, Me. 

Chas. A. Spratt is agent for the L. C. Smith & 
Brothers Typewriter Company in eastern Maine 
and makes Bangor his headquarters and is doing 
well with this machine 

Boston, Mass. 
(By Our Special Correspondent.) 

One of the most successful conferences ever held 
by the Boston office of the Oliver Typewriter Co 











c. S DU BELLE OF WILLIAMSPORT, PA 


in New England, took place at the American 
House on Saturday, Feb. 8th Assistant General 
Manager Ricord Gradwell and Manager J. H. Mce- 
Dowell, of the New York office, were present 
The entire day was devoted to the discussion of 
matters in general of interest to the salesmen. Mr. 
Gradwell made several short ‘talks during >the 
meeting which were of vital interest to eevry, man 
present and which gave each one a deeper insight 
into things from the standpoint of an official of 
the Oliver Company. The day’s deliberations were 
followed by a banquet at the American:»House in 
the evening, which was a most enjoyable affair 
> > > 


If there has been any falling off in the type- 
writer business.in sympathy with certain other 
lines during the past few.weeks, there is no evi- 
dence of it at 69-71 Federal Street, New .England 
headquarters for the Oliver. When the Appliance 
representative called on Manager Thompson re- 
cently he learned that expansion rather,-than re- 
trenchment is in vogue A number ofscnew men 
have been taken on in addition to filling. some 
vacancies where the ‘“‘steam’’ gave out,“and Mr 
Thompson proudly states that his organization is 
larger and materially strohger than ever before 
and that a magnificent business is being enjoyed 

R. R. Robinson-is a new salesman with the 
Monarch Typewriter Company in Boston, having 
a city territory 

> 7 . 

After more than four and one-half years with 
the Oliver Typewriter Company, George W. Cocl 
rane has resigned to accept a position as salesman 
with the Underwood Co Mr. Cochrane has had 








manager of the 


do, have no doubt as to his future 
> 7 


Premier Company 


trip on Washington's birth- 


Alpin entered on his duties February 10 
> « os 


tour of H. Otis Blaisdell for the Underwood 
> < . 


he Underwood office 
* 7 > 


splendidly appointed and 


and was for twenty-seven-machines 
> . al 


Bayes of the Remington 


apolis in*February 


Denvershe¢closed 
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TYPEWRITER NEWS.—Continued. 


Cleveland, O. 
(By Our Special Correspondent.) 

Mr. George Hartzelar Schumacher, the popular 
salesman of the Remington Typewriter Company's 
office at Cleveland, recently voluntarily surren- 
dered his Benedictine rights and was united in 
matrimony to Miss Viola Zangerle, secretary to 
the president of the Spencerian Commercial School 
of Cleveland Mr. Schumacher is one of the most 
ambitious and conscientious men connected with 
the Remington branch at Cleveland, and it is said 
that he is so filled with Remington spirit, and so 
saturated with Remington aggressiveness, that it 
has become impossible to refuse him; at least, so 
it turned out in this case Our congratulations 
to Schumacher 

Mr. James H. Armstrong, Remington salesman 
in the Zanesville district, has, for three times 
consecutively, won the prize for having the great- 
est percentage increase of sales for six months 
over a similar period of the preceding year. The 
first time Mr. Armstrong won the prize, he was 
working against the record of a former Reming- 
ton salesman in that district, and won with a 
higher average gain than any other man on the 
Cleveland forcs The next time and the last time, 
which was for the last six months of 1907, he has 
been working against his own records. 

Columbus, Ohio. 

E. H. Sell & Co., local representatives of the 
Monarch Visible typewriter, report a splendid out- 
look for their typewriter business A number of 
repeat orders with some of the largest concerns of 
the locality make them feel especially good. They 
have recently obtained possession of the entire 
store room at their splendid stand just south of 
the State Capitol building, and with the increased 
room are able to display the most complete stock 
of office equipment in central Ohio Their type- 
writer department is well taken care of in this 
increased space and forms a very attractive de- 
partment in their store. 

Calgary, Canada. 

The Remington Arabic machine, which the Rem- 
ington office at Calgary have on exhibition in 
their window, is attracting considerable attention 
One may see a crowd of people lined up most any 
time, sizing up this machine The Remington 
manager advises us that he has had several in- 
quiries in regard to this wonderful machine from 
Persians, Turks and Arabians, there being a few 
of these people scattered through this country. 

Chicago, Ill. 

H. E. Russell, the bright and energetic Mon- 
arch Visible representative at Burlington, Iowa, 
was in to attend the show, and gathered consider- 
able information which will tend to increase his 
already large business. 

> > e 

R. D. Aldrich, the Monarch representative at 
Sterling, Illinois, spent a few days in Chicago 
recently, much to the satisfaction of himself and 


the company He goes back with a considerable 
extension to his present territory Great things 
are expected of Mr. Aldrich job is bound to let 


the others know he is in the business. 
. > > 


A. J. Carlson, of Carlson Brothers, the Monarch 
representatives in the Tri-Cities (Davenport, 
Moline and Rock Island), spent a short time in 
Chicago recently, talking over matters with Man- 
ager Johnson, and goes back more determined 
than ever to ‘‘Monarchize” the territory he covers. 
Mr. Carlson is comparatively new to the type- 
writer trade, but is counted as a “‘comer’’ among 
those who know him 

> + 

The Chicago office force of the Monarch Type- 
writer Company feel highly gratified over the 
showing made in the recent speed contest by Miss 
Nellie Harrington, one of the stenographers in this 
office. In spite of the fact that she has had little 
or no training outside of her daily office routine, 
she won second honors In the Novice Contest 
the Monarch captured first honors, the machine 
being operated by Mr. Frank M. Williams, of 
Washington, D. C., a stenographer in a railroad of- 
fice in that city 

* > - 

Business has been so good that the Chicago of- 
fice of the Monarch Typewriter Company is pass- 
ing through a condition of affairs quite unusual 

a shortage of machines The Monarch ‘slogan 
in Chicago now is, “more machines and we will 
get the business.” 

> > > 

The names of the operators from the Remington 
factory at Ilion whom Manager J. S. Bayes brought 
for the Remington exhibit at the business show 
are William Humphries, who had charge of the 
‘Numbered and Reed jar Fitted’ department; 


Thomas Rourke, “Levers Put On and Keyboard 
Leveled;"’ Edward Diehl, “‘Rods Fitted and Ma- 
chine Wired;"’ Harry E. Van Alstyne, “Align- 
ment by Fixture Cc. M. Banker, “Ribbon Move- 
ment and First Inspection:’’ E. Y. Stewart, ‘‘Rods 


and Shift Lever Put On;”’ Peter Foristel, “‘Carriage 
Assembled;’’ F. R Edick Truck Assembled;”’ 


Charles B. Waldo, “Carriage Put on and Escape- 
ment Adjusted; H. William Lutz, “‘Machine With 
Carriage Adujsted Third Inspection:’” W Pp. 


Hart, “Final Alignment: M. L. Ward, “‘Tabulator 
Put On;" and Dell Small and George Loefler, “‘Fi- 
nal Inspection Charles E. Maurice was in charge 
of the operators 

* * > 


Mr. Edw. B. Morrow, who is well known in Chi- 
cago as -representing the Royal Trust Company, 
nas recently become affiliated with the Chicago 
branch of the Remington Typewriter Company, and 


| 
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The Edison | 
Business Phonograph Is Now 
Being Placed in Business 
Houses Through 
Dealers 


“e**"E have waited three years before taking this step. 
We have spent these three years in personally 
installing Phonographs in offices, superinter.ding 
their use and watching their operation. They 

have proved a success and now, in hundreds of offices, are 

considered as essential as the typewriter or the telephone. 

Phonographic dictation by the Edison System saves 
time, saves expense, increases the capacity of dictators and 
typewriter operators and promotes -accuracy in cor- 
respondence. 

A trial in any office demonstrates this. 

We want dealers in every locality to handle the Edison 
Business Phonographs—particularly those now selling office 
appliances. Our own selling branches have been abandoned 
and dealers will secure every advantage from our adver- 
tising, our selling force and our promotion plans: 


Write for full information, terms, etc. 


Edison Business Phonograph Co. 


Main Office—205 Lakeside Avenue, Orange, N. J. 





TRADE MARK 


Q Edvon. 
BRANCH OFFICES: 


NEW YORK—10 Fifth Avenue 
CHICAGO—304 Wabash Ave. (next to Auditorium) ATLANTA—813 Empire Bldg. 








TYPEWRITER NEWS.—Continued. 
assigned to the loop district. He is meeting with 
splendid success. Lite ¥e 


O. 8. Bloss from the sales force of the Chicago 
office of the Smith Premier Typewriter Company, 
has been appointed to succeed Mr. B. F. Powers 
as manager of the Davenport sub-office of that 
company, Mr. Powers having been promoted to 
‘the managership of the St. Paul office. 

Columbia, S$. C. 

The typewriter department of the State Com- 
peasy. Monarch Visible dealers, is going after the 

siness of the South Carolina governmental de- 
partments, especially in the way of supplies. Man- 
ager Carpenter is also working up’an excellent 
rental business throughout his territory, and has 
recently made additions to his traveling sales 
force. Mr. Carpenter's department is now hand- 
ling the well known Wabash line of filing devices 

book cases. ae o 


Mr. J. Walter Earle of the Union Typewriter 
Company, New York, has returned home after a 
month's stay at the Colonia, Columbia's elegant 
winter resort hotel. 

Dayton, Ohio. 
(By Our Special Correspondent.) 

There is a move on foot to organize a type- 
writer factory in Dayton, and Alfred C. Jundt is 
said to be the leading spirit in the movement. 
This machine is supposed to be the Molle type- 
writer made by a jeweler of Antigo. 

. 


The local offices of the Smith Premier Type- 
writer Co. were damaged by fire recently to the 
extent of $1,500. Manager Osborne advised our 
reporter that the entire stock was either burned 
or damaged by water. 

Denver, Colo. 

John 8. Stahl, the veteran typewriter dealer of 
Denver was a visitor to Chicago, and expected to 
gee the business show, but was “one of the un- 
fortunates" who missed the “second week.’ 

Mr. Stahl has been some twenty years identified 
with the typewriter trade and is agent for the 
Densmore typewriter. ote te 


Ames & Filstead, the Chicago manufacturers of 
“typewriter platens,’ are opening a branch manu- 
esuring plant in Denver at 1649 Champa St.. 
under the management of A. R. Ames, and will 
handle all their far western business from that 


office. 
eS @€@ 6 


Mr. John E. York, formerly salesman with the 
Dallas office of the Remington Typewriter Com- 
pany, has moved to Denver and taken a city ter- 
ritory under the Denver omice. 


The Remington office at Denver reports an un- 

usually large increase in business. over former 
ears, and a most encouraging outlook for the 

lance of 1908. 

Des Moines, lowa. 

R. R. Barlow, the local manager for the Smith 
Premier Typewriter Co., was assaulted, it is re- 
peeced, by one Howard and is under the doctor's 
car 
Harry F . Zimmerman of Des Moines has entered 
the employ of the Remington Typewriter Com- 
pany, and has been assigned to the Dubuque ter- 


Mr. Zimmerma is well known in Des Moines 
as a hustler, and his friends all predict that he 
will make a big success. 

* 


Joe Orris, who is traveling through the south- 
centrai lowa country selling for the Remington 
Typewriter Company reports a bright business 
outlook. Mr, Orris is a hustler, and all his friends 
are joining him to help make the coming year a 
record- breaker. 

Dallas, Texas. 


(By Our Special Correspondent.) 

The Dallas office of the Oliver Typewriter Co. 
now Wears a new Oliver uniform, showing the 
Oliver colors of olive and red with ceiling of 
buff. Woodwork is entirely finished in imitation 
mission oak. Office front also presents an excellent 
appearance in olive green, silver and red 


W. R. Crowley heb. rahe added to the Dallas 
Oliver sales force and in connection with J. F 
Finnegan, we now have two “stalwart sons of 
Erin" who are prepared to fight the battle of the 
“Little Green Giant.”’ . 

After a protracted ceeanine on his territory, we 
Were pleased to see the genial countenance of C. 
A. Standifer in the field recently. Come again, 

les, we are aN giad to see you. 


P. Whipp! who has been in the employ 
of Tie Smith cornler Typewriter Co. for over six 
es. has resigned as manager of the Dalias, 

exas, office of the Smith Premier Sales Co., to 
take entire charge of the Sales Department of a 
Pullman Manufacturing Co. in Rochester, N. 
and will assume the new duties as soon tien 
March ist as he can get to his destination from 
Texas. 

Mr. Whipple was a Smith Premier salesman for 
two years and manager of that office for three 
years before going to Texas and consequently his 
return to the Flower City is like coming back 
home. Mr. Whipple will take his wife and three 
children to New York via the water route from 
New Orleans. 

His many friends wish them a safe and pleas- 
ant journey and abundant success in the new 


position. 


—— 
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Are Bichromes Perishable 


Close observation leads us to believe that most 
bichrome typewriter ribbons, not of our manufac- 
ture, are perishable on a dealer’s shelves. We 
have seen many ribbons from the best known 
makers, in which the colors have run together so 
much, that it was difficult to find the original line— 
if there ever was one. 


Such ribbons, even though not bad enough to show 
on the impression, can not be considered as of good 
quality. To say the least, they will not compete 
with the beautiful product of our factory. 


Even if you sell them without complaint, your customers are 
likely to look elsewhere and you cannot afford to lose the good 


will of your trade. 


An inspection of your stock will tell you 
how well yours keep. 


We will positively guarantee our bichrome ribbons to keep per- 
fectly under any condition. 


This guarantee applies to all ribbons except those containing 
green copying color. 


Our argument that it pays a dealer to sell ribbons 
in his own tinware under his own brand name evi- 
dently merits the approval of the trade, judging 
from the numerous new accounts we have won on 
this proposition. 

We not only make no charge for getting up the 
special brand box, but will gladly give you one of 
our bichrome ribbons in your special box under 
any brand name you suggest, without incurring the 
slightest obligation to purchase. 


We believe the ribbon and the information gained 
pay you to inquire today. 


Neidich Process Company 


BURLINGTON <3 4 <3 NEW JERSEY 
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TYPEWRITER NEWS.—Continued. 


Derby, Conn. 

The Secor company has added several travelers 
to its London offi making now twenty-one alto- 
gether The sales so far this year have been 
greater than for any similar period in the history 
of the company 

Detroit, Mich. 


According to press dispatches from Newark, N. 
J.. the Beach-Kaufman Manufacturing Co., organ- 
ized less than two years ago, is in the hands of a 
receiver The company were making an adding 
machine and typewriter at 50 Columbia street, 
Newark The firm is a Michigan corporation, in- 
corporated July 11, 1906, with an authorized cap- 
ital of $200,000, of which $150,000 is said to be out- 
standing The plant in Newark was equipped at 
an expense of some $30,000, and its liabilities are 
somewhere in the neighborhood of $24,000. The 
company suspended business in December last for 
want of working capital. 





Erie, Pa. 

W. O. Davis, who has been for the past twelve 
or fifteen years onnected with the business 
schools of this city, is now manager of the local 
Remington branch at 1029% State street. 


During his long experience with various makes 
of typewriters, he has had ample time to form 
an expert opinion as to their relative merit, and in 
choosing the Remington he gives the public an 
opinion worthy of the deepest consideration 


Fort Worth, Texas. 
(By Our Special Correspondent.) 

The Modern Typewriter Supply Co. has changed 
its name as well as location, and will in the fu- 
ture be known as the Griffith Typewriter Ex- 
change, with office at 1202 Main street Mr. Grif- 
fith decided to identify his name permanently with 
his business, and reports the new year starting 
out with fine prospects for the Royal 

> >. . 


L. M. Amis has lately put up a neat electric 
sign in front of his office, wl notifies the public 
that the Underwood is on sale inside 

> > > 


C. M. Rork, traveling agent for the Fox, spent 
Sunday in Ft Worth before starting out in his 
territory, which includes all of West Texas Last 


year Mr. Rork did an enormous business in the 
sparsiely settled country on the plains, and has 
made the Fox popular in a part of the country 
where traveling s difficult and the people ap- 


preciative 
> * 7 
The Oliver Compan had the misfortune to lose 
a new No. 5 in the fire which destroyed the Texas 
& Pacific freight depot two weeks ago, and as 
they had no insurance whi covered the ma- 
chine while awa from their office the machine 


will be a complete loss A. A. Griffith also lost a 
typewriter recent! 1 baggage car having burned 
between this cit ind Big Springs. and destroying 
a new Royal, which he was shipping to West 
Texas 

> > °° 


has moved to the 
juilding, and again 


The Smith-Pren 
second floor of 
open for business 


eiving congratu- 
on the arrival at 
d boy, who bids fair 


L. E. Kennedy an 
lations from all t 
their home of an ¢ 
to be the image of 
Mr. Kennedy has been the hustling manager 
of the Keystone Printing C s typewriter depart- 
ment ind is naturally proud f this addition to 
typewriter circles With mother and child doing 





well, Mr. Kennedy is the happiest man in town. 
7 > * 

Jas. W. Pairs opened a repair shop on Hous 
on street, and will do all kinds of typewriter re- 
pairing and cleaning Mr. Paire is a Ft. Worth 
mar ind is desert ng of all me patronage. 

Fort Wayne, Ird. 

Geo. R. Atherton of the C zo sales force for 
Felt & Tarrant Manufacturing Company, has been 
placed in this tert I in ¢ Comptometer 
business Mr. Atherton seems to be a bright and 
energetic voung man with plenty of push and 
seems to be sé irs re of the adding 
machir I sines 

* ¢ «@ 

= Dunecar sentins I roughs Add- 
ng Machine Cor who een in this ter 

tor sin< the t f thé r, has been trans 
d to entr linois M H Perry has 
= 1 ad y 
* *¢ * 

Cc | Gill t. fort t t International 
Corrs ondence ~ Scrant Pa n this vi 

nit i 1 108 th Under 
wood Compnpnar travelir for the ter 
i ; } W 
ee” 
\ { (,etz f y ati f y 
{ lerwood n? icinity has 

i} irg I Ww wr the Ur 

lerw ey vrit ( 
> > > 

W. A. Newtor : is beer n the typewriter 
business in St. 1 : nd 1 = thwest for sev 
r irs, has 1 t ’ j mself witl 
I Oiiver Typewr r Ager Fort Wayne. Mr 
Newt is ft I s in Oliver man and success 

Grand Forks, N. D 
ns R x heer . the Smith Pre- 
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Before Deciding to Install 
Your Filing Equipment 
Write Us for Estimates 


Allow us the opportunity of sending you our completely illusteated 
new catalog of Dust Proof, Ball Bearing Filing Cabinets —the highest 


grade furniture of its kind made. 


Our Standard Styles include— 


Patent Drop Front Tariff Files 


Our name and the recommendations of our clients is a guarantee to 


you. 


References and catalog of illustrations and descriptions 
prove that our cabinets are 


Highest Class in Every Way 


Equip your offices with this plain, rich, modern furni 
ture, which denotes culture and prosperity. 


Patented 
Dust Proof 
Ball Bearing 


Filing 
Cabinets 


are beautiful in design and represent the very best work- 


manship throughout. 


We are the originators and sole 


manufacturers of Furniture Dust Proofing and Ball Bearing Steel Ex- 


tension Slides for Filing Cabinets 


These up-to-date business equip- 


ments afford every advantage of Utility, Durability and Beauty. 
We make these cabinets in 


All Standard Sizes and Designs 


No matter what the nature of your business or office arrangement 


we can supply you with a convenient sized Dust Proof, Ball 


earing 


Filing Cabinet and in any one of many attractive designs. 


.Write Today for Catalog of Illustrations and Descriptions 


DUST PROOF FURNITURE CO., Rochelle, IIL 


MANUFACTURERS 








Whate for 
Completely 
Illustrated 
Catalog 
Showing 
Every Possible 
Style of Office 


Equipment 











Handy Pencil Sharpener 


Handy to Use 
Handy to Have 
Reasonable in Price 


Circular 


A. A. WEEKS MFG. CO. 


Manufacturer of Stationers’ Hardware 
and Glassware 


11 Gold Street, NEW YORK 


ind Prices on Application. 





Ring Clips 
Best Wire Clip Made. 
No points to tangle. 
Easy to apply. 
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mier Typewriter Co. in this section for years, is 
now in the insurance business. 
>. 


W. G. Barstow, formerly in charge of the L 
Cc. Smith & Bros. Office at Duluth, is now in charge 
of the Grand Forks sub-office for the Underwood 
Company. Barstow reports an excellent business. 


L. F. Allen, formerly in charge of the Under- 
wood sub-office, Grand Forks, . D., now assist- 
ant manager, Spokane, 9 Vash., branch. 


H. G. Curtiss, manager of the Fargo office of 
the Underwood Company, is certainly giving the 
bunch a run for their money down in the south- 
ern part of North Dakota. ‘‘Curt”’ has been jump- 
ing the freights for a long time up here, and the 
business that he has been jamming into the Min- 
neapolis office only goes to show his popularity 
and that of his line. 

* > 

Georgia A. Kensal, for the past five years with 
the Blickensderfer Minneapolis branch, has lately 

ne with the L. C. Smith & Bros. branch, cover- 
ng the northern part of. North Dakota. 


F. G. Berg, with the American, Multigraph Sales 
Co., recently called on some Of his old Grand 
Forks friends, and it is only a question of a short 
time when practically all of the printing done in 
this state will be done on a muitigeaph. 

Galesburg, Ill. 
» The Chicago Typewriter Works here are work- 
Ing overtime and have hired more help about the 
first of February. Instead of typewriters, as for- 
merly made in this plant, the company make a 
specialty of folding baby carriages. 


The Fox typewriter is represented in this city 
by Jay C. Clark, whose office is at 241 Main street. 


Grand Rapids, Mich. 

Cc. B. Hamilton, secretary of the Fox Typewriter 
Co., made a business trip to Minneapolis and St. 
Paul recently. 

> + . 

W. A. Claire, formerly of the Underwood Com- 
weer in Fanta is now manager for the Smith 

rothers in+ Grafhd . Rapids. 

> * . 

At a conference between the company and the 
city engineer, held recently, an agreement was 
reached» whereby the company will deed to the 
city, without compensation, its wall along the 
riven” front,:. withs the privilege of raising it to 
flood protection; heights and making it the dock 
line. henecéasary papers are now being drawn, 
and it is expected will be ready for delivery the 
coming week. +» 

This concession’ qn .the part of the Fox Com- 
pany is of great-importance to the city and its 
flood protect splans,. It removes the last obstacle 
in the way of -competition of the flood walls. The 
controversy over thisrstretch of frontage has been 
long and not lacking in acrimony and its final 
settlement cannot but be pleasing not only in re- 
sults, but in the manner of their achievement. 


Hartford, Conn. 


Probably the most important happening in type- 
writer circles in this city for some time aside from 
manufacturing interests, is the announcement by 
the firm of Talcott & Gledhill, a newly formed 
co-partnership, that they have secured an agency 
for the Oliver Typewriter in Hartford and sur- 
rounding territory. Both gentlemen will make 
their start in the typewriter business with sev- 
eral years of successful selling and business ex- 
perience behind them. A _ well located store on 
one of the principal streets is being rapidly put 
into shape for them, and a full line of typewriter 
and office supplies will be handled in connection 
with the sale of the Oliver. Both the Oliver people 
and the above firm are to be congratulated, and 
Appliances extends its best wishes. 

iliiam J. Higginson, in charge of the sub- 
branch of the emington Company, is hustling 
these days. January was his first month in the 
office and he reports previous records beaten to a 
standstill. His show window is the largest type- 
writer window in the city and he takes great pride 
in his displays, which certainly are effective in 
making passers-by stop and take notice. The new 
Remington Roll of Honor is attracting a great deal 
of attention and favorable comment just now. 

. « > 

On February l7th, the Royal Typewriter Com- 
pany began active manufacture in Hartford, in 
their new factory building, beginning with 110 
hands. The first department to get under way 
was that of the assembling. It is the purpose of 
the company to move one department at a time. 
Ed. J. Manning, the superintendent of the works, 
is busy with the details of this new move. It will 
not take long before machines will be made com- 
pletely in the new works—possibly the most rapid 
development known in factory organization and 
building has been witnessed at these works. 

Harrisburg, Pa. 

According to press advices from Harrisburg, se- 
rious consideration is being given the idea of re- 
moving the general offices of the Elliott-Fisher 
Company to Harrisburg, from New York, and es- 
tablishing headquarters at the factory, which will 
materially aseist the factory in a speedier delivery 
of their product. 

General Manager G. F. Watt advised our cor- 
respondent that much business ahead had been 
booked, and that the plant would be running full 
time and long hours within a few weeks 
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Mr. Frank M. Williams 
took first place in the Novice Contest 
(not open to professionals) at the 
Business Show in Chicago, February 
4th, 1908, using a 
| ig 
In the Finals, (with ten entries, includ- 
ing professionals and amateurs,) of th« 
five contestants who averaged above 58 
words per minute three were Monarch 
operators. Second place in this con 
test was taken by an amateur Monarch 
operator 
. . . 
, ‘ | 
Miss Nellie Harrington 
The Monarch Typewriter Company 
General Offices and Factory Syracuse, N.Y 
{ PUT YOUR OWN NAME ON THE BOTTLES. Every time you sella bottle of ink who 
gets the advertising, you or the man of whom you bought the ink? If the maker didn’t think 
it was worth something to have his name there, he would never have gone to the expense « 
printing the labels. 
{ WHY DON'T YOU GET YOUR NAME ON THE BOTTLES and derive the ‘come back"’ benefits from every 
sale you make? Advertise yourself. Armour & Co., Illinois Steel Co., Marshall Field & Co., Western Electric ( 
they ail use our ink. We tell you this just to prove that our inks are O.K.—for they use only the best of everything 
§€ WE WANT A GOOD DEALER IN EVERY CITY to sell “Pierce Inks’"’ under his own name and label. Write 
for our Spectal Proposition which means 100% more profits on ink than you now make Our name appears no- 
where on the bottle. 
PIER C} , MANUFACTURING Factory, 69-75 Wells St., CI IICA( ‘O 
COMPANY Office, 906 Hartford Bldg. | 
1 —— —— —— i 
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TYPEWRITER NEWS.—Continued. 
(By Our Special Correspondent.) 
Hion, Y 

Mr. A. G. Snyder, of 22 John street, Ilion, N 
Y., the inventor of the new visible writing type- 
writer, which claims among its points of superior- 
ity a new escapement, a new tabulator, new shift 
key, and a new system for shifting the carriage, 
is meeting with great success, in the formation 
of a company to take up and develop this enter- 
prise. He claims that these improvements pre- 
vent the typebars from colliding in fast writing 
and the machine will print clear without blurring 
the characters The new shifting device prevents 

the writing of characters below the line. 
Since inventing the machine Mr. Snyder has 


opened an office in Utica, and has been a very 


busy man interesting capitalists in the new inven- 
tion. The following from a Utica paper of the 
date of February 28th, shows with what success 


he is meeting and the chances of having a factory 
at an early dat 


Negotiations were taken ip recently between 
the Chamber of Commerce and A. G. Snyder, who 
is represented by the Utica Real Estate Company, 
of which Thomas Breen is the head, for a site 
containing five acres on which the big factory 


for a proposed new typewriting company with a 
taken up capital of $5,000,000 may be erected. Mr 
Snyder, who is one of the foremost typewriter 
experts, purchased Wednesday a fine residence on 
Rutger street, where he will make his home and 
yesterday interviewed several prominent real es- 
tate owners in Utica as to a site for the factory 
If they succeed in the mission and a site in this 
city of sufficient acreage is proffered, it will be 
one of the biggest events in the city’s industrial 
history 

Mr. Snyder was employed for twenty years as 
a typewriter inventor with the Remington Type- 
writer Company and others, and has perfected 
more machines than almost any other man in the 
business About a year ago he resigned his place 
with the Remington firm so that he would have 


time to perfect the new visible typewriter that he 
invented while in their employ Patents on the 
new machine are now pending Meanwhile Mr 


Snyder has formed a company with a capital of 
$5,000,000, all of which has been taken up by capi- 
talists of Ilion and New York City, for the manu- 
facture of the machine, which is said to be an 
immense improvement on all other makes of vis 
ible machines now on the market 

The establishment of the big factory in Utica 
would mean the bringing here of 2,000 men, all 
skilled, who would draw big salaries. The lowest 
salary that is paid in the factory, it is declared, 
would be $14 per week 

Mr. Snyder, who is president and general man- 
ager of the company, has already had offers of 
sites from Troy, Glens Falls and Richfield Springs 
He regards Utica as a better site than any of 
these both because the shipping facilities are the 
finest and because it is situated between Syracuse 
and Ilion, the two big typewriter towns of the 
Empire State This would make it easier to se- 
cure help for the carrying on of his works. The 
many Utica business men who were interviewed 
by Mr. Snyder and his representatives expressed 
themselves favorable toward the proposition. It 
is said that definite offers will be among the de- 
velopments of the near future 

Mr. Snyder will take up his residence on Rutger 
street on May 1 

. > > 

The Remington Typewriter Co. have announced 
the following changes at their factory, taking ef- 
fect during the first week of March. George A 
Seib, a practical typewriter man and for some 
time superintendent at the Monarch typewriter 
factory at Syracuse, has been engaged as factory 
superintendent. John Montgomery, foreman of the 
screw department of the Remington factory, has 
been promoted to assistant superintendent of the 
machine department, and J. L. Cone, an employe 
for many years and an expert carriage assembler. 
has been promoted to the position of assistant 
superintendent of the machine assembling depart- 
ment. 

A reception was held at the factory on the even- 
ing of March 5btl that the employes might meet 
the new superintendent It was a very enjoyable 
affair 

> >. > 

The Remington Typewriter Glee Club, composed 
of sixteen voices of unusual merit, all employes 
of the Remington factory, gave their annual con- 
cert in Ilion on March 3, before one of the largest 
audiences of the season The excellent program 
rendered was a delightful treat to the music lov- 
ers of Ilion and vicinity All numbers were fol- 
lowed by encores and their delightful rendering 
of the “Nun of Nidares,”’ a cantata by that well- 
known composer, Dudley Buck, surpassed that as 
given by many clubs of like nature, of many more 
voices and longer organization To the director 
of the club, Mr. G. B. Pelton, much credit is due 
for the success of the concert and the musical 
standard of the Glee Club 

> 


The entertainment course of five numbers pro- 
vided by the Remington Typewriter Entertainment 
Committee each winter, closed with the last num- 
ber, ‘““‘The Scotch Singers of Glasgow.”’ on Feb- 
ruary 29. The course this winter has been an ex- 
ceptionally strong one and has been well pa- 
tronized. 


. . . 
According to the Utica (N. Y.) Press, the ag- 
gregation of “picked men’”’ f 


rom the plant of the 
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‘‘Union’’ Carbons and Ribbons 
embody those features of work- 
manship and that standard of ma- 
terials which assure the user the 
kind of service he has a right to 
expect. Put to a comparative 
test they bespeak their own merits 
in a manner 


“As Plain As 
Senator Tillman’s Remarks 


On the Race Question” 





Dealers who handle ‘‘Union’’ 
Brands are getting the orders. 
The price is right and the quality 
gets the business. Our 


**Apex,”’ ““Summit” 
and ‘‘Cyclo”’ 


are used by many of the best con- 
cerns in the country. Write for 


samples and prices today. 





Union Ribbon @ Carbon Co. 


9th & Thompson Sts. Philadelphia, Pa., U.S.A. 
Chicago Office: 324 Dearborn St. 
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TYPEWRITER NEWS.—Continued. 


Remington Company at Ilion must have had an 
enseedinaty 4 time in Chicago, and much more 
occupying their attention than was scheduled for 
them by their company or that they reported to 
us, as will be seen from the following account in 
their “home paper:” 

Ilion, Feb. 10.—C. E. Maurice, Adelbert Small, 
Clarence Banker, George Loefler, Harry Van Al- 
styne, E. Y. Stewart, William Hart, Charles Waldo, 
Minard Ward, Edward Diehl, William Humphrey, 
Thomas Rourke, H. W. Lutz. Peter Forrestel and 
Frank Edick, the expert workmen who were sent 
out by the Remington Typewriter Company to 
Chicago, where they were employed in the tem- 
porary plant installed by the company at the Na- 
tional Business Men's Show as part of the Rem- 
ington exhibit, arrived home last night on the 
12 o'clock trolley. No happier crowd could be 
imagined and each and every one enjoyed the trip 
to its full extent. The boys were employed every 
afternoon and evening throughout the week, but 
the stories of their sight-seeing tours in the Windy 
City show that they must have organized a club 
of “never sleeps,”’ for they left no part of the 
city undiscovered. They are loud in their praise 
of the excellent care taken of them by the Rem- 
ington Company, and there was nothing too good 
for the men from the time they left Ilion until 
their return. The men claim that the Remington 
exhibit was the talk of the show and attracted 
much more attention than any other exhibit Dur- 
ing their stay at the show they were visited by 
many former Ilionites and employes of the type- 
writer company, who are now scattered through- 
out the West in this line of work, and many kind- 
nesses and much to add to the pleasure of their 
stay was extended by these friends The boys 
were a pretty tired lot and after resting to-day 
will report for duty again in the morning 

The loss by fire of the entire set of tools sent 
on from the factory for the Remington exhibit at 
the Chicago show did not deter them from show- 
ing, but with the aid of the “long distance” a new 
set was got under way and arrived in time to 
make a showing the first night 

> > . 


A. G. Snyder, formerly of this city, the “‘type- 
writer expert’’ whom we reported in our pre- 
vious issues as having invented a new visible 
writer typewriter, has leased a store at 74 Colum- 
bia street, Utica, where he and his friends will 
perfect his ideas 

We should be pleased to show Mr. Snyder's 
friends what he has, just as soon as developments 
have been made far enough to warrant public 


description 
> > » 


Frank Bates, formerly with the temington Co 
in their office here, is now in Detroit, with the 
Royal Typewriter Co 

Jacksonville, Fla. 
(By Our Special Correspondent.) 

A. E. McNamara has purchased an interest in 
the firm of R. C. Davis & Co., general agents of 
the Fay Sholes typewriter Mr. McNamara is an 
old resident of Jacksonville, having been identified 
for nearly twenty years with the Florida Central 
& Peninsular R. R. as assistant secretary and pay- 


master. 
> > > 


Cc. B. Corcoran, traveling from New York for 
the Underwood Co. as an expert repairman, spent 
a few days in this city recently 

> > > 


The Monarch typewriter dealers have opened up 
in a nice little store on Forsyth street 
> > > 


The Secor typewriter is now represented here 
by J. Zenas Preston, a son of the well known 
agent for the Williams typewriter in this fleld 
If the son “takes hold” like the ‘“‘old man” there 
will be many Secors in the Jacksonville fleld be- 
fore long 


” ° . 
Wm. P. Mason. of Nashville. spent a few days 
in this city recently doing missionary work for 


his firm 
> > 7 


James M. Harper, so lone floor sales manager 
for the H. & B. Brew Co., has taken a position 
on the road for the Dixon Pencil Co traveling 
out of New York On his departure his fellow 
employes presented him with a large and hand- 
some diamond studded locket.« 

. > > 


F. P. Folger, an “old timer,’’ has gone to Tampa 
to open up that territory for the Drew Co 


Jackson, Tenn. 

B. A Murrelle, formerly with the Remington 
Typewriter Co. in Memphis, Tenn. is now handling 
the Monarch out of Jackson, and we understand 
has a dealership arrangement through the Mem- 
phis agency. 
>. > > 

John D. Boaz, of the Green Goods, continues to 
hunt Oliver sales, and says business is good 


Kansas City, Mo. 
(By Our Special Correspondent.) 

Mr. G. M. Lincoln, recently manager of the Un- 
derwood, has left to take charge of the Roval T 
W. in Chicago. We will all miss George and his 
boosting, so here’s hoping he surpasses the rec- 
ord he made here 


> > > 
Harry Stith of the Underwood is still doing that 
great business which is making the larger con- 
©cerns Underwood users Harry is a steady plug- 
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if you don’t know-—you ought to know all about 


PAPEROID- 





Thies Cat Shows 

a Double Expansion 
PAPEROID 
WALLET 


We will gladly send to 


any office appliance 


DEALER 


OR 


COMMERCIAL 
STATIONER 


a liberal supply of 


FREE 
SAMPLES 


for close inspection. 


HESE. goods are made in all leading sizes, both flat and expanding, for filing purposes, and 
we are now prepared to supply them through the trade. Our full line of Envelopes and 


Wallets are made of Paperoid—which is paper of extraordinary quality and 


Will wear like leather—Sold at a fraction of the price. 


The color of PAPEROID is reddish brown, suggesting real leather. 


We are making a better and more com- 
prehensive line of filing envelopes and wallets 
for the permanent care of papers of value 
than has heretofore been obtainable. They 
are designed for the use of Banks, Bankers, 
Trust Companies, Insurance Companies, 
Lawyers, Real Estate and Insurance Agents, 
Architects, Engineers, Contractors and bvu-i- 
ness men generally. 

The character of Paperoid is more like 
a pure rope paper than anything else obtain- 
able in the market, but it is made under spe- 
cial supervision and is not to be compared 
with the so termed “Pure Rope” found 
in the paper stores. 

It is fully ten years since we made our first 
experiments, putting these goods into the 
hands of Lawyers, Bankers and others. 

The goods have always given entire satis- 
faction and from year to year we have in- 
creased the output of our plant. 

Paperoid is a “ coined” word with us 
and we have it secured by a Registered 





Trade Mark. 


| 








We make also Paperoid Bank Mail- 


ing Envelopes for mailing valuable papers 
which are superior to cloth lined envelopes. 
All regular sizes from 4x94 up to 10”x16”. 


Our lists of sizes of flat wallets for filing 
includes all regular sizes from 4x94 inches 
to the largest cap and folio sizes. Since the 
vertical filing system came into so general use, 
very many large size envelopes and wallets 
are used. 

Our list of sizes of Expanding Wallets is 
equally comprehensive. All expansions. 

We also make a full line of Pocket En- 
velopes of smaller sizes for advertising pur- 
poses. 

We invite all stat:oners who have demand 
for extra good envelopes and wallets for filing 
papers, securities, etc., to correspond with us. 
We make the goods —we guarantee the 
quality. Our prices are right—our discounts 
are fair. Write us of your needs and we 
will respond promptly with samples and 
prices. 


WRITE FOR TERMS, DISCOUNTS, SAMPLES, ETC. 


ALVAH BUSHNELL COMPANY 


942 Market Street 


Philadelphia, Pa. 





Our PAPEROID goods received universal attention at the recent National Business Shuws 
Held in New York, Chicago and Philadelphia. 
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TYPEWRITER NEWS.—Continued. 
ger and is always there when there is something 
doing 


. > ° 
Miss Stagg is sure doing wonders with the Em- 
ployment Dept. of the Underwood Typewriter Co., 
and deserves great credit There is not a more 
pleasant and sociable person to meet and she en- 
joys quite a wide circle of friends here. 
> o > 


Cc. S. Hubbard, traveling for the L. C. Smith, 
had a nice month in January and is working up a 
nice trade in his territory. He has Bourbon coun- 
ty on his list and it is hinted that every time he 
strikes there he always lingers a week. Kansas is 
dry but we guess Cliff is in right 

. > . 


Abe Greenfield of the Oliver forces in St. Louis 
was here for a few days and they say he is very 
anxious to get married but the girl does not see 
it that way and it looks as though Abe will have 
to go home without his “affinity."". He was drink- 
ing ‘“‘affinity cocktails’"’ without much success. We 
wonder did Doc knock Abe 

- > > 

Bob Simons recently of the Underwood has re- 
signed his position and is thinking of starting for 
himself It is guessing what line he will take, 
but we know Bob will not take the clothes line. 

. > > 


A. E. Davis of Oklahoma was here last month 
and forgot he was in a city and was walking in 
the middle of the street and called for Peruna. 
We shipped A. E. back to the tall grass and hope 
he is steering his baggage straight. 

o > 7 


T. E. Hancock, manager of the Oliver, is sure 
doing a big business One look at the sidewalk 
will tell of the sales You can see him any time 
during the day plugging at his desk and we sur- 
mise it is orders. 

> . > 

Arthur Felt of the Modern Typewriter Supply 
Co., is starting to do some good stunts lately and 
we hope he keeps it up. Arthur likes the line as 
he has a happy faculty of kidding the stenos. 

Little Rock, Ark. 

The Parkin Longley Co., Little Rock agents for 
the Fox typewriter, are doing some very active 
work in this field, and placing many of these ma- 
chines J 1. Parkin and his partner were the 
lucky winners of a prize offered bv the Fox Com- 
pany for the greatest amount of new business gain 
in any month. 

> « > 

As told elsewhere, two of the leading type- 
writer companies were compelled to pay into the 
state treasury the sum of $1,000 each or continue 
suit in defense of anti-trust laws. Rather than 
continue the suits the companies played “guilty’’ 
and paid the costs 

Lexington, Ky. 

Elijah P. Hawkins, the new stationer of this 
city, has secured the services of Cy. Davis as 
manager of his typewriter department, which he 
has recently established. 

London, England. 

J. M. Rimington, chairman and managing direc- 
tor of the Blickensderfer Typewriter Company for 
England, passed away the first of February in his 
68th year, at the residence of his son-in-law, Dr. 
Hunter, at Westoe, South Shields. Mr. Rimington 
had long been in poor health and his death was 
not altogether unexpected This removes one of 
the strong business figures of London, a man of 
most estimable character and worth. 

Montreal, Canada. 

The Montreal office of the Monarch Typewriter 
Company has just received a supply of the new 
Monarch booklet entitled “The Monarch Visible 
Wide Carriage Typewriters.” This is a hand- 
some and helpful piece of Monarch literature, and 
is much appreciated by the Montreal sales force. 

* > > 


M. C. MacMartin, of Chicago, has recently join- 
ed the Monarch sales force in Montreal. In view 
of Mr. MacMartin’s former success as a salesman 
and the enthusiasm with which he has taken hold 
of things in the “Canadian metropolis,” his suc- 
cess is assured 

. . o 

W. C. Pettet, who has represented the Reming- 
ton in North Dakota with headquarters at Fargo 
has been transferred to Minneapolis and placed in 
charge of a city district 

Mr. Pettet left many friends in the ‘“‘flicker-tail’’ 
state, and he will be missed by them. 

> . > 

A. H. Boucher, who has been connected with the 
Remington Typewriter Company for some time 
past, traveling in the Red River Valley district of 
Minnesota, has been transferred to a city territory 
in Minneapolis 

Mr. Boucher is one of those tall fellows who can 
cover much ground, and it is safe to say that 
no grass will grow under his feet in Minneapolis 

> > 


Max Friedland of the Remington Typewriter 
Company's branch office ir Minneapolis has re- 
turned to duty after spending a few days visiting 
friends at Minneapolis and St. Paul Mr. Fried- 
land returns to his North Dakota field with his 
courage high and expectations large 

Minneapolis, Minn. 

Floyd St. John, manager of the Oliver Typewriter 

Company, Minneapolis, Minr recently visited 


a few of the larger Oliver agencies in the 
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Northwest, including Grand Forks, Crookston, Be- 
midji and Park Rapids, where the Oliver business 
is being vigorously prosecuted. 
> . > 

T. A. Highberger is representing the Oliver 
Typewriter Company in North Dakota, where he 
reports business exceptionally good. He was for- 
merly connected with the Brown, Treacy & Sperry 
Company Oliver Agency at St. Paul. 

> > 

A. C. J. Orthal, the Oliver enthusiast on the 
Iron Range territory of Minnesota, says that busi- 
ness was never better and anticipates great re- 
S\ s 

ilts. fe. mote 

Traveler N. Wexler of the Oliver sales force has 
been transferred from Wisconsin territory to a 
new Montana field, where he says his hardest dif- 
ficulties now are making special characters cor- 
responding with the cattle brands used in the vari- 
ous towns he makes. 


Milwaukee, Wis. 

The business outlook for office equipment is be- 
ginning to look brighter to Milwaukee dealers. 
With the advancement of building in the city and 
the surrounding territory, come orders for fur- 
nishings and equipment. A number of the new 
office structures in the city are nearing completion 
as well as numerous buildings about the state 
that are calling upon Milwaukee dealers for stock 
One of the large orders that is now being filled 
is the equipment of the new county court house 
at Oconto, Wis. The Wm. C. Kruel Company of 
Milwaukee have this contract. 

The sale of typewriters seems to be rapidly 
taking on a brisker tone The agencies of the 
different firms all report that trade is much better 
than a few weeks ago and that orders are fairly 
large Salesmen about the state say that condi- 
tions are better than they had dared to hope for. 
The demand for rebuilt machines continues to be 
good, but the largest increase of business is in 
the new lines of the old and established brands 

The growth of the Milwaukee branch of the 
Monarch Typewriter Company has been very re- 
markable. The office of the company was opened 
in the city in January, 1906. At that time, only 
one salesman was employed, but the Monarch busi- 
ness has grown to such an extent that it now 
occupies one of the largest and handsomest type- 
writer offices in the city and has increased its 
selling force to four salesmen, besides numerous 
agents in the surrounding towns. The officials of 
the company feel that they have been well repaid 
for establishing the branch in this city. A. Bothe 
is the present manager of the city branch and 
has been with the Monarch people for over two 
years. He was formerly a salesman in New York 
City and later manager of the Albany branch, 
from which city he was transferred to Milwaukee 
in April, 1907. ler a 


The district managers of the Monarch Typewriter 
Company in Wisconsin recently held a banquet 
at the Blatz Hotel in Milwaukee. Those present 
were: A. Bothe, resident manager in Milwaukee; 
J. K. Cole of Oshkosh; J. H. Race of Menominee, 
Mich.; P. H. Snow of Madison, and the city sales- 
men, Otto Peterson and F. M. Brick. On the fol- 
lowing day the members visited Chicago in a 
body and attended the Business Show in that city 

> * . 

The Wm. C. Kruel Company of Milwaukee, deal- 
ers in office equipment and agents for the Oliver 
typewriter, have one of the largest businesses of 
the kind in the Northwest. Certainly the largest 
and most complete line of office furniture in the 
state is to be found in their place of business at 
the corner of Broadway and Mason streets. The 
location is one of the best in the city and the 
building is equipped in the most modern and up- 
to-date manner. Here a complete stock of office 
appliances of all kinds, filing devices, adding ma- 
chines, new style duplicating machines and all 
manner of office furniture can be seen. The com- 
pany also has one of the best equipped mechanical 
departments in the country. 

Wm. C. Kruel, the president and treasurer of 
the company, has been identified with the sale of 
the Oliver typewriter ever since the machine was 
introduced in Milwaukee in 1899. He was in busi- 
ness alone for a short time and then in 1904 the 
present company was organized The business 
has grown so rapidly that now the company oc- 
cupies over 20,000 square feet of floor space in 
their present location. The sale of the Oliver 
typewriter in the city has grown from the very 
start and the fact that the machine is used ex- 
clusively by the largest and most successful 
houses in the city goes to prove its widespread 
popularity and also shows the thorough business 
methods of the Wm. C. Kruel Company The 
whole business is thoroughly svstematized and 
speaks well for the firm and all of those con- 
nected with it Taking into consideration the 
entire organization, the complete sales department 
and the mechanical lines, quite an army of people 
are employed One of the gratifying features is 
the fact that the company is receiving a good 
share of the largest orders of the city, the state 
ind the surrounding states 

> > + 

While at the Business Show in Chicago, Mr 
A. Bothe, manager of the Monarch Typewriter 
Company in Milwaukee, saw one of the widest 
carriage typewriters ever built The machine was 
i Monarch No. 3 and was 52 inches in width 
Mr. Bothe reports that the Business Show was 
an entire success 
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Mr. J. K. Cole, salesman for the Menarch Type- 
writer in the Oshkosh territory, was recently 
looking over the typewriter field in Milwaukee. 

. >. - 

The Elliot Fisher bookkeeping machines are at- 
tracting considerable attention in Wausau, Wis. 
E. Englehardt, demonstrator for a Chicago com- 
pany. is exhibiting one of the latest models at 


the First National Bank in Wausau. ma 
chine is built with adding ers and is ed 
for making all records or o entry loose 


sheet or bound book form. In biiling and order 
work it makes the original copy and as many 
dupticates, an are rouse. ‘ aennes letter 
writing, em tracing, paying telle records, re- 
ceiving tellers’ records and other work, makes it 
especially adapted for bank use. 


New Haven, Conn. 
(By Our Special Correspondent.) 


Manager C. C. Fitch, of the Remington Type- 
writer Company, is stirring thin up in lively 
fashion. The local pers are ca 
an address which he delivered to 
of the Butler Business School. The 
the address was ‘Remington Ideals,” the accom- 
plishments of the Remington in creating the type- 
writer industry, in making possible e tremen- 
dous demand for paren ae ag and more than 
all in raising the standa 
rewards of the profession. To this zealous up- 
holding of the Remington Ideals is undoubtedly 
due the very strong hold which the local office 
has upon the employment fields, as well as upon 
the local trade. PE. 

Augustus J. Jones, salesman for the Remington 
Typewriter Company, looks happy and prosperous. 
“Gus” says he has good reason to feel that way 
because in addition to a most p rous year for 
1907 he has just been awarded first prize a 
contest with the Connecticut salesmen of his 
company. “Gus” is a big fellow when it comes to 
size, and as a_ business-getter—well, the other 
fellows have reputations as business-getters, too, 
and his prize speaks eloquently. 


The Remington Typewriter Conner has some 
very interesting window displays at present. One 
window contains several large ed : 8 
entitled ‘‘Two Giants Compared,” showing the 
giant turbiner “Lusitania’’ and the mammoth 
Remington factory, identical in length. In the 
other window is a complete billing machine ex- 
hibit, the varied machine equipment and tremend- 
ous quantity of matter available permitting of a 
change almost daily. . 


“Billy” Barnes, city salesman of the Remington, 
wears a broad grin on his countenance. The elab- 
orate and constantly changing billing exhibit in 
his company’s windows seems to have greatly 
perturbed his competitors and as he watches therm 
make frequent visits and hustle to their offices 
to report, he chuckles over their discomfiture. 
“Billy” is small in stature, but when it comes to 
selling billing machines he Jooms up large. 


F. W. Groby, many years Connecticut manager 
for the Elliott-Fisher Company, has 
to a New York territo Mr. Groby is succeeded 
here by Mr. Doanes of Fhe New York office. While 
in Connecticut Mr. roby made many friends, 
and it is with regret that his friends hear of him 
leaving. 

* * * 

The Underwood billing work is now in charge 
of W. D. Adler, who, until recently, was on - 
cial work in their New York office. Mr. Adler 
is a billing specialist, and predicts a great future 
for his machine in the billing world. 


Chas. A. ee many years connected with 
the Oliver Typewriter Company in Hartford, has 
joined with the Underwood Company and is 
working the cities adjacent jo New Haven. 


The Blickensderfer interests are looked after 
here by the Yale Co-operative Society, dealers in 
students’ supplies, books, ete. They claim they 
have sold numbers of them, to the students. 


A. J. Jones, Fairfield county representative for 
the Remington Company, had the honor of win- 
ning the first prize of $50 in gold offered by that 
company for the largest increase in business over 
the year 1906. In honor of the occasion Mr. Jones 
invited the members of the Connecticut force to 
a “spread” held at the New Haven House. This 
mekes several valuable prizes that Mr. Jones has 
captured within the last year for efficient work. 
We predict greater honors in store for Mr. Jones, 
as he is made of thé ight stuff. 


E. L. Bradley, salesman for the Underwood 
Company, has been transferred to the New Ha- 
ven territory. Herétofore he has been working up 
through the state. As Mr. Bradley is onto the 
selling game and all its intricacies, great things 
are expected from him. a 

E. L. Eylar, new manager for the L. C. Smith 
Bros., has settled down to hard work in his new 
office and there already is evidence of his capa- 
bilities. He has made quite a number of changes, 
and has many more in view. He says he is going 
to like this part of the country, and predicts great 
things for his machine. With his past reputation 
as a hustler, there is every chance of him keeping 
his predictions. 
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TYPEWRITER NEWS.—Continued. 


P. A. Stubblebein of the L. C. Smith Company is 
new in charge of this territory for the above com- 


ny. 
an Newark, N. J. 

Vice-Chancellor Howell made an order today 7 

inting Frederick T. Johnson receiver for e 

ch-Kauffma. ffman Company, manufacturers of vis- 

ible eee and adding machines at 50 Co- 

lumbia street. The concern is a Michigan cor- 


poration with its principal office at Detroit. It 
1906, with an authorized 


was ayeons rated July 11, 
ey $200,000, of which $15 0,000 is said to 
outstanding. The bill, which was filed by 


Pitney, Hardin & Skinner, told that the concern 
has partially equi he its plant in this city at 
a cost of about . 000, and that its liabilities 
amount to upwards of $24,000, a number of the 
claims being pressing ones, and that the com- 
pany suspended business December 24 last, for 
want of working capital. 
According to advices from Newark, a _ receiver 
ane been asked for the business of the Blake 
writer Company, with liabilities at $400,000 
aes ceoeie at $100,000. Mr. G. Waldron Blake was 
the former active head of the company. 
North Adams, Mass. 
Charlies E. Yetman, president of the Yetman 
Transmitting Typewriter Company of this city, re- 
ores that his company is now working more than 
hands and they are steadily adding to this 


| —— 
Nashville, Tenn. 

petition in bankruptcy was filed 
a nest the firm of D. M. Warrinner Company, 
Oliver typewriter agents of this city. The A. B. 
Dick Company and the Oliver Typewriter Com- 
pany are the petitioners. The amount of indebt- 
edness is stated to be. less than $600. 


For the short time that the Monarch cvasweser 
has been on the field they seem to be Seng 0 
wonderful business. J. H. Herrick, who as 
charge of this department for the McQuiddy 
Printing Company, agents for the Monarch, is a 
hustler and thoroughly understands the typewrite: 
business. 


The 
large business 


An involuntary 


> . > 
Remington Typewriter Company report a 
in billing machines. Since their 
introduction of the Annular Scale or the New 
Remington their sales of billing machines have 
been getting larger and larger. 


G. F. Carter, manager of the Elliott-Fisher Com- 

ny, reports an order for seven billing machines 
rom the L. & N. Railway. Mr. Carter is ac- 
counted an expert systems man and the Elliott- 
Fisher Company thought so much of his qualities 
as a salesman and manager that they have given 
him the management of both Tennessee and Ken- 
tucky. - 

> * 


The Smith Premier Company sales nor- 


report 


mal. Business has been better in the western 
portion of the state. 
> >. 
The Meyers Company, agents for the Under 


wood Typewriter Company, report business good 

7 > > 

L. C. Smith & Bros.’ typewriter is well repre- 
sented here by Mr. Reese Porter, who is a hustler 
when it comes to getting the orders. 

New Orleans, La. 
(By Our Special Correspondent.) 

C. A. Bailey, formerly with Schumart & War- 
fleld, has returned to his first choice, the Under- 
wood. He first tried the Monarch for a few 
weeks, but the “orders came too slow,’ as he 
expressed it, and as Mr. Wherry, local manager 
for the Underwood, has made him a flattering 
offer, he accepted it and went to work Jan. 6th. 


He has been working the country territory since 
that time and appears very much pleased with 
results. 
> > > 
The Southern Typewriter Exchange, Ltd., report 


a marked increase in their business since the first 
of the year. The Fox Visible, for which they are 
agents, is fast gaining ground through their ef 
forts and a number of the large concerns are put- 
ting in these machines. Although this firm has 
only been in business about a year they have built 
a trade that they should be justly proud of. The 
business people are beginning to realize that it 
is to their advantage ‘to buy of a concern that 
selis, rents and repairs all makes of typewriters 
for then their wants can always be supplied. This 
Exchange is the only one in the city and their fu- 
ture cannot help but be a prosperous one, espe- 
cially as they carry in connection with their type- 
writer business a complete Jjine of supplies 


The Typewriter Printing Machine Company of 
Buffalo, N. Y., have secured as state agents, the 
Southern Typewriter Exchange of this city to 
handle their Writerpress } 

7 > . 

Mr. Christian, office manager for John Elfer, the 
“Oliver Man,"" was wearing such a good natured 
smile of late that some of his business acquaint- 
ances became curious. No it wasn’t all due to 
the increase of business. The truth of the matter 
is that “Chris” stole a march on the boys and 
took a life partner. He has the congratulations 
and good wishes of all the typewriter men. 

> > > 
proud 


Marx Bailey of the Monarch force is the 
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month 


father of a baby boy whose arrival last 
cigars 


brought out from its hiding a box of fine 
Did you get one? 
> . 7 
During the past month, on account of the in- 
crease in business, the Southern Typewriter Ex- 
change found it necessary to put on an extra man 
in their mechanical department. This mechanic 
was formerly with the local Remington office and 
we understand was with them for a number of 
years This Exchange is working the largest re- 
pair office of any typewriter concern in the city 
>. . > 


month the Underwood Typewriter 
had on display in their show win- 
Underwood.”’ Although an 
old advertising feature in New York City it is 
new in the south and has proven a good draw- 
ing card to those that pass the office. It is an 
electrical contrivance and is operated from a type- 
writer out of view in the office but it is interest- 
ing to note the many curious people that stop in 
front of this window during business hours. t is 
without doubt the best window display that any 
of the typewriter companies have had in this city. 
For a week or two the Monarch Company had the 
‘Automatic Wooden Hand” exhibit in their window 
showing the action of the Monarch typebar and 
connections but we notice that they have discon- 
tinued using same. A joke was being passed 
around the city to the effect that a wooden hand 
would serve the purpose better on this machine 
than a human hand and no doubt the firm took 
exceptions to it. The typewriter companies in 
the city all seem to take considerable interest 
in their window display and there is no doubt but 


For the 
Company have 
dows the ‘‘Automatic 


past 























L. H. MORY 
Royal Typewriter Co 
what it is one of the best means of local adver- 
tising 
> > > 
We understand that T. Fitzwilliams & Co., have 


given up the agency for the Hammond typewriter 
and are going to confine their business strictly to 
the stationery and printing line. 

New York City, N. Y. 
By our own representatives.) 

The verdict of the Sheriff's jury vindicating G 
H. Hammond, president of the Hammond Type- 
writer Company, of the charge of mental incom- 
petency, was confirmed by the Supreme court of 
New York January 30. This disposes of the last 
remnant of the cowardly and vicious attempts to 
depose Mr. Hammond from the head of the com- 
pany 

W. R. Grace & Company of New 
merly agents for the Underwood 
South America, and who are now 
sale of the Secor typewriter on the West Coast 
of South America, have placed a large number of 
those machines in that field during the last six 
months They are also exclusive agents for the 
Secor in Central America, and are doing much 
to make this machine become one of the popular 
typewriters of the Spanish speaking countries 

. . . 


York City, for- 
typewriter in 
controlling the 


The Typewriter Exchange, at 1% Barclay St., 
have just completed alterations to their store. The 
old shelving and partitions have been removed and 
the latest Macey Cases have been installed for 
the machines and supplies. An ornamental elec- 
tric lighting arrangement has been installed and 
the place presents an attractive appearance. R. 
J. Black the manager reports that the business is 
good and the prospects or the coming season ex- 
eceptionally fine. 

A photograph of the “old stand” 
this exchange and its predecessors so many 


that has housed 
years 


yme by many of our readers, no doubt, 
and we shall be pleased to show it—any time it 
is presented for publication It is a land mark 
for many of the “old ones.’’ 

. > > 


will be wel 


for many years salesman in 
Remington Co., but 
American Multi- 
joined forces 


Frank H. Williams, 
the Cleveland office of the 
for the past two years with the 
graph Co. in New York, has again 
with the Remington Typewriter Co., this time at 
New York, associating himself with the “father 
of typewriter salesmen’’—William F. Miller, in the 
“Wall Street Territory.” 


L. M. Mory, formerly 
graph Co., and at one time 


> 
with the American Multi- 
sales manager for the 


Williams Typewriter Co., is now with the Royal 
Typewriter Co., traveling their Southern terri- 
tory. 

Ottawa, Ont., Canada. 


E. R. McNeill, representative of the Smith Pre 
mier Typewriter Company in Ottawa, Ontario, has 
leased a very prominent building on Sparks Street 
which gives him a large amount of floor space and 
a good sized basement for storing stock With 
the increased office space, and better location, Mr 
McNeill will continue to “hold the Dominion Gov 
ernment” strong for the Smith Premier, which he 
has done for many years. 

Plattsburg, N. Y. 

Manufacturing Co. have 
agent for the 
Boston and 
with the Felt & 


appointed 

Wellington 
territory 

Tar- 


The Williams 
Frederick G. Pumpelly 
typewriter in the City of 
Mr. Pumpelly was formerly 
rant Mfg. Co., of Chicago. 
Portiand, Oregon. 

who has been traveling out of 


J. W. Whitney 
Remington Typewriter Co. dur- 


Portland for the 


ing the past year has been assigned to a city 
territory. Mr. Whitney is being succeeded by 
Cleland, who has for several years been 


Paul C. 


connected with the Northern Pacific Co 
> > > 


Cc. M. Leonard, city salesman for the Remington 
Typewriter Co., at Portland, Ore., is wearing a 
broad smile these days, caused by the fact that 
he carried off one of the handsome cash prizes 
awarded by his company to salesmen showing 
the largest increase in business during the 1907 
over previous years. 

> * 

L. & M. Alexander & Company, have just sold 
the Portland Business College fifteen L. C. Smith 
& Brothers Typewriters This is simply another 
evidence of what this firm is doing on the Pacific 
Coast. 

> > 7. 
E. C. Lewis was reported to have resigned his 


Underwood Co. in this city and 
Estate Business This is not 
still selling Underwoods in 


position with the 
retired to the Real 
so, as Mr. Lewis is 
Seattle. 

Paducah, Ky. 
Correspondent. ) 


(By our Special 
W. A. McFarland, who has been representing 
the Smith Premier Typewriter Co. in this section 
of the State, has been transferred to their Dallas, 
Texas, office, and will join their selling force at 
that point. Good luck, Mc., you can—if you will 
. 7 . 
F. B. Wolfe, of the St. Louis office of the Smith 
Premier Co., a new comer in this section, su 


ceeds Mr. W. A. McFarland, in the Western Ken 
tucky territory for the Smith Premier, and from 
indications, he will be able to keep the Wolf from 
the door. 
. oe . 

Heyman, of the Burroughs 
Louisville branch, reports business fair, 
ing the “Night Riders’’ taking charge 
of the western portion of Kentucky. 

> * . 


Adding Machine Co., 
consider- 
of a part 


Hoover, who has been resident man 
Remington Typewriter Co., in this 
seven years, has resigned his po 
Remington, and will shortly enter 
business college work Mr. Hoover has speaking 
acquaintances with nearly every business man 
and stenographer in the city of Paducah, includ 
ing the little folks, and no doubt his many pat 
rons will miss his pleasant greeting in the tyr 

writer business, even when everything about tl 
machine appeared up side down to the operat 

7 > e 


Herbert C 
ager for the 
city for nearly 
sition with the 


What has become of the National Cash Register 
man, he never shows up any more, or the writer 
fails to observe his royal niblets 

> > > 

The Oliver ma better known as “The g 
goods man,”’ was in the city on the 24tl but we 
failed to learn his name 

> © . 
J. A. Zellars, manager of the St Louis fl 
Premier Typewriter Co 


made i fl 


of the Smith 
days ago ir 


ing trip to Pad 
of the company 


ah a few 


> > > 

General trade conditions in this territory ar 
so good owing to the unsettled affairs of ths 
bacco men, and the “Night Riders"’ action, whicl 
has practically killed the typewriter and specialty 
lines in this section, this together with the money 
stringency, has made it up hill pulling to closs 
sales, especially around Hopkinsville, Ky., where 
the soldier boys have been stationed to keep law 
and order, and as result business is compl 
dead for the present 


Don’t be afraid boys, harm for a 


there is no 


ae 
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TYPEWRITER NEWS.—Continued. 


he has troubles of his own, and 


mercy on us 
Philadelphia, Pa. 
is the latest addition to the Olive 


Tho’ he signs his name without 
tion point, he never loses sight of 
point, but lands the business. Why is 


ind knows the reason why 
7 > > 


‘ownsend, is now on the Oliver city 


> 


aving been promoted from the Re 
ent He's i sure comer; and is 
of the Oliver doctrine that all 


all be made from its own ranks. 
> > > 


Curry, Hightstown, N. J., who is 


local agent at that point, spent 


city last month, attending the Pres 
Ministers’ Convention He was looking 
hearty, and as cheerful and inspiring as 
has added an unbounded faith in the 


irticles of his religion. 
> . > 


the Oliver agent, Delta, Pa., paid 
‘ uli at the Philadelphia office last 
gave evidence that he is “the right 


right place.”’ 
> 7 7 


one of the best known and most 
typewriter salesmen, is now with the sell- 


the Philadelphia office of the Under 


Typewriter Co Mr. Harton was formerly 
Underwood Cincinnati office. 
. > * 


is the new manager of the El- 
in Philadelphia, succeeding F. W 


> . > 


Philadelphia office of The Monarch Type 
Company enjoyed a visit from their Presi- 
Many benefits were derived from 


. ° * 


P. Hopkins, of Fort Dupont, Dela 


appointed a correspondent for the 
Typewriter Company for southern Dela- 


> e 2 


formerly with the Smith-Premier 

this city, is now a member of the 
of the Underwood Typewriter Co 
Gilfillan will devote his efforts entirely 
Underwood Biller and his continued 
foregone conclusion 


Providence, R. I. 


is now connected with the office 
Remington Typewriter Company at Provi- 
i overing the territory including New 
River, and the Attleboro’s. Mr 
Attleboro, where he is well Known 
business people 

Rees, a salesman connected with the 
Remington Typewriter Company at 
mas been transferred from the Fall 
Bedford and Newport territory to 


City of Providence Mr. Rees has 
Remington Company for eight years, 
wish him all success in his new 


« . . 


faker an experienced Remington 
many years standing, is now selling 
Remington Typewriter Comrpany’s Provi- 
i He covers part of Providence, and 
Mr. Baker’s home is in Providence, 


many friends and acquaintances 
Pittsburg, Pa. 


vood Typewriter Co. have signed 
on a new four-story, white enamel 


yuilding, to be erected on Liberty 


Pittsburg, Pa. 
local Monarch manager, has re 


tion from his home office that he 
of one of the prizes offered to 


1anagers last fall for best results 
. . > 


formerly manager of the Elliott 


in New York City, is now in 
Pittsburg office for the Smith Pre- 


ter Company Mr. Russell has just 
Europe, and was interviewed by 
ntative, to whom Mr. Russell ex 
ductions of American and Englis! 


ds Needless to say that Mr. Rus 


rican 
Providence, R. I. 
Special Correspondent.) 
s been appointed manager of the 


the L. ¢ Smith & Bros. Type 


. . > 
g Machine Department at the 
is flourishing Mr Whytock 
lling representative has been do 


i business ind does not seem to 


hard times which so man‘ 


* . . 


ormerly f the L . Smith & 


taken charge of the a . office 


put the Monarch in the rank with 


ng machines in Providence 
* > o 


erwood office has opened a sub-branch 
ind from the results already shown, 


Raleigh, N. C. 


Richmond, Va. 


Wi riting MM: achine 
! ze of that company’s office 
> > 7 


Organization has been 
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Mr. L. C. Smith and his family are spending 
the balance of the winter. in, Florida. 


Mr. E. C. Stearns eonsiiian a tel on the 
17th of February, annqenes the th of his 
mother at Cincinnati. The funeral took place at 
Mr. Stearns’ residence in. Syracuse. 


The Smith Premier Typewriter factory is one 
of the busiest plants in this secti and are work- 
ing their full capacity of help, should indi- 
cate that the old blind machine was “still the 


goods.’ 
e..6- 8 


The Monarch Typewriter Co, officials are wear- 
ing that smile that won’t come off. Since the on 
of the year, orders have been noreemes 
from both the American and —— . The 
fact that they are as bad off today as they were 
a year ago—‘‘away behind in orders’’—is exceed- 
ingly pleasing to those at the head of this com- 
—- oe +-e 

For two years the Monarch Co, ina ted a 
“bonus system” on the finished floor the fac- 
tory as an inspiration for the foremen, 
and adjusters to turn out more machines. Chester 
Henry, an aligner, carried off the honors with over 
$100 bonus money for the past year. 


The E. C. Stearns Co. have recalled most of their 
men * a were obliged to lay off on account of 
the financial market, and are working full time 
once again. 
. * > 

The L. C. Smith & Brothers have ony just made 
their By ‘foreign shipment of machines. Since 
starting to manufacture, they have only made 
American models. ee 


Mr. Silas W. Crandall, President of the Monarch 
Typewriter Co., has traded his beautiful home at 
616 Onondaga St. for a farm at Casenovia, N. Y. 
We understand that Mr. Crandall will occupy the 
place during the summer months and drive to the 
city in his “Auto’’—and, by the way, he knows 
how to pass the boys on jhe road. 


S. B. Halli, special vepaceesinaitiini for the Mon- 
arch Typewriter Co., returned to Syracuse after 
a strenuous week at the Chicago Business Show 


Chas T. Piatt, Pie tess ‘au of the finished 
stock parts of the Monarch Co. urneyed to beg 
rado on a business trip in February, 
at Chicago on his return, looking up old friends. 


J. F. MeGill has heen sounded from an aligner 
to the foremanship of the —_ department of 
the L. C. Smith Brothers Typewriter Co. fac- 
tory. 

We know Mac. will make food, he being an ex- 
pert worker and popular wit 


The Smith Premier Typewriter Factory Em- 
ployes’ Association was incorporated November 12, 
1908. 

The object for which this association was formed 
is to render mutual voluntary aid and assistance 
to those in sickness and distress; to inculcate the 
principles of good citizenship; to instill provident 
inclinations; to diffuse the spirit of fraternity; to 
promote an interest in healthful athletics and the 
social welfare and advancement of its members. 

The experience has been that without some 
definite system, it is impossible to render aid to a 
fellow workman without often times distributing 
the aid where it is not needed or where it 
not deserved. The provident man will not receive 
his just share and the man whe has wasted his 
wages often receiving more than should be due 
him. In order that the responsibility for this aid 
should be placed upon the man himself, and the 
inclination to provide for the day of sickness fos- 
tered, this organization was planned to meet the 
re quirements. 

It was open for members January 1, 1908. It has 
now about 200 members and many more have ex- 
pressed their intention to join soon. 

The first regular annual moors will be held 
March 3rd, 1908. This Association has already a 
substantial cash balance in the treasury. 

St. Louis, Mo. 

Some of the large concerns of St. Louis that laid 
off a portion of their clerical force last fall are 
now taking back their old employes and many 
new ones. As a result, the employment depart- 
ment of the Monarch Typewriter Company is do- 
ing a “land office business.”” More positions are 
being filled now than. ever before. 


F. E. Cramer, resident salesman at Springfield, 
under the St. Louis office of the Monarch 
writer Company, won a prize of a diamond scarf 
pin given by his manager for good work during 
the last quarter of 1907. Mr. Cramer is a hustling 
typewriter salesman, and the winning of this hand- 
some prize is no more than was expected of him 


by his friends. 
- oe 


S. B. Hall, field representative of the Monarch 
Typewriter Company, was in town the 19th. 


The St. Louis office of the Smith Premier Type- 
writer Co., under the able management of J. A. 
Zellers shows an increase of sixty-one per cent in 
sales for 1907, over the same riod the year be- 
fore, and singular enough, a like in was shown 
for the same office for the year fore, fe ig | 
that Manager Zellers has found the pace and 
keep up the record. This also shows a sale of 





ee 
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about three times the number of machines sold 
for 1907, as the same period in 1905. 


Manager L. M. Norton of the Royal Typewriter 
Co. is making things hum in this fleld and plac- 
ing many machines. Mr. Norton stands well with 
the buying public here and has made a good po- 
sition for the Royal machine. 


The St. Louis office of the Monarch Typewriter 
Company is the winner of one of the prizes offered 
by the company last fall. Manager Case is daily 
expecting to receive his , decoration.” 


The Oliver Typewriter Co., at their new head- 
quarters, 117 N. Eighth St., are very comfortably 
xed and is a great improvement over the old 
quarters, both in arrangement and location. Man- 
ager Derbyshire reports a very satisfactory busi- 
ness for February. .< 


BE. BR. Reppert, manager for Remington Type- 
writer Co., reports business good and is being 
aeomiy peased with their new quarters, 806 Pine 
St. @ arrangement of the new store is a great 
improvement over the old. By the way, Mr. 
Reppert was just recently transferred from Kan- 
sas City, where he was manager for the Reming- 
ton, to take the place of Mr. M. K. Deale, who 
was transferred to the New York office. 


W. B. Jenny, former manager for the Ameri- 
can Writing Machine Co., at St. Louis, has ac- 
cepted a position with the L. C. Smith Bros. Type- 
writer Co., as assistant manager. 


F. 8. Williss of Syeingeie. Ohio, has accepted a 
position with the L. C. Smith Bros. Typewriter 
Co,, as manager of the employment and adver- 
tising department. neg Sage 


Walter Fritsch has again joined the Underwood 
selling force. Walter left the Underwood people 
and was for some time connected with the El- 
lott-Fisher Co. ne tae 


J. D. Allen of the L. C. Smith Bros. Typewriter 
Co., has introduced a little boom in the type- 
writer business at Little Rock. They have moved 
their office into new quarters in the Southern 
Trust Co. Bidg., and have added some new lights 
to their selling force. Mr. Wm. MelIntosh, for- 
merly with the Remington Typewriter Co., at 
Waco, Texas, is manager of the new office. Mr. 
Cc. E. Montgomery, formerly with the Remington 
Co., at Bloomington, Ill, is his right hand man. 

San Francisco, Cal. 

Typewriter business has been rather slow on 
the cific Coast, but shows some improvement 
during the last few weeks. Some improvement 
in San Francisco is due to the opening by a good 
many houses of permanent offices on a larger 
scale than for the last year or two. 

The year has opened up very well with the 
Remington Typewriter Company. A new salesman, 
H. J. Tracey, has been added to the force in the 
Santa Rosa territory. G. H. Hughes is traveling 
in Nevada, where there is some business in spite 
of the labor troubles. J. F. Pirie has been given 
charge of the business in the Santa Clara valley. 

The Remington Typewriter Company has made 
arrangements to secure practically the same 
quarters that it formerly occupied in the Mills 
building, at 276 Bush street. The company will 
have a larger space than before, on the ground 
floor, and the rooms will be enclosed with plate- 
glass windows, suitable for display purposes, nearly 
two-thirds of the way around. The repairs on 
the Mills building are about complete, the offices 
of the company are now being fitted up, and will 
probably be occupied by Mar. 15. The temporary 
quarters on Golden Gate avenue, which have been 
occupied by the company since the fire, will be 
retained as a branch until May 15, when the lease 
expires. x 

> . 


BE. N. Bartlett, Pacific Coast manager for the 
Smith Premier Typewriter Company, has just re- 
turned from a trip to the offices in Portland, 
Seattle and Spokane. T. Howe Tuttle, for some 
time with this company in San Francisco, has left 
his position. ban 

> 


L. & M. Alexander, who were recently planning 
to get into new quarters, have decided to remain 
where they are, at 1828 Fillmore street, until 
more of the business moves down town. 

> 


The Typewritorium recently moved from Fill- 
more street to a new store in the Russ building 
on Montgomery street, where it is now comfort- 
ably settled. 

. > > 

L. A. Ireland who has recently been with Geo. 
C. Borneman Co., is now selling the “Monarch” 
for Wolf & Isenbruck. | 

. . 

Horace Davis who meets all comers at the 
Underwood office, having charge of the floor, is 
one of the most competent and affable young men 
in the typewriter business. Horace has a host of 
admirers among the opposite sex and he generally 
keeps their friendship by getting them lucrative 
positions. 


. > 7. 

Geo. C. Borneman Co., who maintain offices at 
Oakland in addition to their San Francisco office. 
have recently added the Writer Press to their 
line. They now control the agencies for the Fox 
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and Blick Typewriters, Meilink’s Safes, Carters 
Typewriter Ribbons and Carbon Papers and the 
Writer Press which is enough to keep any firm 
busy. 

> . 


William H. Newhall, so many years connected 
with Shea, Smith & Co., of Chicago, recently paid 
Frisco a visit and as usual cleaned up everything 
in sight in his line. Billy is one of the most popu- 
lar men on the road and has an extensive follow- 
ing from Coast to Coast. When last seen, he 
was buying an additional order book from Ted 
Amann who formerly gave Billy orders plenty 
when he was in St. Louis with the Shalicross Ptg. 
& Stat. Co. Billy believes in reciprocity. 

> > . 


Harry Stratford and Billy Kerr who were with 
Payot-Upham Co. for so many years before the 
fire and since which time have organized the 
Stratford-Kerr Co., are doing a nice business 
They handle the best in stationery and have an 
extensive printing plant and book bindery. Both 
of these gentlemen are very capable and are fam- 
iliar with the requirements of their many cus- 


tomers. 
* *¢ * 


Bob Stiles, formerly with the Lynch & Stiles 
Co., has recently joined the L. C. Smith forces. 
The Alexander Brothers have a valuable young 
man in Bob, who is a hustler and a high class 


article. 
* . . 


F. W. Aust, for two years manager of the 
Seattle branch of L. & M. Alexander & Co., has 
been promoted to General Sales Manager of the 
same company, with headquarters in this city. 

o 


Raymond A. Stone, formerly with the Underwood 
has accepted a position with L. & M. Alexander 
& Co., handling road territory. 

. 7 . 


The Stearns Visible Typewriter Co., Typewriter 
Inspection Co., The Typewritorium, Webster Type- 
writer Inspection Co., which added up makes a to- 
tal of “Jake Gunzendorfer”’ are now entirely set- 
tled in their elegant new quarters at 225 Mont- 
gomery St. 

Jake walked away from one of the large in- 
stitutions the other day with the order in his 
pocket for a number of Stearns where all the 
Standard machines were in competition. That 
speaks well for the Stearns and Jake. 


The Oliver window at 654 and 656 Market St.. 
is getting to be the center of attraction along 
Market St. Each week a new display is shown 
and no use talking. the location is the best in 
the city and the thousands of pedestrians cannot 
resist rubbering in the window. 

Fred W.- Vaughan & Co. surely made one grand 
move ‘and were very fortunate in securing such 


conspicuous quarters. 
. . « 


0. B. Dorland, Western Citv representative of 
the Underwood Machine in Toronto, has _ just 
closed one of the most remarkable typewriter rec- 
ords ever reported in Canada. He has sold one 
tvpewriter every working day in the year 1907. 
Mr. Dorland certainly deserves credit for his rec- 
ord. ard has started out at the same rate for 
1908. Here is luck to you. 0. D. 


We are pleased to see Mr. McBeth, of the U 
T. Co. back again on the job, and trust that he 
has recovered. We learn that Mr. McBeth has 
had an operation, which was very successful, and 
that be is starting out again on the road the 
first of the month. 
. - a 

The Monarch Typewriter Co., of London, On- 
tario, have moved from the ground floor of the 
Temple building to a suite of offices on the third 


floor. 
. . - 


W. H. Metz is the new marager of the Dominion 
Typewriter Exchange, Victoria St.. Toronto. Mr. 
Metz, with his affable manner, should make a suc- 


cess from the start. 
>. . 7 


Mr. Bon E. Oldfield of the Remington sales 
force has just won distinction by having made 
the largest per cent increase over his sales for 
a similar period last year. Mr. Oldfield was sec- 
ond in the last prize contest of the Remington 
Company and the fact that he has come up a 
step fully justifies the company in placing him in 


that important territorv. 
. . ° 


Victor A. Hall is a new man in the Remington 
ranks, but he shows the same fraternal and 
hustling spirit which is so characteristic of Rem- 
ington salesmen. “Remington Spirit’ is an es- 
sence which seemingly saturates evervhbody and 
everything which comes within the field of its 


influence 
- . . 


Chas. J. Field is pulling in lots of orders for the 
old reliable. Wide carriage Remingtons with bill- 
ing attachments seem to be his forte. 

Toronto, Canada. 

H. H. Hodgson is a new repair man in the shop 
of the Monarch Typewriter Company, Limited 

= > 


The Monarch Typewriter Company, Limited, has 
been forced to seek larger quarters, owing to the 
rapid growth of the Monarch business in Canada 
The new office is located at No. 98 King Street 
West, and is greatly admited on account of its 
beautiful and expensive fittings. The Monarch 
salesroom is said to be the handsomest in Tor- 
onto 





Mr. Geo. F. Green, who lately joined the sales 
staff of the Monarch Typewriter Company, Lim 
ited, is making a record for himself and his house 
on the East Side of Toronto. He has won out 
on some very hard competitive sales, much to the 
gratification of himself and his manager, Mr. Hey 


land. 
> . > 


The Monarch force in this city is feeling good 
over the fact that their office captured one of the 
prizes offered by the home office last fall. Man 
ager Heyland and his assistants deserve the honor 

St. Paul, Minn. 

F. D. Nolan, for the past ten years in the em 
ploy of the Underwood company, and lately of 
Columbus, has been made manager of the St 
Paul office for this company. 

Spokane. 

W. A. Brown, the genial “‘little’’ district man 
ager for the Remington Typewriter Company, at 
Billings, spent three days in Spokane last week 
and while there attended the Remington banquet 

Everyone at the Remington office seems to be 
wearing a pleasant smile these days. The local 
office force presented Mr. Riggs, the manager 
with an elegant smoking jacket last Christmas 
and on January 18 he and his assistant, Mr. Gib 
son, banqueted the entire office force and also 
Mr. C. F. Travis, Mr. O. E. Draper, and Mr. W 
A. Brown, members of the sales department in 
the German room at Davenport's. Covers were 
laid for fourteen, and everyone reported a good 
time. 

Syracuse, N. Y. 

Among some very recent orders secured by th: 
W. H. Bundy Recording Co., of Syracuse, N. Y 
is the equipment of the General Railway Signa 
Co., of Rochester, N. Y., with fifteen (15) W. H 
Bundy Card Time Recorders; and the Merchants 
Despatch Transportation Co., of Despatch, N. Y 
has equipped its plant throughout with W. H 
Bundy Card Time Recorders. 

Geo. A. Seib, for years Superintendent of the 
Monarch Typewriter Co., has been made superin 
tendent of the Remington plant at Ilion, taking 
effect March Ist, and will probably be succeeded 
by Edwin Barney. Full details to be given in our 


next issue. 
+ > . 


L. E. Marsden, manager of the Underwood sales 
office, reports that he has no cause for complaint 
as he is doing a nice business especially with the 
new billing machine. 

. « 


The L. C. Smith & Bros. followed their usua 
custom of closing their plant down on the 22nd of 
February, observing Washington's birthday. 

Tacoma, Wash. 

Because of the alleged failure of the Underwood 
Co. to live up to a contract to supply machines 
as ordered, Miss E. H. Hoover, the former loca! 
agent for that machine, has sued the company for 
$16,000. Miss Hoover declares that the sale of 400 
machines was prevented because the company 
failed to make deliveries. 

Toledo, O. 
(By our Special Correspondent.) 

L. G. Raymer, who travels for the Oliver Typ: 
writer Co. in this neck of the woods, is seen ox 
casionally. He reports a good business and says 
the No. 5 Oliver is a whirlwind, and the ‘“‘best of 
all” and that every Oliver user is happy. 

. - > 


The Newton-Rotherick Co., who are. selling 
agents for the Oliver typewriter, are also the 
largest dealers in ribbons and carbons in this se: 
tion. They are putting up some very attractiv: 
window displays, which certainly brings business 
Mr. H. Rotherick is a great believer in good ad 
vertising and knows when it is done right 

. . . 


L. B. Young, manager of the Underwood offic: 
reports a good business. The Colonel is a hustle: 
of no mean ability and better still, eternally wears 
a wholesome smile. He imparts enthusiasm to his 
trade. 

> . . 


W. L. Conard, the veteran typewriter hustle: 
has accepted the management of the new L. C 
Smith & Brothers Typewriter Co.’s office hers 
which was lately opened up in Toledo. 

* > _ 


Robert Lydy is still showing ribbons and car 
bons into every office he can. 
7 > * 


Y. F. Stewart, manager of the Royal Typewrit« 
Co. at Cleveland, keeps bobbing into Toledo ever 
once in a while, spitting Royal convincing juit« 
whatever that is Says he likes the taste of it 

a . 


F. W. Baltz, manager of the Toledo Typewrit: 
Exchange, had half a dozen assorted spasms 
couple of weegs ago not over it yet Took il 
order for 15 Fox Visibles—all in one lump The 
other fellows are taking notice. 

> > . 


M. M. Murphy, Toledo's only independent 
pairman, is still in the ring and making good 
a a7 . 


W. L. Jeffords, manager of the Remington C: 
is still “jogging along’’ getting his share of t 
business. 

Washington, D. C. 

Herman C. Metcalf, former Chief Division Ch 
in the U. S. Department of Agriculture, has joined 
the force of W. M. Minnix Co., Incorporated 
Washington representatives for the Secor Ty; 
writer and Wales Adding Machine. 
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The Typewriter and Office Supply Co. are the 
Washington representatives of the Victor Type- 
writer, since taking this agency, they have placed 
a number of machines. They have been awarded 
a number of contracts of late for supplying Gov- 
ernment Departments with office supplies. 

> 7. > 


The typewriter agencies here all report a good 
business for the month of January and from pres- 
ent indications believe that business for the first 
quarter of 1908 will exceed that of the last quar- 
ter of 1907 

> . - 

A. E. Spalthoff, recently connected with the Can- 
adian office of the Elliott-Fisher Company, at Tor- 
ento, has been appointed sales agent for Wash- 
ington and has opened offices in the Munsey build- 
ing Mr. Spalthoff has had a thorough training 
in the system and sales departments of his com- 
pany at New York and with the push which has 
earned him his promotion, we predict some very 
good business for him in Washington. Mr. Spalt- 
ioff’s success is due to the early training he re- 
eived under Mr. William H. Riggs of the New 
York office 

Walla Walla, Washington. 

E. E. Young, district manager for the Reming- 
ton Company at Walla Walla, reports that the 
combination freight and passenger train on which 
he was riding a few days ago became derailed 
and all of the cars were overturned except the 
last coach in which he was riding. He stated 
that the only way he can account for his coach 
not being overturned is because he had his sam- 
ple Remington out using it, and Providence 
thought it would be unkind to be the means of 
smashing up such an elegant machine. 


Wheeling, W. Va. 

F. H. Converse is the name of the new type- 
writer department manager for the Palace Fur- 
niture Company dealers for the Monarch Vis- 
ible Mr. Converse is getting right down to busi- 
ness, and says his only complaint so far is on 
account of his inability to get machines from the 
factory fast enough. 


Winnipeg, Canada. 

Lawrence Hope, who for several years past has 
been in charge of the repair department of the 
Underwood typewriter and under the management 
of the Willson Stationery Co., has joined forces 
with Messrs. Baker & Gregg, Monarch dealers. 

> * > 


Ee. B. Lighthart of Syracuse, N. Y., takes charge 
of the sub-agency of the Monarch typewriter, Re- 
zina, under Messrs. Baker & Gregg, this month. 
Mr. Lighthart is a combination salesman and re- 
pairman and will no doubt get results from this 
flourishing town. 


Williamstown, Mass. 

J P. Dempsey is the hustling agent for the 
Oliver Typewriter in this city With the help of 
salesman Geo. D. Colvin of the Oliver Company, 
he is making things hum 
Winnipeg, Manitoba. 

Stationery. one of the leading 
houses in this section. report that the Underwood 
is a great seller with them They have been 
inable to get them fast enough 

> . . 


The Wilson 


Baker & Gregg, the Monarch typewriter repre- 
sentatives here, are a ‘“‘team’’ in all that that 
word implies They work together oftentimes and 
the results accomplished are wonderful. They 
are coming to the front as typewriter and office 
supply men 

> a > 

L. H. Gordon, for some time local agent for the 
Oliver, is not sure that he will continue the agency, 
as his contract has expired and he may not con- 
tract for any machine He has a general line- 
typewriters, stationery and office supplies. He's 
i born hustler and has made a big impression in 
Winnipeg affairs 


F. Db. McInnis who for numerous years has been 
a resident of our city, managed tuo secure a part- 
nership with W. Saunders and secured the Royal 
typewriter for an agency, We do not know any- 


thing definite as regards these people and their 
account with the Royal Company but we do know 
that MeInnis left town after the Roval Typewriter 
Agency, as it was called, was seized by the bailiff 
for six months’ rent past due Previous to this 
the Roval Typewriter Agency was known as the 
Typewriter Inspection Co. and the Typewriter In- 
spection Co. moved on Sunday night from 261 
Notre Dame to escape their rent for three months 
or more that was past due under the Typewriter 
Inspection Company’s name Still previous to 
this, McInnis was in the Nanton Block and left 
Room No. 15 with five months’ rent unpaid. He 
was also unfortunate and had his household goods 
seized by the bailiff for rent This however was 
squared by paying three months of the rent past 
due and when the bailiff left the house, they 
moved all their furniture away and still owed an 
1dditional three months’ rent 
. > * 


MeInnis & Saunders had a good paying propo- 
sition and a good ground-floor location and should 
nave been able with the business they were do 
ing to meet all obligations but booze and women 
put them all to the bad I understand that Mc- 
Innis has quarreled with his wife and I see by 
our local paper, he is now in Victoria, B. C. He 
left Saunders in a bad fix and took all the ma- 
chines that were any good along with him to Vic- 
toria All the bailiff got out of 261 Notre Dame 
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or the Royal Typewriter Agency was three or 
four old Blickensderfers and a Jewett and their 
office furniture which they were unable to move 
very well. Their carbons, ribbons and all type- 
writer parts were removed before the bailiff seized 
their goods. 

> . “« 

Saunders has opened up again under the Type- 
writer Ins. Co. in the McGreevy Block. Person- 
ally Saunders is all right but MelInnis has put 
him all to the bad and the typewriter men in 
town feel sorry for him. McInnis has his name 
in the bad books of the Retail Merchants’ As- 
sociation for non-payment of grocery debts, etc., 
and no doubt you have heard of this gentleman 
before. Mr. Mundell of Mittag & Volger has re- 
cently been in the Peg and he can tell you that 
the above is correct. I think that a small para- 
graph in your paper might save some of your 
customers from more trouble with this man and 
I write you this information so that you may use 
it for what it is worth. 

. ~ > 

Winnipeg seems to have its own share of crooks 
in the typewriter business and I make mention 
of another in the shape of John Feightner who 
for one year worked for the Willson Stationery 
Co., the agents for the Underwood machine. Pre- 
vious to this Feightner was with the L. C. Smith 
ind Underwood people in Toronto and the Mari- 
time Provinces Feightner was twice arrested for 
theft from the Willson Stationery Co., and the 
first time he was brought up, the amount was 
made good by his friends and other opposition 
typewriter men including ourselves. He was let 
out on suspended sentence and when brought up 
again this month, after hard pleading with the 
magistrate by his mother, he was given 24 hours 
to leave town We understand that Feightner has 
gone to Minneapolis or Chicago. 

> . - 


Emerson C. Eachel, manager of the Philadelphia 
office of the Underwood Typewriter Co., has been 
appointed Assistant General Manager of the Com- 
pany with office at New. York City. 

- 


Mayn R. Denman, formerly Manager of the Un- 
derwood office at Scranton, Pa., is now in charge 
of the Pittsburg office of the same company, suc- 
ceeding Mr. C. W. Clarke who goes to the Cin- 
cinnati office in the same capacity. 


Mr. Clifford Pemberton leaves the Philadelphia 
office of the Underwood Typewriter Co. to take 
charge of the repair department of the same com- 
pany at Baltimore. 

* * 

Mr. Edward G. Oliver, who recently came with 
the Philadelphia office of the Underwood Type- 
writer Co., after having been for some time the 
head salesman at the Baltimore office of the same 
company. is contemplating the purchase of a 
‘“Roval Tourist Automobile.” Mr. Oliver is a 
hustler but finds walking too slow to attend to the 
constantly growing business in his territory. 


New York. 


Burridge, President of the 
typewriter, is now in Europe in the interests 
of the machine he represents. He will travel 
through England, France, Germany, Holland, 
Belgium, Austria, and Russia So 
applications have 
foreign countries for agencies for the “Sun,” 


ae “Sun” 


possibly 
many been received from 
that Mr. Burridge anticipates not only doing a 
large business, but appointing a great number 
of agents before he returns 

* * * 
Bryce has taken full charge of 
the New York office of the Sun Typewriter 
Company as general manager of the company 
Mr. Bryce’s energy and activity, combined 
i typewriter 


Albert 


with his years of experience in 
bound to build up for the 
large and substantial business. The beautiful 
vriting and the many fine qualities of the 
“Sun,” Mr. Brvce recognizes to the full, and 
be relied upon to make the most of 


work, are “Sun” 


he may 


_ * * 
The executive offices of the Royal type 
will shortly be removed from Nassau 
street to 253 Broadway. Nearly the whole of 
1e third floor has been secured for the use of 
the Royal company, and this will give them as 
handsome and complete a suite of rooms as it 
is possible to secure in the city, if not in th: 
country Each official will have his own 
private office, and—well, it is premature to tell 

ibout it at this writing, but in our next 
hope to give full details, with 


+} 


number we 


photographs of the new Royal premises 
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The Royal Typewriter Company is now in- 
stalled in the new factory at Hartford, full de- 
tails of which were given in our last issue. 
The machinery is being rapidly added to, and 
everything is getting into full swing. Mr. 
Neahr is pressing the factory hard for new 
machines, as the demand for Royals all over 
the country and abroad is phenomenal. 

x* * * 

William H. Gleason, supervisor of the 
Domestic branch offices of the Smith Premier 
Typewriter Company, with head office in Syra- 
cuse, was in New York City recently on busi- 
ness in connection with the company. He re- 
ports the prospects for business as most en- 
couraging. 

~*~ * * 

Frank Sholes, manager of the Monarch 
Typewriter Company is about to make a fine 
move, and get in on the ground floor. We 
hope to furnish full details in our next issue. 
The Monarch is coming well to the fore in 
New Yérk, and under Mr. Sholes’ able and 
energetic management, we shall certainly hear 
more about it than we have in the past. 

om ca ok 

The enlarging duties and increased respon- 
sibilities devolving upon S. T. Smith, the 
genial and energetic general manager of the 
Underwood Typewriter Company has neces- 
sitated the appointment of an assistant general 
manager. Emerson C. Eachel, for some 
time manager of the Philadelphia office of the 
Underwood Company, has been appointed as- 
sistant sales manager, and he will take up his 
duties at once and thus relieve Mr. Smith of 
some of the onerous work caused by the rapid- 
ly inereasing business of this huge enterprise. 

- * om 

Miss Rose Fritz, the World’s champion typ- 
ist, is now in England, where she will attend 
and demonstrate on behalf of the Underwood 
Typewriter Company at the forthcoming Lon- 
don Business Show. She is accompanied by 
her mother, and Mrs. McCormick. It has not 
yet been decided whether she will take part in 
the competitions or not, but if she does there 
is little doubt but that she will come off the 
victor. Miss Fritz took with her the Cham- 
pionship Cup, which will show the Britishers 
the kind of goblets offered as prizes here. . 

a + + 


H. O. Blaisdell, the expert typewriter opera- 
tor who was successful in winning the Ameri- 
can championship on the Underwood type- 
writer at the recent Chicago Business Show, is 
now traveling through the West, giving dem- 
onstrations at the schools. He is accom- 
panied by Mr. Oden. 

* * * 

Charles Spiro, president of the Columbia 
Barlock Typewriter Company, has returned 
from Europe. He has made arrangements with 
W. J. Richardson, who has had charge of 
the English office of the Barlock for many 
years, to act as European agent. Mr. Richard- 
son will take charge of all European matters, 
and will be well supplied with a stock of all 
parts of the machines, so that he will be able 
to fill orders of any make of machine with 
great despatch. European demands call for a 
great variety of type accents, etc. These Mr. 
Richardson will now be able to fill very quick- 
ly, and it is anticipated the arrangements wll 
be most satisfactory to all concerned. 

s 2 9 

The Columbia Barlock Typewriter Company 
are still doing a large and prosperous business. 
They have not missed a day’s work for many 
years, and the factory has been running full 
time in spite of the late flurry. The demand 
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for Barlocks is regular and continuous, and 
now that Charles Spiro has assumed the 
presidency, a still greater measure of pros- 
perity is demanded for this machine. 

o, Goa 

Nelson Miller, advertising manager of 
the Underwood Company, has just returned 
from a trip through the west on business in 
connection with the company. 

> . * 

We are informed that an injunction has been 
served on the Elliott-Fisher Book Typewriter 
Company on behalf of Frederic W. Hillard in 
his suit against the company on patent 580,281 
Full particulars as to this are given in another 


column. 
* * * 


The C. J. Halle Sales Company, of Cortland 
street, is doing a great business in the sale of 
carbons, ribbons and supplies, for not only 
billing machines but for all makes of type 
writers. The returns have so far much ex 
ceeded Mr. Halle’s most sanguine expectations, 
and the prospects are exceedingly bright. They 
anticipate being shortly in a position to handle 
a few specialties in the office appliance line 
Manufacturers desiring a New York agency 
would do well to get into communication with 
this company, as C. J. Halle was one of 
the pioneers in the industry, and knows the 
business thoroughly 


Cleveland, Ohio. 


On the appointment of A. L. Claflin as 
general sales manager of the Underwood Type- 
writer Company, and his transference to New 
York, H. B. McAlpine has been appointed 
manager of the Cleveland office. Mr. McAI- 
pine was formerly salesman in the office, and 
therefore knows the ropes well. 


Kansas City, Mo. 

J. F. Hicks, formerly salesman in the Un- 
derwood office here, has been appointed man- 
ager of the Kansas City office of the same 
company in the place of Mr. Lincoln, who 
resigned to go with the Royal Typewriter 
Company. 

Philadelphia, Pa. 

Emerson C. Eachel, manager of the Phila 
delphia office of the Underwood Typewriter 
Company, is to be transferred to the New 
York office of the same company, where he 
will occupy the position of assistant general 
manager. 





RIBBON 


OFFICE APPLIANCES 


Tewo-Color Ribbon Attachment for 
Typewriters 


During the past two years there has been 
considerable development along the line of 
typewriter construction and typewriter attach 
ments, designed to accomplish the writing of 
two or more colors, or copying and non-copy 
ing impression with the same ribbon 

The object of this article is to inform ou 





JAMES W. KENNEDY 
Chicago, Il 

readers of a new invention, which, applied to 
the construction of a typewriter, secures the 
differential writing feature, with two separate 
ribbons instead of one ribbon as heretofore 
carried out in various makes of typewriters 

One of the most common combinations of 
colors is red, together with purple or black 
This is used most extensively in billing mer- 
chandise, preparing monthly, financial or other 
statements, wherein the credits are written in 
red, and the debits and description in black. 
This carries out the original accounting sig 


F% G7. ve. 





nificance of red figures, and enables the typ 
writer to conform to the old hand-written 
method in this respect 

Another use of this two-color combination 
with red, is in letter writing, where words o1 


phrases requiring special emphasis are written 
in red, while the body of the letter appears in 
black or purple 


The same principle applies to manuscript 
work, wherein the margin is left wid nd 
headings and sub-heads are written 
margin in red \lso in specifications 
kind of contract construction, the margi 
used in the same way, writing in the headings 
in red. 

Another expedient adopted in special systet 
work is that of having one portion of tl 


bon un-inked in combination with th 
portion which may be inked any color 
use 1s not a frequent one, but rather the ex 
ception The purpose, however, is to use tl 
un-inked portion of the ribbon when writing 
on a set of forms inter-leaved with carbor 
wherein it is desired that certain portions 
the matter written shall not appear upon thé 
face of the original, or first sheet of the set 

} 


The principle heretofore employed, which 


may be known to the reader, or surmised from 
the above, is that of inking the ribbon in pat 
allel strips two or three colors in combina 


tion, or one or two colors in combination 
with the un-inked strip. The manufacture 
such ribbons requiring special machimery, and 
the front strike typewriters being limited 


two colors on account of the narrow ribl 


On 
employed. 

The ribbon shift construction, patented by 
James W. Kennedy, 2159 Clarendon avenue 


Chicago, claims certain advantages from t 


standpoint of economy and character of the 
work done. 
The construction which is illustrated by the 


; 


drawings, Fig. 1, Fig. 2 and Fig. 12, consists 
substantially of two sets of ribbon spools, 

for each color ribbon, arranged with the usual 
automatic feed, but in this instance in con 


bination with a system of levers and catches, 


which enables the operator to shift the ribbon 
feeding from one spool out, and the other in 
to the writing point The shifting button 


























CONSTRUCTION ILLUSTRATED BY DRAWINGS 
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An Autograph Time ‘Recorder 


HE FOLLOWING aarticle appear- 

ed recently in “The Magazine of 

Commerce,” published in London. 

It has so many strong features it is re 
produced in full: 

There is naturally a deeply-rooted ob- 
jection amongst the higher officials of any 
business house, who have reached their 
positions through the possession of ex- 
ceptional ability, to be classed amongst 
the ordinary rank-and-file of the office or 
the works, feeling that the positions to 
which they have attained entitle them to 
different treatment from that accorded to 
those who have never manifested more 
than average ability, nor risen above the 
dull level of mediocrity. 

Realizing at once the justness and the 
force of this feeling, and at the same time 
the great adantage of recording, for office 
use, the time of arrival of highly paid 
clerks, departmental managers, and oth- 
er important officials, the manufacturers 
of the well-known “Dey” time-registering 
and cost recording machines (Messrs. 
Howard Brothers, 40 Paradise street, 








(Continued f1 page 72.) 

latch (see 62, Figs. 1, 2 and 12) is located im 
mediately above the key-board in a convenient 
position operator to quickly change 
from on¢ to the other, or from non-copy 
to copy 

The princiy idvantages claimed for this 
device are thes: 

That the economy is greater, due to the fact 
that on olor is usually used a great deal 
more than the other In this device it would 


only be necessary to renew the one ribbon, 


whereas were the two colors inked in on one 
ribbon, the part first worn out necessitates 
that the whol 


make quit¢ 


ribbon be replaced. This would 


difference in the expense. Under 


the head of expense comes another factor, and 
that is the reased cost of two-color ribbons 
over the plain color; this difference amounting 


in most cases to an increase of 25 per cent. 


Another disadvantage charged to the two 
color ribbon is the running together of the 
colors for small fraction of an inch where 
they meet, or a narrow un-inked strip at that 
point [This sometimes results in the printing 
showing two colors, he tops or bottoms < 
the letters showing The inventor, Mr 
Kennedy, claims that all possibility of this is 
obviated with his device, inasmuch as each 
color is separate d completely inked 
ribbor 

The inventor also claims for his device 
more uniform wear, as the lateral or sid 
ways feed as well as length-wise feed can bs 
employed, which is impossible with the two 
col ribb 

I g it will be noted that the de 
Vice is sl] connection with the Under 
wood typewriter It can be applied, however 
to any ty1 -onstruction, and we under 
stand ngements are being made t 
this 


How a Recording Instrument is Ingeni- 
ously Used for Small Staffs and 
Superior Officials. 


Liverpool, and 100B Queen Victoria 
street, London, E. C.) have just placed 
upon the market the “Howard” Auto- 
graph Time-Recorder, which, whilst se- 
curing the desired record, is not*likely to 
wound the susceptibilities of any reason 
able man, 

The invention, moreover, will undoubt- 
edly appeal to firms employing only a 
small number of hands, as_ well as to 
those employing a number of hands in 
different small departments and depots, 
as it is small and compact, measuring 
only 16% ins. by 12% ins. by 7 ins., and 
attractive appearance, in an outer 
case of polished oak. 


1s ot 


Instead of registering the time of ar 
rival by a system of numbers, as in the 
case of recorders supplied for workmen's 
use, the machine provides a time-sheet or 
roll of a width sufficient to record the 
signature of the employee, together with 
the hour and minutes printed opposite the 
signature. 

The visibility of the record is attained 
by placing the type wheels below the 
strip of paper on which the signatures are 
recorded, and producing the impression 
on the upper side. A glazed aperture is 
made just beyond the end of the impres 
sion arm, and the ink ribbon is 
under and returned over this arm. By 
means of this arrangement the impression 
becomes visible as the paper moves for 
ward from under the arm and ink ribbon 

The accurate time keeping is the result 
of the employment of an auxiliary spring, 
the sole object of which is to drive the 


carried 


balance of the clock Having no other 
8 O (e 
fp rrr ta 
¢ YH, 
? 
One 
8 i £< f a 
4 J = 
. Var Lest 
i * 
fos ‘ I 
“(«& 
2? ‘ 
j Ur ee 
; Ye ne 
2 » VU, 
fiom, 


Hlustralion shows a portion of the time sheet 
with times and signatures recorded. The Roman type 
of the first three hours recorded denotes a.m., the 


Italic of the three follow ng denotes p.m 


“United Kingdom. 


work to do, this spring exerts a practical- 
ly constant force on the'balance. This is 
of vital importance, and, it is claimed, is 
not obtained in any other time register. 
Fach minute this auxiliary spring is 
wound up by the mainspring at the time 
when the latter moves the type wheels. 
No excess power can therefore reach the 
balance through the clock train. 

The connection between the hour and 
minute type wheels is effected by the use 











VIEW OF RECORDER. 


of a concentric ledge upon the minute 
type wheel which engages with face teeth 
on the hour type wheel. A gap in this 
ledge with an inclined approach causes 
the hour type wheel to move forward one 
tooth at each complete revolution of the 
minute type wheel. After this motion the 
ledge engages the next space again lock- 
ing the wheels together. It will thus be 
seen that the ledge is always inserted be- 
tween two teeth of the hour type wheel, 
which cannot move until the inclined gap 
again comes into operation. By the use 
of twenty-four of these face teeth two 
series of twelve hours each are obtained, 
and these series of figures are cut differ- 
ently, thus distinguishing between a. m. 
and p. m. 

The printing mechanism is based on 
the movement of the lid, a door which 
gives access to the paper for the purpose 
of writing an autograph. The movement 
of the lid or door operates a _ toothed 
quadrant which communicates its motion 
to the paper spools and ink ribbon bobbin 
through a train of gears. At each impres- 
sion the ink ribbon therefore moves for- 
ward as well as the paper, insuring a 
good impression. 

It should be added that the “Howard” 
Autograph Time Recorder is obtainable 
at the modest price of twelve guineas net, 
including packing and delivery in the 
It is guaranteed in ev- 


ery respect for twelve months, and, like 
the famous “Dey” Time Register, is made 
of the best materials only, and is of Brit- 
ish workmanship throughout. 
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This was the final appeal held in the United 
States Circuit Court of Appeals for the second 
circuit, of Frederic W. Hillard against the 
Fisher Book Typewriter Company for an in- 
fringement of claims 30 to 35 inclusive, and 
claims 37, 31 and 41 of Patent No. 580,281, for 
new and useful improvements in typewriter 
escapements and for an accounting. 

It appears from the evidence, and from a 
statement made to our representative by Mr. 
Hillard, that in June, 1896, Mr. Hillard was 
employed by the Elliott Book Typewrite: 
Company as designer and superintendent ot 
the manufacture of the machine. He practical 
ly redesigned the machine, and applied to it 
his escapement invention. In November, 1896, 
he entered into a license contract with the 
Elliott Book Typewriter Company by which 
they undertook to make the machine on 4 
royalty. In June, 1908, a new contract was 
entered into substantially the same. At that 
time the Fisher Book Typewriter Company 
was the only competitor of the Elliott Hatch 
Company and they were desirotis of joining 
forces. It was believed that the Fisher com 
pany was infringing the patent, and advic« 
was given to bring suit. This Mr. Hillard 
declined to do. Finally the Elliott company 
made arrangemenis to advance the money to 
Mr. Hillard to be deducted from his royalties 
He agreed to press the suit, and brought it in 
June, 1902. Under this agreement all recov 
eries were to be paid to Mr. Hillard, and he 
agreed not to license the Fisher company. In 
1903 a union of interests was established by the 
two companies, and this was formally com- 
pleted by the organization of the Elliott Fisher 
Company in May, 1903. Mr. Hillard was dis 
charged from his position after the combina 
tion of interests, and he had to sue them for a 
couple of months salary. They then refused 
to advance more money, and Mr. Hillard was 
without financial resources sufficient to carry 
on the case, but he obtained assistance from 
his sister. He then prosecuted the case ac 
tively. The Elliott Hatch Company had been 
paying royalty on all machines up to this time, 
but in December, 1903, they gave him notice 
that they would stop paying further royalties 

In the fall of 1906 the case was heard. The 
Elliott Fisher Company made the prosecution 
of the case extremely expensive for Mr. Hil 
lard by bringing in Among other 
things he was compelled to go to California 
to examine a stated prior patentee. The suit 
finally went to a hearing and was determined 
in Mr. Hillard’s favor, in the Supreme Court 
in February, 1907. 

Then it was appealed to the Circuit Court of 
Appeals for the Second Circuit and decided on 
January 8th, 1908, in his favor. Then a Bill 
of Certiorari was taken to the Supreme Court 
and was denied on the 24th February and the 
injunction was put in force on Friday, Febru 
ary 28th, 1908. The results of this injunction 
are that the Elliott Fisher Company and the 
Fisher Book Typewriter Company are en- 
joined from manufacturing or using or selling 
any machines that infringe the claims of the 
patent sued on. 


models 


The invention is this: It is an invention by 
means of which the carriage mainspring is 
utilized to effect a function never before ef- 
fected by restoring all the moving parts in a 
typewriter to their normal positions after the 
key has been depressed and released. The 


result of the invention is that the labor which 
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Important Final Decision 


As to Infringement of Claims in Typewriter 
Escapements and for an Accounting— 
Frederic W. Hillard Wins In- 
junction. 


formerly had to be performed by the weak 
fingers of the operator is now performed by 
the strong muscles of the arm in returning the 
carriage to the starting point for a new line 
of print, so that the only labor that the opera- 
tor has to perform is to strike a blow just 
sufficient to drive the type to the printing 
point. Formerly the operator had to tension 
up a spring by a blow on the key suffictent to 
restore the moving parts to their norma: posi- 
tions after the release of the key. This meant 
that the operator had to strike a very much 
harder blow than was necessary to effect the 
printing. Another advantage was that the time 
that the carriage had for feeding was prac 
tically doubled and this gave a longer time for 
the power of the main spring to act. In fact 
it doubled the force of the main spring, so 
that without an increase of tension of the 
mainspring above what it formerly was, the 
the carriage at about 


mainspring could feed 
also had 


twice the speed it used to, and 
enough energy to return all the moving parts 
to their normal positions. 

The effect of this invention was to abso 
lutely revolutionize typewriting as the key ac 
tion was previously so hard that the great ma 


female unable to 


jority ol operators were 

operate the machines, and if they did, they 
could only operate them for a few days. In 
the last speed contest, said Mr. Hillard, the 


prizes were all won by the Underwood Type- 
writer, which is using this patent under license, 
or by the Remington and Monarch typewriters, 
which have infringed it, and whom I am suing 

Mr. Hillard further stated that he built the 
No. 6 Remington for Messrs. Wyckoff, Sea 
mans and Benedict in 1890 and 1891. In 1894 
they put the first No. 6 Remington out, about 
500, all of which were failures, and they prac 
tically took all of them off the market. In 
May, 1894, he took a machine having this 
beveled dog escapement to Messrs. W yckoff, 


Seamans & Benedict by appointment and leit 


it with them for their examination. At the 
end of two weeks after some discussion hk 
took it away as they refused to entertain his 
offer. In June, 1894, after withdrawing their 
No. 6 machines, Messrs. Wyckoff, Seamans & 


Benedict commenced putting them out again, 
and, said Mr. Hillard, “to my surprise they all 
had my new have con 
tinued using my 

In 1896 he met Mr. Seamans and 
from him a verbal offer to pay a small royalty 
each machine, but it was based on condi 


escapement, and they 
escapement ever since.” 


recely ed 


on 
tions which he could not accept, and was 
never reduced to writing Negotiations wer« 


carried on from that time to 1905 when he 
was compelled to bring suit for infringement 
of this same invention, and that suit is ready 
for hearing in the March term of the U. § 
Circuit Court for the Southern District of New 
York Che question involved is precisely the 
same as the suit against the Elliott Fisher 
Company whom Mr. Hillard has ob 
tained an injunction. The patent in question 
1914, but is succeeded by an 
other patent covering the same feature, the 
beveled dog, which was issued about two 
years ago, and therefore has 13 years to run 
Judge Coxe’s opinion filed January 8th, 1908, 
“We agree with 


against 


will expire in 


states among other things: 








the judge of the circuit court that Hillard has 
made an invention of rather more than ordi 
ary merit, which has very materially improved 
the work of the typewriter, increased its speed 
and enhanced the neatness and accuracy of it 
work. We do not understand that the utility 
of the invention is disputed; but if it wer: 
is enough to say that it is difficult to imagi: 
an instance where a patent should be defeated 
on this ground at the instigation of one wl 
himself persistently using the very thing wl 
The claims sh 


1e 


he denounces as useless. 
be construed with sufficient liberality 
tect the improvement which Hillard has actual : 
ly made; he should hold what he has invent 

and nothing more; less than this would be 

just to him, more than this would be unjust 

the public. * * One who produces the san 

result by the use of devices operating in sub 

way is an infringet 
may diffe: 


T TT 
. : 


stantially the same 
matters not that the 
form, in appearance and in the manner of ope: 


devices 


ation; if they combine to do the same work 
substantially the same way it is enough 
“To the defendants’ machine is added 
ture which employs the mainspring to 
the members of the escapement to thei 
mal positions after the finger key is depres 
In short the complainant contends that 
his invention had been made public and 
Remington Company 


into thei 


in actual use by the 


' 


defendants introduced bodily 


chines devices which while operating 
ferent manner, enable them to appropriat« 
nd accomplish all bene 

’ To 


seems 


the advantages, 
Hillards’ invention 
defendants’ apparatus 
from that employed by the patentee, but 


mechanic who 


a laymat 
very diffe: 


oks to results rather thar 
probably appears quite sir 
defendants’ machine shows 


pearances, it 
It may be that the 
the simpler and better construction, but 
same results in subst 
have little doubt 
form of escapement 


accomplishes the 
the same manner we 

the substitution of one 
another, with the Hillard improvements 


“In the recent case of Wagener Co. \ Wy 
koff, Seamans nd. Benedict, 151 Fed Re} 
585,592, we had occasion to examin: 
what similar situation, where the parts 


' 


infringing devic« d been so skilfully 
lated and transposed that it required t! 
skillful analysis to discover, what ws 
be the fact, that it contained every el 
he patented stru 
me result 
Che broad claim No. 41 is as fi A 
‘In a typewriter, the 
irriage propelling power, an escapement 
the propelling power 


ture and accomp! 


; 


combination ot k 


eans for bringing 
ction with the escapement to 
vhen the key is substan 


lift the 
depressed, 
described.’ 

“The means described in this specificati 
though too technical and complicated to Db 
produced here, are, it is thought, stated s 
plainly that those skilled in the art will |! 

difficulty in understanding them 

“Bearing in mind the character the sp 
¢ improvement covered by the claims in « 
troversy, namely the utilization of the 
spring for the described, whi 
believe was new with Hillard, we find nothing 
in the prior art or in the file wrapper wl 


Ciaims \ 


purp¢ se 


requires a construction of the 
will enable the defendants to escape the 
ft infringement 

“The decree is affirmed with costs 





ELLIOTT-FISHER CO. 


STATUS OF 
ea Elliott- 


‘ys F Wat gr ¢ 


neral manager of the 





sher Company, was interviewed relative to 
the effect the decision d have on the com 
\ Mr. Watt said 
[he decision will effect one iota the 
general status of the Elliott-Fisher Company 


have been working 
our machines for the 


Oo years wt 


pement for 


simple reason that the old escapement—the 
ne Hillard bases his action on—was not at 
satisfactory. It never seemed just to suit 
é rdinary machine and was not positive 
ugh for the adding machine. We therefor: 
proceeded some two years ago to bring out an 


escapement that would fill the bill. This we 


; ccomplished eight months ago For that 
length of time we have used the new escape 
ment on all machines It meets the needs of 
he ordinary machine and is infinitely better 
for the adding machine, because it is quite 
positive in its action Che new device is just 
he thing for the combined machine-adding 
typewrit machin« 
[It is up to Hilliard to prove to what extent 
is bee lamaged. But as far as the El 
iott-Fisher Company is concerned, the d« 
ision 1s of no consequence. Nota single plan 
ll be alte 
It was ned from reliable sources that 


rederic W. Hillard has a suit pending against 
Standard 


concerning this same es« 


Remington ['ypewriter Company 
“If the de 
, “should be adverse 


fear for the let 


ipement. 


ision, said one gentlen 
» the Remington company, | 


‘ m6 #8 


A NEW HOME FOR “PAPEROID” 
GOODS. 


Paperow ling ef and wallets, 
manutactured for many years 
the ‘premises of Alvah Bushnell Company 


Thirteenth and Mark Philadelphia, 


( lope Ss 


Streets, 


e now being made up and sent out to the 
le throughout the country from the firm’s 
ew quarters Tenth and Market streets, 
Philadelphi Che same reliable goods reach 
the trade as have for so many years, but the 


plant from whence they start has been moved 
complete and modern 


Appliances” r 


\ representative of “Office 


y had t pleasure of a short visit with 
M Alvah Bushnell, tl eteran manufacturer 
f “Paperoid” goods, and was treated to a 
versonally nducted tour of the new prem 
ses. Mr. Bushnell, who is known by his wide 
ircle t friends, as the personification of ge 
iality ok st pride in pointing to the nu 
nerous time and space saving devices with 
vhich 1s ew plant is ¢ juipped, and the vis 


itor was pleased to note that throughout the 


building the employes worked without the uss 
f artit cial light S numerous windows 
give ds good natural light in daytime 
On ente g the “Pay d” home from the 
street one steps int rge room used for 
fice 1 St ff tl the front is the 
p Mr ell and his son, 
Aly Ir 1 the s the private ship 
‘ ping Convenient to this is the storag 
" ged bal ny style, so as to sav 
fl S] The bal this floor is given 
\ t ge Seybold ng machine, print 
ng presses nd working space (On a mez 
t] between the rst and second sto 
ries. is retiring room for use of the girls in 
the pl Here they n keep their wraps, 


piaces, are 


known to ci 
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t luncheon and rest at noon hour. Phe 
second story is used as a workroom and up 
wards of sixty girls can be seen getting “P 
goods ready for market 
Mr. Bushnell has personally superintended 
the arrangement of the 
fact that such large quantities of goods can be 
made up so rapidly in the comparatively small 


whole plant and the 


space used reflects great credit on his ability 


. 
iS a manager 

For the benefit of readers not 
“Paperoid” devices and their uses a few 


acquainted 
with 
words regarding them may not be amiss. “Pa 
peroid” is a coined word and registered as a 
trademark by Alvah Bushnell Company. It is 
1 reddish-brown paper of extra quality and 1s 
made into filing envelopes and wallets of vari 
wus sizes for various purposes. Banks, trust 
lawyers, real estate and insurance 


companies, 
companies—in fact, any business house—desit 
ing a means of keeping permanent records in 
safe and easily accessible places, can use “Pa 
peroid” filing envelopes and wallets to advan 
tage The envelopes are 
sizes from 4x9% inches to the 

There is an equally large range ol 


sizes in the expanding wallets with any ex 


made in all regular 
largest cap and 
folio sizes 
convenient 


nsion desired These wallets are 


both for use in the office and for carrying on 


the person. 
The Alvah Bushnell Company invites corr: 
ndence from any stationers and dealers 
having a demand for extra good envelopes and 


ts for filing purposes 


UNDERWOOD REORGANIZATION. 


Radical Changes in the Selling Organization, 


of the Underwood Typewriter Company. 


1 . 
Sp 1a inces 


Dispatch to Ofhce Appl 
March 


dispatch was 


Just as the number was going 


ress a special received from the 


Underwood Typewriter Company conveying 


he information that a complete reorganization 
just taken place in the Selling Department 
Che change goes further and 


othe: 


the company 
lves promotions ol men in various 


de partments 


The changes are: A. L. Claflin, formerly ot 


Cleveland, has been nominated for General 
Sales Manager to succeed former Sales Man 
ger Eylar. W. J. Rigg, of St. Louis; F. A 


y, of Boston; D. M. Alkire, of Chicago 
nd G. W McClellan, of Albany, all h f 
position of manager at thei 
promoted to the 


Managers E. ¢ 


respective 
positions of Dis 
Eachel, of Phila 


has been promoted to the position 


~ | 
rict Saies 


Assistant General Manager 

These 
The general schem«e 
work 1s not 
yntemplate an even greater depart 


changes become operative at once 


under which the new ap 


pointees will announced, but it ts 


established policy in the matt: 


lling department 


st as soon as arrangements can be n 
ding to the specific terms of the dispatch 
men will be promoted to other positions 

Just who these men are and the positions to 
they will be assigned not declared 
It can be assumed, however, it the chang 

extend through all departments di 

iated with the sales divisiot1 

he direct consequence or this 

nge is to refute positively and for all tims 
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the statement that the Underwood Typewriter 
Company goes outside its own ranks to make 
promotions or to fill positions. This should 
convince everybody that the Board of Direct- 
ors believe in the civil service rule, largely, 
and will not hesitate to award those men de- 
serving promotion. The company declares 
without equivocation that it will continue to 
adhere to the rank and file of its organization 
in all respects when it comes to choosing its 
working force. r 

The men subject to promotion are all loyal 
and thorough-going Underwood workers. The 
managers are, particularly, able and clever 
typewriter men. The record each has made 





. A. L. CLAFLIN, 
General Sales Mgr. Underwood Typewriter Co. 


is evidence enough that there is room for pro- 
motion. And the Underwood company has 
recognized it in this sweeping change. 

It is also hinted that the foreign sales divi- 
sion may receive a shaking up; for the com- 
pany is now going after foreign business as it 
never has before. It will be recalled that Miss 
Rose L. Fritz is now abroad in the interests 
of the Underwood company, giving speed ex- 
hibitiqns, all of which means that the same 
aggressive policy followed at home, and par- 
ticularly under the new rules regime, will be 
closely adhered to abroad. 





NOW EATON, CRANE & PIKE COMPANY. 


The Eaton-Hurlbut Paper Company of Pitts- 
field, Mass., announces the change of its cor- 
porate name to the Eaton, Crane & Pike 
Company by which it will be known hereafter. 
The change, however, makes no difference in 
the papers of the firm with which the trade is 
so familiar. They will be the same, which 
means all that one can desire in the way of 
good paper. The real importance in the an- 
nouncement is in the name “Crane.” It means 
that after March the Crane writing papers, 
wedding and card ¢tocks will be manufactured 
into stationery. This adds to the firm’s regu- 
lar line of papers that had been famous for 
over half a century. 
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McCall Automatic Typewriter Awakens Wide Interest 


HE McCall Automatic Typewriter has 
aroused the thought and interest of the 
commercial world. The announcement 

given in “Office Appliances” last the 

form of a descriptive article of the machine 
went with a thundering force to all civilized 
countries and from them has come to the Mc 

Call company at Columbus, Ohio, more than 

3,000 inquiries, the direct result of the article 

From Japan, and from far-away India, wher« 

the ordinary typewriter is scarcely used, busi 

ness men wanted to know all about the won 
derful device. “Tell me,” one man said, “all 

about the machine. | am wonderfully im 

pressed with what I read.” From another, “! 

want such a machine and will greatly appre 
ciate information as to when it will be ready 
for the market.” 

The typewriter will soon be placed on the 
market This emanates from 
Mr. McCall himself finishing the 
organization of a $1,500,000 company and very 
a huge manufacturing plant 
a small capitaliza 


Fall in 


announcement 
He is now 


shortly will erect 
At first it was thought that 


tion would do, but Mr. McCall, who is th 
inventor of the machine, and his associates 
reckoned without their host—the commercial! 
public—for the machine has grown to such 


enormous proportions since that idea was ad 
vanced, by virtue of the great flood of in 
quiries, that large capital was imperative. The 
subscription list is pretty nearly complete and 
the total amount will soon be paid in 

The location of the plant has not been det 
nitely determined It is altogether probable 
that the site will be chosen through the co 
operation of .some city in the. central West 
In any event, this will not interfere with the 
manufacture of the machines, for that will go 
forward right off. Mr. McCall has retlized the 
insistent demand for the machine and will not 
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This Wonderful Machine Scon to Be Placed 
on the Market—What It Will 
Mean. 


stop to arrange all details, but will proceed at 


once to get the machine on the market 
World-Wide Interest. 

It is singular that the article should have 
‘roused the business man so quickly. Usually, 
a new invention takes years to impress itselt 
on the average mind But this invention re 


quired merely the announcement 
howe vet 


printing the 


This is not hard to understand, 


For the methods now in 


letters in 


vogue ort 


imitation of typewriter as closely as 


can be secured, and then filling them in on the 
typewriter afterwards, has proven to be the 
most satisfactory when the proper kind of 


apparatus is used to produce the original letter, 


but as near as they may be, they do not meet 


the wants of the business men by 
Phe reader of 
the MecCal 


a good de al 


saw at a gl ince that 


articl 
\utomatic 


that 


Typewriter will writ 


every letter as an ortginal. includinew address 
use one or two color ribbon, drop the letters 
int i basket in regular order ready for signa 
ture and keep the operation up all day and all 


or suppiles 
the attention 


its needs, 


night When it 
any kind it 
to some one in the office to 
work again 


exhausts papet 


rings a bell to call 


and once 
vim and vigor 


accomplishments of 


supplied to with a 


that is away ahead of the 


iny human agency Anything more simple 
No wonder the interest of the commercial 
world was quickly aroused And the inquiries 
continue to come still There is no end to 
them The business men, in fact, demand the 
immediate manufacture of this ingenious dé 
vice 
Mr. McCall, Himself. 
r. A. MeCall, of Columbus, Ohio, has spent 








McCALL AT 





TOMATIC 





TYPEWRITER 





| 
| 


twenty years experimenting and studying 
bring his devi p to the requirements 
modern business his is one reason wil 


delayed in starting his company He wanted 


to be absolutely sure that the machine lack 

no essential particular He has mad 

fect. This will be appreciated when the stat 
ment is made that it will write 5,000 to 10,00 


ntinually, every character 


] 


words per hour 


vhich is correct and accurate and wi 


absolutely independent of any human ag 
Mr. McCall has stuck close to the id M 
it do something ily different fro 


arket.” “I want it 


the ordinary,’ 


thing now on the n 


form things 
said He got 


ind now ready 


: , 
His machine is p 


lanutacture 


It might be to make menti 
yperation of the McCall machine 
the point may bi early understood. I: 
rst place the is about the si 
more familiar typewriters, and has 
frame. The int ipparatus is 

iny typewriter and the part tha 
ictual typewriting practically th 
general principles as on any machine 

Che keyboard separate part 
inism. It is used making the original 


letters are to be written \ 


through it and the operat 


ae 
duplicate 


paper passes 
| 


ceeds to write exactly the same as when usi: 
[Instead of printing ch 
machine punches 


iny typewrite! 


rs, however, 


the continuous The working of the 
iage and all other essentials resemb 
the ordinary typewriter so much tl 


ate it and anyone 


make the rec 


Its Peculiar Feature. 


simple matter to oper 


ith the typewriter can 


\fter the record ts made it is inserted 
transcribing tus [This consists 
vriting machi itself with the key 
n it that make the actual imprint on th: 


paper, wrappers envelopes. A roll 


heads automatically feed through the n 
nd roll around the platen the same as a sing 
letter would irdinary typewriter 


perforated roll is placed in posit 
machine and the machine starts The power 
that actuates tl peration of the cl 


is compressed air, and as the holes in tl 


forated roll pass over the crest of th: 
through which the air is forced, the releasing 
f the air causes the characters to print 


an iutol 


sim! yperation in 


und to 


Sale as a 
causes S proceed Ir 


For names and 


piano 


piano addresses l sep 


roll is used This is perforated in the s 
manner and is put into the machin: 
same way. This may contain tl 


mailing list that the firm desires to re 


can be used any number of times 
Mr. McCall will have his company thoroug!] 
ly organized within a very short time Sub 


scriptions toward thi $1,500,000 stock 
Investors appt 


received rapid! 


iv 
intrinsic value of the machine and 
ifraid to assis ts formation This is 


interfering wit] factory 
vhich will be arranged for in 
machine will be ready for the market 


ippointed sales! 
M ichine C 


( \. Stiles s been 


\ Idan ’ 
ik 


he Burroughs 


New York 








seen 


seg cr ee eat I 








Charles F. Laganke. 


There has been no change of such impor- 


tance in the history of the Elliott Fisher, and 
Elliott Hatch Typewriter companies as the 
resignation of Charles F Laganke, its 
superintendent and director, on February Ist 


last Mr. Laganke not only developed the 
Fisher machine from a book typewriter into a 
billing machine, but was practically the inven- 
tor and creator of the first adding typewriter, 
namely the Elliott Fisher Billing Adding 
Machine. It is the only machine of its kind on 
the market today, with the exception of the 
Wahl Adder 


Mr. Laganke first became associated with | 


the inventor, Robert I Fisher, of Athens, 
Tenn., twelve years ago, and assisted in hay 
ing the models built When this was done 
Mr. Lagank« me north with Mr. Fisher, and 
interested H. J. Halle, of Cleveland, and 
his associates in the machine The Fisher 
Book Typewriter Company was thereupon or- 
ganized, and Mr. Laganke became the superin- 
tendent of the factory, with H. J. Halle as 








president of the ympany When the Elliott 
Hatch and the Fisher Typewriter companies 
were merged in 1903, Mr. Laganke continued 
Ss superintendent and director of the new com- 
pany, and Mr. Halle became its general man- 


ager. In 1904 the adding device made its ap- 
pearance, and became a feature of the Fisher 
machin¢ Mr. Laganke’s judgment and advice 
as factory superintendent and director was 
always sound, and sought for in all matters of 
policy pertaining to the mpany. His resig- 
nation will be received by every one with much 
regret 

At this writing we do not know Mr. La- 
ganke’s plans for the future, but his great ex- 
perience in the adding and billing machine in- 
dustry will s n open up tor him a choice of 
positions His reside still at Harris 
bu I 

C \ \dat has joined the New York 

I f the Bu ighs Adding Machine Co. as 
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If you are a dealer requiring weekly or 






monthly shipments you will find it to your 

















advantage to get our prices before ordering 
elsewhere. We furnish all makes including— 


REMINGTON—SMITH PREMIER—MONARCH 
UNDERWOOD—NEW CENTURY—OLIVER 
DENSMORE—HAMMOND—YOST 


WE SUPPLY THEM 


“Rebuilt,” “Ready for use” or “In the rough” 


We can save you from 25% 
to 75% on any standard make 
Typewriter, and furnish you 
a machine that carries our 
liberal guarantee. 





There is a standard of workmanship in our 
machines that in point of excellence 1s second 
only to that of new typewriters; that gives 
them a perfection of service that puts them 
in a class by themselves. 


Write for our catalogue before buying 


Wholesale and Retail 


The American Writing Machine Co. 


345-347 Broadway. New York 
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H. C. METCALF GOES WITH MINNIX 
co. 


F [ HE N. M. Minnix Company Inc., Wash- 
ington representatives of the Wales 
Adding Machine, has secured the serv- 

ices of Hermon C. Metcalf, former chief of the 

Office of Maintenance in the Forest Service. 

Mr. Metcalf is an lowa man, but has lived 
for a number of years in Washington, where, 
after graduating from the Business High 
school, he entered commercial life, obtaining 
general knowledge of the methods followed in 





HERMAN C. METCALF 
Washington, D. C 


insurance, real estate and banking institutions. 

At the outbreak of the Spanish war he en- 
tered the purchasing branch of the war depart- 
ment, remaining there until called to the Forest 
Service in 1905. He took charge of the sup- 
plies of the service, and reorganized the meth- 
ods of shipping and of account for the public 
property. 

In April, 1907, he was promoted to Chief of 
Office of Maintenance, a position of large re- 





sponsibility, having general supervision of the | 


purchases and supplies and of matters pertain- 
ing to the records and general office adminis 


tration. 


Mr. Metcalf carries with him into his new | 


field the good wishes of his former official su 
periors, and of a wide circle of friends 


L. S. TOOLE OPENS OFFICE. 


L. S. Toole, well known in the Chicago sta- 
tionery trade, has opened an office in the Bal- 
timore building, Chicago, as manufacturer's 
agent. Mr. Toole is the excellent sales agent 
of the old established line of Acme crayons, 
western agent for the Moore Push Pen, and is 
in the market for one or two other strong spe- 
cialties to complete his line. 





W. A. Tenney, formerly with the Bur- | 


roughs Adding Machine at Chicago, and later 
with the Syracuse Time Recorder Co., is once 
more with the Burroughs Adding Machine Co 
He has a New York territory 
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DON’T BE FOOLED 


ALL FOOLS’ DAY 
APRIL FIRST 


Buy a “HAMMOND” and Fool the Other Fellow 








</ HAMMOND L. 
VISIBLE jf 





i 


Y | rt 4 vl 
AD hha 


— 
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Hammond Typewriter 


ABSOLUTE VISIBILITY. WRITES IN COLORS. 
NEW LINE LOCKING DEVICE 
SIMPLICITY — DURABILITY — PERFECTION, 
For CARD INDEXING and MIMEOGRAPH WORK IT LEADS ALL 
OTHERS. 35 LANGUAGES WITTEN ON ONE MACHINE 


WRITE FOR CATALOG AND ACTUAL SPECIMEN OF WORK 





The Hammond Typewriter Co. 


69th Street and East River 


New York City 
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Fear—in Business 


Showing the Cause of Many Failures in 
Commercial Life. 


By W. Cary Lewis. 


A cartoon sent out recently by “Life” 
has reminded me of certain facts in con- 
nection with my particular line of mer- 
chandise, which is carbon paper. 

Owing to the diversity of methods, 
products used, and I must say, careless- 
ness of productions, by the manufactur- 
ers of this line; a great confusion exists 
in the minds of all buyers of this line; 
whether for a consumer or a dealer. This 
has been greatly exaggerated through 
fear, through being laughed at by the 
seller; fear of being stormed at by the 
employer; fear of not making as much 
profit as a competitor ; fear of making too 
much profit at the expense of the con- 
sumer; fear of the product not being as 
per sample or up to standard. 

This fearfulness, more than cupidity, is 
therefor the cause of most of the difh 
culties met with by reputable, consistent 
manufacturers in disposing of products. 

If the carbon paper buyers would fear 
lessly approach the question of needs and 
expediency, would be 
quickly swept aside. ‘There are certain 
“ear marks” on every piece of carbon 
whereby the same may be intelligently 
examined and known, and the stability 
thereof guaranteed. 

Of course | do not propose to enter 
into a disquisition here upon the relative 
qualities and disqualities of all the car- 
bon papers on the market, but they may 
easily be known and mentally labeled by 
an intelligent buyer, by the quality of 
the paper, color, amount and consistency 
of, and character of the coating. But the 
most important of all is stability. A buy- 
er can only be assured of this by know- 
ing the factory from which the 
emanate. There are a few factories un- 
der the control of high-class intelligent 
from these 
secured a line from which 
elimin 


this confusion 


goods 


business men and chemists; 
alone can bi 
all elements 
ated. 

This is due to a variety of 
First, good business instinct, which pre 
cludes any desire to deteriorate an estab 
lished line of goods after reputation is 
established. Second, pride in the main- 
tenance of uniform factory conditions. 
Third, ability to buy the _ constituent 
products in sufficient quantities to guar 
antee excellence of service from the con 
signors. Fourth, experience in buying 
these products, as well as ability to as 
semble them. Fifth, organization in every 
department, so that the “haphazard”’ is an 
unknown quantity. Sixth, honesty of pur 


pe se. 


uncertainty are 


reasons: 


Now, when a buyer desires a line of 
carbon paper, he should establish his re 
lations with reputable makers 
and talk over the situation; his needs or 


several 


his customers’ needs, taking into consid- 
eration machines used, number of copies 
to be taken, weight of the paper on which 
the copies are to be made; the character 
of the work to be done, the operators us- 
ing the carbon, the kind of impressions 
desired, and the amount of money advis- 
able to spend on the work done; for in- 
stance, it would be folly for a man to 
purchase high-grade, light-weight paper 
to be used for cheap file copies, made on 
a five-cent wood-pulp paper, to be pushed 
into a file and be destroyed in five min 
utes; and it is as great folly to expect 
beautiful, clean-cut brief work or account 
reports on Crane linen, and use a cheap 
grease carbon paper that leaves a dirty, 
heavy smudge of an impression. 

\ll of these points can be easily taken 
care of by doing business with an intelli- 
gent, thoroughly posted, honest represen 
tative from a factory laboring under the 
most advantageous conditions. Alas! 
Chere are few such factories, with fewer 
representatives of the above description. 
lhe greater majority of factories being 
operated by men who have _ graduated 
from the work rooms and are perhaps 
good assemblers but have no superior 
knowledge of the goods to be assembled, 
or where they come from or how to get 
them and also, or those who have invest- 
ed in the business led on by the success 
of those men who have knowledge, capac 
ity and honesty. The latter of these 
makers are the most harmful and the 
greatest fear-producers; for their goods 
are neither stable, honest nor meritori- 
ous, having been robbed of paper quality, 
color quality, character and amount of 
coating. 

[ would therefor say to the man who 
suys to have no fear of results, but go 
ahead: lift himself up to the point of 
looking the seller and his proposition 
squarely in the face and seek for know! 
lge. The honest manufacturer has a 
desire to sell his best article and will un 


} 


Lr 


on papers is better than another. Sift 
the matter carefully and don’t tell the 
seller that his line is a “fake” and that all 
the men in it are, simply because of your 
own ignorance, which has come to you 
from a fear which you have not recog 
nized 


Be brave! Be true! And there will be 


no difficulties or  wun-understandabl« 
+7 


ings. 
a % Burnett, New York manager 
Universal \dding Machine ( attended 
Chicago Business Show, and subsequently 


vent to St. Louis, where he attended a cor 


ntion of sales managers of the machine he 


yresents 




















LATEST 
MOVE 


was a good one—stepping into 
a new factory more than four 
times as large as the one we pre- 
viously occupied. This fact 
proves progress — proves that 
our Carbon Paper and Type- 
writer Ribbons are making good 
and winning new friends con- 
stantly. 


Our enlarged and improved 
facilities—giving us an entire 
floor for Stock and Shipping— 
still another for Ribbons exclu- 
sively, and a third for the sole 
production of Carbon Paper— 
each department in chage of an 
expert—-means that we are now 
in a position to ensure even bet- 
ter qualities and more prompt 
and efficient service to our 
many present and prospective 
customers. 


If you have never examined 
our products, write today and 
we will promptly send you a full 
line of samples¥of really high 
grade carbon. 











COLUMBIA 
Ribbon & Carbon Mfg. Co. 


(Originators of Perfect-Coated Carbon{Paper) 
Cor. W. Broadway and Reade St., NEW YORK, N. Y. 
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Wholesale 
Typewriters 








We Can 
Save 
You 
Money 





all makes of typewriters. 


Rebuilt Ready to Use 








and in the Rough 








Our price list shows all machines. It will interest you. 


SEND FOR IT TO-DAY 


American Desk & Typewriter Co. 
188 Dearborn Street, Chicago 
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PUBLIC NOTICE si: TRADE 


Write us for free copy of the decision of the U. S. Cir- 
cuit Court of Appeals reversing the decision restricting 
sale of duplicating ink to persons using Rotary Neostyle. 


THE LINEOGRAPH o2'AS DUPLICATOR 


makes 1000 perfect copies, costs 100 per cent. less than similar 
duplicators, and has no license restrictions. Don't buy any dupli 
cator until you have seen the Lineograph Write for Circular. 


THE LINEOGRAPH COMPANY, 112 Fulton St., New York 









































GENERAL NEWS 





Received Too Late To Classify. ‘ 
Detroit, Mich. : 
Mr. Boyer, the president, and Mr. McCat 
ley, the secretary of the Burroughs Adding 
Machine Co., will sail on the Mauretania on 
Saturday, March 7th, to spend sixty days it 
Europe on business in connection with tl 
company 
* *~ * 
Buffalo, N. Y. 
Mr. E. N. Bennett, of the Writer Press 
of Buffalo, was in New York recently on busi i 
1 


ness in connection with his company. He 
ports that business with them is exceedingly 
good, and that they are away behind with 
their orders. They are getting ready to make 
an invasion of Europe with the Writer Press 
* 7 * 
New York. 

E. J. Frey, for many years with the Ret 
ington Typewriter Co. in New Jersey, i 
assistant to Mr. George Crouch of the Under 
wood Typewriter Co. He is working in the 
same territory, and is doing good work in his : 
change from the blind to the visibl« 
x * * 


The Monarch Typewriter Co. have taker 
the whole of the premises at 300 Broadway 
and will enter into possession at the earliest 
The ground floor will be used 


possible date 
show 


as the store, which will give them a fine 
room. There are three floors to the building 
basement, which will give the 


besides a large 
purposes, with plenty 


ample space for all 
light for repairing rooms 
7 * x 





Mr. M. S. Eylar, the European manager of : 
the L. C. Smith & Bros. Typewriter Co., w i 
leave for his new duties in England on tl 
6th of March. He will take passag: 

“Celtic.” His many friends wish him 


and bot voyage 
* * * 


success, 


W. T. Manning, formerly of the New York : 
office of the L. C. Smith & Bros. Typewrite1 : 
Co., and salesman in the Connecticut 
iccompany Mr. M. S. Eyl 


tory, will ; 
act as § 


trip to England, where he will 


and mechanical man 


= 
P. A. Stublebein, salesman at t 
f the L. C. Smith & Bros. Type 
been transferred ' 
will take charge of 


Haven offic: 
writer Ci 
York, where 
ritory 
* * 

The managers of the branch offices 
Underwood Typewriter Co. presented 
diamond 


Mi 


S. Eylar witl handsome 
slight memento of their esteem, and reg 
at his leaving them 

* + * 

Mr. G. F. Watts, the general manager 
the Elliott Fisher Typewriter Co., is takir 
trip through the west in the interests 
company 

* * 

L. H. Perry of the Victor Typewriter C 
has just returned from an_ extensiv« rij : 
abroad, which he took on behalf of his n j 
pany He appointed agents in France ' 
gium, Holland, Switzerland, Austria, Hungar 
and Germany The prospects for business 
everyone that saw 


were very fine, and 
Some of the agents 


Victor thought well of it 
that Mr. Perry appointed will be foun: 


| typewriter news for foreign countries. 
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TYPEWRITER NEWS.—Continued. 
The Hammond Typewriter Co. will move | The sven 
~ ¢ "¢ : ~ ron mne worre 
on the first of May from their present quar- The Amerian Makignaph Sales Compeny 
ters on Fulton street to 171 Broadway, where ma cS 
- they will occupy a suite of rooms on the first | 2 ~~ 
8 and fourth floors. They will have a large | 
- display room, and a first-class repair depart- | 
- ment For some time they have _ been 
1e 7 » . awaitla » 
cramped for room, and the available space ; 
has been insufficient for their growing require- Repair Order Fars Deanne wearin 
ments REPAIR ORDER. 
, . RANCH 
| ttn 
> i Coe oo. 
bes Some very important changes have taken | Sopa = a 
i- place in the Underwood organization, full de- | ra ear Es FG 
e- tails of which will be given next month. On a ed 
y the retirement of Mr. Eylar a new mode of —_ 
; TS ocheedl 
h management has been decided upon. Mr. A. | 
e L. Claflin, formerly manager of the Cleveland | ee 
s office, has been transferred to New York, | 
where he becomes the general sales manager. | 
He will be assisted by six district sales man- . 
rs . P of oO ] } » @ > i | 
i, agers, each of whom will have allotted to him | i rae — == 
7 certain territory F. A. Ramsey, formerly | a A bn — 
> -_ | -* eceipt oie cane 
manager of the Boston office, has been ap- | - a — - ® 
. ' . ° — 
" pointed sales manager of the Underwood of- | aE geee ee Fs ee 
fices, located in the eastern territory. G. W. | ae ee 7S 2 ” 
McClellan, formerly manager at Albany, will ite ¥ , ow 
act as sales manager for the states of New | ee | ow A 2 = aoboos 
York and Ohio. D. M. Alkire, manager of the | ne si ‘ Sa —_££ 
“hic: fice, will be the sales manz f ps ee ot P 
Chicago office, will be the sales manager for ' " = = 
Es ; - : coil — — . —=-" 
y the states of Illinois, Michigan, Wisconsin, — ae ve 
| ; , ; sae 
Minnesota, Iowa and Indiana. C. J. Brown of Sse ee 
. - et 
7 Los Ang ve will have charge of all offices on ving 


the Pacific Coast. W. J. Rigg of St. Louis 


\ 
6 will be sales manager for St. Louis, Memphis, The Double-Duty Machine That is a Real Multiple 
r Kansas City and Omaha. The southern rep 7 ~ 

: resentative has not been appointed, but we Typewriter and also a Perfect Office Printer. 
hope to announce his name in our next is- 
sue, with photographs of the new sales man 


The Gammeter Multigraph does office work of two distinct sorts, and does both 


agers sorts well and with greater speed and economy than they can be done in any other way. 
| as * ; . ss . 
Multigraph form letters, produced at the rate of 2,000 or more original copies per 
| New Haven, Conn. sr ; , 8 re 
. : , ; “ ; hour, are genuine ribbon-printed typewritten letters that cannot in any way be distin- 
E. L. Eylar, formerly of the Buffalo office of . ‘ 


guished from the work of a regular high-grade typewriter. 
Multigraph printing is good printing, and is done in your own office by office boy 
or girl at a cost of half job printer’s charges, and without the printer’s delays and ‘‘red 


the L. C. Smith Typewriter Co.. has been 
yt 

promoted to the management of the New 

Haven office of the same company 


Fe tape.” Electrotypes may be used on the Multigraph, and a direct inking attachment 
. _ Sune, B. F- is supplied for work not requiring ac- 
. William Bush, for many years an account tual typewriting. This illustration 
ant with the Remington Arms Co., has joined f tk ™M Iti “ee t dy § 
the force of the Elliott Fisher Co. as manager o me a tigrap! Shows it ready tor 
the Buffalo office printing, with ribbon removed and 
laa direct inking roller in place. 





Syracuse, N. Y. 
Mr. W. Allen Dyer, first vice-president of 
the Smith Premier Typewriter Co., was in 


LET US SEND YOU SAMPLES 
ol tom: tnd cn te Sapreeee Melee BE 





: ‘or recently o yusINness 1} ection to 798 pe 7 eng ge 
i New ¥ k 1 tly on busine in connectio speeees & 69 os ~. 7 send oe 
with the company. He reports business with We will also send descriptive et or catalogue. 
his pany is greatly on the increase, and The American Multigraph Sales Company 
from accounts received from all over the 1804 Case Ave., Cleveland, Ohio Branch Offices Everywhere 
country there is likely to be a good steady in European Selling Agents: The International Multigraph Co, 
t crease in reneral trade 79 Queen Street, London, E. C. 





Paris, France. 


, ) Messrs. Dasche, Freres & Co. of Paris have 
acticeeih Dasche, Freres & Co. of Patie bere |! CHECK and DRAFT PRG ae 


tor Typewriter Co ALL MAKES, INK AND CUTTING MACHINES 
NEW AND REBUILT SUPPLIES AND REPAIRING 


he poe ae chine Co. is now || THE CHECK PROTECTOR EXCHANGE, CHICAGO 


occupying _similat capacity with the Wales 


| Adding Ma “o. with a New York terri 
| , ; The New Standard Desk Calcumeter 


tory 















With Automatic Resetting Device 


rhe most convenient and only prac- 
tical desk adder. The perfected result 
of five years’ experience in making 
Calcumeters for employes of biggest 
railroads, telegraph companies, U. 8. Government, 
houses, architects, engineers, ete. 14 models, 65 sizes, Sold 
the world over. Guaranteed 3 years. Free Trial. . 
Wrtte to-day for illustrated catalogue No, 17. 
HERBERT NORTHMORSE, 170 Green Bidg., Trenton, N. J. 





Mr. Hosack of the Pike Adding Machine 
Co. reports that business still remains good 


DESK 
ADDING MACHINES 


For All Business Accounting 








ind there is every prospect for a fine return 
during the next few months. In order to 


meet the increasing business he has put four 
tie ld 





' 1 
more Saiesmen in the 
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WALKER’S 
VERTICAL CABINETS 





DAVID D. WALKER COMPANY 


MANUFACTURERS 
TO THE TRADE ONLY 


21 Quincy Street, Chicago, Ill., U. S. A. 





Two large factories devoted exclusively 
to making Vertical Cabinets. 

Made in two, three and four drawer letter size ; 
four drawer Cap, and five drawer Bill size. 
solid or with detachable sides, as shown 


above. 


PLAN OF CONSTRUCTION 


Built to extend laterally, sections being 
joined together, making one solid cabinet 


APPEARANCE 
Quarter sawed oak fronts, panelled oak 
sides and finished backs Solid oxidized 
brass trimmings. Extension slides on all 
drawers. 
FEATURES 
All drawers and slides are fitted with 
rubber buffers. 


Mechanically perfect. They will not warp 


or bind. 
MODERATE PRICE 
HANDSOME STRONG 


Our Cabinets are as near perfect as the 
best labor and material can make them 








DEALERS 


Write us for catalogues, terms, 
territory and full dealership 
proposition, the 


BEST EVER MADE DEALERS 
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The Automobile asa Sales Agency 


A Time Saver for the Modern Salesman. 


HE development of the automobile 
along commercial lines has been 
rapid during the last two years, 
but the idea of utilizing the power vehicle 
as an adjunct to the sales department of a 
business has not been generally recog- 
nized. The automobile has been looked 
|} upon by many solely as a means of rec- 
reation by a small percentage of the pop- 
ulation of the country, yet slowly but 
surely is it finding favor in the commer- 
cial world and as demands are created by 
experiments its progress in this field will 
grow apace. Already several large dis 
tributing concerns in Chicago have recog 
nized the worth of the twentieth century 
| method of transportation and are using 
one or more automobiles in the covering 
of a central territory by their salesmen. 
The first question that will arise in the 
mind of the business man given to weigh- 
ing everything in the scales devoted to 
dollars and cents is, “Can an autemobile 
be used economically?” The unqualified 
answer to the question is in the affirma 
tive, due allowance being made for the 
nature of the business under considera 
tion and the territory wherin the trade 
| must come from. The use of an automo- 
bile in the sales department is no longer 
a theory, the proposition having been 
clearly demonstrated in a practical man- 
ner to the satisfaction of all concerned. 
Within a radius of 100 miles of every 
big commercial center in the United 
States are scores of small cities or towns 
with a population ranging from 5,000 up 
to 30,000 or even 40,000. Each one of 
these cities, as well as the hundreds of 
villages and hamlets, are dependent to an 
extended degree upon the commercial 
center for their supplies of practically 
every character. The transportation facil 
ities provided for reaching the larger 
places are usually excellent, but as the 
| importance of the place diminishes so do 
the transportation facilities decrease in a 
corresponding ratio. The salesman who 
regularly visits a certain trade in a pre 
| scribed district can make two, three, or 
perhaps four towns in one day. His num- 
ber of business calls is limited by the 
train, trolley or carriage service which 
It is not the easiest 
salesman to 


must be employed. 
thing in the world for a 
gauge the length of his calls by the 
schedule of a railroad or a trolley line 
Smith, Jones and Brown with whom he 
usually visits and concludes his business 
in an hour may possibly be busy and a de 
| lav ensues, or they may take up less of 
the salesman's time than he expected and 
he is forced to wait for his convevance to 
take him to his next customer. The 
customers must be seen even if the sales- 
man misses his train and has to wait two 
hours for another train to reach his next 
| stopping place twenty miles away. The 


same salesman with an automobile at 
command could make his next tow! 
time and incidentally make a call 
on the way 

It is in the making of a salesma: 
pendent ot railroads and trolley 
the opening up of a greater territory 


stamps the automobile an essential part 


of the equipment of a sales depart: 
of a modern business house. It 
ful whether an auto would be of valu 


a salesman covering the business dist 


of a city; in fact, it would probably 
der his movements and prove a 
luxury. But to the man who has 
of five, ten, fifteen or twenty mil 
make day in and day out, a machu 
necessity. [he old horse-drawn cars 
satisfactory in the cities until the 
supplanted by the cable cars. The 
have since given way to the trolley 
elevated and underground roads 
march of progress. And so mus 
march of progress along commerci 
ultimately require the adoption of 
tomobile as a method of transp: 
for the knight of the grip. 

A salesman using the ordinary 
of transportation of today in coveri 
small territory is barred from carry 
extended line of samples, and, in so 
stances, even a satisfactory lin 
man with experience in salesma 
knows it is far easier to book an 
after showing samples than it is t 
a sale from a catalogue, no matte: 
excellently the latter may be illust: 
If a customer can be shown th 
goods, handle them, finger them 
heart’s content and thus assist hims 


making up his own mind as to whether 


not they are what he wants, greater s 
faction is gained and a closer cust 
of the house is made. The salesm: 


ting two or three towns a dav cannot 


den himself with several hundred pou 


of samples, and the expense of cart 
around such a lot of baggage is a bis 


in itself But the automobile can 


its 150 or 250 pounds of luggag: 


additional expense and be placed rig! 


the door of the customer's place ft bu 


ness without anv exertion on thi 


the salesman, ready to be show1 
sary, though if not required no 
has been incurred and so mucl 
wasted. 

Getting down to the item of cost 
operation of an automobile is not 
cult task In the first place the typ: 
machine to be purchased governs 
cost, and to the head of the sales d 
ment who may think of broaching su 
project to his superiors it may appx 


heavy outlay to be invested in an expe 
ment. However, an automobile is alwa 


a tangible asset which can be dispos« 


) 


at a fair return on the origina! invest 


] cLOl 
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and in this respect may be likened to the 
purchase of a horse and buggy. On the 
market today are dozens of automobile 
manufacturers producing cars adapted to 
the uses of salesmen in covering their ter- 
ritory. The runabout is considered the 
most satisfactory type for the purpose 
and such cars are used by salesmen of 
two big Chicago concerns—N. K. Fair- 
banks Company and Butler Bros. A run- 
about, with a seating capacity for two, 
can be bought from most any one of the 
prominent manufacturers at from $1,000 
to $1,400. Cheaper cars are made and are 
on the market, but they do not have the 
wearing qualities or power necessary for 
continued running under any and all con- 
ditions. Cars of a larger type are to be 
had at higher figures, but they are more 
expensive to operate and do not answer 
the requirements any better than the 
smaller and lighter machine. 

A runabout turned out by a certain fac- 
tory, and which type is used by a Chicago 
house, costs $1,250, inclusive of top and 
hood. A top and hood are necessary, be- 
cause of the protection afforded the oper- 
ator in inclement weather, as the sales- 
man must visit his trade regardless of at- 
mospheric conditions. The car in ques- 
tion is equipped with an engine develop- 
ing more than the usual horse-power giv- 
en such cars and can be driven at a speed 
approximating forty miles an hour—a 
speed somewhat in excess of ordinary re- 
quirements. The power of the car, how- 
ever, assures its ability to climb hills, run 
over bad roads and make good time when 
requires. It will easily carry 
two passengers, or one passenger and 200 
pounds or more of samples, and, as has 
been demonstrated, make 150 or 200 miles 
1 day without a strain or break. 





occasion 


It may be urged by some doubting 
Thomas that the salesman to run an auto- 
mobile must be an expert on machinery. 
Such is not the The average man 
f ordinary intelligence can master the 
operation of an automobile in four or five 
days under the guidance of an instructing 
chauffeur such as all of the representa- 
tive agencies employ. Besides, the aver- 
ige salesman in his many knocks and 
jolts about the country is perforce of a 
practical turn of mind and capable of 
learning the intricacies of the machine in 
short order. A few evenings spent in a 
school of instruction will teach him all he 
ever can be taught about his automobile 

the rest must come from actual experi- 
ence. If a car is properly cared for there 
is little danger of a serious breakdown 
and a delay Delays come, anyhow, 
through disarranged railroad and trolley 
schedules Any town worthy of the 
designation has in these days a garage 
where repairs can be made or supplies 
bought 


case. 


The cost of keeping an automobile in 
a garage, including the cleaning, oiling 
and tank filling, is not more than $10 a 
month and a garage can be found in most 
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every neighborho« dd. For the expense in- 
curred for gasoline, lubricating oil and 
gas together with minor repairs, inner 
tubes and tires, must be added another 
$25 a month, bringing the total cost up to 
$35 a month as the minimum or $40 as the 
maximum. These figures are an average 
and can be taken as a basis for calcula- 
tion, though the cost item rests largely 
with the operator. If the latter handles 
his car with care and exercises some cau- 
tion with regard to sudden strains on en- 
gine and tires, the cost ratio will be les- 
sened. On the other hand, careless oper- 
ating will result in heartbreaking repair 
bills. Taking the maximum figure of $40 
a month for operating an automobile and 
comparing the traveling expenses of the 
most economical district salesman and 
the result cannot be but in favor of sel- 
ling by automobile. The machine can be 
run practically every day in the year, 
summer and winter, and the very day or 
days in winter when snow drifts would 
interfere with its operation the chances 
are ten to one that the salesman would 
not be able to get anywhere by train or 
trolley. 


J 


THE TYPEWRITER BRUSH “FIX.” 
From 


what is called “Fix,” a very serviceable type 


Germany the other day was received 
writer brush. It is entirely new to typewriter 
users and deserves to be highly commended 


The brush is six inches long, slightly curved 


nd consists of ordinary bristle and soft brass 
vire It is apparent at once that the wire is 

ended to supplant or do away with ben 
ine as a cleaner or any other acid Phe 


bristle being soft yields to the wire at onc 
vhich digs down into the type and thoroughly 
leanses it 

lr} ere has be en consider ible dissatistacti ! 
“brush and benzine” as 


leaves an oily effect on th: 


with the present 
leaner; because it 
type that continually gathers up and clogs the 
those letters of small space 


] ld 


type, particularly 
; brush “Fix” should be very ben 


The new 


ficial in this respect 


New York 
| \. Clark, for over five years with th 
Elliott Fisher Co., at first as emonstrator 
under William H. Riggs, and under whos 
tuition he subsequently became full-fledged 


same Cc Ss 


salesman, his sales ranking in tl 


s his tutors during the latter part 
onnection with the Elliott Fisher ¢ 
iccepted a position as salesman with a New 
ork territory with the Burroughs Adding 
Te ey 5 
* 

The Pike Adding Machine Co. have recent 
brought out an attachment for their machin 
that utom itically shifts the carriage for tv 

lumn work A number of a check or draft 
may be written on the left hand up to eight 
figures without being added, then the machi 

ymatically shifts, and the full adding « 
pacity of the machine 10 columns can be 
ized in the right hand column This n 
hine appeals especially to savings banks and 


work calling for 


kind opp 


institutions where they have 
an identification number of som«e 
added amount 


Site the 
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Carbon &, 


4 


Paper Facts 


No. VII 


HOULD Carbon Paper be 
made cheap when the dif- 
ference in the cost of materials 
between the cheapest and the 
best is so slight it can scarcely 
be figured per thousand sheets? 


Quality —-Secret Processes — 
Machinery — Laboratories are 
TALK. Satisfied customers, re- 
orders and increasing business 
are your evidences and proof of 


Quality. 


‘“*‘M. S$.” Carbons - 


are made from the best materials 
to be had, and those materials 








are handled in the only way such “ep 
materials can be handled to } 
make good Carbon Paper. YY 

Prices—The dealer is entitled Y, 


to the consumers’ trade in his 
town whether the consumer uses 
5,000 sheets per year or 50,000 
sheets per month. 


Write for our Proposition. 





A. L. FOSTER, President 


Manifold ‘Supplies Co. 


55 Warren St., New York 
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THE NEW MODEL 


L.C.Smith&Bros. Typewriter 


has Typebars like 
this 










L. C. Smith & Bros. Typebar with 
Gardner Ball-Bearing Joint 


THE ADVANTAGES : 


Long Life—. typewriter that 


defies wear. That’s one. 


Permanent Adjust- 





A PETRIFIED SOUL AND ITS EF- 
FECT IN BUSINESS. 





By C. Vermilyea, Winnipeg, Canada. 
N YOUR business life did you ever 


meet the man with a petrified soul—a | 


soul withered to nothing and that 
nothing petrified? He exists and is to be 


met with in many lines of business. His | 
physical appearance may be very similar 
to that of any other man, but when you | 


get the opportunity of a glance at his 
soul—that spirit which has predominance 
in his nature and which is the interior 
incentive to all his acts—you see the nar- 
row flint of the petrified soul. He gets 
his punishment, for he must be always 
with himself and sometimes it seems that 
he hates even his own vile carcass. You 
will find him always ready to malign and 


| slander those who are as much his supe- 
| . 


ment—keeps on doing good | 


work as when you bought it. 
That’s another. 


Repairs Minimized-— 
most typewriter troubles have 
been type-BAR troubles. An- 
nother yet. 


Good-bye to Friction—and 
that’s what the Ball-Bearings 
are for. 


Send for the Book. It's free. 


L. C. Smith & Bros. Typewriter Co. 
SYRACUSE, N. Y., U. S. A. 
Branches in all Large Cities. 








ALL 
the 
writing 
ALWAYS 
in sight 








ADDING MACHINES 


I have a raft of these machines some of 
which have only been used slightly, that I 
will sell at GREAT BARGAIN PRICES. 

Though these machines have been used, 
they are in high grade condition 

If you are going to buy an adding 
machine, or you have a friend who is, I can 
sell you one of most any build, and save 
you money. 


W. H. McFARLAND 
Old South Building, Boston, Mass, 




















riors as the brightest June day is superior 
to the blackest corner in the lowest spot 
of hell. It matters not who the man may 


| be, he knows something to his discredit 


(so he tells you). He has the pedigree— 
always a black one—of every man you 
may mention in his vile presence. 

This thing in the likeness of a man—he 
of the petrified soul—may be caught red- 
handed many times, but he will still be 
on deck at the first opportunity, to rub 
his putrid, nauseating scandals against 


the reputation of a man who possibly has | 


at some time lent him a helping hand; 
he measures others by the miserable 
gauge of his own character and can see 


nothing to be commended in anyone. He | 


sometimes fools his employer into the be- 


lief that he is working for that employer's | 


interests by carrying all the defects 


(greatly enlarged) of his fellow workmen, | 


to the chief; but the time will come when 
that employer will learn that he, himself, 
has not escaped the vituperous fangs of 
the soul-poisoner’s tongue. 

A petrified soul is what is supposed to 
be a man, in a business organization is 
like a rattlesnake in your bed; it is bound 
to work serious harm to the 


speak with him, but he finds time to be- 
smirch the name of someone. 
help but wonder if there is not a specially 
prepared hell for the punishment of this 
devil-loved swine. 

Fortunately there are not many to 
whom this applies in full. There are, how- 
ever, far too many to whom it applies to a 
certain extent. You cannot raise the 
standard of your goods or of yourself in 
the estimation of any man whose business 
is worth having, by slandering the other 
fellow. Useless talk in business is unde- 
sirable and slander is worse than useless. 

Too many salesmen try to hold the 
center of stage and do all the talking. 
The more your customer talks the more 
opportunity you have of learning his 


weaknesses and how to handle him. To 
listen to some salesmen one would think 


house of | 
which it is a part. You meet this creature | 
on the street and stop but a moment to | 


One cannot | 











HERE isn’t a user of 

typewriter ribbons in 

the world who knows just 

what degree of satisfaction 

comes with ribbon perfection 
until he has used 


“Du-Ra-Bul’” 


Typewriter 


Ribbons 


Their clear-cut impressions 
without “‘fill’’ or ‘“‘smear’’ 
enable the operator to pro- 
duce the standard of com- 
pleted work that was the 
ideal of the inventor of the 
machine. 


DEALERS 


Will find their own interests 
best conserved through these 
“something a little better’’ 
ribbons which give the great- 
est satisfaction to the user. 
They can be recommended 
without stint for the most 
exacting work. 


AMERICAN AGENCIES: 


Hartford Harrisburg Buffalo Omaha 
Toledo Kansas City Chicago’ St. Joseph 
Cincinnati Detroit Pittsburg Springfield 
Baltimore Columbus Philadelphia Providence 
Boston Cleveland Minneapolis Grand Rapids 
St. Louis Washington LosAngeles Albany 


Chicago Representative 
S. FORD & CO. 
508—225 Dearborn Street 


New York City Representative 


THE RANSOM-PARKER CO. 
57 Warren Street 


THE DODGE COMPANY 


Manufacturers 





SYRACUSE, N. Y..U. S. A. 
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that they were trying to sell themselves | 


and not the goods. One man leaves his 
prospective customer admiring the bril- 
liant abilities of the man as a “smooth 
salesman,’ while the other (with an or- 
der in his pocket) leaves his customer im- 
pressed, not with the man but with the 
particular office appliance he has for sale. 
The “Slick Alec” will almost invariably 
create suspicion, but the calm, forceful 
personality will inspire confidence, and 
you can afford to do without the name of 
being a smooth talker if you are getting 
the autographs on the bottom of your 
order sheets. 

[In that old book, the Bible, there is a 
whole lot of good, sound business logic. 
Study some of the characters found there 
and you will find a good many practical 


business pointers. The more you read 
the more evidence you will find of the 
influence of mind over matter. Most of 


the so-called miracles told of there are 
based on scientific principles. We are told 
that without faith we can do nothing. 
Did you ever stop to think just how much 
this means and how much it enters into 
the business of to-day? Faith in yourself, 
faith in the goods you sell and faith in 
the anticipation that you are going to get 
the order you are after, or that you will 
accomplish the object you have in view. 


Notwithstanding what may be said to the | 


contrary, the principles laid down in the 
Bible are the principles that will give 
success to a business. Take the passage 
regarding Faith, Hope and Charity. Faith 
[ have already analyzed. Hope is always 
a good asset, and every man should al- 
ways hope for the best that there is in 
the future. Charity is not to be consid- 
ered as meaning only that you will part 
with the goods of this world for the 
benefit of others, but that you will re- 
frain from condemning the acts of others 
until you are perfectly sure of the motive 
behind those acts, and then go slow in 


handing out harsh criticisms. These | 


three qualities are valuable assets to the | 


man in business or the salesman, and he 
will do well to cultivate their acquaint- 
ance. Don’t misunderstand me by jump- 
ing to the conclusion that’I am of the 
opinion that it. is the goody-goody. who 


says the longest prayer on Sunday, who | 


makes the greatest success of business or 
who is the most honorable in his dealings, 
for honor and truth are worth a whole 
lot of professional religion 


THE BIBLE. 


Never forget that the Bible is an em- 


bodiment of pretty nearly all that is good 
in literature In some form, directly or in- 
directly, all that is good and righteous can 
be traced to the Bible. \len have uncon- 


sciously done great things and then turn- 
ed to the Bible to find their parallel. Go 


where vou will and do what vou may. there 
will alwavs be found its antecedent in the 
great Book. 
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WANTED! 


REPRESENTATIVES IN ALL PARTS OF THE 
WORLD TO SOLICIT SUBSCRIPTIONS 
FOR “OFFICE APPLIANCES” 


We Pay Liberally 


| 
| SUBSCRIPTIONS DOMESTIC FOREIGN 
i 





1 Year ‘ ‘ ‘ $ 1.50 2 ‘ . $ 2.00 
5 Years - , 5.00 ; ‘ : 7.50 
10 or more at one time 10.00 ‘ . 15.00 : 


THE COMMISSION TO YOU IS 334 PER CENT 


SEND COMMUNICATIONS TO 


The Office Appliance Company 


303 Dearborn Street 
} CHICAGO, U. S. A. 



























Pen Carbon 


LETTER 
BOOKS 


aE 


The largest and most complete line of Carbon Papers and Typewriter 
Ribbons to be had. Write for samples and prices. 


Send all orders to , 
DITMARS-KENDIG CO., Sole Manufacturers, 147 Centre Street, NEW Y 

















The BEST SELLING Telephone 
Arm is the 


“EQUIPOISE” 


Endorsed by Bell and In dent 
Companies and in use by over 
100, business men. 


Our 1908 model is perfection. No loose or sagging 
joints. Attachable to any kind of desk. 


Our trade_proposition is an interesting one— 
rite us before you forget. 


1016 Walnut St. 


OLIVER MANUFACTURING CO. puiraperpHiA. PENNA. 























The SUN 
Typewriter 
No. 2 


A Standard 
Type-Bar 
Machine 
For Office 
and 
Travelers 


Dealers 
Wanted 
Everywhere 


The ONLY Portable Standard 
Aluminum 
Visible Type-Bar Machine Made. 
Complete Outfit $55 


Weighs 15 Pounds 


THE SUN TYPEWRITER CO. 
317 Broadway, New York 





=PENCILS = 


FREE OF COST 


To prove that the KIM-BER-LY Pencil 
is as good as the best imported pencil 
made and sold at one-third less price, we 
will mail free of cost, six samples of dif- 
ferent grades of hard and soft pencils to 
those in authority to order office supplies. 


PENCIL EXCHANGE, Jersey Cily,N. J. 











SEE ADVERTISEMENT 
“Office Appliances” 
Page 22 
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The Dolt Coin Handling Machine. 


How It Sorts, Counts and Delivers Different 
Denominaticns of Coin. 


This machine actually does sort, count and 
As an office device its value is at 
fixed; because the inconveniences and 
waste of time that result from old methods 
of handling small denominations of coin are 
sadly in need of substitution. And the ma- 
chine is accurate and rapid to a degree 

It consists of a hopper and four or more de- 


deliver coin. 


once 


livery tubes: There is no need to sort the 
coins whatever. No matter their denomina- 
tion, the coins are poured into the hopper 
from the top. The handle at the right side is 
turned and the coins revolve in the hopper 
follow each other down the shutes or tubes 


These tubes are so finely adjusted that each 
coin readily seeks its rightful tube. In reach- 
ing the foot of the tube the coins are pushed 
along flatwise by the revolving fingers 
below the machine. The channel 
closed in glass so that they are in plain view 


seen 


way 1s en 


THE DOLDT COIN 





On reaching the front of the machi 
drop into four other tubes rhe 
automatically locks itself as soon as 40 q 
ters, 20 half dollars, 40 nickels, or 50 


have dropped in the respective front tubes 


small door is then opened in the front 

tube, as shown in the illustration, and th« 

are transferred to Detroit coin wrappers 
The machine will count forty coins a s 


The coins are within touch from the time they 


enter the hopper until they come out counted 


and sorted in the front of the machine, so that 
the machine cannot jam. 
sight all the time. A cyclometer is attac] 
apparatus in order to afford 
and to count any odd number 
less than the usual wrapper 


The coins are also it 


each counting 
double check 
of coins more or 
will hold. 

The 


handler is 


feature about the Doldt 
will eliminate a (¢ 


strongest 


that it 


it 
24641) = eed — 


at*: 


HANDLING MACHINE. 
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coin, a 20-cent piece or any badly mutilated | 


. . | 
coin. Such coins on reaching the flat portion 


of the machine are not counted but are pushed 
to the left and fall into a special receptacle. 
The slightest difference in size is sufficient to 
carry out the process of elimination. 

Its value is immediately apparent in handling 


large amounts of fractional currency It will 


‘sort, count and deliver in regulation bank pack- 


ages any kind of coin with absolute accuracy, 
and in one-fifth to one-tenth the time necessary 
to do the work by hand. This sorting, count- 
ing and handling can be done simultaneously. 
Machines are furnished to perform these three 
functions singly or in conjunction of from one 
to five denominations in any combination. An 
electric motor can be attached to the machine 
and thus give nearly double the speed and 
accuracy. 

Che total weight is fifty pounds. It takes 
up no more room than the ordinary typewriter 
and is finished in moss green, oxidized copper 
and nicke »] and euaranteed to be fool proof. 

It is the invention of John Everett Doldt, 
president Doddt Coin Handling Machine Co., 
of 31 Cross street, Portland, Maine 
Modern Office Utilities Becoming More 

Popular. 

Consul-General R. P. Skinner reports that 
all the well-known American typewriters are 
represented in the French city of Marseilles 
by agents who advertise themselves as han- 
dling special makes exclusively, and whose 
addresses would not aid newcomers in the 
field to secure business. He adds: 

These agents also sell supplies, adding ma- 
chines, and similar articles The American 
typewriter manufacturers are among the most 
successful examples of American concerns 
who have applied American methods in sell- 


ing their wares abroad and who have put 
the requisite capital and energy into the busi- 
ness Instead of seeking foreign  instru- 
mentalities to carry on their work or estab- 


lishing foreign factories to turn out foreign 
goods under ‘American names, they have 
genuinely extended American foreign trade 
under conditions enabling them to hold the 


trade once created in their own hands and 
in their own names, There are a few low- 
priced machines offered for sale in stationery | 
and department stores, but this business ‘is 
very small as compared to that of the older 
companies. The ordinary standard. American 
typewriter weighs 30 pounds, and as it has 


no aluminum parts usually, the average duty 
per machine, without the cover, would be 
about $3.95 


Typewriters are coming into more general 


use every day in France. It has required 
more persistence to introduce them than was | 
the case in the United States, but at present | 
no important administration is without them. 
There is still a very large amount of work 


performed by hand, which sooner or later | 


must be accomplished upon machines, and 
it will be years before the business settles 
down to one of replacing worn-out machines 
and of providing new firms. In view of this 
fact the trade opportunities “presupposing a 
persistent, intelligent, personally conducted 
campaign” may be said to be good. To con- 
duct such a campaign a general headquarters 
should be established, pre fer ibly in Paris 
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RIT WINS 


HE fact that our sales for January and February 
showed an increase of 21% over those ot any 
previous two months demonstrates that the TRUSSELL 
LOOSE LEAF MEMO has the merit claimed for it. 





A BOOK WITH We are the Originators of 


ANY OF THESE Morocco Bound Memos. 
Gilt Edged Sheets in Memos. 


FEATURES IS A SS Round Back no Thicker than 
Sewed Book 


“TRUSSELL” OR 
AN IMITATION satel atin tl inches 





END BBACK TO OPEN RINGS 


Compare Our Mechanism with Others—It is More Simple—It is More Durable— 
It is More Compact—It is Easier to Operate. Catalogue Upon Request. 


TRUSSELL MFG. CO., 106-108 Fulton Si, NEW YORK 
i i nw 


Meilink's Swinging Desk Stand 


Rigidity is its superior quality. No strain on your knees. 
Can be locked solidly in any position. 
No knee-rest or braces needed. 


Any —_ or gaa can be operated on it with the same speed as if it were on top 
or a des 


Can be used on either side of a desk. 


It gives the needed desk-room for reference books, card boxes, typewriter, etc. 


THE ONLY STAND WITH A 
POSITIVE LOCKING DEVICE 


By a quarter turn of a large thumb-screw the stand 
is positively locked in: any position. 

Tops enameled steel, golden oak or mahogany 
finish; your option. Size 14 by 18 inches. 

The rods and hinges are finished in nickel, oxidized 
copper or black enamel. 

These stands are perfect in finish and construction. 





























Oxidized Copper Finish - - - $4.00 
Nickel-platedFinsh - - - - 4,00 
Enameled, three coats, polished - 3.50 





Send for our Catalogue of other good sellers. 


THE MEILINK MANUFACTURING COMPANY 


TOLEDO, OHIO, U. S. A, 


























in wits =m DESK BASKETS 


Send for discounts and new Catalog No. 40 
Buy DIRECT from the manufacturer 


PROGRESSIVE WIRE GOODS CO., £22,Scmmerce Stroct 
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Pretty Typetappers Get All The Blame 


What would the average business man do 
in this world if it was not for the busy, pretty 
little girl with the serious look and the hastily 
moving fingers who sits in his office, minds 
her own business, never tells what she hears, 
but writes it out in nice form on white pa- 
per and hands it over for his signature? 

The average business man of to-day has be 
come so accustomed to ringing for his stenog- 
rapher, rattling off a lot of half coherent 
sounds in her direction, expecting her to get 
them down in notes and transcribe them in 
legible and readable form for his _ scrutiny 
afterwards, that he believes that stenographers 
are not entitled to make mistakes, and that if 
mistakes are made they are sure on her and 
not on him. 

Many a business man would be in a bad way 
every one of the six days of the week that he 
is at his desk if it were not for the native 
American common sense and good judgment 
that the pretty little underpaid stenographer 
who serves him so faithfully, displays every 
time she takes a bunch of letters from him 
and transcribes them. On the other hand, 
after a young woman has been at work for a 
time she becomes so accustomed to being 
blamed either secretly or openly for the mis- 
takes that are made in the office that she bears 
it bravely and quietly and justifies herself and 
her feelings with the cherished confidence that 
he can't read her notes anyhow, and if the case 
ever gets desperate she will spring the book 
on him and show him just where she is right 
and he is dead wrong. Maybe she can’t read 
the notes herself, but what difference does 






It Makes Little Difference How Far Wrong 
the Stupid Man Is Who Does the Dic- 
tating, the Young Ladies Are Al- 
ways Blamed. 


BY J. ALLAN LANE. 


that make? He can’t, either, and he is pretty 
likely to believe her when she springs that 
book on him anyway. 

“Yes, there are many funny happenings 
the careers of stenographers; a great many pa 
thetic occurrences and loads of irritating ones,” 
said the public stenographer in a well known 
down-town hotel. “The ludicrous ones are 
caused mainly from the indistinctness of the 
dictator’s articulation, instead of the natural 
stupidity of the stenographer, as he is prone 
to think. 

“For instance, one man said to his stenog 
rapher in thanking a friend for a Christmas 
present: ‘I will endeavor to reciprocate,’ and 
the latter came back to him: ‘I will never re 
ciprocate.’ 

“The shorthand pen wielder had wondered 
at such an expression, but nevertheless, having 
asked him three times if that was what he had 
said, and receiving an affirmative reply, so 


wrote it This was the last letter for that 
day, so Miss Stenographer put her hat on 
and went home before it was signed. The 


next next day her employer said to her, laugh 


ingly: 
“*You did the darndest thing yesterday.’ 
“*T know what it was now,’ she replied, ‘but 
I asked you several times if that was what you 


had said, and you said “Yes.” What did you 
do about the letter?’ 
Boss Corrected It. 

“‘Oh,’ replied the boss, ‘I corrected it and 
sent it off.’ 

“Well, I wish you wouldn’t swear at me, 
at any rate,’ replied the young woman 

“*When did I ever swear at you? [ never 
did—at least, not where you could hear me,’ 
the employer added smilingly. 

“Another man dictated ‘Rolling Jeems’ (a 
slang expression of his own for the James 
river), and the perturbed stenographer sent 
it off ‘rolling jeans,’ wondering all the while 
what it meant. 

“The recipient of the epistle made this the 
occasion for a letter, saying that such names 
were desecration to the beautiful river, so the 
nice old gentleman dictated another letter, be 
ginning: ‘I hope you will pardon the error of 
a new stenographer, who solemnly swears 
that with the help of God she will never so 
grievously err again.’ 

Masticated His Words. 

“One man used to chew his words, and what 
came forth for one letter one day sounded as 
much like ‘Prowler’s Protective Association’ 
as anything else, and, although that seemed a 
very doubtful association, after thinking and 
thinking I finally wrote it as it sounded, and I 
was called down in a high handed manner, 
when the real fault was that of the dictat 

“These and many similar errors are caused 
either by defective hearing or lack of proper 
dictating, but the blame usually attaches to the 


poor stenographer. The employer thinks no 
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Kinzie and Armour Streets 
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doubt that there is no use of having a secre- 
tary if the fault for all mistakes cannot be put 
upon her, as a fascinating red-haired woman 
once explained, ‘What’s the use of my hair if 
I cannot have a temper?’ So with the secre- 
tary. If they are not to be scolded when the 
boss is out of temper they are no use what- 





ever. 

“Some men, most men I! may Say, expect 
mind reading to be one of the qualifications of 
the typewriting girl. 


“One man who has come under my observa- 
tion a good deal would pick up a bunch of let 
ters and read them for a while, and then start 


off, ‘Tell what’s name,’ and then he would 
. - . | 

proceed to dictate at the rate of a_ public, 

speaker. In the office which this man man 


ages there are about 160 agents and loads of 
personal friends to whom he might write, and 
which one ‘What’s name’ might be is naturally 
a puzzle to the stenographer 

“When this nice old man would reach the 
end of this letter before she would have time 
to ask him the name of the man to whom he 
was writing he would start another, prob- 
ably giving that name correctly 

“When the dictation was finished and his 
stenographer asked him the name of the man, 
he would say, ‘Now, you must remember when 
I say anything.’ I have dismissed that par- 
ticular matter from my mind. I expect you to 
get it down on your notebook. I’ve forgotten 
all about it now.’ So the stenographer had to 
appeal to the chief clerk who would look at 
her as if he thought she were an idiot, to tell 
her to whom such a letter might be written 

The Man Who Repeats. 

“Sometimes the stammering and repeating 
man has to be dealt with He will say, ‘No, 
don’t put that last down. Take out from there 
to there,’ putting his finger on the notebook 
and insisting upon having that particular part 
scratched out 


“What do you want taken out?” asks his 
stenographer 

“*Right down there at the bottom of the | 
page. won't you see, where my finger is?’ 

“And then the stenographer will be at sea, 
for she knows he has no more idea of the 
meaning of the notes under his finger than he | 
has of the inhabitants of the moon. 

“Sometimes their dictation is execrable Eng- 
lish, and when the stenographer undertakes 
to punctuate and revise, she is told never to 
change anything he says Then real trouble 
comes when she hands him out a letter just 
as he dictated it. He declares and swears he 


never used such English in all of his life and 
hasn’t the girl got any sense at all? But he 
still insists on saying ‘it was a matter between 
Mr. Smith and I.’ Why, I know a man who 
made a girl write a letter over because she 
charged it to ‘a matter between Mr. Smith and 
me.’ 

“Oh, no. I do not mean to say that the 
stenographer is never to blame; neither is she 
all the time at fault. There are cases of funny 
typographical errors. Owing to the arrange 
ments of the keys, f being just below rf, it is 
easy to say ‘Deaf Sir’ instead of ‘Dear Sir,’ 
also ‘Dear Sis,’ or ‘Dear Sit,’ all of which 
would be rather puzzling to the man not un- 
derstanding these small things.” 


Speak pleasantly to the stenographer. She will 
do better work and this is what you want. She 
is human, the same as yourself. The way for 
humans to do is to act humanely 


J 
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ACKNOWLEDGED 


The Best 
By 
THE TRADE 


Send for a Sample 


and 


Look at it with YouR Eyes 


Then you’ll understand 
why both the dealer 
and the consumer pre- 
fer to have the 


l=-P Loose LEAF PRICE BOOK 


Carried in stock in all 
practical sizes,— eight rulings for each side 
Sold through the trade excluszvely. 
Catalogue and discounts on application. 


IRVING- PITT MFG. Co 
KANSAS CITY, MO. 
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The Importance of Business Shows. 


Introduction by C. W. Higgins. 


It is not the question how much does it 
cost, it is, how much will it save? When the 
up-to-date merchant, manufacturer or banker 
is confronted with a new office appliance he 
considers its time saving qualities more than 
the initial cost, for time is money, and time 
saved is money earned. 

The head of the firm, the manager of a cor 
poration, attended the business shows, 
drawn first perhaps by curiosity, later by the 
desire to learn and apply what he has learned 
to his own business. The office end of any 
business is as important, as productive as any 
other department, and the exhibits of office 
appliances have induced a tearing out, a dis 
carding of old, complicated and involved meth 
ods of consuming time, not to speak of labor 

System is the keynote of the modern of 
fice. Any new device that simplifies the filing 
of papers, letters, catalogs and saves the time 
of the high priced man the 
cost of office -operation 

What bank to-day would go back to the old 
methods of tabulating checks, the days before 
the perfection of adding machines? The ma- 
chines that add, subtract, multiply and divide 
have demonstrated their usefulness, their abil- 
ity to earn money for their owners and are 
a modern office essential in all large concerns, 


has 


office reduces 


just as much so as desks and chairs. 

The loose leaf of bookkeeping, so 
long scoffed at when first invented, has now 
attained such a degree of perfection that no 
up-to-date bookkeeper would think of doing 
without them. 

Various are the office appliances and mani 
fold their and applications to modern 
business. 

The modern business man realizes that the 
strain on his vitality by long and close indoor 
work of past times and old methods will cause 
a cessation of his labors and cost him doctor's 


system 


uses 


bills, He seeks to avoid this and to divert 
the evil day. The educational value of the 
business show is evident, for the man’s eyes 


are opened at last to the reason why some of 
his business associates can find the time to 
take a spin in their automobiles or play a 
round of He studies what he 
these refits his office with 
appliances. 

He finds where his own business organiza 
tion is weak and where the leaks—the profit 
diminishers—exist. The new office machinery 


sees at 
modern 


golf. 


shows and 


soon shows a greater earning capacity for his 
employes, and at the same time a larger 
amount of business detail has been attended 


to in less time than they had been doing it 
in by the former methods. 

What is the result? More work, easier 
work, and less time required to do it in. Con 


sequently an expansion of business without ad 
ditional capital, and at less cost of operation 
The investment in office appliances is a great 
dividend payer. The business man begins to 
live and ceases to be a slave to work. His divi 
dends come in time and money saved in the 
office, and in the opportunities thus afforded 
for enjoyment of the pure fresh air and the 
consequent invigorating vitality of living a life 
that is not all work. 

The big corporation manager, the individ 
ual business man, who has not attended these 
business shows is doing himself an injustice; 
he is depriving himself of a liberal education 
which can be obtained with cost. The educa 


tional value of opening his eyes to methods of 


conducting office operations which would in 
crease his profits is inestimable. His study of 
the office appliances at these shows is thus one 
of contrast and comparison, and is made at a 
time when his attention is not distracted by 
the exigencies of business affairs and telephone 
calls. His mind is in a contemplative and re 
ceptive, yet analytical and he can 
then easily weigh what he hears and reflect 
upon what he sees. He goes there for the pur 
pose of instruction and to gain knowledge of 


condition, 


modern office appliances; he comes away en 
lightened, and applies that knowledge with 
eareful scrutiny and profit to his own busi 
ness. 


AUXETOPHONE INVOLVES 
NEW SOUND PRINCIPLE. 
Machine Utilizes Talking Machine Records in 
Reproducing Sound, but it Involves Appli- 
cation of Mechanical Principles Not Hither- 
to Applied. { 
\ machine for reproducing sound, involving 
a new principle, has been brought out under 
the name of the auxetophone. This machine 
utilizes talking machine records in reproduc 
ing sound, but beyond this there is scarcely 
any similarity between it and the various 
forms of talking machines on the market, sinc: 
this machine involves the application of m: 
chanical principles not hitherto applied to in 
struments of this kind. 
The electro-pneumatic principle, 
the this instrument, is that 
used in the highest grade of pipe-organs, but 


which is 


basis of which is 


in this case it has been combined with a sen 
sitive reed sound-box and the fundamental 
principal of the talking machine the record 


of various sounds produced by mechanical im 
pressions on a sensitive surface. 

A steel reed sound-box takes 
the mica diaphragm sound-box. 


the pl ice Ol 
The 


needle, 


traveling in the sound-wave grooves of rec- 
ords, picks up the vibrations, produced orig- 
inally by the voices or instruments, or what 


ever produced the record originally, and con 
veys them to the steel reeds of the sound-box 


At this point the vibrations of these reeds cut 


off and release a current of air in such way 
to form voluminous sound waves of the purest 
quality 

To create a constant and even supply of com 


pressed air, a specially designed rotary blowe 


is used, direct driven by a noiseless electri 
motor, also of special design. The air fron 
this blower passes through a condenser, the 


) 
office of which is to remove the surplus mols 


ture and oil \ flexible tube conducts 

from the condenser to an equilizing tank 
vided with a safety valve’ set to releas« 
specified pressure. The air is then clar | by 
passing through an absorbent filter; th: it 
reaches the sound box through a seco! 


ble tube 


Its further progress is here retarded by the 


reed valve, which is connected directly t 
the needle This valve is of a most delicate 
construction and vibrates in unison with the 
needle. These vibrations allow the compressed 
air to pass the reed valve in intermitent Jets, 
thereby producing sound-waves which float 
from the horn or burst with concert strengtl 


into melody of orchestra or song, the tull 


rounded tones being clear and natural 


As a result of this combination a machin 
is produced, for which it is claimed that fron 
an ordinary talking machine record it will 


produce sounds having a fulness, roundness 


and a natural quality which has hitherto been 


unobtainable [The machine is, in_ general, 
similar in construction to the organs which 
produce the human voice. The compressed 
lir generator is analogous to the lungs and 
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respiratory muscles, the reed sound box to the 
yocal chords and the tone passages to the 
throat. 

The machine depends upon an electric mo- 
tor for its operation, and this motor is con- 
structed in various forms adapted to different 
types of electric current. 

THE VALUE OF TIME. 

It is the Few Minutes That Count, and Suc- 
cess is not Attained by Constant Striving 
Toward One End—Opportunities are 
What Make Successes. 

“The many fail, the one succeeds,” says Ten- 
nyson. Sir John Libbock, in the “Pleasures of 
Life,” takes an opposite view. All succeed 
who deserve, he says, though not perhaps as 
they hoped. An honorable defeat is better 
than a mean victory, and no one is really the 
worse for being beaten unless he loses heart. 
Though we may not be able to attain, that is 
no reason why we should not aspire. Morris 
says, “How far high failure overleaps the 
bound of low successes,” and Bacon assures 
us that “If a man look sharp and attentively, 
he shall see fortune, for though she is blind 

she is not invisible.” 

To give ourselves, continues Lubbock, a rea- 
sonable prospect of success, we must realize 
what we hope to achieve, and then make the 
most of our opportunities. Of these the use 
of time is one of the most important. “What 


have we to do with time,” asks Oliver Wendell | 


Holmes, “but to fill it up with labor?” 
“At the battle of Montibello,” said Napoleon, 
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“I ordered Kellerman to attack with eight ° 


hundred horses, and with these he separated 
the six thousand Hungarian grenadiers before 
the very eyes of the Austrian cavalry. 


“This cavalry was half a league off and re- | 


quired a quarter of an hour to arrive on the 
field of action. I have observed that it is al- 
ways these quarters of an hour that decide the 
fate of a battle.” 


These eminent authorities placed much value | 


on time and effort. Each of them knew what 


he was aiming at, and when he had counted | 


the cost and set his face to the front there 
was no turning back. In our day certain fun- 
damental principles remain the same. 


No youth should “set his face sternly to the | 


front” with the intention or desire of becom- 
ing famous. He is apt to bring up with a jolt 
in the crowd and find himself ridiculous. He 
should perpetually remember the value of 
time, the necessity of doing all things even to 


the minutest detail, as absolutely perfect as | 


they can be done, and keep pushing on regard- 
less of trials and obstacles toward that goal he 
has set for himself. The reward cannot elude 
him. 


OPPORTUNITIES FOR AMERICAN TRADE 
IN GERMANY. 


As the writer has frequently asserted in these | 
olumns, any goods of first class quality and | 


properly pushed will sell well in Germany. 
Americans should give sixty days’ credit and 


not demand payment on presentation of bill of | 


lading. 

The financial standing of a firm can always 
be aseertained with tolerable aceuracy through 
a gool German commercial agency like Sechim- 


melpfeng, Bradstreet’s, or R. G. Dun & Co., and | 


very little risk of non-payment would be in 


eurred. With regard to introducing goods to | 


the German market, an expert salesman should 


be sent over with the goods who knows all | 


about them and who can speak German, the last 
requisite being indispensable. 
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Write to-day for price-list on machines wanted. 
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EVIEWING the Field of Specialtie 
St and other Office Supplies 
particular interest to the Commercial 











“OFFICE 


COMMERCIAL STATIONERS’ SECTION 


= OF 
[sat APPLIANCES” 





LIDING the modern Stationer in the 
sale of office appliances. Showin 
how to successfully handle such a 
other goods of the trade. 











Educational Side of National Stationers’ Association 


MERICAN affairs are shaped very 
A largely by its commercial organiza- 

tions. In no country do organized 
bodies of business men have such a po- 
tential influence as those of the United 
States. This is not long true; it is of the 
last ten years. Proof of the statement is 
had in the establishment of the Depart- 
ment of Commerce and Labor. Ostensi- 
bly this department was created to keep 
a line on large corporations. Certain 
things have happened within the last two 
years to warrant this view. But it can- 
not be gainsaid that the department came 
into existence after the insistence of va- 
ried business interests. 

It was a sensible demand and the gov- 
ernment saw it. But this is only one form 
in which the commercial interests are in- 
fluencing government policies. Without 
attempting to go into detail it can be 
stated that pretty nearly every political 
proposition is shaped by or through or 
ganizations of business men. By this is 
not meant that the policy has to do with 
fostering and protecting what is for their 
interests only. Not at all. These organi- 
zations, for the most part, are working 
for the interests of all classes. The fool- 
hardy notion that all is for class legisla- 
tion will not apply in this particular. If 
the commercial bodies are to advance 
their cause they must advance the cause 
of the people they serve. 

This is precisely what they do. The 
National Manufacturers’ Association, to- 
gether with. their allied interests in the 
way of state asSociations, the National 
Wholesale Grocers’ Association, and 
many others, are watchful for those 
things that help manufacturing interests 
or interests that concern wholesale gro- 
cers. But if, for example, legislation for 
reduced freight tariffs was not instigated 
by manufacturers’ associations, where 
would the discrimination in favor of on« 
section as against another end? This is 
merely one case. Other bodies take up 
different matters and in the end there is 
action along varied lines and in the in 
terests of the people, too. 

The National Association of Stationers 
and Manufacturers has long felt the need 
for its being one of these active commer- 
cial hodies. For twenty vears local asso- 
ciations have been simply stationers’ as- 
sociations. They met and_ discussed 
things that concerned themselves only. 


Rarely did they ever identify themselves 
with other commercial organizations. But 


How the Association is Fast Developing 
Into an Important Commercial 
Body. 
the change has come. They are now a 
part of the national association which will 
soon be as important as other national 

commercial organizations. 
Its Work of Education. 
The association is starting right. By 
a process of education it is building up its 
weak places so that it will have a strong 


foundation. Local organizations were 
few and little concerned with what 
was going on. Now there are many 
throughout the country, every city 


of importance having a local stationers’ 
organization. This was the first step in 
the plan. It was desired to establish a 
local body wherever possible, arouse in- 
terest and stimulate the work in what the 
national association was doing. This has 
been very successful. Only recently word 
came that within a short time the sta 
tioners of the Pacific Coast would form 
an organization and the stationers of 
Buffalo had effected one. Two important 
points like these have never had organi- 
zations. The stationers of Kansas City 
held their first banquet February 22, 
which was pronounced a most successful 
affair. With all sections represented the 
national body will be strong and well 
supported. 

The point is emphasized that the aim 
is to make the organization educational 
and not executive. When a local organi- 
zation is established that body carries on 
a system of education for its own mem- 
bership. This has as its purpose the co 
operation between employer and em 
ploye. It never had been thought that 
the salesman was necessary in developing 
a national organization. But he is; for 
it strengthens the local body which is an 
integral unit of the national body. The 
Chicago association affords a good illus- 
tration of this thought. Once every three 
months the salesmen of the different sta- 
tionery houses meet with the association, 
which arranges a program consisting of 
an address on some topic of vital interest, 
a lunch and smoker. The underlying mo- 
tive is to give the salesmen something of 
value; create in him a desire to maintain 
prices, for instance, or show him he can 
improve his abilities as a salesman by 
greater knowledge of what he sells and 
its importance in the community. These 
meetings are wholly informal and educa- 
tive. 


The stationers appreciate this quite as 
much as do the salesmen. <A paper on 
“ink,” for example, is looked forward to 
by the members as eagerly as by the 
salesmen. This is the thing sought for: 
a “quickening” of the interest. Peculiar 
ly, this feature has doubled the atten- 
dance. The monthly meetings are fully 
attended, few members being absent. The 
same interest is shared in other local or 
ganizations. 

At the national convention in St. Paul 
last summer the association decided to 
issue a Year Book, giving records of the 
body, membership and other important 
matters. The book which has recently 
been distributed has had a marked in- 
fluence on the stationers. For the first 
time there was something that could be 
turned to that gave a history of the or- 
ganization in an attractive form, interest- 
ing, readable and valuable. It has brought 
the members in intimate contact with one 
another; made them feel that the organi- 
zation has a purpose, an aim, an ambition. 
And the whole of anything is no better 
than its parts. As the individual mem- 
ber felt—so did the national hody feel 

The National Scope. 

With a well defined plan of education 
among the local bodies the national asso- 
ciation hopes to, and doubtless will, b« 
come as relatively important as _ other 
commercial organizations. At the com- 
ing national convention in Boston in July 
there will be speakers from other walks 
of life to tell the association what is go 
ing on and what should be done to fur 
ther various interests. A committee is at 
work on this phase now and will arrange 
a program of national scope. Other com- 
mittees are also planning a line of work 
that will be altogether national in its op 
The result of the first plan will 
be to get the ynal 
footing; give it recognition in the press 
and among government officials as an in- 
fluential commercial organization. 


eration. 
association on a nati 


instances where the 
Stationers and 


There are many 
National Association of 
Manufacturers can exert a great influence 
in national matters; protect its own in 
terests and stimulate discussion and ac 
tion in government policies. It should 
any commercial organization 
The necessities that con- 


be abreast 
in the country. 
stantly present themselves for action on 
large public questions are of a nature that 
for the stationers to ignore them would 
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be prejudicial to stationery interests. It 
is altogether possible, according to the 
views expressed by leading stationers, for 
the National Association of Stationers 
and Manufacturers to work hand in hand 
with other commercial bodies. 

The association now has over 600 mem- 
bers. These have been secured largely 
through the awakening of the latent force 
in local organizations. This membership 
will undoubtedly be much increased with- 
in the next year or two. The educational 
work now going on is creating most fav- 
orable comment, particularly among the 
salesmen. The stationers realize the im- 
portance of this branch of the work and 


New Mork Stationers On 


\t a meeting of the New York Stationers 
last month the Price Committee made an in- 
teresting report on the different phases of get- 
ting trade. This is in line with the work the 
stationers have undertaken with a view of es- 
tablishing a firmer basis of doing business. 
The report in part follows: 

To the Officers and Members of the Stationers’ 
Association of New York: 
Gentlemen—Your Committee on prices, after 

several sessions, after duly considering the 

question of prices from various points of view, 
respectfully reports as follows: 

It is a matter of belief that many stationers 
are selling goods at prices that are either more 
or less than they are worth, principlly because 
they are ignorant of the cost. But this is not 
all. Many stationers do not understand what 
constitutes cost. The cost to a dealer and the 
cost to a consumer are distinctly different. 
The price paid in making the exchange is the 
cost to the consumer, but to the dealer’s cost 
must be added the expense of storing, selling 
and all the incidentals connected therewith, 
and failure to do this is very largely to blame 
for the so-called cutting of prices. 

Then there is another reason which to some 
may seem remarkable—and it is remarkable 
and true—and that is, that many do not know 
how much profit they are entitled to make. 
Some are prone to overcharge and some under- 
charge—both practices being a mistake. One 
is knavish—the other foolish. On the one hand 
you cheat your customer, and on the other 
hand you cheat yourself, and it is a fact that 
the dealer who makes it a practice of getting 
all he can out of the unwary will usually be 
found when competing to be the first and most 
persistent in cutting the legs off of honest, liv- 
ing prices 

“How much or what percentage of profit is 
a dealer entitled to make?” is a phase of the 
price question which your committee deemed 
it wise to consider, and our deductions, after 
some thought along that line, were the basis 
of the suggestions we offer in this report. 

The amount of business, in stationery, done 
by a retail dealer, no matter how much he may 
do, is regarded as a small business, and the 
amount of capital from the standpoint of an 


investment is not large And so, on an inter- 


est basis of, say 10 per cent, the income would 
not compare favorably with the profit that can 
be gained by making the capital work over and 
over again. Ten per cent per annum on in- 
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are aiding personally in making the work 
co-operative. 

Too strong emphasis cannot be laid on 
the good being done by the association’s 
Year Book which has recently been dis- 
tributed among 1,200 stationers through- 
out the country. At no time has the na- 
tional organization had a record of the 
work done nor have local organizations 
been brought into contact with one an- 
other through such anagency. The Year 
Book at once accomplished this end—ev- 
ery stationer knows just what the nation- 
al conventions have done, what commit- 
tees are operating, what are the local or- 
ganizations. In fine, the book serves the 


Price Committee Makes Recommendations— 
New Methods on Getting Trade 
Discussed. 


vested capital, when it is working without your 
help, is regarded by financiers as a good in- 
vestment, even though the amount invested be 
small. But 10 per cent per annum on the 
amount a retail dealer has invested in a stock 
of stationery is too small to warrant the risk 
or encourage the investment. 

The expense of conducting business should 
not be a matter of guesswork. It should be a 
matter of knowledge. Experience has proven 
in a majority of cases where the information 
was available that the cost of conducting busi- 
ness averages 25 per cent. Some dealers deny 
the correctness of this figure, claiming that it 
is too high, their conclusion being based on 
what they consider expenses. It is a matter of 
common knowledge that “expense” is the cost 
of doing business and must include every item 
necessary to the conduct of business. The 
principal item is salaries, and, whether paid to 
a clerk or drawn by a proprietor, must be in- 
cluded, for if the proprietor be necessary to the 
conduct of the business, no matter whether in 
the capacity of clerk or manager, then he must 
receive a compensation, which is an item of 
expense to the same extent as though he were 
the paid officer of a corporation. Other items 
enter into the expense account which are over- 
looked—such as waste through breakage, shop 
worn stock, bad debts, and, while it may not be 
of frequent occurrence, moving is an item to 
be considered and should be provided for in 
the making of prices to a reasonable extent. 
The whole cost must be taken care of by the 
difference between the buying and the selling 
price, and so, with the belief that the basis 
here given is necessary to yield an honest net 
profit, we submit the following, to wit: 

Pens with a discount from list of 33 1-3 per 
cent or better should be sold at list price 
With a discount from list of less than 33 1-3 
per cent, add 33 1-3 per cent to list price. 

Ink, mucilage and paste add 66 2-3 per cent 
to list price. 

Pencils: Blaisdell’s add 25 per cent to list 
price. All other pencils add 50 per cent to 
cost price. 

All other lines of stationery as follows: To 
articles costing one dollar or less, add 100 pet 
cent. To articles costing more than one dol 
lar, add 50 per cent, and to the amount so ob 
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purpose of bringing the stationers into 
one working whole. By it they are given 
such information as will make them indi- 
vidually and collectively important. 

This is perhaps one of the most rt eed 
ant instruments employed in the educa- 
tional work upon which the association is 
now engaged. It has already awakened a 
wide interest. And together with the 
general committee work now going on 
will make the coming national convention 
at Boston a big success. 

The National Association of Stationers 
and Manufacturers is well on its way to- 
ward the position of an important com- 
mercial organization. 


Prices. 


tained add 50 cents. Thus, if an article cost 
two dollars, the selling price would be three 
dollars and fifty cents, or 75 per cent gross 
profit, and on an article costing four dollars, 
the selling price should be six dollars and fifty 
cents, a profit of 62% per cent gross profit. 
Thus, you see, the percentage of profit gradu- 
ally diminished, but never goes below per 
cent. 

The object in loading the price with fifty per 
cent is for the purpose of offsetting the loss 
made in selling small articles, that, at the best, 
are not profitable. The time required to sell a 
single pencil or a roll of pins or a half dozen 
pens, and small sales are in the majority, is 
frequently as great as if the sale was for a 
much higher priced article, and your commit- 
tee is of the opinion that the disproportionate 
expense cannot be offset in any better way. 

We further recommend that prices for quan- 
tities be fixed as follows: Ink, mucilage and 
paste, in dozen lots, at a reduction of one- 
twelfth. In gross lots or more, at a reduction 
of one-sixth. 

Pencils in one to five gross lots, one-twelfth 
off; above five gross, one-sixth off. 

Pens in twelve gross lots, one-twelfth off. 
In twenty-five gross lots or more, one-sixth off. 
All other articles on the same basis as above, 
taking into consideration the distinction be- 
tween those articles that are priced per dozen, 
per gross or per piece. 

We also recommend that immediate action 
be taken, first, to ascertain how many of our 
members will pay for a price list, the price of 
which, we should judge, would be five dollars; 
and, second, providing the number subscribed 
for be sufficient in warranting it, that the list 
be compiled and published at once. 

We further recommend that in the interest 
of uniform rates, and as a matter of education, 
the sale of lists be not confined to members of 
the association. 

THEODORE L. C. GERRY, 
Gerry & Murray. 
H. H. ARTHUR, 
Arthur, Mountain & Co. 
ROBERT SCHALKENBACH, 
John C. Rankin Co. 
A. J. RUHL, 
Stewart, Warren & Co. 
HENRY FRANK, 
Frank & Tichenor. 
Price Committee. 
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Banquet of the Kansas City Stationers’ Club 


The last dinner given by the Stationers’ Club 
was the one at the Kansas City Stationers’ 
Club, given on Saturday, Feb. 22, 1908, at 7 
p. m. at the Midland Hotel. 

The purpose of the dinner was to arouse a 
greater interest among the Kansas City sta- 
tioners, and to this end they had invited as 
special guests W. J. Kennedy, president of the 
National Stationers’ Association; J. T. Lacy, 
secretary of the National Stationers’ Associa- 
tion; Fletcher B. Gibbs, president of the Chi- 
cago Association, and Charles A. Stevens, audi- 
tor National Stationers’ Association. 

The guests arrived Saturday morning, and 
were immediately taken in hand by a special 
committee, and a visit was made to all the 
stationery houses in the city. They were then 
invited to a luncheon, after which Walter 
Brown, of the Irving-Pitt Mfg. Co., took the 
guests for a drive in his automobile. A very 
pleasant afternoon was spent visiting points of 
interest, particularly boulevards and the Cliff 
Drive, landing the guests at the Midland Hotel 
*n time to prepare for the dinner. 

Dinner was served in one of the parlors on 
the parlor floor of the Midland Hotel, about 
thirty guests attending. H. H. Shepard 
acted as toastmaster after partaking of the din- 
ner, consisting of the following menu: 

Menu. 

Blue Points 
Consomme in Cup 
Radishes 
Broiled Whitefish, Maitre d'Hotel 
Julienne Potatoes. 

Punch Maraschino 
Nabisco Wafer 
Rost Spring Chicken, Demi Glace 
June Peas Browned Potatoes 
Boston Head Lettuce, French Dressing 
New York Ice Cream Assorted Cake 

Coffee 

Cigarettes 


Olives Celery 


Moselbuenchen Cigars 
The toastmaster, in a very felicitous speech, 
introduced the first speaker of the evening, 
who was W. J. Kennedy, president of the 
National association, who spoke as follows: 

“A friend of our family recently asked my 
wife if I had any bad habits that I could not 
conquer. She replied, ‘Yes, he is always try 
ing to make an after dinner speech on the sub- 
ject of the National Association, and he can 
not.’ 

“In their application for a charter the Na- 
tional association states it was formed for the 
purpose of creating and fostering a permanent 
feeling of friendship and fraternity between 
the manufacturers ard dealers in stationery 
goods throughout the United States. To pro 
mote friendliness of spirit between competi- 
tors; to prevent trade antagonisms; and, 
through united action, promoted by good fel- 
lowship and mutual respect, to strive for aims 
and purposes which may be of mutual advan- 
tage to its members. 

“These few sentences state concisely the pur 
pose for which we are organized, and judging 
from the success thus far attained, the National 
association will shortly be ranked as one of 
the important commercial bodies of this coun- 
try. 

“As an organization, the National associa- 
tion does not assume the right to dictate how 
the stationers and manufacturers shall conduct 


their business, but endeavors to aid its mem 
bers in adjusting any trade abuses that may 
exist. Such conditions can be remedied by a 
free and full discussion of subjects of mutual 
interest, and an exchange of ideas during our 
annual sessions. 

“It is a duty each stationer owes to his firm, 
to avail himself of every opportunity presented 
that may help him improve his methods of con- 
ducting business, and increase its earning ca- 
pacity. 

“A careful reading of the papers and speeches 
published in our new Year Book will convey 
to you some valuable suggestions that may be 
absorbed into your own business with profit. 
It is unquestionably true, that co-operation is 
better than competition. We need each other, 
and although we may give much towards the 
success of our local association and the na- 
tional body, we receive much in return. 

“The aim in association work should always 
be to elevate our business to the highest pos- 
sible plane, and this can be done by working 
together in harmony and good fellowship. | 
find that the hardest obstacle to overcome in 
the formation of new associations is the bring- 
ing together of business competitors who have 
become embittered through past rivalries for 
supremacy. Once this is accomplished, how- 
ever, and when all parties are working sin- 
cerely for the common good, it is only a ques- 
tion of a short time until they learn they had 
cherished a mistaken opinion in regard to the 
other fellow, who turns out to be a pretty de 
cent sort of a chap once you have gained his 
confidence. 

‘A retentive memory is a good thing in 
many ways, but not when applied to associa- 
tion work. The true test of nobility of man is 
the power to forget, and we can best redeem 
ihe past by forgetting it, and losing ourselves 
in useful work. 

“T sincerely hope that the stationers of Kan- 
sas City will unite as a unit, and make their 
new association one of the best in the country. 
Prompt and ,faithful attendance at meetings, 
and a desire to make the association a suc 
cess will undoubtedly result in reaping a sub 
stantial reward as do the members of other 
associations in the cities which are now or 
ganized and working harmoniously. 

“Before closing, I desire to congratulate 
Kansas City on the remarkable growth during 
the last few years. I have not had the pleas 
ure of visiting Kansas City since 1903, and can 
appreciate more than your own citizens the 
rapid advancement made by your city. We of 
St. Louis feel a certain amount of pride in 
your remarkable progress, as we have contrib- 
uted a number of our citizens to help you at 
tain the prominent place you now occupy in 
the business world.” 

After Mr. Kennedy’s address the following 
speakers gave interesting addresses on the 
topics assigned them: 

Addresses. 

W. J. Kennedy—“The National Association.” 

James T. Lacey—‘Local Organization from 
va St. Louis Standpoint.” 

Fletcher B. Gibbs—‘“Suggestions from My 
Experience.” 

Chas. A. Stevens—“Experiences of a Prime 
Minister.” 

Toastmaster—H. H. Shepard, president Kan 
sas City Stationers’ Club 


A very profitable evening was spent 
undoubtedly a happy one to all present ry) 
Kansas City association is thoroughly aliv: 
all its interests and will undoubtedly be 
a member of the National association at 
early date. The following gentlemen 
among those present: 

Messrs. J. H. Brandimore, F. P. Burt 
Ptg. Co.; Geo. Baird, Geo. Baird; W 
Brown, Mathews, Brown Book & Sta. ¢ 
T. E. Bryant, Percy Douglas, Trice Bryant, 
Bryant & Douglas Book & Sta. Co.; Harold 
Hawkins; Joseph D. Havers, E. B. McDowel 
Jos. D. Havers Co.; Jos. A. Rach, Schoffer 
Jos. A. Rach; Bevins, Hendrichs, Scotford 
Stamp & Sta. Co.; A. Schooley, Smith, Jos 
Laudis, Schooley Sta. Co.; H. H. Shepard, H 
H. Shepard; Chas. E. Thayer, Geo. E. Mason, 
Owen A. Thayer, Thayer & Teague Sta. 
John C. Horton, Tibbs, Horton-Tibbs Mer 
Co.; Fletcher B. Gibbs, Chicago; Chas \ 
Stevens, Chicago; W. J. Kennedy, St. Louis; 
Lacey, St. Louis; Wm. Pitt, Frank 


James T. 
H. Shep 


Severance, Irving-Pitt Mfg. Co.; H. 
ard, toastmaster. 
STATIONER’S BOARD OF TRADE 
DINNER. 

HE Stationer’s Board of Trade, of New 
York, has sent out handsomely e1 
graved invitations for the annual bat 

quet to be held Wednesday evening, March 18 
at the Waldorf-Astoria. The committee | 
completed its plans and the dinner will be on 
of the most enjoyable affairs of recent years 
The dinner committee has this to say r: 
to the dinner 
“The dinners « 
known for what they have done in the past 
keep up the spirit of good fellowship which e» 
ists so bountifully in our trade. The date s 
lected is one on which we may expect a larger 
than usual attendance of ‘out-of-town’ friends 
The list of guests is not yet complete, but tl 
dinner committee can be relied upon to pz: 


ts ft 


vide a flow of wisdom and humor equal t 


f this association are well 


occasion.” 
The price of the dinner is $6.50 per cover 


PERSONAL & HOME MEMORANDUMS. 


Devices, practical in every sense, need not 
always be confined to the office or s 
Things for individual and household use are 
quite as essential as things for other depart 
ments. This is very forcibly impressed o1 
mind in the “Personal and Household” ex- 
pense books, published by the Samuel W 


Company, Manutacturing Stationers, ot 
ton. 

There are three'sizes of these books h 
book having a varied printed heading. In t 


two smaller sizes there are thirteen differ 
headings, the smallest book having four bl 
spaces for additional headings; the med 
size books have the same headings wit! 
blank spaces for extra headings; th rges 
having eighteen and eight blank spaces 
following headings for expenditures the 
two smaller sizes, are noted: Sundries A 

K and L to Z; Amusements and Sports, Be 
olence, Charity and Gifts, Clothing and Dry 
Goods, Church, Club, Fuel and Lights, ¢ 


ceries, et cetera 
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New Mork Boost Club 


The Boost Club of New York held its Feb- 
ruary dinner at the Aldine Association § on 
Wednesday night, February 25. The attend- 
ance was not so much as could be desired, 
which was possibly due to the fact that this 
monthly dinner followed so closely the annual 
banquet in January. A great many of the 
members had also attended several other func- 
tions, as January is a great banquet month in 
New York City However, about 60 people 
sat down to a very excellent dinner, and those 
that did come were rewarded by hearing some 
of the finest addresses that were ever given 
before a Boost Club gathering. 

The following speakers were present: 

Rev. Jas. B. Wasson, D. D., Assistant Rec- 
tor St. Thomas’ and Chaplain of the Old 
Guard. 

Ralph H. Holland, President of the North 
Carolina Society 

Gage E. Tarbell, President of the Garden 
City Estates. 

John B. McDonald, the man who built the 
subway, was unavoidably detained, but sent a 
message that he not only desired to become a 
member of the Boost Club, but that he would 
be present at the next monthly dinner. 

Wm. A. Barber, lawyer, was called sud- 
denly to Washington, but he also sent in re- 
grets, stating that he will be glad to address 
the Club at any future date that they would 
call upon him 


Pittsburg Stationers’ Dine 


HE Pittsburg Booksellers and Station- 

ers’ Association held its eighth annual 

dinner Tuesday evening, February 4, in 

the Union Club. President Harry F. Davis 
acted as toastmaster. 

The guests were treated to two pleasant sur- 
prises. One was in the form of a “Waterman 
Ideal Clip Cap Fountain Pen,” beautifully 
mounted with gold and bearing the inscription: 
“Pittsburg Booksellers and Stationers’ Asso- 
ciation, February 4, 1908.” L. E. Waterman, 
president of the Waterman Pen Company, was 
unable to attend. But Mr. Waterman sent 
greetings couched in his usual forceful man- 
ner thus 

Of all places on earth that I would like to 
be to-night, Pittsburg is that town, for I would 
be with you and my friends and business ac- 
quaintances at your annual banquet. But, alas! 
such is not my luck, and well I realize the 
n picture the scene 


pleasure I am losing. I c: 
and the many faces and the joyous times that 
now exist, and to ‘Uncle George,’ the dean, 
that grand old man—one whom we all so love 

I leave it to him to take up the moments 
that I might have taken in a few brief re- 
marks if I were with you. I know of no man 


better qualified. So place my time in his 
hands, for I know he will rise to the occasion. 
I can picture the scene of a year ago, and to 
R. S. Davis, the oldest member of the 
trade in Pittsburg, I send my greetings. Last 
year the Rev. Dr. Joseph Horner was on my 
right [To him I also extend my hearty con- 
gratulations, and to each and every one of my 


friends present, too many to enumerate, I wish 
them one and all ‘A long, prosperous and hap- 


py life.” Three rousing cheers and.a vote of 


Gage E. Tarbell Entertains With Interesting 
Address. 


Dr. Wasson took the Boost Club motto for 
his theme and delivered “a talk to the boys” 
as he termed them, which was full of good ad 
vice, suggestions, and praise, which was en- 
thusiastically applauded. Dr. Wasson was so 
struck with the Boost Club idea that he vol- 
untarily enrolled as an active member. 

Ralph H. Holland, president of the North 
Carolina society, and a friend of our festive 
booster, Judge Moore, also gave a good strong 
talk on Boost Club principles, and specially 
called attention to the fact that in possibly no 
other city would a boost club do as much good 
as in New York. 

Gage E. Tarbell delivered one of the great 
est and most inspirational addresses that 
it has ever been the good fortune of the Boost 
Club to listen to. Mr. Tarbell, while with the 
Equitable Insurance Company, had charge of 
from ten to fourteen thousand solicitors, and 
certainly in the success that he achieved in his 
calling he was peculiarly fitted to give an ad 
dress upon co-operation, helping the other fel- 
low, and the value of kindness and charity in 
business. One thing that he impressed upon 
the members of the club was that the greatest 
good we can do a man is to teach him to help 
himself, and that as we go upward help pull 
some one else up with us, as for every boost 


thanks were given to Mr. Waterman for his 
generous action. 

The other surprise was in the shape of a 
beautiful black handbag, filled with choice after- 
dinner mints, the gift of the Bobbs-Merrill Com- 
pany, publisher of the famous “The Black 
Bag.” 

The speakers were: 

“Uncle George” Olney, in one of his char- 
acteristic speeches of thanks for the association 
postponing the dinner in order that he might 
attend. He gave an interesting talk on local 
and national association work. 

Attorney William D. Grimes talked on “The 
City of Pittsburg.” 

\. W. McCloy replied to Mr. Grimes in bril- 
liant fashion. 

Z. W. Barnard closed with touching refet 
ences to Angy Thomas and his attempt to enter 
heaven surreptitiously. 

Gernert’s Orchestra furnished the music and 
the popular songs were joined in by all present. 

Letters and telegrams of regret were re- 
ceived from Fletcher B. Gibbs, Alfred C. Rip- 
pier, Millington’ Lockwood, Peter Paul, Abner 
K. Pratt, Charles E. Falconer and Joseph S 
Myers 

The out-of-town guests were: “Uncle 
George” A. Olney, “Patron Saint of the Sta- 
tionery Trade”; C. W. Burrows, of Burrows 
Brothers Company; W. D. Bevin and Ray L 
Martin, of Boorum & Pease Company, New 
York; Fred L. Coggins, of the National Blank 
Book Company, Holyoke; Angy B. Thomas, of 
Eberhard Faber, New York; Z. W. Barnard, of 
Cowell & Hubbard Company, Cleveland, and 
J. W. Hoogland, of H. L. Judd Company, New 
York. 


The local guests were: W. D. Grimes, the 


given to the other fellow we involuntarily give 
a boost to ourselves. 

He spoke about the man who is continually 
sitting around waiting for something to turn 
up, and that man usually envied the man who 
had climbed up higher than he had, when in 
reality if he would investigate the rise to_promi- 
nence of the other man we would find that his 
success was usually derived from hard, faith- 
ful, conscientious work. He spoke of the great 
value, beauty, and happiness that there was in 
work, and said that achievement was the 
greatest thing for which a man could strive. 

Mr. Tarbell was listened to as were the other 
speakers with profound attention, and at the 
close of his address was greeted with great ap- 
plause, followed by three rousing cheers for 
himself. 

The next monthly dinner of the Boost Club 
will be March 26th The place has not been 
decided upon but ‘possibly it will be at 
one of the high-class restaurants uptown 
and the entertainment committee tell us 
that they will have a fine program arranged. 
It is to be regretted that more members of the 

Soost Club did not hear the splendid addresses 

that were given last night, and it is hoped that 
the next attendance will be as large as the en- 
tertainment committee are working very hard 
to make the functions even a bigger success 
than the splendid ones that we gave last year, 
and there is nothing finer than these monthly 
meetings to keep interest alive. 


witty, eloquent attorney; John C. Bragdon, 
president of the Engravers’ Association; James 
H. Conlon, manager Yawman & Erbe Com- 
pany, and John K. Breeze. 

The association members were: Robert 5. 
Davis, Harry F. Davis, Rev. Joseph Horner, 
Harry D. Burke, Fred W. Weber, Charles H. 
Langbein, A. W. McCloy, Sr., Peter Reitzel, 
George H. Alexander, Christian Kirsch, H. Lee 
Mason, H. L. Mason, Jr., George F. Dennison, 
Elmer E. McKeown, J. Albert Cooper, Charles 
H. Clough, Charles H. Shinkle, U. H. Myers, 
M. T. Winters, P. A. McNally, Robert Craw- 
ford, Albert Gough, J. O. Young, J. L. Her- 
ring, E. L. Stevenson, G. O. Wylie, A. Baron 
Holmes, Robert J. Gibson and Edmund W. 
Arthur, attorney for the association. 

The following local firms were represented: 
George H. Alexander & Co., Boggs & Buhl, 
R. S. Davis & Co., Joseph Horner Book Com- 
pany, Holmes Company, William G. Johnston 
& Co., Kurtz, Langbein & Swartz, A. W. Mc- 
Cloy & Co., Methodist Book Concern, The 
Myers & Shinkle Company, Presbyterian Board 
of Publication, Stevenson & Foster Company, 
United Presbyterian Board of Publication and 
J. R. Weldin & Co. 





The Trussell Manufacturing Company, 
maker of loose leaf devices, at 106 Fulton 
street (New York, has established an agency 
in Los Angeles, Cal., W. D. Bevins, 427 Olive 
street, that city, representing the line. G. C. 
Fulrath, with headquarters in the Palmer 
House, Chicago, is looking after the com- 
pany’s interests in that city. 
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Subscriptions to ear Book 


HE SUBSCRIPTIONS to the Year 
Book of the National Association of 
Stationers and Manufacturers are re- 
sponding nobly to the call of Charles A. 
Stevens, of Stevens, Maloney & Company, Chi 
cago, secretary of the committee. Up to 
March 2, the total amount subscribed by the 
stationers was $1,130. The committee _ still 
needs more than tweie this sum to meet the 
expense of publication and will be grateful for 
any contribution that may be made. The full 
list of subscribers and the amounts subscribed 
follow: : 
National Blank Book Co., Holyoke, 
Mass... $ 50.00 
Pembroke Stationery Co., Salt Lake 


City, Utah res _5.00 
Boorum & Pease Co., New York City. 50.00 
Stromberg, Allen & Co., Chicago, II] 10.00 


Langfeld Bros. & Co., Philadelphia, Pa 50.00 


Dennison Mfg. Co., Chicago, Il... 10.00 
Wm. Mann Co., Philadelphia, Pa 25.00 
Cc. S. & R. B. Co., Chicago, Ill. ; 50.00 
The Macey Co., Grand Rapids, Mich.. 50.00 
Hall & McChesney, Syracuse, N. Y 25.00 
EN SE eT | eee 25.00 
Jones Imp. L. L. Spec. Co., Chicago, Ill 10.00 
American Playing Card Co., Kalama 
ie lcs” Bs cosa hee ees oun - 5.00 
L. & C. Hardtmuth, New York City 5.00 
Wm. Freund & Sons, Chicago, Ill.. 10.00 
Sanford Mfg. Co., Chicago, IIl.. 25.00 
L. H. Thomas Co., Chicago, Ill.. 25.00 
B. W. Heubsch, New York City...... 25.00 
Shea Smith & Co., Chicago, Ill....... 10.00 
Geo. E. Cole & Co., Chicago, Ill...... 5.00 
Z. & W. M. Crane, Dalton, Mass..... 10.00 
The Falconer Co., Baltimore, Md..... 5.00 
H. H. Carter, Boston, Mass.......... 5.00 
Carter & Allen, Chicago, Ill.......... 25.00 
Thorp & Martin Co., Boston, Mass... 25.00 
P. F. Pettibone & Co., Chicago, IIl.. 10.00 


L. E. Waterman Co., New York City 100.00 
Yawman & Erbe Mfg. Co., Rochester, 


National Pin Co., Detroit, Mich...... 25.00 
The Gibson & Perin Co., Cincinnati, 

0 OER ee. 5.00 
Stevens, Maloney & Co., Chicago, III. 10.00 
Hawkes-Jackson Co., New York City 10.00 
Cameron-Amberg & Co., Chicago, III. 10.00 
Hobbs & Warren Co., Boston, Mass.. 10.00 
oe ee ES ry ee 2.00 
Schooley Staty. Co., Kansas City, Mo. 5.00 
The Wrenn Paper Co., Middletown, 

i: weda a) 6-a¥.es oe eee 10.00 
Samuel Ward Co., Boston, Mass.... 10.00 
The Cooke & Cobb Co., Brooklyn, 

DIT oncns casvnaconens te Pe BAM 25.00 
Office Supply Co., Louisville, Ky..... 5.00 
Dorsey Printing Co., Dallas, Texas... 10.00 


Irving-Pitt Mfg. Co., Kansas City, Mo 50.00 
The Office Appliance Co., Chicago, III 10.00 


Eagle Pencil Co., New York City 50.00 
W. E. Scudder, New York City..... 1.00 
Wm. C. Popper & Co., New York City 5.00 
Wm. Allen & Co., New York City... 5.00 
Edward V. Brokaw & Bro., New York 

DT tél  dcvesopet eee ates be» 5.00 
Kennedy Prtg. & Staty. Co., St. Louis, 

Gas as TEAMS OUR M SA wees ddkaccues 10.00 
Spalding Staty. Co., St. Louis, Mo.... 5.00 
Ebrehard Faber, New York City...... 100.00 
Hitzelberger-Tietenberg & Co., New 

DT SEE AGES Chbcccvdsvessccce 1.00 
H. K. Brewer & Co., New York City. 5.00 
Dennison & Sons, New York City.... 5.00 


Union Stationery Co., Chicago, Ill.... 5.00 


Graham Paper Co., St. Louis, Mo... 10.00 
Buxton & Skinner Staty. Co., St. Louis, 

Mo. , . — a 10.00 
Union Paper & Twine Co., Cleveland, 

Ohio ; 5.00 
W. H. Kistler Staty. Co., Denver, Colo 10.00 

Total $1,130.00 


ROBERT S. LEETE & CO.—2 COI 

The motto of this concern is, “Carry every 
thing a stenographer can use.” In six years 
the Robert S. Leete & Company has made a 
record scarcely comparable in the city of Chi 
cago. From one room in 1902 to six rooms 
in 1908 is a bigger jump than most peopl 
think. It means that business has been satis 
factory and the clientele the best. 

In a few words this conveys the nature of 
the concern and the progress it has made in 
othece specialties. It started in 1902 with the 
avowed purpose of carrying a complete line 
of linen and bond typewriter paper. It is lo 
cated in the Stock Exchange building The 
paper ranges from the poorest to the best and 
this is no misnomer. By the poorest is not 
meant that it 1s the poorest paper on the 
market, but the poorest paper stenographers 
use 

The Chicago Court Reporters’ Association, 
to which the Robert S. Leete & Company ap 
peals, is composed of several hundred of the 
best reporters of Chicago. Every well known 
court reporter is a member of the association. 
The association uses heavy, medium and light 
weight paper as the case best fits it. To sup- 
ply this institution of discerning men and to 
hold them for a period of six years is no 
small task. 


VIEW OF ROBERT 8 





But the Robert S. Leete & Company 
done this very thing. The firm was organized 
in October, 1902, and ever since that d 
controlled the paper supply of the court rep 
ters. It is now understood that when the y: 
rolls around for renewing the contract t 
the Robert S. Leete & Company will get 
Of course, this means that ail previous 
tracts have been eminently satisfactory 
contract only runs from year to year, but 
seemingly makes no difference in awarding t 
contract to the Robert S. Leete & Comp 

The personality in the concern is Robert 
Leete himself. Prior to 1902 Mr. Leet: 
associated with John Underwood & C 
for a period of ten years. For five ye 
was the Chicag: inager of the company. P1 
vious to this he filled minor positi 
called for the most consumate tact and 
manship ability. He earned it; he deser\ 
From the outset Mr Leete observed that t 
was great need for a concern that wi 
peal to stenographers’ supplies He started 
with this view in mind and upon this prit ] 
he has built his present business. He 
absolutely and specifically, to stenograp! 
His line of typewriter papers and kindred 
plies is the best and the most complete 
similar concern Chicago. Mr. Leet 
a specialty of Isaac Putnam & Sons’ Court 
porter Book, famed the world over He 
ries a complete line of them. 

In supplying the stenographers the compar 
is a jobber to stationery and specialty houses 
for typewriter and office specialties. Che line 
carried is so interwoven with that of the 
tioner that naturally the company could 
ignore business from this source. It has, in 
fact, been a wide distributer of supplies. The 
stationer has the same reason for seeking Rob- 
ert S. Leete & Company that the stenographer 
has; thus, the ability to handle the business of 
these two sources 
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AN OPPORTUNITY FOR DEALERS. 


National Phonograph Company Offer Open- 
ings for Progressive Agents. 


fice Appliances” 
there appears, for the first time, an announce- 
ment of the Edison Business Phonograph Co., 
and the same announcement is repeated in this 
issue. The Edison Business Phonograph Co 
is the successor to the National Phonograph 
Company, and is the latest development of 
the Commercial Talking Machine. 

The use of the phonograph in the business 
world has been established, beyond a doubt, as 
one of man’s assistants, and in time 
its use will become world wide and universal. 
The use of the phonograph is fast displacing 
stenographers in many business houses, in that 
it will allow the business man the privilege of 
handling a greater number of transcribers, and 
to dictate the work “at his leisure.” Most men 
can handle twice the amount of correspon- 
with the talking machine, as compared 
straight shorthand. 


In the February issue of “¢ 


greatest 


dence 
with 


Looking for Dealers. 

The National Phonograph Co., now known 
as the Edison Business Phonograph Company, 
have been experimenting for years with their 
system of dictation, and have so perfected their 
device and its manipulation, that the most or- 
dinary person can operate it, and now that the 
preliminary introduction has been started, the 
company has strengthened and are now 
engaged in closing up with live agents through- 
out the world for dealerships and sole repre- 
sentation 


been 
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lt is a well known fact that those who are 
fortunate in securing these exclusive rights are 
in the way of making for themselves an ex- 
ceedingly fine revenue from the future sale of 
and supplies that outfit will 
use during its lifetime, and the installation of 
one hundred outfits into a territory is quite a 
“gold mine” for the agent 

[The Edison Business Phonograph Co. main- 
Orange, N. J. Nelson C. Du 
rand is the company’s general manager, for 
the department, with E. C 
ol the ct 


“records” each 


tain othces at 
Barnes as manager 


mpany’s western office at Chicago 


THE NEW CASH REGISTER COMPANY. 


HE American Cash Register Company, 
of Columbus, Ohio, has been incorpo- 
rated with a capitalization of $1,000,000 
by C. G. Heyne, W. A. LaBrun, W. A. Marsh, 
R. J. Odell and F. S. Knox. This marks the 
final step in the reorganization of the Inter 
national company, formerly the Hallwood 
Cash Register Company Mr. Heyne, Mr. 
LaBrun and Mr. Odeil will be recalled as hav 
ing held prominent positions with the National 
Cash Register Company. Mr. Marsh was long 
connected with the Kilbourne & Jacobs Com- 
pany of Columbus. 

Under the new company the active manage 
ment of the affairs will be in the hands of C. G 
Heyne as general manager, W. A. Marsh as 
treasurer, W. A. LeBrun as general manager 
of sales and Everett Struck as superintendent 
Messrs. Struck, LeBrun Heyne have had 
many years of experience in the cash register 
business, and their reputation as to ability and 


and 
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efficiency in that line is recognized throughout 
the trade in this country and in Europe. 

Last month the assets of the International 
company were sold to W. A. Marsh and at 
the same timé it was stated that the purchase 
was in the interest of eastern men who, with 
large financial backing, would again make the 
plant one of the leading industrial establish- 
ments of the country. With the incorporation 
as announced the plans are now fully matured 
and by the first of April there will be no idle 
departments, so the company says. 


The plant has been practically closed down 
since early in December, the receivers having 
taken this action, and work already has begun 
looking toward the resumption of operations. 
Orders have been coming in rapidly, and as 
the working organization and the sales force 
is still practically intact, the new owners have 
a substantial basis to work upon. The various 
departments of the factory will be placed in 
shape as rapidly as possible and a large force 
of skilled mechanics employed. 

The financial interests behind the new com- 
pany are in the East, and it will have all the 
money needed to make it a success. The local 
plant, its equipment and patents were fully in- 
vestigated before the decision to organize the 
new company was reached, and the men re- 
sponsible for it are ready to furnish all the 
finances needed to make it the leader in its line. 


Within a short time the remaining officers 
and directors will be selected and its plans 
more fully set forth. The work of getting the 
factory in operation is now under way, and 
before spring it will be operating full time and 
full force in every department. 

















SEALS 5.000 ENVELOPES AN HOUR BY HAND POWER 





JAYNES 
ENVELOPE 
SEALER 


(REMODELEDTWIN CITY SEALER) 


SEALS NEATLY, CHEAPLY, 
RAPIDLY—THAT’S ALL 


Price, $15.00 





F. 0. B. 
Minneapolis 





thus securing perfect sealing. 


The simplest, best and most efficient Envelope Sealer on the market. 


Rotary moistening device on entirely new lines, insures even distribution of water on gummed flap. 
No splashing, no wetting of envelopes or contents. 


CORRESPONDENCE FROM HIGH CLASS SPECIALTY AGENCIES SOLICITED 


Envelopes dry in stacker under pressure, 











Brayton Brothers Company, 2920 Bryant Ave., South, Minneapolis, Minnesota 


Sole Manufacturers 


SEALER COMPLETE WITH STACKER, SECURELY BOXED, SHIPPED ON RECEIPT OF PRICE. 


SATISFACTION GUARANTEED. 
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STATIONERY *9 





(By 


Special Correspondence.) 


Atlanta, Ga. 


Fielder & Allen Company has leased the 
building formerly occupied by Bluthental & 
Bickert, one of the decimated saloons 

Austin, Texas. 
The Globe Book Company, of New Y ork 


capitalized at $100,000, has been granted a per 
mit to do business in Texas Its 
Dallas and Austin 


Albany, N. Y. 
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incorporated 
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$2 000 


Ww. ( 


Company has 
with a capital stock of 
are H. A. Marshman, 


teebe 


directors 


Beebe, Jessie W. Marshman and Gertrude © 
Beebe 
Appleton, Wis. 
The paper mills were recently visited by 
number of Chicago stationery salesmen. Thoss 
in the party were: W I Sipple, Hl. G 


Thomas, L. C. Breudigram, T. W. Kinsole, A 
S. Griswod and H. E. Kriechoff 
Blissfield, Mich. 
of | \ 
14 
February 20 to satisfy a mortgage 
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February 
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who 
Stationery 
his home 


Brooklyn, N. Y. 
The stationery stock of 
tered a heavy fire loss February 17 
Boston, Mass. 
The Adjustable Clip & Tag Company, manu 


Edward Blum suf 


tatcurers of tasteners, has been incorporated 
with a capital stock of $25,000 The officers 
are: President, Harry Lee Goodwin; treas 
urer, Fred D. Sawin; clerk, Warren H. Hood 


. > . 
called by 
a referee in bankruptcy for the Hartford Sales 
book Company March 21 to 
claims and to nominate a truste« 
Baltimore, Md. 
W. Nottingham, who recently worked for 
the Hopper-Morgan Sationery 


\ meeting of creditors has been 


ror prove their 


() 


Company, has 


moved to Indianapolis where he will reside in 
the future 
Bids will be received at the office of H. 1 


Hodges, general purchasing officer of the Istl 
mian Canal Commission 
March 9 for blank books 
plies 


for Baltimore until 


and stationery sup 
Belgrade, Mont. 

James McTaggart has sold out his stationery 

store to M 


Fogarty 
Buffalo Lake, Minn. 

L. Coddon of St. Paul will put in a stock 

Stationery at this point in the spring 
Butte, Mont. 

The McKee Printing Company is now con 
sidered one of the 
West. The firm was organized only six years 
ago but in that time has raised itself to a hig! 
rank 
ing 
blank books and loose systems 
will add a full line of 


strongest concerns in the 


It does a high class of printing, engrav 


and 


embossing besides 


manufacturing 
The « 


othe ¢ devi es and station 


ompany 
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the spring. The plant is one of 


west of the Mississippi river be 
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4 PRODUCT OF THE BUSINESS SHOW 


month of February showed the largest . 
business of any month tor a year past 
this in the face of a financial depressiot 
ot 

I Frank W. Black Company has _ just t 
pened new stationery store at 332 Dearbor Pe 
street Che firm will handle a full line ot st ‘ 
tionery goods, office supplies and furniture. | St 
is capitalized for $10,000 

Messer Cannon Dean, a retired membe: 
the firm of Dean Brothers’ Blank Book 
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STATIONERY NEWS—Continued. 
The annual meeting of the stockholders of 
the American Salesbook Company was held 
February 6 at the offices of the company 


Three directors were re-elected as _ follows 
Frederick W. Graves, Wellsboro, Pa.; Fred 
Bright, Elmira, and A. M. Bovier, Elmira. 


Fremont, Ohio. 
Che plant of the Fremont Printing and Sup 


ply Company, job printers and manufacturers 
of office supplies, was destroyed by fire Jan 
uary 24, the SS amounting to $30,000. 


Glencoe, Mo. 

Alfred Carr, connected .with the Levison & 
Blythe Stationery Company, St. Louis, died at 
his home here February 5. He had spent 76 
of his 77 years about St. Louis and its suburb, 
Glencoe, and for many years had been actively 
connected with stationery matters. 

Harvard, IIl. 

John A. Dufield, owing to failing health, has 
been compelled to retire from active business 
life and has sold his stationery store in Wood 
stock to H. C. Pennock 

Havana, Cuba. 

F. W. Carey, representing the Whitney Man 
ufacturing Company of Worcester, Mass., has 
arrived here for the purpose of calling on th: 
stationery dealers 

Hattiesburg, Miss. 

The charter of the Southern Stationery Com 

pany is being drafted and will soon be pub 


lished. The purpose of its incorporation is to 
add to its volume of business and stock of sup 
plies 
Halifax, N. B. 
[The death of Robert M. Creighton, of 
Creighton & Marshall, stationers, occurred 


February 18 at his home here. He was 8&6 
years old 
Kansas City, Mo. 

The Kansas City Stationery Company has 
been incorporated with $20,000 capital by O 
M. Van Dorston, S. J. Van Dorston and E. \ 
Van Dorston 

Lansing, Mich. 

[The book store known as the M. A. C. Co 
operative Book Buying Association, organized 
in 1897, did $16,000 worth of business in 1907 
without a profit. The association was 
ganized for the purpose of furnishing text 
books, stationery and students’ supplies 
ost. Notwithstanding the fact that it has a 
large membership and has increased its busi 
ness gradually each year since its organiza 
tion, the concern still continues to lose money 


Lawrence, Kansas 


Fire completely destroyed the Cash Station 
ery store here February 18 
Lethridge, Alberta. 
J. G. Robertson, formerly connected with D 
I. Young & Company of Calgary, has opened 
1 commer tionery store under the nam 
J. G. Robertson & Company. He will han 
dle full line of stationery and ofthce supplies 
Minneapolis, Minn, 
H. C. Koerner, secretary of the firm 
Miller-Davis Printing Company, has by reasor 
his strong personality built up the statior 
ery department f his rm to a commanding 
position throughout t northwest Mr 
Koerner for seven years represented his firn 
the road and in this w formed the wid 
cquaintance that measures largely his present 
success 


Milwaukee, Wis. 


H. G. Razall Co., manufacturers of st 
tionery supplies, blank books and loose leaf de 
ices, has increased its capital stock from $25 


000 to $125,001 This is taken to mean a get 
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WOOD BASE INKS 


TATUM MAHOGANY FINISH INK No. 268 WITH UNCUT GLASSES 


@ The demand for mahogany finish inkstand 
bases is constantly increasing. The one illus- 
trated above shows the massive, yet well-bal- 
anced design of this line. The colorand piano 
finish are very fine. 

@ We stock quartered golden oak and maho- 
gany finish bases in thirty-one styles. Our 
color and finish will satisfy your most particular 
customer. If you have not received our list of 
mahogany finish inks, nor our catalogue No. 
18, ask for a copy. 


THE SAM’L C. TATUM COMPANY 


CINCINNATI, OHIO 
NEW YORK OFFICE, 180 FULTON STREET 
@ Makers of Copying Presses and [Stands, Copying Tanks and 
Baths, Loose Leaf Holders and Binders, Stationers’ Hardware 
and Glassware, Wire Baskets, Copy Press Cloths, Oiled Boards, 
Thumbtacks, Sponges, Paper Punches for Office and Factory, Etc. 




















IT PRECLUDES DISPUTE. 


For keeping record of that most valuable eternal commodity, TIME— 
nothing is so indispensable as the 


BAIRD cever TIME STAMP 


For stamping time on letters, orders, checks, etc. 

In piece-work and cost systems. 

Incomung and outgoing matter of all description. 
Invaluable in banks, offices, hotels, factories, billiard 


halls, etc. 
Descriptive Circulars mailed on request. 


BAIRD MEG. CO. 


1596 North Halsted St. Chicago 
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STATIONERY NEWS—Continued. 


eral expansion of business. The company’s re- 
tail store on East Water street is now being 
closed out and the retail end of the business 
will be dropped. The additional capital will 
be invested in new machinery, improvements 


and general upbuilding of the plant. 
* * + 


Business among the stationery men seems 
to be very good. The late flurry did not affect 
this end of general business. The stationers 
and manufacturers are satisfied with the out- 
look. 

* * * 

The long-established concern known as the 
H. H. West Company, manufacturing station 
ers, began business in 1847. It occupies the 
building at 387 Water street and carries every- 
thing that is required in business offices. The 
printing and blank book department turned out 
during 1907 double the amount of business of 
any previous year. 

* + * 

At a meeting of the creditors of the Imperial 
Blank Book Company February 1 a final divi 
dend of 17.7 per cent was declared, amounting 
to $2,285. 

New York City. 

The creditors of John F. Nunn & Company 
have extended the time of payment of notes 
for two years from February 1, 1908. Ther: 
are six renewal notes affected by the extension. 
In case of default at that time all shall become 
due and payable. 

* * * 


Frank D. Beattys & Co. has incorporated for 
$50,000 with Frank D. Beattys, Townsend Mc 
Coun, George D. Beattys as incorporators. 

* + * 


Eureka Binder Mfg. Co. has incorporated 
to manufacture loose leaf binders and station 
ery supplies for $20,000. Incorporators: Fred 
erick J. Henke, Augustus Henke, Olcott C 
Colt. 

> “ > 

Benjamin H. Tyrrel, Pleasant Valley, N. Y., 
to manufacture stationers’ supplies, capital 
$50,000. Incorporators: Benjamin H. Tyrrel, 
Elmer B. Tyrrel and Benjamin L. Tyrrel 

* * * 


A petition in bankruptcy has been filed 
against W. H. Hasbrouck & Co., manufac- 
turers of stationery with offices at 302 Broad 
way, by the following creditors: George C 
Moxon, claim of $11,000; W. J. Wentaker, 
claim of $7.00; Sheldon W. Ball, claim of $9,- 
000; Bulkley, Dunton & Co., claim for $50.0u 
for money advanced. The business was started 
in 1873 and on February 15 it is alleged in 
writing that it was unable to pay its debts 

a7 * 7 


James A. Rogers incorporated as printers 
and stationers, capital $25,000. Incorporators 
James A. Rogers, De Witt C. McGonagle and 
Charles A. Marvin 


* * * 


The following buyers were represented in 
New York during February: Callender, Mc- 
Auslan & Troop Co., Providence; Gimbel 
Bros., Milwaukee; Fisher & Co., Milwaukee, 
and V. Eckland, Reading, Pa. 


* * * 


The Pomeroy Ink Co. incorporated for the 
manufacture of ink, mucilage and stationery 
supplies, 


capital $125,000. Incorporators: 
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E. Pomeroy, E. L. Pomeroy, C. L. Carpenter 
and L. C. Westphalt } 


* * * 


Republic Carbon & Ribbon Manufacturing 
Co., incorporated to manufacture carbon paper, 
inks and stationery supplies, capital $10,000. 
Incorporators: Charles W. Berry, Harold J 
serry, Louis Macelin and Edwin R. Root. 

New Orleans, La. 


John R. Bensel, for many years actively 
identified with the stationery interests, died 
February 8 at his home in this city. He was 


in his sixty-first year. 
Norfolk, Va. 

William J. Butt, a prominent stationer of 
this city, passed away February 7. He was 71 
years old and had been active in his stationery 
business up to a short time of his death. 

Philadelphia, Pa. 

By means of an elaborate card index the 
Department of Public Safety means hereafter 
to keep “tab” on every resident of the city. 
Every house number, with the name of every 
occupant, from the baby to the grandfather, 
will be listed with such information that may 
come in handy in the future 

Portland, Ore. 

A can of gasoline used on the presses of the 
Peaslee Brothers Printing and Stationery Com- 
pany, exploded February 3, doing damage to 
the building to the extent of $35,000. The Kil 
ham Stationery Company, adjoining, also suf 
fered heavy damages. 

Racine, Wis. 

H. C. Wibbert, proprietor of one of the 
largest stationery houses of this city, died 
February 11 after an illness of only a few 
days. The cause of his death was brain fever 
He was aged only 38 

St. Louis, Mo. 

The stockholders of the John Boland Book 
& Stationery Co. held their annual meeting at 
the office of the company January 26 and 
elected the following officers: Mrs. John Bo 
land, president, and Samual Burgess, secretary 
and treasurer. 

“a 

Harry Decker, who has been with the Spald 
ing Stationery Co. for several years, has sev 
ered his connection with that concern and ac- 
cepted a position with the Woodward & Tier- 
nan Printing Co. 

* + * 

Frank Schank is now connected with the 
Spalding Stationery Co. He formerly was 
with C. S. Severson Printing & Stationery Co 

x *« * 

Homer C. Davidson has discontinued smil- 
ing on customers at the Roeder Book Co.’s 
store and is now doing that stunt for C. S. 
Severson Printing & Stationery Co. 

* 7 * 

Woodward & Tiernan Printing & Stationery 
Co. is distributing its new calendar for 1908 
They are specimens of the printer’s art and 
worthy to grace the wall of any office. 

. ee 

An unique invitation is being issued by Bux- 
ton & Skinner Stationery Co. to the country 
trade in the form of a coupon railroad ticket 
entitling the holder, after signing same, to 
visit its establishment when in St. Louis. A 
coupon is issued for each department. 

San Francisco, Cal. 

C. A. Hanna, coast representative for Fred- 

erick Post Co., is now on his northern trip. 





James Schwabacher, of the Schwabacher- 
Frey Co., recently returned from a trip through 
the Hawaiian Islands. He says he was unable 
to introduce many loose leaf devices which had 
formerly been used there only in a limited way 
A. F. Frey has been visiting the Los Angeles 
trade. 
. - * 

The stationery trade here is somewhat puz 
zled over the recent changes in the price of 
rubber bands and nobody seems able to offer 
a satisfactory reason for the reduction. 

* * ~ 


H. S. Crocker & Co. last month sent samples 
of the new “Crocker Quality” in all over Cali 
fornia. The trade has not as yet fairly opened 
up and there is some difficulty in introducing 
new line of this kind. The company will 
shortly issue its new “Crocker Quality” cit 
cular describing its new building and plant 
* . « 

L. Payot, for many years with Payot, Up 
ham & Co., has joined the Stratford-Kerr C 
which will hereafter be known as Payot, Stra 


ford & Kerr. 


+ 


* * + 


A number of representatives of east 
houses have visited the San Francisco trade 
within the last few weeks. Among them wet! 
W. H. Troupe, of Henry Bainbridge & C 
B. Osann, of the Morgan Envelope Cox.; Cur 
tis Bates, of A. W. Faber; H. C. Sharp, of th: 
Esterbrook Pen ¢ Albert W. Williams, of 
Eberhard & Faber, and C. M. Meyer of Boorum 
& Pease Co. 
Salem, Ore. 

S. B. Klahn & Co., book binding, printing 
and stationery, capital stock $5,000; incorpora- 
tors, J. O. Abbott, S. B. Klahn and William 
Davis. : 

Seattle, Wash. 

O. P. Mooney Company, stationery and 
book binders, capital stock $50,000; incorpora 
tors, W. A. Wood and O. P. and Katy 
Mooney. 

Two Rivers, Wis. 

Albert Simonis will move his stock of sta- 
tionery into a building occupied by 
store, 

Tacoma, Wash. 

The American Multigraph Sales Co. has 
taken out incorporating papers in Washingto1 
Topeka, Kansas. 

One of the most attractive booths at the 
Topeka Exposition was the booth of the Wil 
son Office Supply Co., in the shape of a mod 
ern office. 

Troy, N. Y. 

The stationery and book 
River street has been sold by Lester B. For 
to T. U. Davidson and A. H. Anderson 

Victoria, B. C. 


H. S. Wallan Company has been organized 
with a capital stock of $20,0000 to take over 


business at 268 


r 


the stationery and book business of H. 
Wallan, of Rossland, B. C. 
Winnipeg, Manitoba. 

The John A. Hart & Company, the leading 
wholesale and retail commercial stationers of 
this section, is very fortunate in securing the 
services of G. H. Porritt, formerly with the 
Lamson Paragon Co. of London. 

Walla Walla, Wash. 

The Walla Walla Paper & Stationery C 
has been incorporated with a capital stock of 
$50,000. The concern will do a wholesale busi 
ness exclusively. 
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SKILL AS AN AMERICAN ASSET. 


HE Department of Commerce and Labor 
recently gave the history of foreign trade 
in American typewriters in totals, show- 
ing the rising value of skill, which as it in- 
creases, holds its own as an American asset 
against any competition, advancing against in- 
ferior skill in spite of all attempts at competi- 
tion. 

An American typewriter of any one of the 
numerous models now being sold represents 
ilmost nothing but skill values added to time 
values. The weight of metal in it, reduced to 
its metallic value only by the deduction of all 
that represents skill and time in the machine 
as it is ready for market, has a metallic value 
so low that it may be put out of count as 
merely nominal. But as skill increases to ex- 
press in this metal the slowly assembled ideas 
which made the typewriter possible the time 
values required to pay for acquiring skill and 
for expressing it in the metal make the result 
in metal so valuable that it sells profitably in 
open market in all parts of the world. 

The history of this advance for ten years is 
summed in an increase of the sales of Ameri 
can typewriters in open market from a total 
of $1,492,000 in 1897 to $6,148,000 last year 
This growth is of more than four to one al 





ready over its recent beginnings as they were 
made in venturing beyond the boundaries of 7 T y XT] : 

the United States, under other flags, putting | F y O L W A N Ad T O KIN O W 
aside the theory that trade must remain under 

one flag or follow only where its own flag can eee emma 
be forced in front of it and advancing undet 
every flag on the theory that American skill 








how to safeguard the matter of securing good, serviveable, dig- 


will be as much at home in every country as 
it is in America—after it has vindicated itself nified commercial stationery-about the paper end of it—how 
- om + showing its ability t ly ‘co ° . . . . 
is ee by showing its ability to rely on to avoid any chance of dissatisfaction, quarrels with your 
its merits. ‘ sod P 

Tie Sultan of Meroces was benlentinn ta te printer or lithographer, etc.—-write us for the two handsomely 
port such marvels as typewriters and bicycles engraved and printed brochures illustrated above and get 
fro aT \ 1¢ he \ S 1 > ‘Pe e . . . Torn “se y . 
from America when he was put between th acquainted with CONSTRUCTION (Best at the Price) BOND 
two fires of invasion and revolt. Jusiness let- eR A aNra EEE: 


ters are written in Constantinople in Greek to 
Athens and answered in Greek from Athens on 
American typewriters. As their sale increases 


In open market, under every flag and in spite W ry W y . 

of all disadvantages, they are only an illustra- ‘ E < R O E & CO. ’ Inc. 
Michigan Bivd. and Peck Court 

other directions and of what it can do in all CHICAGO 


tion of what American skill is doing already in 
is it rises above the delusions of restriction 


A request on your letterhead will get them. 


and forced sales of a minimized output to its 





freest and best results at home and abroad 











Typewriter Ribbons 


“GROWN” AND “GLOBE” BRANDS 


Strictly high-grade ribbons. Materials 
and colors are the best ctainable. 


]ICARBON PAPER | 


“ CROWN,” “GLOBE” and “ PIONEER” brands, with medium, extra hard and soft sur- 
faces respectively. Will make more and better, clearer and sharper copies than any 
other carbon paper on the market. All of the highest quality, remarkably durable and 
suitable for use in anyclimate. Sold at prices which, considering the quality, make them 
the best Ribbons and Carbons on the market. We want Agents and will make Special 
Prices and Discounts for Export Trade. Write for catalogues and information. 





























ROCHESTER. Ny 
2 A 4/ Az 




















The Crown Ribbon «« Carbon Mig. C0.,"°Ces= 
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The Man Who Knew. 


in one of the large northern cities. 

The logy, lethargic winter had 
gone with the coming of the equinox and 
the change was more noticeable in the 
faces of the passing throng. Those with- 
out breathed deeply of the new spirit 
while those within could scarce content 
themselves until released from the day’s 
responsibility. It was a stimulant to the 
one and a depressant to the other. 

As the big stere emptied its hundreds 
of attaches two men—both department 
buyers—took the same direction. They 
were known to the establishment as Hin- 
ton Pemberton and Thomas _ Benton. 
Pemberton was not the traditional quiet 
and ever working prodigy; nor was Ben- 
ton the gay and frivolous devotee. They 
were different in this respect yet their 
purposes were opposite; for Benton de- 
sired to know while Pemberton apparent- 
ly did not. Benton in companion with 
one of his kind sniffed the spring air and 
hurried for the “last sporting edition” of 
the evening paper. 

“Say, Marks,” exclaimed Benton, turn- 
ing to his companion, “I see the Sox have 


Te SPRING came early that year 


traded ........ to New York. That will 
surely weaken the infield. You know as 


well as | that with ........ out of the 
line-up the Sox will have a hard fight for 
the pennant. I have watched his work 
for several years and when it came to 
head-work and aggressiveness that chap 
was the king bee of the infield. The team 
will not get his equal, in my judgment, 
for many a day.” 

Turning the pages rapidly Benton eag- 
erly devoured the other baseball news 
and commented with much show on the 
probable strength of the different teams 
in the American League. There was evi- 
dent in the lines of his face an enthus- 
iasm that was born of long acquaintance 
in this particular field. 

“Take it from me,” he jauntily com- 
mented as he threw himself on a South 
Side car,” the dope will not bear them out 
on that trade and I think I know what | 
am talking about.” 

The Apparent Desires. 

Pemberton was not far away during 
this colloquy. But instead of turning to 
the sporting pages of the evening paper 
he hurried his eye to the department de- 
voted to “conditions of foreign markets ;”’ 
for Pemberton bought heavily for his 
firm from European centers. Benton's 
work lay in another direction; his was 
along the line of specialties. If there was 
any distinction to be drawn between the 
two it was in favor of Benton's line of 
work. 


Pemberton took another car without 


noticing his co-worker. In his seat he 
read more fully the reports. 


Wherein the Lesson is Drawn That to 
Rise, to Advance in One’s Work 
One Must Know. 


By Erastus Buck. 


“Germany raises the tariff on wood 
pulp, eh!” he mused to himself. 

“Gee, France is short on laces,’ he 
added. 


“Well, conditions are not so favorable 


to-day as they were a week ago. | shall 
have to call the attention of the general 
manager to these facts the first thing to- 
morrow morning. With such a situation 
before us we may have to place our for- 
eign orders by cable at once,” he mentally 
contemplated as, he looked out of the 
window. 
The Two Salesmen Meet. 

The general manager had also seen the 
comment on foreign conditions the even- 
ing alluded to. He had even gone farther 
than Pemberton. In this particular Pem- 
berton had not rightly estimated his su- 
perior. When the general manager reach- 
ed his desk early the next morning he 
sent for Pemberton. 

“See here, Pemberton,” said he, “this 
is bad for us,” thrusting the story before 
Pemberton’s eyes—the one he himself 
had read on the car. 

“Yes, | read that last night,” replied 
Pemberton. “I also made a memo note 
of what we are short on,” he concluded. 

“That tallies with my notes also,” re- 
joined the manager. 

“And you had better verify it; for we 
shall have to cable our foreign represen- 
tative at once for further shipments. _If 
the markets are to be further influenced 
by tariff regulations it is better that we 
buy at the beginning of the rise and not 
at the crest of it. Let me have the verifi- 
cation at once,” he tersely commanded 

Pemberton was not slow to heed this 
command. But he knew that the stock 
conditions would pretty nearly coincide 
with his own estimate of them. 

Pemberton was not the only one to be 
sought in figuring out this new turn in 
affairs. Benton was sent for in order that 
his department could be included in the 
order to be sent abroad. 

“| presume you are aware, Benton, that 
conditions in foreign markets are nct sat- 
isfactory to us at this time. Certain tar- 
iff regulations are not to our interest. 
Have you seen the reports?” the manager 
asked. 

‘[ have not, no sir,” he returned. “But 
I heard Pemberton talking about them.” 

“You haven't seen them, eh?” queried 
the manager. 

“Well, do you realize that some of the 
specialties | asked you to keep track of 
are affected by these tariffs?” he inter- 
posed. 


“I presume they are,” Benton replied. 


“Go over your stock,” commanded the 
manager, “and let me know what you 
have on hand and what you think will be 
needed.” 

When Benton had gone the general 
manager thought to himself. What a dif 
ference between Pemberton and Benton 
as this showed! 

“Pemberton knows all about these cor 
ditions and Benton doesn’t. Why is 
that such an important matter should 
escape Benton's attention,” he reflected 

“After carefully going over our stock,” 
hurriedly spoke Pemberton, “I find that 
this memoranda will cover our needs for 
the next twelve months. This is on the 
basis of our last year’s sales with 15 per 
cent added for any increase. If our sales 
should fall below those of last year the 
difference in stock on hand will not be 
so great but that we can work it off with 
out any serious loss. The estimate, | 
figure, is conservative and _ sufficient 
enough to meet the present conditions.” 

When Knowledge Ccunts. 

Benton did not hand in his estimate un 
til long after lunch. He had gone to 
Pemberton after leaving the general man 
ager for light on the conditions abroad 
But there was a more pertinent reason 
why he had not responded promptly to 
the demand of the manager. Benton did 
not know his stock; he had neglected it 
for more transient interests. At the tim: 
when his thought should have been on 
the department over which he had con 
trol he had been carried away by othe 
things. 

“Why did you not give me this report 
this morning, Benton ?” inquired the man 
ager. 

“Because | could not figure it out soon 
er,’ he responded. 

“The cable for this order,” continue 
the. superior, “should have gone out by 
noon at the latest. I will see how correct 


it is.’ 
Benton knew that the effort had not 
been responsive enough. He saw that 


slight trace of dissatisfaction that comes 
only when the proper thing has not been 
done. Between the sporting page of the 
afternoon paper and the memo note stood 
a row of figures tabulating a stock with 
which acquaintance was foreign. He 
knew it; he saw it. But to mend was tor 
late. 
The next morning he 
note from his desk: 
“See the general manager at once.’ 
Benton flushed for he knew there was 
something wrong. Presenting himselt 
his superior he met this ‘statement: 
“Apparently, Benton, you are not post 
ed on your stock. You seem also not 
be informed of general market conditions 
“T shall have to demand your resigna- 
tion.” 


picked up t - 
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silk Index tabs are of the 
same color, the complete book making a ledger 


The transfer ledger is in 


GREEN ROUND BACK LEDGER. 


We show herewith cut of the Green Round 
Back Ledger which C. E. Sheppard & Com 
pany, 61-65 Cliff street, New York, is putting 
on the market under the exclusive agency plan. 
designed with both the 
irtistic and practical in view. From a practical 
standpoint it will be noted that all the metal 
parts are covered with leather, so that none is 
exposed to scratch the desk. The mechanism 
} which the 


green corduroy 
symphony in green 
the same colors 

The Sheppard includes 
the 


general line which 


everything in loose leaf devices is sold to 
without restriction, but the 


This binder has been 
trade green ledger 


is of the powerful screw 


type 


vill be given to but one dealer in each city 
It is one of the handsomest books in the field 
Full particu 


be furnished 


id is sure to prove a big seller 
; of the book and the plan will 
yon request to the manufacturers 


THE OFFICE SPIRIT OF TO-DAY. 


In the outfitting of a business office, no less 


than in the planning of the business for which 





it is to be headquarters, and which it will ma 


company is using with such excellent results ' 
in its Sheppard Round Back Ledger. erially represent, it is essential that the spirit 
[he metal parts, which form a unit in them f to-day should prevail. 


The day of the makeshift desk, the rickety 


sheathed in the unique 
name, “The Green 


selves, are comple tely 


binding, which suggests the 


Round Back Ledger.” good, and a new era of office outfitting has 
Che best grade of green Russia forms the dawned Art and utility have joined hands to 
back and corners, while the sides are of fine the benefit of business. System has lent its in 


The “ALDEBARAN” 


Drawing and Copying Pencils 


The “OTHELLO” 











chair and the slip shod method have gone tor, 
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valuable aid and the modern business office re- 
sembles the modern motor. It is capable of 
higher speed and better results, with less fric- 
tion than its encumbered and cumbersome 
predecessors. 


By the aid of modern methods and modern 
office appliances, the desk of the business man 
need no longer present a scene of disorder, 
contributing to despair. In recent years, his 
capacity for effective work has been doubled— 
nay quadrupled—by the mechanical appliances 
which inventive science and American enter- 
prise have placed at his command. His bur- 
dens have been lightened, his labor lessened, 
and his days made longer in the land by the 
interesting and helpful aids he now finds at his 
elbow. 

The business of manufacturing and purvey- 
ing modern office appliances is a tfuly philan- 
thropic business. In bettering the conditions 
under which the business man works, in saving 
his time and that of his employes, the manufac- 
turer of such time and labor-saving devices and 
the dealer in them confers a distinct benefit on 
the business world. 

Time was—a few short years ago—when ev- 
ery business letter was laboriously set forth in 
longhand calligraphy. To-day the improved 
typewriter does the work of a dozen oldtime 
clerks, and does it better and more pleasingly. 

But yesterday, the littered. desk and the ill- 
kept file characterized most of our business 
offices. To-day, the wand of the modern-ap- 
pliance magician waves in undisputed sway 
over all but the most old-fashioned places of 
business, and order, neatness and dispatch have 
been brought out of chaos, slovenliness and 
delay. 





HE ‘‘Aldebaran’”’ Drawing Pencil is perfect in 





Copying Pencils 


smoothness and texture and durability of the 





MADE BY THE 


SWAN PENCIL CO. 


BAVARIA 


lead. 

The ‘‘Othello’’ Copying Pencil meets satisfactorily the 

demand for a copying pencil at a popular price, is of 
the required hardness, contains no grit and is not brittle. 


Made in sixteen degrees, perfectly graded. 


One fixed price to the consumer. An unvarying and uniform cost 
to the dealer, the difference a profit large enough to warrant your 
co-operation in popularizing these high grade pencils. 


Samples and prices on request. 


Stock complete and well assorted. 


Technical Supply Co. 


40 East Fourteenth Street, NEW YORK, N. Y. 


Sole Armnerican Agents 


Pat) (Si 





SS en eee 


ee 
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THE BURROUGHS CONCERT BAND. 


It is difficult to sustain large manufacturing 
enterprises unless various auxiliary organiza- 
tions are encouraged for the benefit of the em- 
ployes. For example, baseball teams, bowling 
teams, bands, mutual! aid societies, and the like, 
all are vital and highly important in wielding 
and maintaining factory organization. 

The Burroughs Adding Machine 
has recognized this in the form of its concert 
band, which, of course, is only one of such 
organizations. But it is a good one, at that 
It even ranks well up with the musical organi 
zations in the city of Detroit, both for techni 
the popularity of its pro 


Company 


cal efficiency and 
grams. 

The band is made up from the employes of 
the company. Out of the 2,000 men who are 
by day employed in the making of the adding 
and listing machines, a band of thirty musi 
cians has been organized, and, after a year of 
careful training, has during the past winter 
given concerts in and about the city of Detroit 
that have attracted much favorable comment 


from the local press. The critics praised it 
highly. 

From the musical point of view the band 
has been a complete success and from the 


standpoint of social life it has served to inter 
est the employes in one of the most refining 
of the arts. 

Among the interesting items on its program 
is the following 

1. Coronation 
G. Meyerbeer 

2. Saxaphone 
ewski. 

3. Procession of the 
March). “Parsifal.” 

4. Selection from C 
“Samson and Delilah.” 

5. Selection from “Faust.” Ch. Gounod. 

6. Waltz, “Violets.” E. Haldtenfel 

7. “A Hunting Scene.” P 


from “The Prophet.” 


March, 


Quartette, Minuett« Pader 


Knights (Gralsritter 


Saint-Saen’s opera, 


Bucalossi 


. 
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MEXICO. 


A Demand for Lower Priced Machines—Op- 
portunity for Americans. 


Consul W. W. Canada, of Vera Cruz, writes 
that the typewriter has long ceased to be a 
novelty in that section of Mexico. A great 
variety of makes are in use, American, Eng 
lish and German, and each one has its advo 
cates. He adds 

“There are no dealers here who make the 


sale of typewriters and supplies their exclu- 


nearly company has a 


sive business; every 


representative at Mexico City, and purchases 


are made through these concerns. This city 
and, in fact, the whole territory, has been 
well canvassed by traveling agents, who visit 


this frequently. Competition is ex 
tremely active. An agent will take any make 
of a machine in part payment for another, pro 
fairly 


vicinity 


vided the balance is paid in cash, and a 


liberal sum is usually allowed Prices for 
standard machines will average $115 United 
States currency. A German machine has lat: 
ly appeared in this market for which many 
novel features are claimed. It sells for $105; 
with a tabulator, for $117.50. This machine 
is rapidly growing in favor with the public 
ypewriters may also be purchased on the 
installment plan 

“However general the use of the typewrit 


er has become in all business houses and gov 


ernment offices, sales could be much increased 


by supplying a machine that will do satisfac 
tory work at a lower figure than that asked 
for a new machine Many small concerns, 
also clerks, students, and even families would 


avail themselves of an opportunity to 
The difficulty is that in- 


gladly 


acquire a typewriter. 


comes are based upon 50-cent dollars, while 
the cost of a machine ts based upon 100-cent 
dollars, like all other imports from the United 


Aa vis f 





becomes evident that the 


It therefore 
use of a typewriter must be considered as lim 
can afford the cost 


states 


ited to those who 
American Interests Neglected. 

opened up in this 

rebuilt 


ight be 
with 


\ good trade n 
section of the country 
everything would depend on the price 

no American business house here; the Gert 

ans, French and Spaniards hold the reins 
It would 
that the 
commercial 
an American 


machines; 


Chere 


reasonable 
representative of an Eur 
would pus! 


mmerce not b 
magine 
establishment 

article, 
in Opposition to his c 


pean 


’ 
the sale of when this 
prove to be 
trys interests and his 


but one correct method to be pursued, and 


might 
own, as well Ther 


that is to do as other nations have always 
done, and by which means they have acquired 
the commercial supremacy here. The repr 
sentative should be an American; he may 
have and can secure efficient help from na 
ives who are well informed as to the require 
ents of trade in general and possess the 
verwhelming advantage of being familiar 


vith the customs of doing business in Mexic: 


[he Mexican tariff does not discriminaté 
n favor of any tion and the import duty 
n typewriters is 11 cents United States cur 
ency for every 2.2 pounds, which does 
include the weight of the packing case This 
mount is slightly increased by the minor ex 
penditures connected with the clearance 

ods from the custom-house. Only machines 


with Spanish characters could be disposed of 
TAKES OVER BUSINESS. 

has taken 

marketing of the Follett 

has estab 

New York 


years old and was recent 


The Follett Sales Company 


the business of the 


Time Recorders and stamps, and 


lished an office at 29 Broadway, 


Che business is two 
dditi T 


nanced for a c ipital 
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The Weis Clip 


is the simplest and most 
effective on the market. 
It has a capacity up to 
one-quarter inch. It sets 
Squarely on the contents 
with no points projecting. 


The price and the quality 





WEIS CLIPS get the business. 


The Weis 

Beam 
Postal 

“cass ~6—li(sé&S)Cale@’ 


has a large sale 
through the deal- 






ers. It carries with it that assurance of absolute accuracy 
only attained by the beam and balance method. There are 
a great number of concerns throughout the country who do 
not put reliance upon the spring [scales. 
They find their requirements best fitted 
by our perfect Beam Scale. 


— 2 z= 
Sectional Card 


—A feature of our complete line of ‘‘built right’’ cabinet 
specialties that are contributing to the profits of the dealers 


throughout the country. 


Our line of Card 
Index Tray Cabinets 
and Specialties is one 
of the best in the 
country. 

Everything we manufacture 
is sold to dealers exclusively. 

We do not operate branch 
stores and compete with the 
trade. 

Our catalogue shows the 
entire line. It will be sent 


promptly upon request. 





We want dealers 
SECTIONAL CARD INDEX — tg handle our lines. 


CABINETS 









Manufacturing Co. 
Index Cabinet— ” Union Office: 108 pty SEDs * A. Sectional 





The Mission F ‘les. 


Made of solid oak, Mission style, equipped 
with roller bearings, patent lever locking fol- 
low blocks, oxidized trimmings. 


Vertical Letter—Bill 
Document and Legal Cap 
Sizes 

Made wich two, three or four drawers. 


Serve the same purpose precisely as the high- yi @RAWER, 
ly finished cabinet files and cost a great deal 





less. 


Dealers who are handling 
the Mission Files are increas- 
ing their sales every month. 





Repeat orders are coming 
fast. Everybody who buys the  ission’ritz 
e Mission File immediately be- 


comes a “Rooter” for it. 


ee 
Weis 








Book Cases 


are constructed by a standard pecul- 
iarly their own. They have a style 
and character superior to the ordinary 
type of unit book cases, having the 


compactness, finish and appearance 





of regular construction. 


The Weis 
Attachable 
Desk Stands 


filla multitude of 
uses at the busy 
man’s desk. 

It can be locked 
in any positon. It 


SECTIONAL BOOK CASE Jj 


is a strong, simple, 

effective device. 
Full particulars 

of our entire line 





shown in cata- 
logue. SWINGING ATTACHABLE DESK STANDS 
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The Advertising Solicitor and His Prospects 


MITH, here's a bunch of prospects. 

You are a new man and | think you 

will find the list a good one. They 
have been called on and all are more or 
less interested. You won't have to talx 
the paper very strong; just present your 
card; say that you have succeeded Mr. 
ihedapess and then proceed with a few 
pleasantries. 

“Here are some clippings from the 
columns of our competitors and from 
other papers who, | see, are doing con- 
siderable advertising. You had better 
take these along and see what they are 
worth. It is a good thing to have your- 
self well armed with what the advertisers 
are doing.” 

So spoke the business manager to his 
advertising solicitor. 

These are what are 
“prospects.” 

There are, however, two kinds of pros- 
pects—the probable and the possible 
prospect. The kind above referred to 
come within the first class; for the reason 
that they have been called on, know 
something of the publication, and are, to 
a certain extent, interested. They are 
probable because they are more probable 
than those who have not been called on 
or who know nothing, to speak of, about 
the publication the solicitor represents 

The Possible Prospect. 

Then there is the other class 
sible prospect. He is the one who never 
has been called on; perhaps he does not 
advertise at all or knows little about the 
publication. He is possible because there 
is just a chance that his interest may be 
awakened. In the probable prospect there 
is something better than a chance. 

The live advertising solicitor is on the 
hunt for this kind—the possible prospect 
Up in Milwaukee last fall—the day before 
Thanksgiving, in fact, a salesman closed 
a $25,000 contract. He had not called on 


called 


usually 


the pos 











The Difference Between the Prospect 

That is Probable and the One That 

is Possible. 

the firm before nor was he given informa- 
tion that he was in the market for the 
goods the salesman represented. It was 
a large firm and the’ salesman just 
“dropped in.” There was just a bare pos- 
sibility that he might be interested. He 
did become interested and on the second 
call closed the order. 

It pays to unearth this possible pros 
pect. Conversations in hotels and = on 
trains, every place for that matter, are 
prolific of possible prospects. 

“LT called on one of my largest custo- 
mers this morning,” said a traveler one 
day in a conversation with other travelers 
and among whom was the representative 
of the advertising department of a local 
paper, “and he cut his usual order in two 
because of a large advertising contract he 
was going to place.” 

Quick as a flash but with considerable 
diplomacy the advertising representative 
inquired who this customer was. It hap- 
pened tu be one of the largest merchants 
in the town but who never would place a 
contract with the paper the solicitor rep- 
resented. But the solicitor called on him 
within thirty minutes afterward. 

The representative successfully urged 
the argument that since the paper never 
had carried any of the firm’s advertising 
it would be the best time to give it a 
trial. 

Where Possibility Counts. 

The National Business Show recently 
held in Chicago affords a striking exam 
ple of where possibilities may be found 
\ solicitor representing a Chicago publi 
cation was covering his “beat” one day 
when his attention was called to the busi- 
ness show going on at the Coliseum. On 
being informed that many firms were rep 


resented there he decided to visit the 


show at once. He walked about from o1 
exhibit to another. He had seen the a 
vertisements of all the big exhibitors 
the typewriter and adding machine com 
“No, they are no good. I have 


panies. 
until I ar 


seen their advertisements 
sick.” 

But he continued his search for one h 
never had seen. Presently he came upor 
a small booth, not ten feet squar 
which was a small table. On this table 
was exhibited one of the most importa 
and useful devices on exhibition. The 
vice was of foreign make. Only on: 

the American representative who 
come over to locate dealers for his con 
pany, represented the concern. The sol 
citor engaged his attention and withi 
hour had sold him space in his publi 
tion for six months. 

There are many other similar opp 
tunities. A morning paper contained 
announcement one day that a new four 
tain pen company was being organized in 
a nearby city The publisher gav: 
consent to the advertising representativ« 
to go at once and interest the company 
his publication being peculiarly adapted 
for such a specialty. He was told by th: 
general manager of the company that no 


advertising would be placed for sixty 
days, but as soon as the company was 
ready he would take the matter up witl 
the publication Several letters passe: 
between the firm and the magazine an: 
the contract was secured. 

The “want ad” department of a metr 
politan paper had the advertisement of 


manufacturer who wanted a partner. Th 
representative answered the “ad” for t] 
purpose of finding out what kind 
concern it was Chere were a number 
such “ads” which he answered. Ons 

ply conveyed the information that it : 
an expert accountant who desired to s 
cure capital in promulgating a compat 





RANE BROS. “"32 LINEN PAPERS 





Manufacturers ot 





“GOLD MEDAL” 


Papers from these Mills are the best made 
for Blank Books, County and State Records, 
Typewriters, Correspondence, Drafts,Checks,et 


Each Sheet has Watermark 


LINEN LEDGER 

“JAPANESE LINEN” 

“WARRANTED ALL LINEN” 
WRITING PAPERS 





tne Jay anese (rane 





FREE SAMPLES TO DEALERS OF OUR LINI OP 
TYPEWRITER PAPERS—Write for them | 


























urged the gentleman to place a one-inch 


single space advertisement for a partner | y Taurine 7 far o 
with capital. The advertisement brought HIGGIN Photo Mounter Paste 
the partner. Later, the magazine closed Drawing Board and Library Mucilag 
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that would install different kinds of sys- | 
tems. This was directly in line with the | Drawins tale. Mee 1 Col : 
solicitor’s publication. [he solicitor | Ete I Weitn Ink q 


for half-page space for this business sys- | Office Paste 
tems company for a year. Liquid Paste 


Vegetable Glue, etc., etc. 


New Business Everywhere. 


The advertising solicitor who discounts 
these devious wavs of getting in touch 
with new business is ignoring one of the 
most valuable of American traits that 
constantly are manifesting themselves in | | 
other lines of business. It is, to phrase it 
in other words, the exceptional and ex- 
traordinary way of doing things. 

Chis is the way of getting possible 
prospects. The solicitor need not go far 
out of his beaten paths at that to ascer- 


tain who the possible prospect is. If he se a gy ——— 
thinks ; if he acts, he will develop enough CHAS. M. HIGGINS & Cco., nrepiep, 

prospects to keep him busy and to earn . S.A. New Y ork — Chicago— London 
him a goodly competence aside from what Main Office and Factory, Brooklyn, N. Y., U.S. 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter supplied to the Trade. 


Consumers, emancipate yourselves from the use of corrosive and ill-smelling 
inks and adhesives and adopt the Higgins Inks and Adhesives. 


They will be a revelation to you. 


AT DEALERS GENERALLY 























he gets from his ordinary prospects. But 
it means action all the way. It requires 
circumspection and an ability to see 
where the other fellow does not see. The 
solicitor who does that will have little 
trouble advancing. 











Chichester 
Typewriter 
Chairs 






THE MILWAUKEE BUSINESS SHOW. 


[The Milwaukee Association of Accountants 





ind Bookkeepers will hold on the afternoon 









I 


ind evening of March 19a privately conducted Favorites 
Business Show that will prove, from present with the 

dications, one of the very unique and val- 
table things of its kind DEALER 

The show will take place i > Eagle C 

ke place in the Eagle Club because 

House, 137-139 Second street Chere are only they please 

ighteen reservations, but the interests repre the HE ERFECT 
sented will be diversified Being arranged pri Consumer THE PERFECT 

itely or by a private association much selec- ENVELOPE MOISTENER 





ion was given to the character of businesses; 


They please the 





hat is, class of businesses that would thor consumer because HAVE YOU ONE? 

ighly represent the nature of the show. “Of- 

cf Appl inces” will be Tepre sente d. as well as “THEY FIT THE BACK” If not, you should have, and wear the smile that 

a. > rabieee ae won't come off. It will save time, money 
wig imstifutions directly intere sted ; If you sell Typewriter Chairs, get our Catalog. Shows and that unsavory taste. Cl iness is next 
Chere will be no “money making” feature our Full Line of Patent Adjustable Back Chairs. to Godliness... Wear the smile and be clean. 

bout the show he spaces have been sold at Price, $1.00 


4 
very small cost—enough only to bear the : 
‘ctual expense. In thie respect the business | | Chichester Bros, Chair Co. McCLELLAN MFG.COMPANY 
how will be different from other shows. The 15 Elizabeth Street, New York Elmira, New York 
rations and general arrangement will be ———————| 


h such an exhibition 


A NEW LOOSE LEAF LEDGER. W A N i KE D! 


ae pradarncagaan elven ac8 ee REPRESENTATIVES IN ALL PARTS OF THE WORLD TO SOLICIT 























Wright Ledger, yroduct f the Sieber & orn s and — + 
mn - I : er & SUBSCRIPTIONS FOR “OFFICE APPLIANCES.” 
russell inul turing ( mpany, st ,ouirs 
; : ee _ 
The Wright Ledger is round-back and a dis We Pay Liberally 
tly new creation. All points of the ledger SUBSCRIPTIONS DOMESTIC FOREIGN 
in contact with the desk, are rounded 1 Year é; . $ 1.50 : : d $ 2.00 
vered wit leather It is bound in a 5 Years ‘ 5.00 > : . 7.50 
od grade of rduroy and red Russia cow 10 or more at one time 10.00 15.00 
lhe alignment is | OP Aa "THE COMMISSION TO YOU IS 33} PER CENT 
Full particulars may be had from the Sieber SEND COMMUNICATIONS TO 


& Trussell Co 00-02-04-06 Laclede avenue, THE OFFICE APPLIANCE COMPANY, 303 Dearborn Street, CHICAGO, U. 4 A. 
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The Practical 


DISCUSSION of the practical and 
theoretical sides of salesmanship 
seems particularly pertinent at this 


A 


time; because during the last two years 
there has been great development in the 


science of selling. This growth of or- 
ganized knowledge is undervalued by the 
still existent salesman or sales manager 
of what | might term “the old school” 
who murmurs that there is little to be 
gained by any theorizing and who vague- 
ly affirms that experience is the only 
teacher and work the only thing that 
counts anyhow. Without discrediting 
the one as against the other it will be 
well to consider them both in an effort to 
get a consistent combination of science 
and practice. 

The two extremes I consider to be typi- 
fied by the man who believes only in the 
rough, stoney road of experience, 
with little regard for theory; and the op- 
posite by the man who theorizes to such 
an extent that he has little time left for 
practice. Of the former there are a plen- 
ty and of the latter after all but a few, 
since the man who does not produce sales 
must be a failure and remain such unless 
he changes his tactics and becomes a pro 
ducer. 

The salesman who disbelieves in theory 
is not well informed; for the reason that 
there never was a salesman who was a 
conspicious success who did not have 
some theories of his own about methods, 
human nature, business policy and the 
whole category of facts involved though 
he may never have hcird of theory or, 
having heard, was a firm disbeliever 
therein. Especially is this true if he has 
the placing of some difficult specialty 
proposition. It is therefore erroneous 
for such an one to affirm a disbelief in 
theory; for a close examination of his 
methods will reveal an effort at studied 
effect and procedure. 

It is all very well to proclaim that work 
is the only thing that counts. It sounds 
well but from an argumentative  stand- 
point it is sophistry.. Work is an energy, 
a power, a product. The point is as to 
the quality and effectiveness of the work. 
And by results must the practical sales- 
man as well as the scientific salesman be 
measured. 

Change in Conditions. 

At this point I want to point out what 
might be casually overlooked in a dis- 
cussion of this subject, and that is the 
immense change that has taken place in 
conditions under which salesmen labor. 
Competition has largely increased over 
what it was years ago and there are also 
to-day scores of specialty propositions 
being successfully promoted, which, pur- 
sued under methods of the past, would 
be unmarketable. Witness the organi- 
zation and selling methods of a number 
of immense specialty propositions to-day 








OFFICE APPLIANCES 


and Theoretical in Salesmanship 


By Harry C. Tuttle. 

which are selling enormous volumes of 
product at a good profit under most diffi 
cult conditions, and contrast them with 
the easy selling conditions of years past 

This brings the subject to a considera 
tion of what constitutes this theory or 
science of selling. I refer particularly to 
what has come to bé termed the psychol- 
ogical side of salesmanship. To the sales 
man of the old school that word “psych 
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ological” sounds fearfully academic and 
foreign to such an intensely practical 
thing as selling. He simply cannot bear 
the word. 

But after all it is a very simple and 
practical way of getting at results. It 
signifies that instead of waiting for long 
months and years of experience and ob 
servation to attain relative perfection of 
methods, that the intellect is used to pre 
pare the way, “rough hew them though 
we may.” And they are not so rough 
hewn by the master brains of selling or 
ganizations to-day that they are not re- 
markably successful on the first try-out. 
This same intellect, also, eliminates the 
weak links when “it is tried on the dog,” 
so that selling methods are produced 
which in point of efficiency could never 
be attained by any less scientific meth 
ods. 

The Classes of Selling. 

The psychology of selling divides the 
facts practically into two classes: those 
which ‘pertain to securing a certain men- 
tal attitude and quality in the salesman 


and those which pertain to securing a 
certain mental attitude on the. part of the 
customer. 

Under the head of former coms 
those methods of the manager 
which are calculated to develop in the 
salesman the proper degree of enthus 
iasm, energy, self-confidence, confidence 
in his goods and in the house that makes 
them. 

On this score if the sales manager has 
some comprehension of the rudiments of 
psychology his efforts are bound to be 
tremendously effective. These rudiments 
are nothing more technical than an un 
uerstanding of simple mental processes 
the relation of the emotions to the intel 
lect, and vice versa. An appreciation 
also of the value of “team work” and the 
energizing influence of harmonious condi 
tions in the organization itself. 

Last, but not least, the inculcation in 
the salesman of a proper knowledge of 
his proposition and a logical method of 
presentation. This last mentioned head 
brings us to the second division of which 
[ spoke—the securing of a certain mental 
attitude on the part of the customer. 

First comes an analysis of the articl 
or proposition from all conceivable 
aspects—of utility, of relative perfection 
of construction, of profit-earning and so 
forth, depending on its nature. Then th 
presentation of such 


the 


sales 


effectiveness of the 
salient points will be measured by the 
logic of its arrangement, its directness 
and force of appeal to the desires of the 
customer and the proper closing tactics 
on the part of the salesman. The com 
bination of scientific or psychological 
methods in the production of mental atti- 
tude in the salesman and in the customer, 
represents the height of achievement in 
the sales manager's art. 

On the part of the individual salesman 
it amounts to the same thing. Where he 
is working independently to initiate meth 
himself, with studied effect, and 
where a part of an organization to co 
operate with his chief in carrying out his 
selling plans. 

What the Methods Mean. 

I would emphasize this point: the utili 
zation of such methods as I have enumer 
ated which are thoroughly essential, prac 
tical and available, calls for the use of 
the brain, the intellect—just ordinary 
“gray matter” if you please—which rep 
resent, in fine, a knowledge and study of 
This is 


ods 


mental processes and emotions. 
one phase of the science of psychology 
The use of such portions of it as are ap 
plicable to salesmanship is the necessary 
and only successful course to pursue. It 
does not call, mark me, for any collegiat« 
knowledge or training but only for th 
rudimentary understanding that is be 
coming more and more accessible every 
day through articles in class publications, 











books on salesmanship, selling talks, and 


the like. 

This brings me to another controversal 
point as between the “old fogey” and the 
modernist, namely, as to whether the 
reading of books and articles on sales- 
manship are of any practical value. 

It seems almost self-evident that if 
there be but two ways of gaining knowl- 
edge, experience and the reading of the 
experience of others, and if the former be 
slow and expensive and the latter rapid, 
inexpensive and perhaps more complete, 
that surely the latter is not less valuable 
but more valuable. It is understood, of 
course, that what we absorb from read- 
ing of the experience, opinions and the- 
ories of others, must be applied and crys- 
tallized in our own experience and work. 
We can learn from others and must do 
for ourselves. 

It is my opinion that there is less dan- 
ger of becoming too absorbed in the sub- 
tleties of salesmanship than of sticking 
to the “old fogey” class. Under modern 
conditions in organization and in selling 
it is essential to success that profit be 
made of every atom of practical knowl- 
edge already gained and the understand- 
ing of the human mind and nature as re- 
vealed by psychology. 

I once heard of a salesman worth §$2,- 
500 a year salary who became so ab- 
sorbed in the theory of salesmanship that 
he deteriorated to a fraction of his selling 
efficiency. I believe, however, that such 
instances are rare. For one of this kind 
you will find scores where the conscious 
effort to study and improve self and meth- 
ods have multiplied the efficiency of the 
salesman and the sales manager. 

Theory does not take the place of 
work; it measures the value of work. 


Big Oliver Changes. 

On March 1 the Oliver Typewriter Com- 
pany made three most important and far- 
reaching changes in its sales organization. 
Field Manager G. C. Hutchins is transferred 
as manager to the Philadelphia office. Frank 
K. Pennington, manager Chicago branch, suc- 
ceeds Mr. Hutchins as Field Manager, and C. 
E. Graves, Philadelphia manager, succeeds Mr 
Pennington. 

The changes were not looked for among the 
trade and came as a huge surprise. 





A NEW CATALOG. 

The 1908-1909 catalog of the Minneapolis 
Paper Company is the most important circular 
contribution made in recent years. The cata- 
log is of 240 pages and done in most attractive 
style. It illustrates very thoroughly the com- 
pany’s complete line of stationery, including 
tablets, papeteries, blank books, memorandums, 
dictionaries, paper clips, card indexes, vertical 
files, athletic goods, diaries, typewriter papers 
and supplies, tags, envelopes, pencils and pens. 
The catalog is quite in keeping with the strong 


business policy of the company. 
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500 clear cut impressions of the letter ‘‘c’’ were taken in one spot. 


We Can Help Increase Your Business 
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A Sure Enough Red Letter Day 


General Manager William A. Dyer of the 
Smith Premier Company was tendered, Janu- 
ary 25, a testimonial that will long live as the 
real red letter day of his career. Mr. Dyer 
had just completed and moved into a beauti- 
ful new home in Syracuse. This suggested to 
the branch managers and representatives of the 
company that a surprise for Mr. Dyer would 
be indeed just the thing to show their esteem 
and confidence. The surprise was.in the shape 
of a combination pool and billiard table with 


have coupled with this work the kind of spirit 
and enthusiasm that gives everyone who has 
come in contact with you absolute confidenc« 
By your character and good fellowship you 
have established in The Smith Premier organ- 
ization an example that is beyond reproach. 
You have taken the pieces, so to speak, which 
were given you and have in a short space of 
time so matched them together that to-day in 
every part of the civilized globe, there is a true 
and loyal scout ready to bring into The Smith 
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THE HOME OF WM. A. DYER AT SYRACUSE, N. Y. 


complete outfit and electric fixtures, together 
with an engrossed testimonial 

The presentation was made on 
evening, January 25, by Manager R. R. King 
of the New York office, who was accompanied 
by twenty home office men, Manager Raymond 
of Syracuse and Factory Manager Barr. Mr. 
King represented the managers, and in his 
presentation speech referred to the fact that 
Mr. Dyer in a short period of five years had 
taken the portions of the organization he had 
found on assuming his office and had knitted 
them together into one of the grandest selling 
forces of modern business organization. This 
had been accomplished, Mr. King said, through 
his thorough understanding of his men, his fair 
treatment, his example as a worker and his 
willingness at all times to sacrifice his per 
sonal interest for the benefit of the men under 
his command. The testimonial was a striking 
instance of the united, friendly and loyal spirit 
existing among the members of the entire 
Smith Premier force. 

High Praise from Donors. 

Mr. King’s speech of presentation in part 
was as follows: 

“We feel, Mr. Dyer, that you have accom- 
plished results in reorganizing The Smith 
Premier Typewriter Company that none but 
yourself could have accomplished. We know 
how hard you have worked from early in the 
morning until late dt night—ofttimes you have 
broken away from home comforts and family 
ties to answer the call for assistance from a 
manager many miles from your city. You 


Saturday 


Premier Camp what your heart most desires 
You have so linked this « 
ents as well as manag 


a good prospect 
tire organizati n, re 
from Siberia to Australia, from Canada 
Mexico, that we all feel like one large and 
happy family endeavoring to work with 
same interest and spirit which you have si 

It is for the purpose of forever cementing 
links which you have so well joined that 
want to present u with this table and in 

it in your handsome new home, so that w 
you are seeking a little recreation with your 
family and friends you will ever have bef 
you something to remind you of tl igh 
esteem in which you are held by you 
ciates in the field It is with this object 
view, Mr. Dyer, as a memento of our app: 
ciation of your high executive ability that | 
present you on behalf of the managers 
representatives of The Smith Premier Typ¢ 


writer Company, with this pool and billiard 
table and this testimonial.” 

The testimonial was a large and beautiit Vv 
engrossed letter framed in mission styl 


the following wording: 

“MR. WILLIAM ALLAN DYER 

Vice-President and General Manage) 

The 
Smith Premier Typewriter Company 
Syracuse, N y. 
We the undersigned, Branch Office Mai 

and Representatives of The Smith Premie 
writer Company, do hereby present this ” J 
tion pool and billiard table to be placed in ur 
new home as nstant reminder of you j 
executive ability as an official of our Comf 
ind because of those personal qualities of kindl 
ness and good fellowship that have endeared you 
to us as a man 


We hope this token of our appreciation ma 




















4 VIEW OF THE BILLIARD TABLE PRESENTED TO WM. A. DYER 
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a source of much pleasur and recreation for you 
ind a delight to your family and friends for som: 
years to come.” 
Mr. Dyer’s Reply. 
Mr. Dyer responded appreciatively, saying 


that he accepted the gift as evidence that 
Smith Pre mit r men had been able to disc ri is a trade word for the ‘‘Thomas’’ Fountain Pen Filler filled 
through his efforts, and regardless of errors with ‘‘Thomas’’ Fountain Pen Ink. The fluid is the most 


ae inte an¢ de Ss > & is é . la cof " , i 
made, the nt and ire on his part to lay satisfactory ink for fountain pens It writes blue and turns 
to dead black 


honest foundations; to build strongly; to b« 
The Filler Consists of Rubber Stopper 









as fair as man can be; to seek for and find the 
best in everybody and do always his utmost to 











develop it, and, finally, to try to lead the orga: and Bulb in One Piece 

ization to highest results by bearing his a : 

share of the burden with each one, asking 1 lhe glass tube has a curved end The top and neck of the 
one to do modre than he was ready to do hin bottle being fitted with a nic kel plated screw cap. It s dust 
self and to always live the gentleman. proof and air tight. Contains 5 ounces of ink. 








Mr. Dyer then spoke of the Smith Premier 


. : Price 25c. Liberal Trade Discount 
organization which, e maintained, is 


Blakat is a Big Seller in the Leading Stores 


L. H. THOMAS CO., Manufscturers of the Black Cat Brands, CHICAGO. 





greatest selling organization in the world 
day It has been his ambition and ideal tl 


the selling force of The Smith Premier Typ 
writer Company should be made up of tru 






gentlemen, dominated by the spirit mentior 
by Mr. King in his speech. He believed tl 
our selling force to-day 1s composed of gent 


men in the truest sense—fighters when need b« 

workers always, and mrades at all tim: 

The spirit f the force has been the causs 

the splendid records made by the Smit! 

Premier organization all over the world—th: 

result of shoulder to shoulder fighting and 

concentrated team work From this con 

mendatior f the field force, Mr. Dyer pai c 

great compliment to the tactory organizati _ 

headed by Mr. Barr, and his staff of experts TV beret! 

and invent rs 

ote en a a FURNITURE THAT IS COMFORTABLE, 

ane 1 SO speaking, he was ta y o consid 

eration the aventnete of Wilsee. ant eet ws DURABLE AND CONVENIENT 

ers, each in his own particular field. He spok 

especially of the loyal and ingenious wor! That will help your Office Force to do better work. 

of Factory Manager Barr to whom so mu That will outlast any other furniture made. 

credit was due for pushing through many 1 

ventions and improvements in what was at 

markably short time nsidering the mat “Satisfaction or Your Money Back” 

difficulties met with in such matters He sai No. 511. Typewriter Chair No. 621. Desk Stoo 
r he felt that with sucha « ; ' » factor 7 is ‘ y 
mre Men al hed rays swe gg ay pre WIDE AWAKE DEALERS all over the World are putting in this line. 
vas no de ‘ubt tl it the Smith Premier organiz Let us tell you about our New Typewriter Table and Cabinet which will 


tion stood st among typewriter compeni be ready about March Ist. Large Handsome Catalogue on the 
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aa peepee Soar ty cal aie Po dese - 3g The Toledo Metal Furniture Co., 72 So. Huron St., Toledo, Ohio 
leo Mr. King defeating Mr. Dyer in the 
gam¢ 
STOLEN FROM COLISEUM. 

With t eaning out of the National Busi RIBBONS CARBONS 
ness Show, the Underwood Typewriter C 

st a ur ver ty] r 
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Hammond Typewriter Company lost four ma P 
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The disappearance f these machines fron 
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Why Don’t You Send For a Copy of 
Our Big Book of Stock Cuts? 


It will be of more real benefit to you in 
ee aring your advertisements than any 
that you ever saw, no matter at what 

rice. 

The 25 cents we charge for the book does 
not represent cost to us. We have put a 
low price on it because we wish to get it in 
the hands of thousands of advertisers all 
over the country. We sell so many of the 
cuts that we can afford to mark them at 
very reasonable prices. 

All of the well known advertising jour- 
nals have printed editorials praising this 
book above anything they ever saw of a 
similar nature. You will have the same 
opinion when you see a copy of the book. 

Send 25 cents (stamps) to-day. We will 
send you a copy by return mail. 


THE PATTERSON-GIBBS CO. 
Hayworth Bidg., CHICAGO 
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TOOLE 


602 Baltimore 
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CHICAGO, ILL. 


Exclusive Sales Agent of the old 
established line of ACME CRAY- 
ONS. Western Agent—The Moore 
Push Pins and other specialties 




















OFFICE APPLIANCES 


A TYPEWRITER FOR THE JAPS. 

In discussing a typewriter for the Japanese 
a recent issue of Harper’s Weekly contained 
the following: 

It appears that an invention hitherto consid- 
ered impossible has recently been achieved in 
the shape of a writing machine for the Japa- 
nese language. This language, as is commonly 
known, is not a “sound” language for the ear, 
like our own, but a “sight” language for the 
eye. We convey all the sounds of our speech 
by means of an alphabet of twenty-six letters 
used in syllables. But the Japanese, like the 
Chinese, has to have a separate character for 
every idea, so that many thousands of these 
ideographs have to be memorized before one 
can read or write. The Japanese have also 
two sets of syllabaries, called the Hirogana 
and the Katagana, but as this form of writing 
is only used to express the sounds of foreign 
words, or doubtful ones of Chinese derivation, 
no one thought it would be worth the trouble 
to bring out a typewriter with these sounds. 
The crux of the problem was to produce a ma- 
chine capable of writing the thousands of ideo- 
graphs daily used in Japanese writing. 

Yusaka Shinowara, an official of the imperial 
banking bureau in Tokio, it seems, has been 
keeping his inventive faculty alive to this sub- 
ject for some time. With him, as with many 
another in the course of human progress, ne- 
cessity has been the mother of invention. Sino- 
wara was greatly distressed by the immense 
labor involved in carefully copying out by hand 
the endless official reports of his department, 
in the native ideographic script. Gradually he 
applied himself to the possibility of evolving a 
machine to do the work. When his mind was 
satisfied that he had hit upon the fruitful idea, 
he bravely resigned his position and devoted 
all his time to perfecting his model. 

Recently Shinowara applied for and was 
granted a patent for his invention. The new 
machine is about seventeen inches square, not 
unlike the ordinary model, and is capable of 
typing 2,500 ideographic characters, the ap- 
proximate number daily used in correspond- 
ence and in the public press. Arrangements 
are now being made for the manufacture of 
the machine and the selling price is expected 
to be about $150. 


AMERICAN SALESBOOK CO. 

The Elmira, New York, Daily Advertiser, 
in its issue of February 17, pays a glowing 
tribute to the American Salesbook Co., outlin- 
ing the growth of the company, its organiza- 
tion and various features of its business. 

The American Salesbook Company was or 
ganized and incorporated in November, 1899, 
but as early as 1895 the late Warren F. Beck 
had patented a passbook system for retail 
stores, after spending years in devising the 
primitive system from which has been evolved 
the present products of the concern. In 1895- 
96 the Standard Account Company was organ- 
ized to manufacture the passbook system in 
vented by Mr. Beck After an uncertain 
course some of the men now connected with 
the American Salesbook Company took hold 
of the affairs of the Standard Company. 

Since then the American Salesbook Company 
has grown to an immense institution. In con- 
sequence the company is now arranging to 
erect an entirely new building to supersede its 
present quarters. The company is frequently 
spoken of as “the million dollar concern.” Its 
products are well known throughout this and 
foreign countries. 
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CARBON PAPER PRESERVER. 

The Adams Manufacturing Company, 2230 
Market street, Philadelphia, has brought out a 
small 6-drawer desk cabinet for which there is 
predicted extensive sale. The cabinet was de 
signed primarily as a carbon paper preserve: 
and as such is sure to come into ‘great popu- 
larity, but its general adaptability as a reposi- 
tory for letter heads, bill heads, statements and 
so forth, on the desk, will put it into great de- 
mand. 


The case or shell is made of mineral fibre 





REPOSITORY. 


THE CABINET 
which is impervious to atmospheric conditions, 
with the joints covered with brass-binding as 
will be observed from the illusration. The 
size is 6% inches high, 10 inches wide and 15 
It contains 6 drawers in each of 
inches in diameter, near 
the front. When the contents of the drawer 
are low the contents may be lifted from be- 
neath and the top sheet withdrawn with the 
same hand. A small space under the bottom 
drawer contains a moistening pad for use 
when the cabinet is in service as a carbon 
papér preserver. The carbons are thus kept in 
perfect condition for any length of time. To 
avoid excess of moisture the drawers are fur- 


inches long. 
which is a hole 1! 





CLOTH. 


ADAMS COPYING 


nished with oiled sheets which can be drawn 

forward over hole 
The manufacturers are 

in the trade through their 


the 
ulready well known 


trade relations on 


their mineral fibre brass boxed, non-rusting 
Blotter Baths and Silk Stitched Edge Anti- 
septic Copying Cloth, cut of which latter 1s 


shown herewit!l 

The cabinets, like the « 
through the dealers at a 
from the retail price of 
ticulars will 
facturing Company. 
pany, London, 
: nd Ireland 


iider line, will be sold 
liberal trade discount 
five dollars. Full par- 
by the Adams Manu- 
Ross & Com- 
Great Britain 


furnished 
Mesers. 


agents tor 


be 


are 


THE ROYAL’S NEW PLANT. 


It is gratifying to note the favorable recep 
tion of the Royal Typewriter Company in the 
East Its ne plant n in the process of 
construction Hartford, Conn., has been of 
so much importance that the Hartford Times 
is moved to speak thus 

Remova f the business of the Royal Type- 
writer Company from Brooklyn to Hartford 


and to-day’s starting of a part of the company’s 
on New Park avenue are indus- 
local interest and importance. 
has established a capable organi- 
bids fair to develop into one of 
and -essful industries 


big new plant 
trial events 
The concert 
ration and it 
Hartf 


rd’s 
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“Carry Ink Well—Do not Dry Up.”’ 
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“Strength of Color, Wearing Qualities, and non- 


filling Qualities Unsurpassed.”’ 
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Typewriter Ribbons, Typewriter Paper, 
Carbon Paper, for all uses. 
manufacture the best line ot TYPEWRITER 
SUPPLIES on the market. 
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HAWKINS 


Improved 
Automatic 


Stamping and 
Embossing 
Press 







Write us for Catalog, Price, etc. 


Because—It enables 
land the order at 


Because—lIt earns its cost in a short time. 
Bring or send us your dies for a demonstration. 


Progressive Firms Install The 


LITTLE GIANT 


POWER PRESS 


Because—lIt will print and emboss at. one oper- 
ation accurately from steel dies or 
faster and with more economy than any 
other machine of this character. 


Because—It has plenty of open feed room, allowing 
any size sheet to be fed with ease. 


Because—It registers accurately, giving the finest 
results obtainable. 


Because—lIt has all the adjustments in front of the 
press within reach of the operator at all times. 


ou to make prices which will 
ter profits. 


MANUFACTURED AND FOR SALE BY 


Hawkins-Wilson Co., inc., 


Canadian Agents: The J. L 
Cuban Agents 


Morrison Co 


Mexico Agents: Parsons Bros., 


712 Sansom St., Phila., Pa. 


., 445-447 King Street, W., Toronto, Canada 


Arturo Hernandez _ Havana, Cuba 


exico City 


























I1t4 
THE BEST EQUIPPED FACTORY IN THE 
UNITED STATES FOR THE MANUPACTURE 
OF LOOSE LEAF DEVICES TO ORDER 
| 
| 
The phenomena! growth of our business has 
been due to our ability to give satisfaction to 
our customers. The location of our factory 
and office is in the heart of Ch'cago's business 
district. Our shipping facilities cannot be | 
equaled. Give us an opportunity to demon | 
strate our service on your next order. 
THE NELSON CORPORATION 
69 Wells Sireet, Chicago | 














Trademarks and Copyrights 


Send your business direct to 
Washington. Saves time and insures better service 
Personal Attention Guaranteed 

25 Years’ Active Practice 














Specialty :—T ypewriting and Adding Machines 


Address EF, G. SIGGERS 


Suite 33, N. U. Bidg., Washiugton, D. C 























MANUFACTURING 


Having more space and machinery than we need in 
our regular business, we would like to corre- 
spond with any person or firm hav- 
ing small machines or parts 
which they would like 
to have built. 

Address 


UNITED MACHINERY CoO. 
P. O. Box 1536, Springfield, Mass. 
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at 


manager’ 


Ee. Van Ness, at Tacor 
salesman; Norris B. Greggs 
c F Paxtor ft 





THE BURROUGHS HANDBALL TEAM 














THE “UNITAS” CALCULATING 
MACHINE. 

This commercial calculator is the product of 
J. Muggli of Frankfurt, Germany. The Ameri- 
can selling agents are Oscar Muller & Co., of 
32 Broadway, New York 

The name “Unitas” is derived from the unit- 
ing of the functions of two machines—the 
Saxionia and Unitas. It multiplies and gives 
each extension and without addition or slight- 
est attention gives the grand total of all exten- 
sions. In division the machine will check itself 
automatically and produce the quotient in cer- 
tain places, and at the same time the quotient 
which is being produced will have been multi- 
plied automatically by the divisor, thus re- 
producing the dividend in the top row of fig- 
ures. The most remarkable feature of the 
machine is that in extracting the square root 
of any number, fractional or integral, which is 
done absolutely mechanically, the machine will 
automatically reproduce the square. 

It shows in one operation the grand total, 
percentage, discount and remainder. Usually 
this requires three operations. It will 
show dividend, divisor, quotient and remainder 
at the same time. This is an absolute check 
and saves the trouble of verifying the division. 
Its functions for handling pay-rolls and pro- 
rating are equally strong. 

The present machine evolved from the 
Saxionia Reckoning Machine, the oldest com- 
piling machine on the market, being brought 
out in 1870. The machine originated from the 
invention of Prof. Leibnitz, who first conceived 
the idea of performing mechanical mathemati- 
cal calculation in 1672. He had two machines 
built according to his ideas and designs, capa- 
ble of performing the four fundamental func- 
tions—addition, subtraction, multiplication and 
division. One of these machines has been lost, 
the other is now in the Smithsonian Institute 
at Washington 

The present “Unitas” embodies the evolution 
of the principle which Prof. Leibnitz advanced. 
The machine first shown at New York 
Business Show a year ago. The booth at the 
Chicago Show charge of Konrad A. 
Brandt, who has been in America for several 
months aiding in the establishment of the ma- 
chine. 


also 


was 


was 


was in 


THE LUMBER SITUATION. 
HE Forest Service of the United States 
government makes the following report 
relative to the lumber situation which 
nsiderable interest to the manu- 
facturers of office furnitur: 
“More lumber was cut in the United States 
last year than in any other year in its history. 
imount of 37,550,736 board feet 
ind the mill value of this was 
In addition, there were produced 


will prove of c 


The enormous 
was produced, 
$621,151,388 


11.858,260,000 shingles, valued at $24,155,555, 
ind 3.812,807,000 lath, valued at $11,490,570. On 
he whole, it is safe to say that the present an- 
nual lumber cut of the United States approxi- 
mates 40 billion feet, and that the total mill 
value of the lumber, lath, and shingles each 
vear produced is not less than $700,000,000. 
These figures give some idea of how vast is 


the lumber industry and how great is the de 


nd for its products 


SMITH BROTHERS IN OTTAWA. 


Newsome & Gilbert, Ltd., of Toronto, Can., 


dealers for the L. C. Smith & Bros. Type 
writer have established a dealership in Ottawa, 
with J. E. Ferguson at its head. Mr 
Ferguson was born and brought up in the 
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Inter Inien Julng 


PATENTED JUNE 4, 1907 
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LEGAL GL ank FILE 


CHECK FILE 


DOCUMENT FiLt 
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These cabinets satsify the most ex 


small. 
ence, 





An outer cabinet—the vari- 
ous filing devices in small units 
to fit inside—in 
one with the other. 


No Other 
Cabinet so 
Convenient 


The construction of these 
cabinets enables the user to 
make a combination of small 
units of various kinds to suit 
prenes requirements, all 

oused in a single case in a 
most compact form, _ It obvi- 
ates the necessity of s 
in with a | cabinet 
with any one kind of a device, 
which may afford too large a 
capacity at first. 


Neither is it n to 
make provision for future ex- 
pansion, as another outside 
cabinet may be added at any 
time and the interiors rearrang- 
ed, or added to, without limit. 


acting demands of any business—large or 
Handsome appearance, combined with greatest capacity and conveni- 
Material, construction ‘and finish, the best—Grand ; uni 
rfect, expansive equipment that will always harmonize with the original 


apids standard. A 


lassify better, hold more, occupy less space and cost less than any other cab- 


inets ever made. 
CATALOG No. X-4407 ON REQUEST. 


TRADE DISCOUNTS TO RELIABLE DEALERS. 


MeN acey Co. 


GRAND RAPIDS, MICHIGAN 
Former ty THE FRED MACEY CO., Zl. 


capital city and is the son of the late John 
Ferguson, a well known business man of prom 


inenc¢ He is actively interested in the in- 
surance and real estate business, but will mak« 
the L. S. Smith & Bros. Typewriter his chieti 
interest He has associated with him, in 
harge of his Supply Department, Lesley | 
Penman, formerly with the U. T. Company 


of Ottawa. He is well and favorably know: 
in the typewriter supply trade. 
J. H. Wagner, who has had experience in 


typewriter manufacture at the Smith Brothers’ 


factory in Syracuse, is also associated with 


Mr. Ferguson. 
The headquarters of the Ottawa dealership 
re in the Trafalgar Bldg., 205 Queen St 





PHILADELPHIA BUSINESS SHOW. 

The Second Philadelphia Business Show will 
be held in Horticultural Hall, Broad street be- 
low Locust, March 14th to 21st, both dates 
inclusive, and from all present indications it 
will be more interesting and instructive than 
the one given in the same place last February, 
which show proved to be a great success. 

The exhibition is under the same manage- 
ment as last year—the Busingss Show Com- 
pany, of which William H. Bartleman is presi- 
dent; Harry D. Snyder, secretary, and Edwin 
A. Bateman, treasurer. Their office in the 
Crozer Building is now a hive of activity tak- 
ing care of the necessary arrangements for the 
coming show in March. 
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PRATT F. MFG. CO., 117 Point St., Providence, R. I. 











ORIGINAL DUPLICATE 


Above we show photo aS of original and dupl 
cate copy made with WH ‘S pen carbon paper 
wees age six copies at one writing, which are al) 
c . 


bons, es full or semi-manifolding, oi] tissues in books 
or flat shee Sample on request. 


WHITFIELD CARBON PAPER WORKS 
121 LIBERTY STREET NEW YORK CITY 





CUR, SPECIALTIES—Pen, Mim and typewriter car- 








pple “vs Adding Machine! 


) using a Bu Adding Machine 
Carriage. [t means more work—greater 
ease in operation—and increases the life of 


your machine. 









Table is of r- 
tered ocak. Wheels 

rubber tired. 
Frame is of oxi- 


metal back $15.00. 
State name of 
machine used. 
No goods shipped 
on consignment. 
Spectal discounts 
: to Office Supply 
Houses and Export Trade. 
Eareka Carriage Company 
52-54 Winder St. Detroit, Mich. 








“AS GOOD AS ANY—BETTER THAN MANY” 


JOHN ALLEN @ CO. 


6 Howard Street, NEW YORK 


Manufacturers of 


Carbon Papers 


CDaeecte. Pen, Pencil and 
Full Carbon. 
teed Non-smut. 
-lasting. Clean Writings. 


Typewriter Ribbons 


For all makes of machines. Will give best 
service and insure satisfaction to users. 


Write for Samples and Prices 


























SAN SALVADOR. 


Consul-General S. E. Magill, of San Salva- 
dor, sends the following report on the mar- 
ket for typewriters in that Central American 
Republic: 

Typewriters of American manufacture 
the only ones found in this Republic, 
account of their greater simplicity, durability, 
and the quality of the work they do. The 
makes most in evidence are the “visible” ma- 
chines, though some of all well-known makes 
may be seen. The retail price varies fron 
$200 to $250 silver per machine, according to 
make. As a gold dollar is at present worth 
$2.50 silver here, the gold selling price is 
$80 to $100. The duty at present is about 
$20 silver per machine. There are several 
good business cities in this Republic—Santa 
Ana, San Miguel, Sonsonate, Santa Tecla, and 
the Ahuachapan; with the capital, San Salva 
dor, as a center, they offer a good field for 
an active agent who can speak Spanish. 

The fact that there is no school for instruc 
tion in shorthand in this Republic makes a 
shortage in stenographers, which shortage af 
fects the demand for machines. Under the 
present circumstances, only to the merchant 
who is willing to learn the use thereof can a 
machine be sold. There is no regular agency 
for typewriters here. One or two who handle 
them do so as a side line, not even carrying 
supplies. Only one good repairer can be 
found, and his prices are extortionate. A 
young man experienced in that line could do 
a good business with a small capital and a 
knowledge of Spanish. 


are 
on 





“MADE IN SYRACUSE” SHOW. 

Syracuse, New York, may have a midwinter 
exhibition that will be novel and valuable. It 
all came about through the fact that Syracuse 
is the home of so many manufactured prod- 
ucts, chief of which is typewriters. More type- 
writers are made there than in any city in the 
world. 

The magnitude of an industrial exposition 
which is proposed may be seen when some o! 
the following facts are considered: 

Syracuse makes more typewriters than any 
other city in the world and it exports plows to 
the most distant parts of the earth. 

The furniture turned out here is said to be 
the finest in the United States. 

The city is famed for its tool steel and high- 
grade shotguns and rifles. 

Syracuse makes 65 per cent of all the mince- 
meat used in the United States, and its crock- 
ery is found all over the country. 

At Solvay are made more soda ash and its 
by-products than any other place in the United 
States. 

Over 10,000 men are employed in the work- 
ing of metals. 

Stoves, heaters, automobile accessories, cloth 


| ing, wall paper, electrical supplies, motor boats, 


mining machinery, office supplies, manure 
spreaders and a number of other articles are 
manufactured here and sent to remote parts of 
the world. 


A. P. LITTLE GETS INJUNCTION. 


A. P. Little has obtained from the Supreme 





Court a temporary injunction § restraining 
Charles W. Mayer of Rochester from mak- 
ing, devising, or giving any information in 


regard to construction of carbon or ribbon 
machinery. The case for a permanent in- 
junction has gone before the Equity term of 
the Supreme Court and will be decided as 


soon as the case can be argued and given due 
consideration. 





NEW FOUNTAIN PEN FILLER. 


L. H. Thomas & Co., ink 
Chicago, have produced one of the most prac- 
tical and convenient Fountain Pen fillers that 
is to be found on the market. It consists of 
a compact, useful arrangement for the « 
or store. 

The outfit embodies an octagon-shaped glass 
holder 4% inches in diameter which 
a felt mat. In the holder is a bottle fitted to 
the space it occupies, which is about one-half 
the holder, the remainder of the space forming 
a receptacle for a piece of chamois skin, which 
serves as a proper wiper and cleaner for foun- 


manufacturers, 


ice 


rests on 


tain pens. The ink bottle is filled with the 
the Thomas Fountain Pen Ink and is fitted 
with a large curved dropper, and an_ extra 


large balloon bulb—one pressure of which is 
sufficient to take up enough ink to fill the 
largest fountain pen. A glass dome cover pro- 





FILLER 


THE THOMAS FOUNTAIN PEN 
and adds 


appear- 


tects the contents from dust and dirt, 
to the symmetry of the outfit’s fine 
ance. 

The filler was brought out primarily to be 
furnished to dealers with an order for fount: 1in 


pen inks amounting to $8.00, and with which 
there will also be sent a handsome white and 
gold circular display stand about 10 inches in 
diameter. 

As many people who have seen the filler 


have expressed a desire to purchase it, to ac- 
commodate these the company have arranged 
to supply the trade for the nominal sum of 
$1.25. 


On account of its capacity and the fact that 
it was put up in such convenient form, the 
device will no doubt have large sale for use in 
offices and counting rooms. In fact in any 
office where fountain pens are used the filler 


would prove a very profitable investment 

Further particulars in regard to it can be 
obtained from L. H. Thomas Co., Congress 
and Peoria streets, Chicago, III. 


ITALY. 

According to a recent issue of the British 
Board of Trade Journal, an experienced firm 
of Italian merchants states that although the 
United States has taken a hold on the Flor 
ence market with their typewriting machines, 
in the face of little or no competition, yet 
as local consumption is increasing very fast 
and typewriting is gaining favor with the pub 
lic and is expected to come into general use 





oO 


lf 
g 
h 


d 


a 








A BIG ORDER SALESMAN. 

It is a common thing to-day to close $2,000 
$3,000 and $5,000 contracts, but it is not a 
common thing to close a $25,000 contract. The 
former are daily happenings but the latter is 
not. And the salesman who gets the $25,000 
order is getting pretty close to that class of 
men of whom ex-Secretary of the Treasury 
Shaw recently said: “Men with earning capac- 
ity of $15,000 are mighty hard to find.” 

The salesman who secured this big contract 
is F. A. Richards, Chicago salesman for the 
Addressograph Company. Mr. Richards works 
in Chicago and a part Wisconsin. He se- 
cured the order from the Northwestern Mutual 
Life Insurance Co. of Milwaukee the day be 
fore last Thanksgiving after meeting the 
strongest kind of competition. The order 
called for three of the latest models of Rubber 
Card Index Addressographs, power machines, 
and 300,000 names with addressograph section- 





F. A. RICHARDS 
al cabinets throughout The date of delivery 
was agreed upon as February 1, but was made 


January 28 


Mr. Richards handled this contract with 
consummate skill. For several months he had 
carefully gone over the strong points of his 
machine in call after call 

For only three years has he been with the 
Addressograph Company Prior to that he 
was what is considered an “inside man.” His 
salesmanship experience was practically noth- 
ing at the time of his engagement with the 
Addressograph Company And for the three 


years he had to undergo the most rudimentary 
training before he could get to the point of 


handling ever verage contracts But he got 
there. The Milwaukee order was the climax of 
this faithful and persistent endeavor to learn 
how to sell specialty. He is only 31 years 
old and is now regarded by the company as 
one of their “crack” mer 

The order is the largest ever placed by the 
Addressograph Company. The Northwestern 
Insurance ( only the other day told Mr 
Richards, wl made a call to ascertain how 
the machines were doing, that in every re 
spect the machines we satisfactory. The 


300,000 names furnished stands as a splendid 


piece of work within itself 
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CARBON PAPERS 
TRANSFER PAPERS 
STAMP RIBBONS 





96 JOHN STREET : 


J. A. 





THE MOST COMPLETE LINE 


CARBON ROLLS 
TYPEWRITER RIBBONS 
TYPEWRITER OIL 








NUMBERING MACHINE INK 


HEALE & CO. 


MANUPACTURERS 








The mark of quality 


NEW YORK, N. 











A FOUNTAIN RULE 


Single or Double Lines at Will 














a 





erecta 
DEALERS FIND UNUSUAL OPPORTUNITY 


“Readyrule” 


dipping pen in bottle 
spreading of ink under ruler 
irregular lines 
finger soiling 
smudging 


ink supply in pen 
straight regular lines 
perfect work 

clean fingers 
















The demand for “Readyrt ile’ is being pppoe hs fpedieng vee eg 


‘“*Readyrule”’ 


magazines of the country very 
IN THE FACT THAT cashier, stenographer, etc., who appreciates its time-saving and 
qualiti¢s. 10,000 sold to date—every purchaser of a “Read 


Every dealer shou Id have * Readyrule” in stock 
To get you startec d we will make this special proposition. 


READYRULE MANUFACTURING COMPANY 
Write for folder “C”’ 


BATTLE CREEK, MICHIGAN 








Read circulars 
with your, imprint thereon. 
es SE 








_. 


ez 


114 5th Avenue 
NEW YORK 


alizin 





No 


who desire a pen that can be carried in any po 
e market. Oneturn of the thu: 
ket without leakin 


g the demand forare liable self-filling pen we have pe »rfected a device that surpasses all others. 
ach pen fitted with Welty’s patented feeder, a perfect ink and air controller—made in black or mottled holders. 





tion we offer Welty’s No-Leak Pens as 
piece opens the valve and one turn ee gg 
rouser p g. All our pens are high grade and warranted nae 
sand dealers. Write for tra alog. Ask about our Clinch Safet 


THE WILL IAM A. WELTY COMPANY 700 SCAGO 


WATERLOO, IOWA, U. S. A. 


.ving 
others. 

F. O. B. Our 
wens doz. order we send 





Welty’s Self-Filling and No-Leak Fountain Pen 


“eS A PUSH HERE AND IT’S FILLED. 


No Grestionsble 


simple and 
toubi tae 















EBS PE EI IONE RON EAA 
. 


Ta Sisk 











118 


BANQUET TENDERED TO MR. EYLAR. 

On Saturday evening, February'15th, a ban- 
quet was tendered at the Imperial Hotel to 
M. S. Eylar, the retiring General Sales Mana- 
ger of the Underwood Typewriter Company, 
by the selling force of the New York office. 
The whole affair was one of unusual success 
in the manner in which it was carried out, for 
which special thanks was voted by all present 
to Messrs. Crouch and Hopkins. 

After enjoying a very elaborate dinner, Mr. 
Crouch, in his well-known style, spoke feeling- 
ly for the salesmen of their extreme regret for 
the breaking of business and personal relations 
with Mr. Eylar. It is needless to say that 
these expressions of sentiment were most 
unanimously concurred in by the gentlemen 
present, as all appreciate deeply their personal 
loss sustained in a separation from the com 
pany of so sterling and broadminded a supe 
rior and associate. With all due respect to 
Mr. Eylar’s successor, it must, of course, be 
granted that aside from all personal feelings, 
no organization so well-grounded in its work- 
ing relations as have existed in the New York 
selling force of the Underwood Company dur- 
ing the past several years of Mr. Eylar’s man- 
agement can be disrupted without injury. 

Delays in decisions through lack of familiar- 
ity with the personnel of the selling force, lack 
of knowledge of the conditions surrounding 
business of the metropolitan district, etc., are 
bound to hamper and retard for a considerable 
period, and.the persons who suffer actually 
from just such conditions are the salesmen. 








A VIEW OF THE BANQUET TENDERED M. 8S 
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There is a general feeling among the selling 
force that the loss of Mr. Eylar’s services to 
the Underwood Typewriter Co. is a sad mis 
take and entirely unnecessary. However, ther« 
is no more enthusiasm present anywhere as to 
the vast superiority of the Underwood ma 
chine and its unlimited future than exists with 
the New York selling force. 

Mr 
ture prosperity and happiness (drank standing 
and with three rousing cheers) was of interest 
and value to his hearers. He spoke of the ros: 
prospects before him, his regret in parting with 
a force of assistants, and expressed 


Eylar’s response to the toast to his fu 


SO loyal 
the wish that at some future time the business 
might be renewed. A salesman, 
coming as he must 
the purchaser, can very easily deceive his own 
company as to prices and conditions offered by 
fact patent 


associations 


in personal contact with 


competitive salesmen, and it is a 
to all that the éutting of prices and the corre 
sponding reduction of profits must, in any lin 
of business, for the self-preservation of the 
owners, force combinations of hostile competi 


tors, with the consequent concentration of 
power in the hands of a few and a resultant 
tightening of the bonds in the rigid enforce: 
ment of the rules of sale 


The typewriter industry too well knows the 
baneful results of such a combination of forces 
und wants a repetition of such cond 
tions. It is a fact that with many 
concerns there is a tendency on the part of the 
powers that be to expand with self-importance 
and to treat a secondary proposition 


no one 


prosper 1S 


as purely 


—————— = 








struggled to sel 


The salesman’s 
a selfish one, but, on the other 
hand, it is not a matter of history that any 
combination of capital has entered into a com 
mercial business for philanthropic purposes 
harmonious the 


} 


men who l its 2 is 


the have 
and increase 


motive may b« 


prosperity 


its 


The closer and more 
tions existing between the heads of the various 
departments of any organization and th: | 


ing force, the better the results to be 
knowleds 


No salesman working with the 
the full support of his company is 
his competitor nor desirous of meeting 


petition by price-cutting 
Mr. Eylar’s remarks 
ind will be remembered. 
With the cordials and 
telling, personal reminiscenses 
songs, all of this pleasantry undoubtedly s 
ing more than any other way the close { 
sonal relations those present 
and in spite of the general feeling of sadness at 
the leave-taking of Mr. Eylar, it is certain that 
much benefit resulted to all present 
good advice offered by him. 


were much appt iter 
Cigars can 
and 


sing 


existing among 


PRESENTATION OF CUP. 

\ luncheon was te NM. &: I 
late General Sales Manager of the Underw 
[ypewriter Company, at Kalil’s Restaurant, 
Friday, February 14th, by the following g 


given 


men of the New York sales force of the [ 
derwood Typewriter Company: Messrs. G1 
Crouch, Cheel, Johnson, Hopkins, Hat 


water and Burt At the end of the lunches 


Sad 


EYLAR 














beautiful loving cup was presented to Mr 
Eylar by Mr. Crouch in an exceptionally happy 
speech. Mr. Eylar responded very feelingly, 
for it is no violation of confidence to say that 
he was deeply touched by this unusual expres 
sion of the esteem and affection in which he is 
held by the donors 

Probably none appreciate more the sterling 
qualities of their late General Sales Manager 
than these gentlemen who have been associ 
ated intimately with him for many years past 
They realize fully the loss of a very clos« 
friend and business associate, whose place will 
not be filled by his successor, whoever he may 
be, for there is not in the organization of any 
typewriter company to-day a»man of broade1 
higher ideals. Years of acquaint 


experience of! 
ance and association are necessary to estab 
lish such relations as have existed between Mr 
Eylar and his selling force at the New York 
office. In spite of thetr sincerest wishes for 

ind increased prosperity they 
cannot easily reconcile themselves: to his leav 
ing, nor but look with envy upon the selling 
organization over which he is to exercise his 


his continued 


future contro! 
LIABILITIES OVER $350,000. 


The Blake Typewriter Co. in Hands of Re- 
ceiver. 

On application of counsel representing some 
of the directors and principal creditors, Oscar 
Keene has been appointed receiver for the 
Blake Typewriter sroadway, 
which has a manufacturing plant in Newark, 
N. J. - The liabilities are over $350,000 and as 
sets will be less than $100,000 


Company, 66 


THE NEW FLASH CALCULATOR. 

There was exhibited at the National Busi 
ness Show in Chicago the latest patented flash 
calculator by Stromberg, Allen & Co., of 302 
Clark street, Chicago. It is called “Steele’s 
Flash Calculator.” 

It is a most rapid calculator of wages and 
interest, computing a pay-roll in one-fourth 
the time of the ordinary method. It is at least 
a saving of seventy-five per cent. There is no 
reading of columns. As an exam 
e, figure the pay due 


figuring or 
ple, take a 260-hour sca 


a workman who has put in 150 hours’ time 
during the month at the rate of thirty-fiv: 
cents an hour The arm of the calculator, 
which is a swinging arm on a pivot, is flashed 


upwards until the number “150” is reached i 
the calculator at either of the side columns 
Then run your eye along the arm to rate “35” 
and the calculator tells the exact amount due 
—$52.50 

It sells for $3, and will be sent on thirty 
days’ trial 


Reading Business Show. 

The G. M 
Pa., last mont! 
Supplies Exposition” that proved a source of 


Britton Company, of Reading, 
Office Furniture and 


much interest [wo floors of the concern were 
used for the displays. On e second floor the 
company s library, card rooms and den 


furniture. On the first floor was displayed th« 
Globe-Wernicke unit syst of bookcases and 
office filing cabinets, the Standard office desks 
and other makes In addition to these wer 
exhibited 
ers’ and bankers’ desks, flat top and roll top 
desks ani There was an in 
teresting disp Burroughs machines, 


typewriter desks, st inding bookkeep 


1 directors’ tables 
y of the 
typewriters, lcumeters, multigraphs, address 
ographs, enve pe sealers and other devices 


OFFICE APPLIANCES 


NEW TELEGRAM BOOK SUCCESSFUL. 


Wisconsin Concern Has Just Placed a Loose 
Cover Device on the Market That Has 
Many Features of Merit. 


Sending telegrams and at the same time re- 
taining a copy that can be readily referred 

at any time is a matter that interests every 
man in business and the perfection of a new 
Telegram Book by the Perry Book and 
Bindery Co., of Fond du Lac, Wis., will inter- 
est dealers who cater to business men’s wants. 
This new book contains a number of features 
that are distinctive and that will readily rec- 
ymmend it to the live dealer as a good propo- 
sition to handle. 

It is in triplicate form and uses full carbon 

make the copies, and by reason of its con- 
struction assures three clean, legible copies. 
The first one is the regular telegram blank, 
the second sheet is of thin, tough tissue, and 
the third sheet is a confirmation blank to 
follow in the mail to be compared with the 
one received by the man at the other end at 
the hands of the telegraph company 

The three copies are made at one writing. 
The first copy goes to the telegraph company, 
while the second is enclosed in the letter. The 
tissue sheet is bound securely in the book and 
is retained as a record and is in the original 
hand writing of the sender. The front of the 
book is provided with an index so that the 
owner of the book can index his messages 
and refer to them at any time with the great 
The book having been used, 
are saved and filed for 


est possible ease. 
the tissue sheets 
future reference and the cover is used to en- 
close another filler. Thus the process goes on 
indefinitely, and the many good features of 
this sort of a book will make it an easy seller 
for stationers and _ specialty people. The 
proposition they are making dealers is worth 
looking into, and it would pay to send for a 
sample book and full particulars regarding 
agency. 


THE TYPEWRITER COMPLICATION, 


It is almost a crime to call that divinely 
oat . atta nd 1} tifal rarhanias 
made, exquisite ana peautilu mecnanisn 

man, by the name given to the man-n 

evice of steel and iron called “typewrite1 

that is, both are given the same name wil 

he first is the manipulator the last Phis 
' | 

Is wrong, Sacrilégious, in tact, extremely W 

vard and often embarrassing For instance 

Proprietor “I must send my typewriter t 


he shop for repairs.” Instantly the query 
“What ails het [sn’t it bot! 
lovely git 


sts itself 





‘ate and cruel to send a 


shop to be repaired? Why not call a phy 


s n Proprietor: “You misunderstan: 
is not she but it that needs repairing.” “Mr 
Jones married his typewritet We are 
loss whether to congratulate or pity Jot 
ve learn whether it was vho 
t he married Respect for tl 
inds that the name of machine or op 
be changed tut which one, and to wl 
re | ti rit be called a mechani V1 
5 means, she isn’t a machi ( 
1 typist? Now wouldn’t that s you 
5 ich pump Deprive tl machine 
nameé Silly; how could it bi dy 
then The more the problem is studi 


more difficult it becomes Who will assist 


solution? “Come one, com 
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‘‘Tust Read the Dial’’ 
Pelouze Postal Scales 


Designed for 
Office, Store and Home 


Warranted Accurate 

















“They tell everythig at a glance” 


I» addition to giving the accurate weight by one- 
half ounces, they tell instantly the exact cost of post- 
aye in cents on all classes of muil matter. 


The index starts at the top and travels through a 
slot, pointiag exactly to the i..formatiou required. 

You don’t have to stoop to read the dial, as in other 
Makco. 


“They save time and stamps” 


Por sale everywhere by leading stationers and hard- 
ware dealers. 

Insist on getting the Pelouze make and you will 
heve the best. If your dealer cannot supply you, 
ora or direct. 


Send for Catalogue “P” 


PELOUZE SCALE @ MFG. CO. 


118-150 W. Jackson Boujevard 
CHICAGO 





DEALERS’ 
PROFITS 


300% 


when they handle 


MORTON'S 
CRYSiAL 
TYPEWRITER 
OIL 
This oil is absolutely 
ODORLESS and is 


the only oil that does 
not injure the rubber 
rollerorplate ) because 
it is pure and gumless. 


MORTON'S 

ODORLESS 
Finest Made, Sold all over 
the world and bottled 
under Special Dealer's 
Label if desired. 
Pree Sample to typewriter 
and office supply dealers. 


Get our Deaiers Terms. 
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Pencils 


The Dealers Opportunity 


A product with a demand already 
created by our extensive advertis- 
ing. Realize your profit on this 

campaign of sales, promotion and 
MERIT by carrying a stock of 


“RED DWARFS” 


and 


KANT FADE 
INKS 









THE RED DWARF 


Retails for $2.50 


Handled like 

like a pen 
tion in the pocket—it will not 

break. 

Its durability and perfection 
of utility are self-demon- 

strative. 


It Sells Itself 


Pencil Writes 
Carried in any posi- 


a 









KANT 
FADE 
INKS 


‘‘Permanent 


AS THE 


Pyramids”’ 
Formulas tested tor 35 years. 
Made for all purposes and put up in attractive packages. 
Bankers Check—Acid Proof and Non-Alterable. 
Fluid—Fountain Pen—Copying—Bookkeepers—Stamp Pad— 
Indelibles. Ink for every purpose 


Write for Prices and Discounts 
FEF. W. McINTOSH COMPANY 


Distributors for 
The Genuine RED DWARF INK PENCILS and KANT FADE INKS 
i7o-isi Lake St. CcCHicAaco 














The best indorse- 
ment is our many 
with | 


Your Customers 


want the 















imitators 






inferic Tr goo is 


Genuine 









Writing 






















Originall 
a | 


1868 


Not Expensive 
but Very Good 


Ohe MEAD STATIONERS’ 
STAMPING PRESS 


ls used by nearly ALL PROMINENT STATIONERS for producing 
FINE ILLUMINATED STAMPING 


Por this work it is unequalled because of its unusual 
CONVENIENCE—ACCU RACY—DURABILITY 
These presses are made of Best Material and Workmanship 


LEADING FEATURES: 

Space back of die; long, straight bearing of slide; nut cut from solid cast- 

ing; low point of contact of end of screw: pesitivencss of reversing of die and 

counter, and volute spring. No adjusting to keep in working order. 
Presses | built 36 years ago are still in good working order. 

Small Size will Stamp Dies 1% in. or 1 x 3 inches 

Large Size will Stamp Dies 2 in. equare or 1% x 4 inches 


WRITE ME FOR MORE COMPLETE DATA 


A.G. MEAD, Machinist, 364 atiantic Ave., BOSTON, MASS. 











| to be any occasion to put them to such 


New Process Ribbon and Carbon. 

The International Carbon Paper Co., 241-245 
Center Street, New York City, whose 
have maintained a strong position in the mar- 
ket for the past eight or ten years, is now put- 
ting out the improved “World” and “Tuxedo” 
carbons and ribbons. Reprint of the packages 
of this line are shown herewith. 

A new special process is being employed in 
which greater efficiency is secured without any 


Sy oe ww oF 
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increase in the cost. Not only is there a higher 
degree of perfection of service obtained in the 
goods both in clearness of impression and 
wearing quality, but there is added a non-dry- 
ing feature, which reduces deterioration to a 
minimum, and permits of their being carried in 
stock for a year. Although there is not likely 
an 
extreme test. 

A new process of inking the ribbons gives 
them remarkable efficiency. A special ink is 


le nts 
‘et DAD 


RP Ge ~ +8 


ake | | aA 
a 


#25 48 
fe =a 


le 
iP 


io 


~, eS Bi cel 


_ F 
, Oo 
“ 
Pe ee ae 


@ an 
ond | td Siem Tt) |, 


wagazt 





' 
om 
pe + : 
‘ab f 
ear | + 
oauc 
employed, through the use of which the rib- 
bons become what might be termed “self-re- 
newing.” 

By way of demonstration, 500 impressions of 
the letter “E” (the most exacting test) were 
taken in one continuous series, without ex- 
hausting the printing quality of the ribbon; 


the ink finding its way to the printing point 
after each impression 

These brands are sure to have a large sale, 
as they are a splendid value for the money. 

Particulars may be had from the manufac- 
turers, or the Western Sales Agents, H. L. 
Bockfinger & Co., First National Bank Bldg., 
Chicago. 

















TIME ME_RIZORDIR 






cial Correspondence.) 


Chicago, IIl. 

National Machine Recorder Co. has been in- 
corporated in Chicago for $110,000, with P. A. 
Cooney, A. T. Johnson and F. B. Murray as 
the incorporators. 

Endicott, N. Y. 

Harry C. Haggerty, for the past seven years 
assistant general manager for the International 
Time Recorder Co., has resigned to accept a 
similar position with an automatic music com 
pany of Binghamton, a new firm which has 
recently secured the old factory plant of the 
International Co. As Mr. Haggerty is known 
as an expert on factory organization his serv- 
ices will be missed by the time recorder com- 
It is presumed that William Rockwell, 


pany. 
present assistant manager for the Dey Time 
Recorder Co. of Syracuse, will be the suc- 
cessor. 


* * * 


Apellate C 


Time 


Sourt in the 
Recorder Co. 


The decision from the 
matter of the International 





Cc. 8 


Adv. Me Inter? 
and the W. H. | 


elsewhere in this issue. 


CONNER, 
ational 


Rec« rding Co. 


Time 


jundy Recording Co. is given 


> x = 
The annual meeting of the International 
Time Recording Co. and the Bundy Manufac- 
turing Co. were held at ndicott Saturday, 


I 
February Ist. The I. T. R. company elected 
as directors George W. Fairchilds and Merton 
L. Ford of Oneonta, Drury W. Cooper of New 


York, William H. Reed of Lakeville, Conn., J. 
Louis Willard of Rochester, and George E. 
Green of New York, Harlew E. Bundy of En- 


dicott, Frank B. Newell, A. J. Parsons, C. Fred 

Hess and A. Ward Ford of Binghamton. 
The Bundy Manufacturing Company elected 

as directors George W. Fairchild of Oneonta, 


Drury W. Cooper, George E. Green of New 
York, Harlew E. Bundy of Endicott, A. Ward 
Ford, C. F. Conner and T. B. Crary. 


Chicago, IIl. 


The Follett Time Recording Co., now op- 
erated as the Follett Sales Company, have 
opened offices in Chicago at 175 Dearborn 


street. 


OFFICE APPLIANCES 


Syracuse, N. Y. 


Recent large orders from England and Eu- 
rope amounting to about $1,400,000 will evi- 
dently go a long ways towards influencing the 
directors of the Dey Time Recorder Co. of 
Syracuse in allowing this plant to remain in 
this city rather than remove it and combine it 
with the International plant at Endicott. No 
definite plans have been formulated. 

Peoria, It. 
egister Co. 
C. E. Beck- 
with disposed of the machinery necessary to 
American Clock Co., of 
Beckwith device 


The Beckwith Employe Time R 


of this city has been disorganized. 


manufacture to the 
Chicago, who will make the 


in the future. 


Endicott, N. Y. 


C. S. Conner, advertising manager of the I[n 
ternational Time Recording Confipany, has been 
elected assistant general manager of the Bundy 
Manufacturing Company. Mr. Conner is also 
a director of the company. He will have active 
control of the factory also. This is a deserved 
recognition of most faithful efforts. 


Chicago, Ill. 


The “Enthusiasm Dinner to the Western 
Sales Department of the International Time 
Recording Company,” which was held at the 


Chicago Athletic Club February 8, was the 
most successful affair of its kind ever held in 
Chicago. Assistant General Manager William 
Rockwell, A. R. Jennings of London, and John 
Howard of Liverpool, England, were honored 
In addition to Frank B. Eells, western 
manager, the following representatives 
ee J. W. Hogue, George R. Townsend, 

a W. J. Evans, C. T. Moore, D. I 
: r . and J. R. Campbell. Mr. Jennings is the 
Managing Director of the. International Time 
Recorder Company, Limited, the European 
Company, while Mr. Howard is the consulting 
director of Howard Brothers, British and Con- 
Dey Company. While 
America he placed an 
Time Recorders to be 


guests. 
were 


tinental agents for the 
Mr. Howard was in 


14,000 Dey 


order for 


shipped to him during the present year. This 
is said to be the largest sales time record- 
ers evet placed. 
CAPE COLONY. 
In a report from Port Elizabeth, Consul 
R. B. Mosher states that the demand for 


cheap typewriters in South Africa is decreas 
ing, and although present conditions indicate 
a considerable falling off in the sale of ma- 
chines for 1907 over the previous year, high- 
machines are the most in demand. He 
ntinues: 


ciass 


The average price of a first-grade office ma- 
chine of standard make is 28 quineas ($143). 
In 1906, 831 machines, valued at $55,566, were 
imported into Cape Colony, of. which num- 
ber the United States furnished 596, valued 
at $42,734; the United Kingdom and Canada 
199, valued at $10,734, and all other countries 
36, valued at $2,107. During the first six 
months of 1907, 344 machines, with a value 
of $27,569, were imported. Typewriter sup 
plies valued at $6,370 were imported during 
1906, of which the United States supplied 
$4,424, the United Kingdom $1,844, and all 
other countries $102. A duty of 15 per cent 
ad valorem is levied on all machines, with 
a rebate of 3 per cent ad valorem on those 
from the United Kingdom 

















We Manufacture 


Adding Rolls 


_: 
For All 


Makes of 





Cash Register Customers Rolls 
Cash Register Detail Record Roll 
Police Ticker Rolls 
Rapid Rolier Copying Tissue 
Time Clock Rolls 


Telephone Rolls 








AU siecs and styles of small rolls made to order, Estimates 
and samples cheerfully furnished, 





BENJAMIN E. BUCHANAN 


Manufacturer of SMALL ROLL PAPER 


4th and Commerce Streets 
PHILADELPHIA, PA. 




















DETROIT COIN WRAPPER 


Made of heavy pressed with self-sealing flap. 





BEST 


PROOF AGAINST TAMPERING 


Smooth ends. ee ae 

shape under all a 

rp raed det tae conditions 
M used fvanoualy.” 00 per M. 
quantities, mple free. 


DETROIT COIN WRAPPER CO. 
20 John R Street 83 38 38 














25 YEARS EXPERIENCE 


Gives us an advantage in 


REBUILT TYPEWRITERS 


Let us Prove it to you. 
WE RECOVER PLATEN 
FOR THE TRADE 
Capacity One Platen a Minute 


We use the best air cured which re- 
tains its elasticity 


IT WILL PAY YOU TO KNOW us. 


The ST. LOUIS TYPEWRITER EXCHANGE 


810 Olive Street, ST. LOUIS. MO. 
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| j| | DUPLICATING 


fiterpress | 


Has Advantages Not Possessed By Any Other Machine Buffalo, N. Y. 


























(By Special Correspondence.) 


for Making Office Forms and Fac-Simile H. L. Bean and E. M. Bennett, members of 
the Typewriter Printing Machine Co., wer 
active attendants at the Chicago Business 


Show and reported some very extensive busi 
ness for their machine—the Writerpress 
Boston, Mass. 


Any number of forms J. E. Davis, the New England repres« 
can be kept standing tive of the Underwood Duplicator Co., called 
ready for immediate use 

It requires only 30 seconds 


at Providence and secured several good 
for their duplicating machines 


Chicago, III. 


to take out one form and put 
encther in clece P George Washington was born’ February 
Fo P ‘ ick] 22nd. February 22nd is the “annual feast day” 
rms are more quickly for the boys in the Neostyle organization in 


the Chicago territory, and General Wester 
Manager Low gave his usual spread this 

as the celebration of his 28th birthday, whi 
happens on the same day. “The boys 
sented Mr. Low with a very handsome and 
beautiful cut glass water (?) bottle with drink 


and easily set up and dis- 
tributed than the forms of 
any other machine. 

No specially made type is 
required. Any style or size of 
printer’s type, electrotypes 





of type or illustrations can ing glasses to match. An entertainment to his 
be used and good results organization followed and a feast of turk t 
Mr. Low’s home in River Forest 


obtained. 

The operations of Print- 
ing, Typesetting and Type 
distribution may all be done 


Nashville, Tenn. 


The American Multigraph Co., represented 
by Mr. F. C. Patterson, has been gathering t 












































at the same time. orders in, but we are sorry to note that M1 
The Writerpre.s automatically delivers, piles and Patterson is going to leave us for new - 
counts the printed sheets. he having received a very flattering ofet 
There are no complicated or delicate parts or adjust- a Piaget oe of specialty 
ments requiring a skilled mechanic. Every operation is so i: eee 
simple that an office boy or girl can learn in a few minutes to 
: : The Writerpress is making quite stil 
operate The Writerpress and produce Typewritten Letters ainhiie tne enets' ot wait dediihes is Meskvilk 
equal in every respect to those done on a good typewriter. and Geo. C. Kneiler, who handles the specialty 
The Typewriter Printing Machine Co., 518 White Bldg., Buffalo, N.Y. ST ee a tae ake oe 
PEALERS EVERYWHERE machines in one day 
H. A. Smith & Co. have been app 
agent for the Writerpres here, with 
in the Merchants’ LaClede building \ 
Smith is an old Burroughs Adding M 
man and should make a success tl 
machine and new fields 
Chicago. 
The American Multigraph Sales C 
has moved to new quarters in the Fisher buil 
ing, the numbers being 314, 316 and 317 
gives the company an entire floor whi 
long needed or about 2,000 feet Che « 
now has fifteen salesmen and five states 
is territory as against four formerly. It 
in increase in the selling force of fifty p 
j in three months Che increase for January in 
Why the TRINER Postal Scales J} | business done was fifteen per cent, the largest 
are the Only Positively Accurate and Scien- ] month in the story of the local off« 
tifically Perfect Automatic Scales made ) ‘ « % 
BECAUSE — They do not show any varia -*\ 3 V. J. Dupees, formerly with the Bu 
tion, no matter where the article is placed on 4 : : - : 
the platform, they register always correct Uy nd the Nation Cash Register comy 
Trew are constructed entirely of the A $3 with the American Multigraph Sales { 
best Cold Rolled Steel mores wets no « a t- ian A a. 
Slacmees in Godin teat he h : » ot tapeny i fe Z London, England. 
Sold by all Leading Stationers. : ~ Some very large railway contracts ! 
If yours cannot supply you, we —/) : secured by the Roneo Co. in Lond 
will prepay the Express charges. tiuVE: .__.W! the past two months. One of them 
PRECISION PostaL scace TRINER SCALE @ MFG.CO. so inzat postar scaLe eee Se He erenae eacong! 
Capacity, 4 Ibs. by }-oz Price $2.50 1255-57-59 West 2ist Street, CHICAGO, ILL. Capacity, 2 Ibs. by }-oz. Price $1.50 es 7 ice Thes we ll large mac 


























THE SECOR’S MILITARY CONTINGENT. 


Modern business means modern ways of 
doing things. If a result cannot be had by 
one plan, adopt another. The novel, the uniqu: 
and the different better. The 
Secor Type writer Company 
he company has what it is 
and it’s 


the plan the 


a degree; for t 
pleased to « “military contingent” 


a dandy, t 


The contingent is composed of travelers and 
factory employes both moulding a good mili 
tary organization. The company drills twic« 
a week and the company says the men work 


all the better for it 
The photograph of the 


one day after muster and 


ontingent was taker 
gives a splendid idea 


f what it 1s like 







ADD TONE TO YOUR 
STATIONERY IN THE 
OFFICE, BANK, SCHOOL 
OR HOME BY 
USING ONLY 
Washburne's Patent 


























Paper Fasteners 


There is Genuine Pleasure in their use as well as 
PERFECT SECURITY 

These Fasteners are in a class by themselves. 
There are no others like them, therefore they can not 
be compared with the ordinary papet clips which de- 
pend entirely on tnction for their holding power. 

The “O.K.”’ vues Fasteners have the ac Ny antage of a tiny 
but mighty, indestructible piercing point which NATURAL 


goes through every sheet co-acthng with a small 
PROTECTING SLEEVE which prevents any 5!ZES 


liability of injury fr 
NO SLIPPING, NEVER! © 


































HANDSOME COMPACT STRONG 










Easily put on or taken off with the thumb and 
finger. Can be used repeatedly and “they always 
work.’ Made of bra s, >} uzes Put up in brass 








boxes of 100 Fasteners each 













P All Enterp rising Stationers 
Send 10c for sample box of 50 assorted sizes. 1B 
Illus rated descnptive booklet free 





Liberal Discount to the T rad: 


The O. K. Manufacturing Co., Inc., Mfrs. 
Dept G. saben N. Y. 








appreciated this to 


OFFICE APPLIANCES 


TWO VIEWS OF THE SECOR MILITARY BAND 


four coating machines and the chemists 
men of great experience. The company 


The Union Ribbon & Carbon Co. of Phil- 
adelphia. 

Good materials and careful attention to the 
requirements of their customers will some 

interested. 


times build up a huge trade for a firm even 
mined to enlarge the field of operation 


without extensive advertising. Such has been 
he happy experience of the Union Ribbon & 
Carbon Co. of 9th and Thompson streets, 
Philadelphia 
products have been made from time to time, 
intil they have to-day a plant with a capacity 

100,000,000 sheets of carbon paper a year 
It is hardly possible at first to grasp the im 


ability. 


Increased demands for thei 


mensity of these figures—a hundred million 


the above address and a capital and equipment 
production It has the 


} 


earliest possible moment. 


; 


o the gigantic 


Medal of Highest Award ¢¢ 99 
: Jamestown Exposition : (). K. Paper Fasteners 
HOW WE HELP THE TRADE MAGAZINE ADVERTISING. 


Our interest in the dealer don’t stop as soon as we have sold him a bill of goods. We 
elp him move those goods as quickly as possible; by thorough and efficient advertising in 
The advertisement shown at sore left corner is an example of the efforts 
we are putting forth to help the trade to sell ‘‘O Paper Fasteners. The copy in left 
corner is running almost continually in the seve *- business magazines: Everybody's, Mun- 
sey's, McClure’s, Saturday Evening Post, Associated Sunday Magazines, and a number of other 
national magazines of the same high quality, and whose combined circulation totals over 
5,000,000. By repeatedly calling the attention of this vast number of high-class readers to the 

superiority to wer ‘O. K.”’ Paper Fasteners we have created a demand that is already enormous 
and rapidly increasing. We want you to help supply this demand by keeping a stock of 
O. K on bend at all times 
RETAIL PRICES:—Sizes No. 0-B and No. 1-B, 20 cents per box, $1.65 per 1000. Size 
No. 2-B 25 cents per box, $2.10 per 1000 
Electroplates, ‘‘O. K."’ Display Sign 
it charge 
It is well to note that these fasten 1e most attractively te and the best adver- 
ed paper fasteners on the market, being packe din air. tight brass boxes, they will always keep 
aaa ind enignt, and your we trade will meme them. Don't put it off, but ORDER NOW. 


equa 








leading magazines 


| Advertising Matter supplied on request with- 


With an order for 5M ‘ K."’ paper fasteners (50 boxes No. 1-B; 20 boxes No. 0-B; and 
5 boxes No. 2 B) we supply witl out charge, a handsome clear flint glass jar 6"x64” as a recep- 
ta for the fasteners, together with a felt mat with pinked edges for the display to stand on. 
Also our beautiful “O. K te lis} gn 4"x9", with a liberal supply of illustrated and 
le ptive matter for your mailing list. The fasteners are neatly put up in the glass jar at our 
-y, and the whole outfit packed in one neat small case 94"x94". Safe shipment guaranteed. 
Don't f to order: f these displays with your next order for 5M fasteners. It will 
ittractiveness to your shov e, and it never fails to sell the fasteners. 
lower Mfg. & Novelt par 306 Broadway, New York City, selling agents, 
tantly keep on hand a large stock of these displays, and can supply you promptly. 


The “O. K.” Manufacturing Co., Dest. R» Syracuse, N. Y. 
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are 
has 


been recently re-organized, and a number of 
very wealthy men of Philadelphia have become 
As a consequence it has deter- 


and 


to push their products to the best of their 
They have some special and unique 
machines for the inspection and counting of 
the carbons, and as they always carry a large 
stock of ribbons and carbons on hand, they 
will be at all times prepared to serve the trade 
in a prompt and expeditious manner. Dealers 
desiring a fine line, got up in first-class man- 
sheets, but the firm occupies the entire floor at ner, will do well to communicate with the 
Union Ribbon & Carbon Co. of Philadelphia at 





























Sale RR acy ENE 


= val CeO ee, Soe Oak 


ee RE INT AAT 


meni “ery 


a 
< Se 


SES, 














OFFICE APPLIANCES 


Valuable Typewriter Index 


wr a Co SB Sg os ws Record of All Mer- 
Id e by Be Serial Number. 


ROPRIETORS and managers who pe 

handle specialties of any kind that 

are known by factory and _ serial 
numbers that run up into the thousands, 
frequently find it a difficult matter ac- 
curately to handle records without an ac- 
cumulation of a great many books or 
card systems. The following system is 
employed by one of the leading type- 
writer companies of the United States 
and has proven a short cut to conveni- 
ence, economy and profit. 

The illustration shown is taken from an 
actual card in daily use by the company 
referred to. !t contains the model and 
serial number of a machine, also records 
its movements, and gives other data—in- 
formation that is a full index to the ma- 
chine. A machine can move twenty times 
in the course of business operations and 
the entire record can be kept on the card. 
If the machine should move more than 
twenty times; that is, change hands that 
number of times, it would be necessary 
to have two cards. Experience has dem- 
onstrated that few machines move so 
often. If two cards were necessary there 
would be no added inconvenience or cabi- 
nets. The second card would simply fol- 
low immediately after the first—a con- 
tinuation of the first, in other words. 

On the back of the card are places for 
dates and amounts which indicate the 
sums the owner has spent for repairs. 
Oftentimes a prospective purchaser will 
claim that he has spent a large sum for 
repairs on a machine that a salesman is 
trying to trade out. By the bookkeeping 
department recording the amount of re- 
pairs on the card as they are done on each 
machine, it does not take but a short time 
to inform the salesman the exact amount 
necessary to main the machine. 


The tab on the card represents the 


























put on a card with a number I tab, num- 
ber 3 on tab 3 and so on. 

While the machine is still the property 
of the manufacturer its card is kept in an 
ordinary filing case which can be placed 
in the safe at night. To preserve the rec- 
ord of the machine, if it is sold, there is a 
filing case that contains ten drawers with 
100 guide cards in each drawer. The 
cards are filed in “100” series ; that is, the 
number 41092 would be filed in the “o 
box and would be placed between the 
guide card of number 92 and 93. Sup- 
pose the machine was number 14929; 
then it would be placed in the “9g” box 
and between the guide cards of “29” ana 


“30.” If the hundreds figure was a i 
it would have the “5” box, “7” box and 
the like. 


As soon as the machine is sold the card 
is taken from the stock filing case and 
placed in its proper number of the ten 
drawers, as above described for the use 
of sold machines. 

Before establishing this system it was 
necessary to have twelve books conve- 
nient for reference at any time. Often the 
machine would be transferred on the 
pages and then from one book to another. 
The new way will permit of a machine 
being located in half a minute’s time. 





BEAUMEL’S BICHROME. 

The D. W. Beaumel & Co., of 35 Ann street, 
New York, are making as big a hit on their 
“Bichrome” ink pencil as on their famous 
“Red Raven Stylo.” The Bichrome is a two- 
colored barrel pen in which red predominates, 
but on which the color black is arranged in 
pretty contrast—the nozzle and screw rings 
being in black. It is proving a great seller 
and undoubtedly will become as big a factor 
as the stylo pen. 

Plated Surface Blotting Paper. 
The use of blotting paper for advertising has 





absolute 


It is one of the absolute necessities- 
in that nothing else can be used in its stead; 


moreover it must be handled many times a 
day. 
There is one _ condition, however, under 


an advertising medium is 
a poor one. [n- 


which the blotter as 
a failure—when the blotter is 
stead of creating a pleasant impression upon 
the mind of the user the poor blotter produces 
quite the effect and its advertising 
value is worse than lost, for a writer who uses 
a blotter that blurs his original is not likely 
to consider himself favored by the advertiser. 
Much of the trouble is due to use of 
stock, in which to keep the price down, 
absorbent quality is frequently sacrificed to the 
printing surface and in many cases the adver- 
tiser would have done better to send a glazed 
card only. 

The demand for the glazed and coated sur- 
face blotter has been increased greatly on ac- 
count of printing, but the glazed sur- 
face is now no longer necessary for that pur- 
pose for the blotting paper manufacturers are 
now furnishing machine plated stock which is 


reverse 


coated 
the 


, 
coior 


practically lintless in use or on the press and 
which carries a surface that affords a perfect 
result in color printing. 

Some of the finest examples of the product 


is that of the Albermarle Paper Mfg. Co., from 
their famous Hollywood Mills on the banks of 
the James River at Richmond, Va. Their plate 
finish “World,” “Hollywood” and “Reliance” 
represent as many different grades and have ex- 
tensive sales wherever good blotters are used. 
The plate surface gives perfect results for half- 
tone and color work, affording the same possi- 


bilities for absolute register in the latter, that 
is secured in the glazed finished board at much 
less cost. 

The company has prepared some splendid 


samples of the line which will be sent upon 
request. 





OFFICE APPLIANCES. 


How many business men could use an add- 
ing machine, an addressing machine, a mimeo- 
graph, or multigraph or some other of the 
various office appliances now on the market 
are frightened at the idea of paying the neces- 
sary $400 or $500. A man who does a great 
deal of advertising should figure that by the 
use of an addressing machine that will not 
cost more than $450 at the most, including all 
the expenses of preparing a good sized name 


services of 






































model number. The one referred to is grown almost into an established custom and list, he can dispense with the one 
model number ||, factory number 41092. for that publicity which is to serve as a daily assistant and pay for his machine and the nec- 
If the machine is a number 1 it would be | reminder the blotter has no equal for the cost. essary supplies in less than one year. 
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3 ee Simplex Electric 


Automatie 










. 
| << Envelope Sealer 
1 O pening : 
: High- 
' St. Louis, Mo. Salesman (WADE ALSO FOR HAND POWER) 
Arrangements have just been completed with Chien 
J. W. Thompson to represent the Roneo Office. Some good Forei ited tes 
| Company in St. Louis. Mr. Thompson will , § ee and Uni Sta 
have offices in the Fullerton Building, and from territory open for enterprising dealers 





what we know of the Roneo, together with 
; Mr. Thompson’s experience, we are sure that 
: he will make a great success of it. Mr. 
[Thompson was for many years with the Ad- 
dressing Company, and the Standard Adding 
Machine Company. 








TS RTT 


THE SIMPLEX MANUFACTURING CO. 


90 WEST ST., NEW YORK 108 LA SALLE ST., CHICAGO 














Chicago. 

Arrangements are to be made very shortly 
for the opening of a branch of the Roneo 
Company in Chicago. The entire western busi- 
ness will probably be handled from this cen- 
ter. Big business is expected from this source 


as soon as arrangements are completed. | 
New York. 
The Roneo Co. is taking care of several 


new territories in the city and is increasing 
its selling force right along. The factory is 
producing machines in good shape and fair 
numbers and it 4s anticipated that by March 
some of the outside business can be handled. 
At present only Brooklyn, Newark, Trenton 


and Long Island City are taken care of. 


- * * 

A. G. Hyde & Son. of New York, the well 
known manufacturers of Hydegrade, are 
among the earliest users of the Roneo machine 
in this country. Their machine has. been 


equipped with an electric motor. This is the 
first machine in New York to be so equipped 
and it is giving great satisfaction. The Roneo 
Co. anticipate that when their large machine | 
is placed on the market it will open up a wide 
field for electrically controlled machines, 


Japan. 

J. W. Stevenson of the Roneo Co. has ar- 
rived in Japan and has taken charge of the 
Kobe office of the Roneo Co. Mr. Stevenson 
writes from Japan of the tremendous possi- | 
bilities of business, especially in the copying | 
machine line. Some large orders are expected | 


from this county 





Cc. H. DEXTER & SONS 


Windsor Locks, Conn. 


make PRINCESS COVER 


Papers for Catalogues, and 


STAR MANIFOLD LINEN 


Papers for Carbon Manifolding in all its branches 





Marca de Fabrica—“Princass” 








N. J. STEIN, 
Dealer in Typewriters, Tomasgorvo-Ramaski, Rus- 
sia-Poland | 
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HOUSATONIC | 





BARRINGTON 





DANISH 
BOND PAPERS 











are made especially for commercial corre- 
spondence and all other business purposes. 


The man who uses these Bond Papers for 
his business stationery will be satisfied with 
both quality and price. 


Danish Bond for ‘*Systems’”’ 














We make the Danish Bond in nine colors 


and white. 


class Bond Paper at popular price. 


To meet the demand fora first- 


To be 


used for “Systems” requiring a large variety 


of colors. 


Our lines are carried in stock by 
large jobbers in all paper centers 


B. D. Rising Paper Company 


MANUFACTURERS 


Housatonic, Berkshire County, Massachusetts 























1T WILL SELL. 


THE LATEST THING OUT IN THE ORDER 


BOOK LINE 


IT WiLL SATISFY. 


ADJUSTING CARBON SHEET 


NO LOOSE CARBON TO HANDLE WITH THE FINGERS 


IT WORKS QUICKLY 
IT MAKES NICE LEGIBLE COPIES 
IT IS WHAT EVERY SALESMAN WANTS 


W rite at once for free sample and discounts 


THE SIMPLE ACCOUNT SALESBOOK COMPANY 


Sole Manufacturers, also Mfrs. of Counter Pads for Store Use. 
FREMONT, OHIO, V. S. A. 


IT WILL MULTIPLY 


OUR NEW NAVAN BOOK HAS A SELF. 

















(By Special Correspondence.) 


Rockford, III. 


The stockholders of the Rockford Desk Com 


| pany held their annual meeting during Feb 
| ruary and elected the following Directors 
' Oscar Bergquist, Charles Nygren, A. L. Ander 


son, Mrs. O. Bergquist and Miss M. Mygren 
Ellisburg, N. Y. 

G. S. Hudson & Son, makers of the cel 
brated “Completus Typewriter Cabinet” of 
Ellisburg, N. Y., has dissolved by mutual con- 
sent. G. S. Hudson, after fifty-two years’ serv- 
ice in the business, retires, and L. E. Hudson, 
the inventor of the “Completus Typewriter 
Cabinet,” has formed a partnership with E. S. 
Root, and will do business under the name of 


| The Hudson Cabinet Company, and will carry 


| on the business on a larger scale than here 








tofore. 

The “completus” typewriter cabinet is one of 
the best “home or office” cabinets the writer 
has ever had the pleasure of seeing, and will 
surprise those who send for it. The cabinet, 
when in use, has ample space for work, and 
when “closed up” looks more like a “music 
case” than anything we know of, thus making 
it a very desirable piece of furniture for those 
who use their machines at home or occasional 
ly at the office. 

Quakertown, Penn. 

The Standard Manufacturing Company has 
been incorporated here for $100,000, to man 
ufacture filing cabinets, desks, etc 

Mexico, Mex. 

Max Otto, 2a Calle Independencia, Mexico 
City, has secured the Mexican agency for the 
Derby Desk Company, of Boston. Mr. Otto 
has a general office supply trade and with the 
addition of the Derby line he intends to make 


a specialty of American made desks in his 
field. 

Mr. Otto has been very successful in intro 
ducing specialties and appliances in Mexico and 
the Derby Desk Company are fortunate in s: 


curing him as an agent. 
Charlotte, N. C. 

The Pound & Moore Company has be: 
ganized here for the purpose of conducting an 
office furniture and stationery store. The cap 
ital is $25,000, with the following officers: R 
M. Pound, George H. Moore, F. C. Pharr and 
B. B. Gulledge, all of Charlotte. 

Chicago, IIl. 

W. S. Marks, manager of the Book Case D 
partment of the Macey Company, clos big 
contract recently in St. Louis with th: m 
mert Furniture Company It was a $5,000 
order of book cases. He closed sever 


contracts at different places, all for book 
* * * 


The Macey Company has opened in Chicag: 
the sale of book cases to dealers, also ing 


cabinets and supplies, which is a big departur: 
from a former policy. In consequer 

orders for the latter part of February wer 
very heavy The company’s statement r the 


month of February shows that there w 
increase of fully 25 per cent over the 
February 
Cincinnati, O. 
Bard Stephens, who has for sever 
been connected with the Globe Wernick 
pany as traveling salesman in the cent: 

















FURNITURE NEWS.—Continued. 
has resigned his position, and is now enjoying 
Mr. Stephens is 
popular travelers 
of office specialties in the west. His circle of 
and the other large cities of 


a deserved rest in Cincinnati 
one ot the most genial and 


friends in Chicago 
his old territory is wide He has not an 


nounced 


his future plans 
Herkimer, N. Y. 
Che National Desk Company of this city are 
paying 50 per cent to their creditors after 90 


per cent if the creditors accepted that scale. 
Grand Rapids, Mich. 
The Macey Company have placed three new 
men on the id to take care of their growing 
business R. P. Reed will handle the Metro 


politan field, W. J. Broome will control the 


southern field and Henry T. Gittelson in the 


middle west These gentlemen, together with 
W. W. Gardner, who was recently put into the 
New England states, makes four new travelers 
the Macey Company h idded in the last 
sixty days 

The new du finish line office goods put 


out by the Macey Company seems to have hit 


popular demand, and meets the approval of 
the artistic business man, t] same as did the 
line of home goods 


4 


Nashville, Tenn. 


Globe-Wernicke Company, represented by 


Brandon Printing Company, have been making 
i fight for the business, and since the first of 
the yeatl i\ inded some ] ree orders 


] he Sh iw W 


field with a vim since the 


ilker Company have entered the 
rst of the year and 
binets are seen in 


their new ball-bearing 


some oft the irgwest tactories and offices it 
Nashville 

The MecQuiddy Printing Company have r« 
ently purchased a handsome line of office 
desks and chairs The call now is for Sani 


iry Desks and Office Furniture and they have 
lded full line of these goods to their stoék 


San Francisco, Calif. 


(By a Special C« espondent ) 

Phe thee furniture business in San Fran 
isco has for the ist year and more been ot 
normous nd perhaps was at no time 
much larg it the present There is, 
nevertheless, some complaint among the deal 
ers nd tl qdoes 1 seem to be alto 
gether in a satisf tory condition \fter the 
re large quantities of goods were needed for 
immediate use, to replace those that had been 
lestroved | ! cheaper lines, 
nd consisted hiefly of desks nd chairs, in 

ided v1 This demand 
brought supply res into existenc: 

| large stocks of cheap ds were brought 
7 iter on t mover t into fine new of 
fices down tow mmenced nd the demand 
gradually t vard expensive lines 
Since s ti \ nere has beet 
rge moveme i new ofhces, accompanies 
by large pu furniture. Th 
bu ess, howe has | n rather unsatis 
\ I generally \ 
' b of comy 
g S further wea 
I g p stock, 
| market TI 
“ 1s 4 up the 
re one S 
\ 9 business | 
1 good de 
I ed \t es 
, \ t ib 
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On Which the Consumer Pays No Duty 
Superior to Any Other, of Any Styie 
Any Color, Finish, Any Shape 
and at Any Price 


This style made in 
red and black and al! 
black rubber 

We use only [ridi 
um Platinum Points 


The “Red Raven” Stylo 


An American Fluid Pencil, Made in America 


Canadian Branch, 61 King St., W., Toronto; Office and Factory, 37 Ann St., New York 












Send for prices and discounts on 
above, as well as for our well known 
line of “RIVAL” FOUNTAIN PENS. 
Established 1885 
D. W. BEAUMEL & COMPANY 


mene 








DAE 2 DRAW. 
FLING CABINETS. 





THE AUTOMATIC 


The only Vertical File with hinged front and automatic- 
ally tilting follower. Different from every other and 


Guaranteed the Best and Most 
Satisfactory at Any Price 


Shipped from factory to user direct—f t paid—on ap- 
prova!l and 30 days’ free trial, at our risk of all the expense. 

Pay for it if you like it and not before. 

Our prices do not include 40% protection or profit to 
some local dealer—that’s why we can sell the Automatic 
for less money than others can ordi file 

We make a big and complete line of bectional Cabinets 
with all the different filing devices at the lowest factory 
prices. 


Write for our latest catalogs. 


THE AUTOMATIC FILE & INDEX CO. 


GREEN BAY. WIS. 














“COTTON KING” 


Miercerized Silk Ribbons 


Made of fabric unobtainable by other manufacturers. If you 
have not handled these superior ribbons, write us. 


PEN-CARBON MANIFOLD CO. 


65 MINE ST., NEW BRUNSWICK, N. J. 


ORIGINATORS AND ONLY MANUFACTURERS OF NON-FLAKE TYPEWRITER CARBON 


(Trade Mark) 








A i TRY” 


means 


A “BUY” 


No. 2—3 In. 
CUT glass 
$2.00 


justing 










No. 3—3 In. 
PLAIN Glass 
$1.75 
Built of 
BRAINS 
GLASS 


and 
HARD RUBBER 









A chunk of glass with a cavity in it 
is not an ink-well—not by 
a long way. 


The Sengbusch 
Self-Closing 
inkstand 


Is not an ordinary kind bat THE HOST 
PERFECT AND PRACTICAL INK 
STAND EVER BADE. 
Prevents blots, trouble, worry 
and waste. 
Uniform Dip 
Self closing; self ad- 
non-spurt- 
ing; non-evapo- 
rating 
DUST 
PROOF 


and 
CLEAN 
3K 





To the Trade: 


Write for Sampls 
Today. 




































Fully half the Ink 
aos sputiaa tdaee 
oriss us 
ahd of poor Inkstands 
LIBERAL DISCOUNT 
TO THE TRADE 


The 
Sengbusch Self-Closing Inkstand Ge. 
610 Bont a ae 
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A SACRIFICE 


of absorbent quality for printing surface 
in popular price blotting papers is no 
longer necessary. There is no better 
surface for 


HALF TONE AND COLOR WORK 


than our 
“WORLD” 
PLATE “HOLLY WOOD" 
A 
F INISH “RELIANCE” 


The surface affords the same results in color processes and black 
and white plate work that are secured from coated stock at 
much higher price. 


WRITE FOR SAMPLES OF OUR LINE. 


THE ALBEMARLE PAPER MFG. CO., Makers of Blotting 
RICHMOND, VIRGINIA 














BURCKHART’S EVERLASTING INDEX TABS 


- NEVER WEAR OUT - 


cag = MADE OF GERMAN SILVER - EASILY SLIPPED ON 
ad vj Four sizes and a thousand celiuloid coated index headings or re- 





movable blanks to write on, Send 6 cts. for sample of each. 


ra 
tf. CHICAGO BUSINESS SYSTEM CO., 100 E. VanBuren St., CHICAGO 








= 





















SPARK’S MACHINES | 
are punching 
ROUND HOLES, SLOT HOLES 
and crimping 
LOOSE LEAF LEDGER SHEETS 
Better and Cheaper 
THAN ANY OTHERS IN USE 
Write for more particulars to 
Walter Sparks,12 DutchSt.,New York = | 























FURNITURE NEWS.—Continued. 


ter condition, and the situation will soon be 
_relieved by the retirement of one large house, 
and probably several smaller ones, from the 
field. The remaining dealers, especially those 
who carry a fine line of goods and are not 
stocked with cheaper grades, will then be in a 
strong position. 
. * « 


The Milton Heyneman Company, one of the 
largest houses on the coast, has announced 
that it is going out of business, and is selling 
out its stock at reduced prices. 

* * - 


The Craig Desk Company has had a good 
run of business for the last few weeks from the 
offices which are being established in the newly 
repaired Mills Building. 

* © + 


The Rucker Desk Company, which handles 
the Derby line, recently moved into its new 
store on Mission street near Third. The store 
occupies three floors, 60 by 170 feet, and is 
considered the largest store in the country de- 
voted exclusively to office furniture. The com- 
pany looks for a much larger business as soon 
as rentals asked for downtown office space are 
brought down to a reasonable figure 

© *« . 


The Craig Desk Company is about to close 
a lease for a four-story building on Market 
street, which will be its permanent quarters. 
The company is now located on Sutter street, 
adjoining the Schwabacher-Frey Company, a 
large stationery house. The new building is 
now in course of construction, and the com- 
pany will not be able to get in before July or 
August. They now have four outside men in 
San Francisco Considerable business has 
been done in the Orient, and catalogues are be- 
ing mailed to business houses there. There 
is also some business with Chile and Mexico. 
A man will soon be put on the territory be- 
twten San Francisco and Los Angeles 

So 


O. K. Brown, of the Proctor Desk Company, 
has recently visited San Francisco. 
* * * 


Arthur C. Hillman,'formerly with the Macey 
Company, of Chicago, is now with the Com- 
mercial Supply Company, located at 75 Fourth 
street. The company makes a specialty of 
Macey goods, and is putting in a special room 
for them. 


. * * 


The Yawman & Erbe Manufacturing Com- 
pany’s coast department, now located at 42 
Oak street, has secured as its permanent loca 
tion a fine new building on Mission street 
near Third, which, according to the local man- 
agement, will be the largest filing equipment 
store in America. The building is nearly fin- 
ished, and will be occupied in a few weeks 

* * . 


The demand for metal filing cabinets and of- 
fice furnishings has been a feature of the San 
Francisco trade since the fire. <A large share 
of this trade is carried on by the Parcells Safe 
Company, which has just opened a permanent 
store at 577 Market street. 


a * * 


Sanborn, Vail & Co. moved into their new 
building on Mission street, near Fourth, about 
the middle of February. The filing cabinet de- 
partment is made a principal feature, occupy- 
ing the central position on the ground floor. 
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VICTORY FOR BOTH SIDES. 

The action instituted by The International 
Time Recording Company of Endicott, New 
York, against the W. H. Bundy Recording 
Company, of Syracuse, New York, was finally 


termiated February 11, in a decision of the | 


United States Circuit Court of Appeals for the 
Second Circuit. 

The decision confirms the United States Cir- 
cuit Court, from which both parties had ap- 
pealed. It was a long drawn out litigation, and 


from the text of the decision is a victory for | 


both sides. The suit had been instituted by 


the International Time Recording Company, | 


attacking the Key-Lift Recorders of the W. H 


Bundy Company, claiming that this recorder 


infringed the Cooper patent;- also that the 
Shutter-Lift Recorder made by the W. H. Bun- 
dy Company infringed claims 1, 4, 5, 7 and 10 
of the same patent. The lower court had de- 


cided that the Key-Lift Recorder did not in- | 


fringe claim 1 as charged, and that the Shutter- 
Lift Recorder infringed claim 1 of the patent 
only. The higher court affirmed this decision. 

It appears, therefore, to be a victory for both 
companies. The Bundy company can proceed 
with the manufacture of the Key-Lift Recorder 
but cannot so do with the Shutter-Lift Recor- 
der. Both win and both lose—a happy way, 
ethically, of terminating difficulties. 

3oth concerns are to be congratulated that 
the litigation is at an end. 





PEN‘& PENCIL 
ne 





(By Special Correspondence.) 


New York City, N. Y. 

The Advertising Pencil Co., of Buffalo, N. 
Y., has been incorporated for $8,000. A. W. 
Haarmeyer, J. M. Rozen and William Huene- 
incorporators. 

Murfreesboro, Tenn. 

A pencil factory is to be established here, 
according to reports, and the factory site is 
now being laid. 

Rockland, Penn. 

The J. G. Rider Pen Co. have established a 
the making of fountain pens. 

New York, N. Y. 

Frank D. Waterman, the popular head of 
the L. E. Waterman Company, and Mrs. Wat- 
erman celebrated their tin wedding Saturday, 
February 15, by giving a “500” party at the 
hotel in Eustis, Fla., where they are sojourn- 
ing for a time. The affair was attended by 
numerous friends, who wished that the happy 
couple would continue to enjoy health and 
prosperity for many years to come, which 
wish, it may be mentioned, is sincerely shared 
by Mr. and Mrs. Waterman’s numerous friends 
in the trade. The invitations were hand painted 
on tin and in keeping with the idea of the tin 
anniversary 


man are the 


factory for 





More Potato Pencils. 

The latent appetite for potato lead pencils, 
which evinced itself most eagerly down East a 
few weeks ago, passed away as rapidly as it 
came. When the announcement was first made 
that a German concern had found a way for 
utilizing potatoes in the manufacture of lead 
pencils the Eastern gormund was quick to sat- 
isfy his appetite. But when he was deluged 
with potatoes (not pencils) he hurriedly cried 


—enough! 








~ 


OFFICE APPLIANCES 12 








OF INTEREST 
TO JOBBERS IN 
CARBON PAPER 


If You Will Communicate With The 
Keystone Carbon Paper Manufactur- 
ing Co., 26 Broadway, New York, You 
Will Receive Information That Will 
Be Advantageous For You to Know. 





























the exclusive agency 
in your city for the 


The Mann Loose Leaf 
Devices embody all the 
qualities which have 
made the Mann Blank 
Books a standard for 
sterling worth for so many years. They are 


constructed to give satisfactoryJservice and will 
be a credit to any who handle‘them--are fully 


Do YouWan 





guaranteed in every respect. 


The Mann Binder can be fitted with a Yale Tumbler Lock to ensure absolute 
security. One operation of key closes and locks binder. 





Write to us with a view of obtaining the agency in your city. 


William Mann Company 


Makers of Loose Leaf Devices, Blank 
Beoks, Copying Books and Papers 


© 529 Market Street Philadelphia 












































Celluloid 
Reinforced 
| Guide 


S 


(The biggest improve- 
ment ever made in 
card index equipment. 


@, They last forever— 
never become dog- 
eared—never become 
soiled. 


@, They are an econ- 
omy that appeals in- 
stantly to every user of 
card indexes. 


@, Don’t deal with im- 
itations—our process is 
the only successful one 
ever devised. Send for 
samples and prices. 


American 
Business 
Supplies 
Company 


Dept. A, 
212 Summer Street 
BOSTON, MASS. 
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RIBBON 


PAPER NEWS 


(By Special Correspondence.) 





Chicago, IIl. 

H. L. Bockfinger, formerly manager of the 
Rockwell-Barnes Co., Chicago, has opened his 
quarters in the First National Bank building, 
Chicago, and is jobbing a line of ribbons and 
carbons made by the International Ribbon and 
Carbon Co. of New York. 

In addition to the regular brands of this 
company, Mr. Bockfinger will have his own 
lines and packages. 

It would seem that the business of Robert S. 
Leete & Co. was established in Chicago on a 
basis that will anchor it with the progress of 
Chicago, as no other ribbon and carbon busi- 
ness has ever been established. Such is the ex- 
pression of those who know the policy and 
foundation of this concern. 

New York, N. Y. 

Louis Marcelain of Brooklyn is a director in 
the Republic Carbon and Ribbon Manufactur- 
ing Co., just incorporated in New York State 
with a capital of $10,000. 

Charles W. Berry, Edwin R. Root and Har- 
old J. Berry are the directors. 

Nashville, Tenn. 

The Remington Typewriter Co. report the 
sale here of ten thousand sheets of first-grade 
carbon paper to one firm in one order, which 
would indicate that the Remington office at 
this point was securing some of the good busi- 
ness of the territory. 

St. Louis, Mo. 

George E. Dyson, Resident Manager for Vit- 
tag & Volger, reports February business as be- 
ing the banner month. Mr. Dyson is a very 
active worker in the St. Louis territory and 
handles the line with credit. 

Cleveland, Ohio. 

The Cleveland Office Appliance Co. is a new 
organization recently incorporated, taking over 
the old business of the Cleveland Typewriter 
Exchange, and also succeeds the old estab- 
lished Conde Sales Agency, with offices 339 
The Arcade. 

The new firm has taken the Ohio Agency for 
the Victor typewriter and will also handle re- 
built typewriters, computing machines and of- 
fice supplies. 

The officers of the company are: S. L. Conde, 
President and Treasurer; John J. Kenny, Sec- 
retary and Sales Manager. Mr. Conde is well- 
known as an inventor and typewriter dealer of 
many years experience. And Mr. Kenny has 
the reputation of having been one of the most 
expert repair men in the employ of the Rem- 
ington Typewriter Co., and during the past few 
years has been a most successful salesman for 
the Underwood Typewriter Co. He is a wide- 
awake, hustling young man, who is bound to 
make a success of anything he takes hold of. 

This new company make the 
Victor all that its name implies, and will soon 
establish sales agencies in all parts of the state. 

Los Angeles, Calif. 
Booksellers, 


proposes to 


Fowler’ Bros., Stationers and 


Engravers, 221 West 2d St., Los Angeles, well- 
known to all local interests, on March Ist are 
moving to a new building, and will have larger 
quarters and more room to make a better dis- 
play of several new departments, which will in- 





clude loose-leaf devices, office filling cabinets, 
tyepwriters and other appliances. 

Fowler Bros. should make a 
agency for any goods of merit in the Los An 
geles field, having been very successful with 
the few devices they have been able to take 
hold of. 


very active 


Reading, Pa. 


The G. M. Britton Co., 400 Penn 
Reading, Pa., have recently acquired a new 
nex to their building, and propose holding a 
sort of Business Show of office appliances in 
the near future, and are inviting the manufa 
turers to join them in the enterprise. 

These local displays are exceedingly good 
drawing cards for an active stationery firn 
the Britton class, and under the management 
of Edwin L. Hettinger, who has charge of the 
affair, it should prove very successful 


San Diego, Calif. 


Loring & Co., Wholesale and Retail Com 
mercial Stationers, with an address at 76 Fifth 
Street, this city, are making a specialty 
“everything for the office,” including typewrit 
ers, safes, cash registers, card systems, | 
leaf devices, filing cabinets, etc. Their mai 
ger in writing us recently advises us that 
finds this paper very valuable to him in cor 


Square, 


ot 


ducting his business. 
Zanesville, Ohio. 


T. C. Fowler, who we reported in our last 
issue as being in Chicago on a visit of acquaint 
ance, in an effort to secure agencies has joined 
W. A. Wilson, and have opened a salesroom at 
46 N. 4th St., for the sale of a line of offic 
appliances, in which they will be interested, 
including typewriters, adding machines, letter 
presses, duplicators, stationery specialties and 
supplies. Both Mr. Fowler and Mr. Wilson 
are well-known residents of Zanesville, and 
both are well received. 

The new firm will be 
Wilson, and they will take 
from time to time as they may be able to 


Fowler & 


agencies 


known as 
on such 


cure. 
Kansas City, Mo. 

Burt Gottlieb, manager of the Modern Type 
writer Supply Co., is sure making Kee Lox 
famous here and you can meet him most any 
time during the day shouting his line. He 
a nice office, but it looks overcrowded and 
would not be surprised to see our friend Burt 
branching out into a larger place. 


oa * *« 

Miss Bertha Johnson, formerly connected 
with the J. D. Havens Stationery Co. for tl 
last two years, has joined the Modern Typs 
writer Supply Co., and no doubt will incres« 
the sales as Miss Johnson is a good worker 


and knows the trade 


A new typewriter concern has opened 


in Boone, Iowa, and will make Boone its h¢ 
quarters. The concern is known as the Iow 
Rebuilt Typewriter Company, and has secured 
offices in the Boone National Bank building 
\ suite of rooms has been taken on the fourth 


floor. 

The proprietor 
Nutt, and he will have as an assistant and | 
lic stenographer, Clyde Reeves. They 
two large rooms on the fourth floor and will 
be prepared to do all kinds of rebuilding 
repairing. The company will also handle sup 
plies of all kinds and will be prepared 
the demands the public in 
line 


of the company is L. S. M 


gener: in thi 
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(By Special Correspondence.) 


Baltimore, Md. 

LeRoy K. Murrill, of this city, has been ap 
pointed sales agent for the Pike Adding Ma 
chine Co., with offices at 1001 American build 
ing. Mr. Murrill took charge January Ist and 
has placed a number of machines in good loca- 
tions and is very much encouraged with future 
prospects tor business 

* 2 

Jas. E. Dade is the inspector for the Pike 
Adding Machine Co. at this point and devotes 
most of his time to the sale of the machine 
He says there is nothing doing for an inspec 
tor, so keeps busy in other ways. 

ra * * 

E. H. Pitcher, of Washington, D. C., repre 
senting the Universal Adding Machine Co 
and E. P. Brandt, of the Pike Adding Machin« 
Co., were visitors in Baltimore during the past 
month, on business 

* 

LeRoy K. Murrill has been recently ap 
pointed sales agent for Maryland and Dela 
ware, by the Pike Adding Machine Co. Mr 
Murrill was formerly connected with the Mur 
rill & Keizer Co., of Baltimore, whose reputa 
tion in the mechanical line has been estab 
lished many years. The adding machine busi 
ness is not a new line to Mr. Murrill, as he 
was a mechanic for the Burroughs machine for 
the past seven years, and has kept in touch 
with the development of the adding machine 
industry [he Baltimore branch is located in 
attractive offices on the seventh floor of th« 
American building, from which the ever grow 
ing business is handled, as the Pike machin: 
is a comparatively new proposition in this 
territory, and the interests that are being mani 
fested is a good sign for future sales. 

Cleveland, O. 

The Commercial Adding Machine Co., 
74 Frankfort avenue, N. W., Cleveland, has 
assigned The assets are given at $2,000, whil: 
the liabilities are $22,000. H. E. Gresgam has 
been appointed assigne¢ J. C. McCleland 1s 
the general manager of the concern. 

+ x * 

The International Adding Machine Co., 
Cleveland, O., has been organized, with 
capital of $50,000 as a preliminary to the for 
mation of a $1,000,000 corporation. The prin 
sipal promoters of the company are N. I. Dry 


( 
foos, president of the National Woolen Cx 
Cleveland, and S. B. Newman, of the Calculus 
Co., Cleveland. The mpany has not yet s: 
lected a location for its plant. It is announced 
that a plat sting $200,000 to $300,000 
will be erected, and that about $100,000 worth 
of machinery will be installed for the equip 
ent 


Chicago, IIl. 


H. B. Pruden, the Chicago sales agent 
Pike Adding Machine Co., has been making 
some e) lent deliveri his company late 
y, mu sa f Brother Pruder 
] +} P d 
* 
Wit vate granted, with amplk 
pital b i ther ex-typewriter in 
nt h perfected still 
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DAVID D. WALKER CO. 2 {5 
Chicago Selling Agents AG E 
79 LAKE ST. of our catalogue 
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There you'll see this sectional stack composed of 
Top, Book Case, File, Card In- 


Document 
dex, Logi Blank Reducer, Vertical 
Letter , Insurance and Base. .... 


A Fine Stack for Law Offices or 
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We Want Dealers—Connect With Us 


We havea line of goods for the trade that offers 
advantages which any dealer will find hard to 
duplicate anywhere else. We make a Vertical 
File with Ball Bearing Lip Drawers. Our 
catalog is just a plain affair desi to give the 
dealers in a small measure an idea of the exten 
of our line. We want the goods and the price 
do all the talking. We prefer to put our ca 
into the furniture rather than in expensive adver- 
tising. If interested send for our cata- 
log. We want dealers to connect with us. 
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NEW No. 8 MODEL 


Equipped with DECIMAL TABULATOR for which no charge is made 





SEND FOR CATALOG THIRTY-TWO. 














The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 

















ADDING MACHINE NEWS.—Continued. 
FHE other typewriter-adding attachment to be 


known as the “Marvel.” 
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» * * 


+ 
Charles Dickens, until February Ist one of 
the leading Comptometer salesman of Chicago 
territory, has now joined the ranks of the Pike 


Adding Machine selling force under Sales 

Agent Pruden. Mr. Dickens will work in Chi 

Simply Constructed and See ae 

Easily Manipulated Walter Hart, of R. S. Smith & Co., Peoria, | 
Ill., sales agents for the Pike Adding Machine | 

Co. in the city of Peoria and surrounding ter- | 

ritory, was a visitor at the Coliseum during 


the week of the Business Show. 
Se = 














The Best Proposition of the Kind for 
the Dealer 


During the busy week of the Business Show, 


Because Sales Agent Pruden, of the Pike Adding Ma 
chine Co., always found time to look after the 


comforts of his many out of town visitors, 


It 1S the Most Practical, and 1S the among them were parties from Denver, Colo., 
Omaha, Neb., Minneapolis, Minn., Kansas City, 


Lowest Priced, High Grade Sharpener Mo., Topeka, Kan., Des Moines, Ia., and many 
on the Market. other points. ae 


Herbert C. Hess, formerly manager of the 
WRITE FOR PRICES Royal Typewriter Company’s Chicago office; 

; A. E. Larson, for several years with the Un 
AND DISCOUNTS. derwood, and T. R. Coudrey, a special sales 


man with the Library Bureau, have accepted 
connections with the Burroughs office. 


F. S. WEBSTER COMPANY, eee Milwaukee, Wis. 
332-342 Congress St. BOSTON, MASS. C. N. Smith, of Detroit, Mich., manager of 















the business system department of the Bur- 
roughs Adding Machine Co., spent one day of 








NEW YORK, 306-398 Broadway CHICAGO, 211 E. Madison St. PHILADELPHIA, 908 Walnut St. 
PITTSBURG, 432 Diamond St. LONDON, 67 King William St. PARIS, Rue Saulnier No. 10. BERLIN, Friedrichstr. 60 the last week at the Milwaukee office. . While 
a0 here he met all of the office force and sales 








men connected with the Milwaukee branch, as 
| well as F. M. Fiehton, of Madison, and O. H 
Race, of Oshkosh, the company’s representa 
tives at those cities. 
San Francisco, Cal. 

The California Adding Machine Company 
expects to get out a new model in March. 

The Universal Adding Machine Company 
has recently put a new man in the field in the 
San Joaquin Valley, and will soon send | 
traveler to the Sacramento district. 

Nashville, Tenn. 

The Burroughs Adding Machine Co., repre 
sented by Mr. Trousdal, have been putting in 
quite a few fifteen bank split board machines 
These machines are used principally in railroad 
work and are so arranged that the voucher 
number and the amount can be placed at one 
operation. 
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if There Were Nothing More Than Its 
SANITARY FEATURES 


THE 
Eureka Bath #@ Cloth System 


would be the best copying system of its kind in 
the world. There is no exhalation of foul, sour 
odors—no mustiness—no mildew. 
Both bath and cloths remain 
wholesomely fresh and clean. 


But Aside from the 
Sanitary Excellence 


there is the greater efficiency of service, 
theclearercutimpressions,theincreased 
capacity, the unbreakableness of the 
composition. They are furnished in various sizes from ‘‘Correspondence” to ‘‘Waypbills.”’ 

There are More of Them in Use Than All Others Combined. W. McPherson & Co. now represent the 


Write for the Eureka Booklet. Standard Adding Machine of St. Louis. Mr. 
McPherson was formerly with the D. M. War- 


THE EUREKA BLOTTER BATH CO., 6215, 6217, 6219 Wentworth Avenue, Chicazo, U. S. A, riner Co., and since the failure of this firm he 


has organized a company under his own name 


Ee 


* » * 


The Wales Adding Machine is becoming 
| more popular every day, especially among the 
wholesale factories, etc., and we see quite a 
few of them, although the money stringency 
has made the sale of such machines hard to 
make. Several of the banks and railroads have 
| recently purchased Wales machines and every 
| one seems to be well pleased with them 
. - * 








The Comptograph Company, represented by 
Messrs. Cullom & Co., of Chattanooga, Tenn., 
have entered the field here and we expect t 
see the wonderful “Comptograph” get a big 


share of the orders. 
* * * 
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sale of Standard Adding 


Typewriters. 


and is pushing the 
Machines and Oliver 
New York, N. Y. 
“The Ginger Snap” is the attractive name of 
a four page house organ published by the New 
York office of the Burroughs Adding Machine 
It is mimeographed in purple ink on buff paper 


and headed “The man with the ginger has a 
snap—The Ginger Snap.” The contents are 
typical of the title and one can readily recog 
nize the handiwork of Mr. H. C. Peters, the 
energetic and versatile manager, in its get-up 
and style. The first page contains some good 
advice, “Play the Game.” The second, “Jest 
Nuts,” of which the following is a fair sample 


“The other day my mother-in-law was very 
sick, and I sent for the doctor. He said 
‘The best thing you can do is to send her to a 
warmer climate.’ I went into the woodshed, 
got the axe and handed it to him. I said 
‘You hit her, Doc, I haven’t got the nerve.” 

“The Ginger Snap” will aim to encourage, 
and if possible, entertain its readers, and from 
its initial appearanec there is little doubt but 
that it will attain its end. 

© * - 
men have been added to 
the sales force of the New York office of the 
Burroughs Adding Machine. Mr. Peters has 
taken a run up through New York State and 
reports the outlook as most encouraging. 


A number of new 


Scranton, Pa. 

T. H. Windrum, formerly salesman of th« 
Scranton office of the Burroughs Adding Ma 
chine Co., has severed his connection with th« 
Burroughs and accepted a position in a similar 
capacity with the Eaton Hough Co., agents 
for the Wales Adding Machine. Mr. Windrum 
will have a New York territory. 

Detroit, Pa. 

The Detroit Daily Sales Bulletin of January 
24 last reproduced a curiosity in the shape of 
the sales list of the Burroughs Adding Machine 
Co. of January, 1894, 14 years ago. 
showed the sale of 
various parts of the country from New York 
to San Antonio, Texas. A very distinguishing 
feature is that some of the machines are still 
in use and doing good work. 

Boston, Mass. 
The Boston office of the Burroughs Adding 


This | 
six machines to banks in | 


| 
| 


Machine Co. recently made a sale of ten | 
machines to the Shawmut National Bank. Ap- 
parently the panic never reached the “Bean 
City.” 


Chicago, IIl. 
The Chicago office of the Burroughs Adding j 


Machine Co. recently closed the sale of twenty | 
machines to the American Steel & Iron Co. 


. * + 


The Summus Adding Machines will be han- 


dled exclusively in New York City by S. L. 
Rubel. He has opened offices at 318 Broad 
way, and is rapidly organizing an efficient 
sales force. Mr. Rubel is one of the old firm | 
of Rubel Brothers of Chicago, the pioneers in | 
the loose-leaf systems, and modern office sys- | 
tematizers. They were also the inventors of | 
the Rubel Binders, which are still in great | 
use. Mr. S. L. Rubel has gained a well-known 


name both in New York and Chicago as an 
office systematizer and accountant, and organ 
izer, and it is confidently expected that because 
of his great personal following and business 
acquaintances, that he will bring great credit 
upon the Summus Adding Machine, and work 
up large sales in his territory. 
New Orleans, La. | 


Sales manager H. L. Howard, of the Bur- 


roughs Adding Machine Company’s branch 1 
fice in New 


Orleans, reports that during the ! 
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THE COMMISSION TO YOU IS 
334 PER CENT 


SEND COMMUNICATIONS TO 


THE OFFICE APPLIANCE 
COMPANY 


303 Dearborn Street 
CHICAGO, U. S. A. 
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We Make and Recover 


TYPEWRITER 
PLATENS 
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at prices thatare lowerthan 
an 
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See Ad. “Office Appliances,” 
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The Accident Cabinet Co., Kalamazoo, Mich. | 
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first 21 days of February his office made its 
entire quota for the month—with some to 
spare, and seven days “on velvet.” The only 
reaction experienced in the Burroughs business 
at New Orleans was a slight slowing up in 
collections during December. January busi- 
ness was about normal, and February prom- 
ises to be a record breaker from every stand- 
point. 
+ + + 

A sale of ten Burroughs machines in one 
order to a New Orleans bank is reported by 
Mr. Howard during the past month. 

Kansas City, Mo. 

Kansas City office of the Burroughs Adding 
Machine Company has succeeded in selling 
every bank in that city, and it is now Sales 
Manager L. T. Shelton’s proud boast that 
there is not a bank in Kansas City using any- 
thing but Burroughs machines. 

San Antonio, Tex. 

The Burroughs office in San Antonio is now 
occupying handsome ground-floor quarters in 
the Mackay building, and Sales Manager E. A. 
Kalkhurst is very proud of the new location, 
which is one of the finest specialty sales of- 
fices in Texas. 

Tecronto, Ont. 

One of the best sales of Burroughs Adding 
Machines made in the Dominion recently is 
reported by Sales Manager Robert Ahern. The 
sale involved ten Burroughs machines, sold in 
one order to a large Canadian bank for use in 
some of its branches, and the order was se- 
cured by W. K. Tasker, one of the bright lights 
of Mr. Aherns’ organization. 

Lynchburg, Va. 

One of the handsomest features of the busi- 
ness section of Lynchburg is the new four- 
story Burroughs building, just completed by 
C. W. Gooch, the Burroughs sales manager. 
The building is of brick, and is finished in the 
most modern manner to provide commodious 
quarters for the Burroughs offices. Needless 
to say, it is one of the most complete specialty 
offices in this section—in fact, very few branch 
offices are so fortunate as to be located in 
their own buildings. 

Detroit, Mich. 

One of the most enjoyable of the many Bur- 
roughs parties held during the present season 
was the dance of the “Burad” club, held in 
the Burroughs “Gym.” the evening before 
Washington's Birthday. About 200 of the Bur- 
roughs young folks attended, and had a splen- 
did time. 

* + * 

One of the signs of the times at the Bur- 
roughs factory is a force of workmen engaged 
in providing enlarged quarters for the “grave- 
yard” where competition machines taken in 
part payment for Burroughs are stored. Space 
for several hundred additional machines is be- 
ing arranged. 

* . * 

The Burroughs Adding Machine Company 
representative basket ball team is going gaily 
on its way to the amateur championship of 
Michigan. To date the Representatives have 
played three important games with collegiate 
and scholastic teams, winning two well played 
games on its own floor in the big Burroughs 
gymnasium, and one at Adrian, Mich. Games 
remain to be played with some of the best 
teams in Michigan, including the Detroit Asso- 
ciation Five, State champions. 

* * * 

The Sporting Editor of the Detroit Free 

Press recently said: “There is no denying 
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that the Burroughs gets the pick of the ath- 
letes who have to work for a living, because 
the Burroughs treats its people finely, and 
working people geek employment where they 
are well paid and well treated. They have 
every facility at the Burroughs, a splendid 
gymnasium, a Burroughs board of athletic con- 
trol, and model conditions throughout the fac- 


tory.” 
* * 7 

A. J. Lauver, assistant general manager of 
the Burroughs Adding Machine Company, and 
C. A. Forster, sales manager, have been on the 
sick list, victims of an epidemic of influenza. 

* * * 

The Relief Association of the Burroughs 
Adding Machine Company held its annual 
dance in the Burroughs gymnasium on Friday 
evening, January 24. It was one of the best 
attended functions ever held on the big floor, 
and all the Burroughs foiks enjoyed a splendid 
time. The Relief Association is one of the 
most flourishing of all the Burroughs organiza- 
tions. Its membership includes more than 425 
Burroughs employees, and it pays handsome 
sick and accident benefits on a very low 
premium rate. 

* * * 

The Burroughs Bowling League plans to 
send a representative to the National Bowling 
Tournament in Cincinnati, where the league’s 
vote will be cast for Detroit, the “City where 
life is worth living,” as the scene of the tour- 
nament in 1909. 

. * 7 

C. N. Smith, head of the Burroughs depart- 
ment of business systems, gave a stereopticon 
lecture before the Incorporated Accountants of 
Michigan at their meeting in the Hotel Cadil- 
lac, Detroit, Friday evening, Jan. 10. The sub- 
ject of the lecture was “The Development of 
the Adding Machine into the Bookkeeper’s 
Assistant.” There was a large attendance of 
accountants and leading business men, who 
enjoyed the large collection of Burroughs 
views and the picturesque quality of Mr. 
Smith’s lecture. In addition to the stereopti- 
con pictures, the lecture was illustrated by 
means of some of the long line of Burroughs 
machines, in doing the remarkable things de- 
scribed in the lecture. 

* * * 

The Burroughs Adding Machine Company’s 
factory department furnishes some interesting 
figures as to the 1907 output. Thirty entirely 
new and distinct types of machines were built 
and regularly catalogued during the year, all 
of them in response to demands for Burroughs 
to handle new lines of business. In addition, 
many minor modifications and new features 
were added, making over 200 different com- 
binations at the command of the Burroughs 
user. The bulk of metal used in building Bur- 
roughs for the year was 1,402 tons, of which 
294 tons was high-grade gun rod, used for 
screws and small parts. The sheet brass used 
in the keyboards alone weighed 18 tons, and 
the brass tubing for the core of the rubber 
paper platen 8% tons 2,155,000 key buttons 
were used, and the ribbon attached to new 
machines would reach 100 miles, if placed 
end to end. 


Denver, Colo. 

W. J. Parrish, the Burroughs man, held a 
convention of his sales force at the Burroughs 
office on Court Square early in January. All 
the members of the organization attended ex- 
cept Mr. Sorensen, who represents the Denver 
office in Salt Lake City. 


A splendid likeness of “Dinah Shadd Il” 
adorns a calendar which W. J. Parrish has 


distributed to his personal friends. Dinah is 
Mr. Parrish’s Boston bull, a lady of such high 
degree that her picture as it appears on the 
calendar was painted by George Ford Morris, 
a well known painter of animals. 

Seattle, Wash. 

Sales Manager G. R. Andrews held a family 
reunion of his men at the Burroughs office in 
the Alaska building, last month. The boys 
gathered from their stamping ground in 
Spokane, Tacoma, Butte and Portland, Mr. 
Andrews having sub-offices in each of these 
cities. They had a fine time while in Seattle 
as guests of the genial George R.—dinners, 
theater parties and good times galore. The 
Burroughs boys in the Northwest are a pretty 
likely looking lot, and it is hinted that some 
of Seattle's fairest daughters will impatiently 
await another of Mr. Andrews’ reunions. In 
connection with Seattles’ fair ones, you must 
leave out Norris B. Gregg, who represents Mr 
Andrews in Portland. Mr. Gregg admitted 
during the January gathering that he has al- 
ready been placed on Cupid’s “reserve” list, 
in favor of a young lady in Portland, who is 
soon to become Mrs. Gregg. 

St. Louis, Mo. 

W. H. Mason’s Burroughs 
stood among the leaders in sales of Burroughs 
machines during last month of 1907, selling a 
better percentage on the company’s quota 
basis than such large cities as New York and 
Philadelphia. Mr. Mason has adopted some 
very effective methods, including monthly con- 
ventions of all his salesmen, who gather at the 
St. Louis office for discussions of conditions 
and new selling ideas. 

San Antonio, Tex. 

E. A. Kalkhurst, the Burroughs “Live Wire” 
reports that in the town of Sinton, Texas, with 
a population of only 150 souls, he has sold 
three Burroughs machines to three different 
concerns, which about exhausts the list of 
prospective adding-machine buyers in Sinton 
until there is an increase in the number of 
residents or business houses. 

Detroit, Mich. 

The Burroughs Adding Machine Company 
makes its monthly contribution to the “Pros- 
perity” campaign by reporting that its Janu- 
ary sales up to this writing (the 28th) were 
ahead of January, 1907, which was regarded 
as a wonderful period in Burroughs sales. It 
is a Burroughs axiom that “well begun is half 
done,” and predictions are freely made that 
this wonderful showing in contrast with the 
best months the company ever had indicates 
another banner year in 1908. 

Oklahoma City, Okla. 

Burroughs Sales Manager F. T. Miller was 
absent during the latter part of January, on a 
visit to the home of the Burroughs at Detroit 
Just to make the Detroiters feel good, he took 
along orders for a large number of machines 
which his salesmen have secured during Janu- 


ary. 


organization 


Boston, Mass. 

Messrs. Fisher & Fowler and their hustling 
jurroughs organization are keeping up the 
swift pace they have always set for other 
cities where the Burroughs has branch offices, 
which means nearly every town of any size in 
the country. They report that, in spite of the 
“copper smash,” which hit nearly everybody in 
the “Hub,” their cash sales are fully up to the 
record for this time in 1907. One of their 
feats in January was a “ten-strike”—ten ma- 

















chines sold in one order to a large banking 
territory 

Chicago, IIl. 

Twenty Burroughs machines in one order is 
the January report from J. F. Gillen, the Bur 
manager. “Of course, we sold 
grist of machines in dribbles of one 
Mr. Gillen, “but the bunch of 
xd measure and to show 


house in their 


roughs sales 
the usual 
at a time,’ 
twenty wa 


that we are 


Says 
s just for go 
on the job.” 

Philadelphia, Pa. 
Mr. Frank Spiekerman, the Burroughs’ 
adelphia sales manager, has an interesting sou 


*hil 


venir of the recent Boyertown, Pa., fire, in 
which 170 people were trampled to death dur 
ing a moving picture exhibition. After the 
fire, Mr. Spiekerman remembered that th 


Farmers Boyertown is lo 


National Bank of 
he ruined building, and, in common 


banking institutions, Bur 


cated 


with most uses a 


roughs machine. Thinking that the machine 
must have been destroyed, Mr. Spiekerman 
followed the policy of the Burroughs Company 
toward its users by writing the bank, offering 
to send them a loan machine until they had 
secured permanent quarters. In reply, the 
cashiet the bank wrote that their machin« 
had emerged from the ruins like a Phoenix, 
thoroughly soaked with water and covered 
with dirt and ashes, but still in good working 


condition, beyond a sticking of the keys, caused 
e cloth covering of the 


by the soaking of th 
keyboard 
New York, N. Y. 

C. C. Prest, of th York Burroughs 
organization, has turned up something entirely 
way of adding-machine prospects 

Burroughs to a suburbanite for 
suburbanite’s wife in making 
up her ounts. Another little 
trick turned by Mr. Prest in January was the 
sale of five Burroughs to different 
day, taking five adding and listing 
in part payment. 


‘ 
\ew 


new in the 

by selling a 
the use said 
he usehold ace 
hive con 
cerns in one 
makes in 


machines other 


H. ¢ Peters, who everybody knows is the 


Burroug sales manager for New York, re- 
ports that his office while selling about 1,100 
Burroughs in 1907, “traded out” exactly 95 
machines of other makes during the same 
time. In other words about every tenth Bur 
roughs s« in New York replaced a discarded 
machins some other make. 
San Francisco, Cal. 

W. W. Cooley, who looks after the Bur 
roughs sales “across the Bay,” has been laid 
up at his home for some time with a severe 
cold ‘I have been writing to all my pros 


Mr. Cooley reports, 
spells have managed to get out 
les for January, and will 


pective buyers regularly,” 


“and betwi 


and clos¢ hirteen sa 


have some more before the month its finished.” 
It is reasonable to suppose that if Mr. Cooley 
felt real ell the Burroughs factory would 
have to ] n some more help. 
Spokane, Wash 

The Spokane sub-office of the Burroughs 
Adding Machine Company, under H. E. Van 
Ness. has new location at 336 First avenue. 

Erie, Pa. 
The ne Burroughs branch office in Erie, 


Manager F. H. Dodge, has taken 
408 Downing building 


under Sales 
uarters 


Harrisburg, Pa. 


permanel t 


Sales Manager W. H. Riggle, in charge of 
the new Burroughs branch office at Harris 
burg, is located, with his salesmen, at 34 
Union Trust building 


Williamsport, Pa. 
Sales Manager F. A. Duncombe and his or- 
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ganization have moved into the new Bur- 
roughs branch office at 48 Trust building 
Altoona, Pa. 

J. A. M. Sexton, sales manager for the Bur- 
roughs Adding Machine Company, who is now 
in charge of this territory, has headquarters 
for himself and his salesmen at 53 Central 
Trust building, Altoona. 

Columbus, Ohio. 

Dowdell Brothers, Ralph and Raymond, are 
now established as sales managers for the Bur- 
roughs Adding Machine Company in their new 
headquarters at 226-227 Columbus Savings and 
Trust building. 

Toledo, Ohio. 

Toledo Y. M. C. A. held a lecture and dem- 
onstration recently on the subject of “Sales- 
manship.” D. D. Fennell, a clay-products 
salesman, delivered the lecture, dwelling on 
the various qualities that make up good sales- 
manship. <A practical demonstration of how 
the scientific salesman works was made by F. 
1D). Wilde, Toledo sales manager for the Bur- 
roughs Adding Machine Company, who brought 

ne of his machines with him and picked a 
to represent the customer from the 
audience. Both the lecture and demonstration 
were greatly appreciated by the Y. M. C. A, 
folks, as being intensely practical and instruc- 


person 


tive. 
New York, N. Y. 
It is really little short of 
work that the Salvation Army is doing and the 
way they have spread their activities seem 
endless and they always keep on the front rank 
The New York branch 
Burroughs Adding Ma- 
right up to date. 


marvelous the 


in the line of progress. 

recently purchased a 

chine, which proves they are 
Washington, D. C. 

E. H. Pitcher, sales agent for the Universal 
\dding Machine Co., was recently in Baltimore 
on business, and reports the booking of a 
yf orders for the month of January in 


number 
his territory 


* * 
The Audit System Supplies Co., the new 
Washington representatives of the Pike Add- 


ing Machine Co., report a satisfactory business 
for January, having been awarded the business 
in several cases, where it was pointed out to 
them only the machine that showed the best 
The Audit System 


wi vod 


would be selected 
Co. believe there are 
machines on the market, but they have cause 


results 


Supplies several 


to believe they have the best. It was after a 
very thorough investigation of machines that 
they took the sales agency for the Pike ma- 
chines. The motto of this well known firm 
is, the best or nothing. 


BUFFALO STATIONERS AGAIN IN 
LINE. 

The suffalo last 

citated their organization, which had been al- 

years, by electing 


stationers of month resus- 


lowed to lapse for several 
the following officers: 
President— Millington 
Vice-President—Du Monte A 
the Visburg Whiting Company 
Treasurer—Willis P. Whiting, of the 
ing Stationery Co 
Charles B 


Lockwood 
Whiting, of 


Whit- 


Secretary Bleyler, of Bleyler & 


Fusher. 

Chairman Executive Committee—-J. Herbert 
White, of Adams & White Company. 

This, of course, presages that the Buffalo 


will become affiliated with the na- 
It is a distinct tribute to Milling- 


association 
tional body 
ton Lockwood, who long has been:a conspicu- 
ous figure in the national association. 
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“MARKWELL” 
Typewriter 
are made in all colors for 
ALL MACHINES 
BI- and TRI-CHROMES Particularly Recommended 
Our entire factory is devoted exclusively to 
the manufacture of iter Ribbons— 
ypewriter Ribbons 


Nothing else — Just 
AN IMPORTANT WORD 



















HE price of | like 
the 
a Trap ae 
the index to the thes 
You can't get the high mater- 


ials—length and service for the grade 
price. 


SEND mE MGON VOU DESIRE 


and I will quote aprice. I can fur- 
nish guythinacyou went. 





DEALERS WANTED 
IN ALL COUNTRIES 


FRANK BAYER 


SPECIALIST IN TYPEWRITER RIBBONS 
22 No. Williams St., New York 


































A NECESSITY IN EVERY 
UP-TO-DATE OFFICE 





WEBSTER’S 


INTERNATIONAL 


DICTIONARY 


Not merely a list of words consulted for spelling and 
definition, but a library in one book to answer 
with authority All Kinds of Questions. 
Synopsis of Contents. 


Colored Plates; Flags, State Seals, Etc. 
History of the 


pwr English Language. 
Vocabulary of English. 
of Fiction. 


Revised Gansttocr 
of the World. 
Revised Dictionary 





2380 PAGES. 5000 ILLUSTRATIONS. 
SHOULD YOU NOT OWN SUCH A BOOK? 


WEBSTER’S COLLEGIATE DICTIONARY 
Largest of our abridgements. and Thin P. 
Editions. 1116 Pages and 1400 Illustrations. 


Write for “The Dictionary Wrinkle’’—Free. 
G. & C. MERRIAM COMPANY, Springfield, Mass. 


























This is the Business-like 
Systematic, Modern Way 
































The Monarch Telephone Desk 


With 1/35th of a mile of paper, $2.00 

























The one-piece 


Celluloid Tip. 5 A Tip 
Sy on The Tab 


Made of very thin celluloid im one piece folding 
over the top of the card and protecting it where 
it does the most good. Instantly appreciated by 
those who have had experience with the two-piece 
tips of other makers. mples of these one-piece 


Celluloid Tipped 
Guide Cards 


free to dealers desiring them for distribution among their customers. 
The prices will appeal to both dealer and customer. 

These guide cards can be furnished in any size or shape—with 

tips of any color—plain or printed with any classification desired. 


STANDARD INDEX CARD CO., 701-709 Arch Street, Philadelphia, Pa. 
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(By Special Correspondence.) 


Milwaukee, Wis. 

J. A. Frear, Secretary of State for Wiscon- 
sin, has announced that proposals will be re- 
ceived by the commissioners of public print- 
ing in’ Wisconsin for supplying a large order 
of stationery to the state capitol. The paper 
to be supplied consists of two classes, one 
of which is commonly known as “book paper” 
and the other class to consist of such fine 
paper as will be necessary for carrying out 
the job printing and the blank work required 
by the state. Sealed bids will be received up 
to March 7th and the stock, which is as fol- 
lows, must be delivered by May 1: 

First Class. 

1,000 reams, extra sized and super calendered 
book paper, 50x38 inches, weighing 120 pounds 
to the ream of 500 sheets each. 

1,000 reams, sized and super calendered, 50x 
38, weighing 120 pounds to the ream of 500 
sheets. 

All paper in above class must be full weight, 
stripped, packed in tight cases and in every 
way equal to samples on file in the office of 
the secretary of state. 

All of the above papers to be free from 


| ground wood or unbleached sulphite. 


Second Class. 

Item A: 250 reams, extra wove folio post 
17x32 in. weighing 20 pounds to the ream. 

Item B: 250 reams, extra wove folio post 
17x32 in., weighing 24 pounds to the ream 

Item C: 350 pounds, extra wove, double flat 
cap, 17x28 in., weighing 28 pounds to the ream. 

Item D: 125 reams, extra wove, double flat 
cap, 18x28 in., weighing 36 pounds to the ream. 

All papers to be Parsons’ superfine or 
Whiting Paper Co.’s superfine or De Pere’s 
superfine or Gilbert Paper Co.’s superfine. 

Item E: 100 reams of Crane & Co. or Par- 
sons’ No. 29 bond 17x22 in. 

Item F: 100 reams of either Byron Weston’s 
linen record medium, or L. L. Brown’s linen 
record medium or Crane & Co.’s linen record 
medium, 36x23 in., weighing 80 pounds to the 
ream. 

All papers must be clear and uniform in 
color, fully equal in color, texture and quality 
to the specimens on deposit in the office of the 
secretary of state and must be of full weight, 
of 500 sheets per ream exclusive of wrappers 
and wooden boxes. All papers must be 
shipped flat and in wooden boxes. 

Each bidder must accompany his proposal 
with a bond executed in due form, by the bid- 
der, with two good and sufficient resident sure- 
ties (or sureties having real property within 
this state), satisfactory to the commissioner, 
in the sum of two thousand dollars, condi- 


| tioned for the faithful performance of his con- 





tract in compliance with his bid, in case the 
same shall be accepted by said commissioners, 
and for payment as liquidated damages by him 
to the state, of any excess of costs over his 
bid which the state may be obliged to pay for 
such paper by reason of his failure to complete 
his contract. Said bond shall be null and void 
if no contract is awarded him. 

Blank forms of bids and bonds will be fur- 
nished on application to the secretary of state, 
James A. Frear. 





PAPER AND ENVELOPE NEWS.—Cont. 


Dayton, O. 

J. Phillip Bird has resigned from the man- 
agement of the Government Envelope print- 
ing plan here and is succeeded by Howard F 
Marston of New York, who comes to Ohio 
from the American Lithographic Co. The en- 
vtlopes from the Dayton factory have been the 
cause of very much dissatisfaction of late, and 
the change in management may remedy the 
fault. 

Minneapolis, Minn. 

The Minneapolis Paper Co., 400 Fifth street, 
Minneapolis, Minn., has just issued a new sta- 
tionery catalogue, which is a credit to the 
house, and is complete in its line. 


Troy, N. Y. 

Charles G. Bledinger, an inventor of a paper 
wrapping machine, was found dead in a cheap 
hotel of this city recently. He had been in ex- 
treme want lately, but had just learned that 
the supreme court of Cincinnati had decided a 
patent right claim in his favor, awarding him 
$93,000. 

Omaha, Neb. 

The Marshall Paper Co. of this city will 
double its warehouse capacity by securing the 
building at 1106-1108 Douglas street. B. F 
Marshall is the leading spirit in the Marshall 
Paper Co., who came to Omaha but 12 years 
ago and has built up one of the largest paper 
trades in the West. 


Chicago, IIl. 

Possibly one of the most unique displays 
made at the recent Chicago Business Show 
was the exhibit of the Midland Paper Co., 
dealers in “Crescent Bond—a picture of the 
booth is given elsewhere. “I’m an Optimist” 
—belongs to the Crescent family—J. J. Mullin 
is the president 

Brighton, Eng. 

The invention of envelopes is credited to 
S. K. Brewer, a stationer of this city. He sold 
small sheets of paper which, on account of 
their size, were inconvenient in writing ad 
dresses. In order to remedy the defect he put 
the sheets together, and was surprised to find 
the result to be a small envelope. Immediate 
ly he had metal plates made for cutting them 
to the required shape and size, and since that 
event hundreds of fortunes have been founded 
on the envelope industry. 

New Envelopes Vary. 

“The new 1907 issue of stamped envelopes 
issued by the United States is, to my opinion, 
superior to anything we have ever had in ar- 
tistic value, and only rivaled by that of 1864, 
which it closely resembles,” remarked Dr. S. J 
Caswell recently. “And so many different 
colors and minute changes of design have been 
run, in the two-cent value at least, as to war- 
rant the belief that some of them will be cata- 
logued as rarities with the next pricing.” 

Dr. Caswell has many complete sets of the 
stamped envelopes and wrappers of the most 
recent issue and never loses an opportunity to 
purchase more of certain designs. How many 
changes in design and variations of color will 
be discovered is still a mystery, but the Rock- 
ford druggist and philatelist has already a 


goodly number, many of which may prove to 


be rarities 

The issue includes the one, two, four and five 
cent values and the most common, or two 
cent, appears in almost every shade of red 
The four cent is perhaps the most beautiful of 
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Steel Filing Devices 


We make a complete line of steel 
office furniture and will be pleased 
to send catalogues and price-list 
upon request. @ Our Vertical Let- 
ter File Sections cost the same as 
corresponding grade of wood cab- 
inets and never shrink, bind or 
warp. Send for svecial circular. 


Krag Imperial Cabinet Co. 


816-822 Fulton St., CHICAGO, ILL. 
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THERE IS A REASON FOR IT 
The “GEM” Adding Machine 
She ia VL Visible total hes 
Srove our faith in whee ie will de tes see Iranian metas 
10 DAYS’ TRIAL AT OUR EXPENSE 
Does the work as accurately as any Machine at any price. 



























Address me personally 
A. R. .- GANCHER 
Automatic Adding Machine 332 Broadway, New York 


Special mo Aaa To Agents 
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THE 


ENSIGN 


ELECTRIC 


does not require the services of an 
experienced and expert operator to 
obtain accurate results quickly. 
















This machine does all the think- 
ing and most of the work, always 
indicating just what has been done, 


There is no 2uesswork. 


All keys are of }," depression with 
a light and uniform touch. 


MULTIPLIES DIVIDES 


ADDS SUBTRACTS 
AND PROVES ALL RESULTS 











Capacity from I xX 1 = I to 
999,999,999 x 9,999,999 = ~ 
9,999,998,990,000,001 


ENSIGN MANUFACTURING CO. 


24 Milk St, Boston, 
Factory, Waltham” } Mass. 
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RIBBONS and 
CARBON PAPERS 


OILS, ERASERS AND PENCILS 


ESTABLISHED 1899 


We claim our ribbons to excel those of all other manufacture in the following details: 








1. Most intensely jet black records. 7. Ink automatically distributes itself by capil- 
2. Most brilliant colors throughout. lary attraction, always presenting an evenly 
3. Most durable. inked surface and ensuring uniform results. 
4. Non-drying. Absolutely unaffected by cold, This feature also admits of goods being inked 
heat or atmospheric conditions. clean and yet giving good, clear, strong copies 
5. Greatest copying strength. to the extreme endurance limit of fabric. 
6. Strongest and best for Duplicator and Hekto- 8. Tested and in constant use by United States 
graph work and British Governments. 
Bi-Chrome Ribbons a Special Feature 
| Large Contract Work and Manufacturing Imprint Goods for the Trade a Specialty 


Inked Ribbons for Adding Machines, Time Recorders, etc. 
WIDE (2 to « inches) RIBBONS made to order 


Write for prices giving dimensions wanted. 


U. S. Typewriter Ribbon Mfg. Co. 


New Factory Address: 
Sansom & Eighth Sts., Philadelphia, Pa., U.S. A. 
Cable Address—Mustr. 












































THE OLD RELIABLE 


SURE SHOT BINDER 


is still the universal favorite. Nothing could do the work better. 


It is economical and simple. 








WILL BIND FABRIC UP TO }-INCH. 
Holds 100 staples. Is equipped with 
ANTI-CLOGGING DEVICE. 
FULLY GUARANTEED. 


Automatic 
Action 







THE LEVER ACTION MIDGET BINDER 


1s designed for fastening papers and light fabric together. 

Has an enormous use in insurance offices, law offices, banks, 

phone exchanges and business offices generally 
MANUFACTURERS and IMPORTERS 

also use the Midget in preparing samples of cloth- 

ing, cloaks, suitings, straw braid, laces. neckwear, PATENTED 

silks, etc., etc. 


MOST DEALERS SELL THEM---DO YOU? 


Write for printed and illustrated matter showing the full Acme Line— 
larger and better than all others. 


ACME STAPLE CO., Ltd., 500 N. 12th St., Philadelphia, Pa. 























| PAPER AND ENVELOPE NEWS.—Cont. 


all, being black, but the blue five cent value 
is also pleasing to the eye. 

Paper fcr the Government. 
Washington, Jan. 23.—Forty-five bids for 
| government supplies of paper for the coming 
year were to-day opened at the office of the 
senate committee on printing, as against thirty- 
seven a year ago. The awards are scheduled 
| to be made by the joint committee of congress 
on public printing on the 30th inst. The 
American Writing Paper Company is the low 
bidder fer 10,000 reams of manila writing paper 
at 4 cents. The Valley Paper Company is the 
low bidder for 1,000 pounds of plate paper of 
any size, weight or tint. The Berkshire Hills 
Paper Company of Adams ts tied with another 
as low bidder for 1,000 pounds of tub-sized and 
pole-dried linen mat paper at 12 cents 


Pittsfield, Mass. 


The Eaton-Hurlbut Paper Company has 
been succeeded by Eaton, Crane & Pike Com- 
pany. Announcements to this effect were sent 


out dated February 20th, 1908. The new firm 
will control a line of Z. & W. M. Crane papers, 
together with the line of Old Berkshire Mills 
typewriter papers. The change in name will 
not affect the grade of the paper, but added 
impetus will be given the company’s interests, 
and a greater publicity given the company’s 
line. Arthur W. Eaton is president and treas 
urer, William A. Pike is vice-president, and 
William H. Eaton secretary of the new con 

pany 

Cincinnati, O. 

R. A. Pendleton has been sent as a special 
agent to the plant of the United States Paper 
Goods Co. to superintend the manufacture of 
envelopes for the government. 

Holyoke, Mass. 

The net earnings for the year made by the 
American Writing Paper Co. amounted to $1 
429,440, or $14,109 more than the previous year 
The total expenses included a $100,000 sinking 
fund. 

Milwaukee, Wis. 

Donald W. Newton, traveling representativ: 
for the Berlin & Jones Co. of New York, 
stopped over in Milwaukee on his way to 
convention of stationery salesmen in St. Paul 
Mr. Newton reports that he finds business to 
be much better than he has expected at tl 


the 
tl 


time. 
7 7 a 

Another dividend has been declared by th: 
Imperial Blank Book Co. of Milwaukee. At 
recent meeting of the creditors of the firm 
dividend of 17.7 per cent was declared, amount 
ing to $2,585, and a dividend of 20 per cent, 
amounting to $2,908, was distributed not long 
ago. The trustees realized $8,117 on the as 
sets of the business and the expenses of the 
i.dministration were $1,278. 

Orange, N. J. 

The capital stock of the American Writing 
Paper Co. was reduced from $25,000,000 to $22 
000,000 at a recent meeting of the company 


H. C. Metcalf has resigned his position in 
the Forest Service, Department of Agriculture, 
ind will enter the firm of N. M. Minnix Ce 
Inc., dealers in typewriters and office supplies, 
ilso sales agents for the Wales Adding Ma- 
chines 

E. P. Brandt, representing Washington 
fice of the Pike Adding Machine Co., spent a 
few days during the past month in Baltimore, 
looking after some special work in the in 
terest of the Pike 
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(B Special Correspondence.) 


Jersey City, N. J. 

W. H. Hale, Puritan Ink & Pad Co., incor 
porated in this city for $25,000. Wm. H. Hale, 
Douglas D. T. Story, Chester W. Reeder, all 
ot Jersey City incorporat ire 

Newark, N. J. 

Pomeroy Ink Co. has been incorporated her: 
for $125,000. E. Pomeroy, L. Pomeroy and 
Charles L. Carpenter are the incorporators 

Toronto, Canada. 


The Schram Automatic Sealer Co., of Can 
ada, Limited, incorporated for $100,000 to man 
ufacture envelope sealers. James Arnold, J 
Robertson and L. E. Hambley, incorporators 
[The home office will be in Toronto. 

New York City 
J. E. Rodgers Manufacturing Co., incorpo 


rated for $3,000, to manufacture writing inks, 


etc. Incorporators are Joseph E. Rodgers, Jo 
sephine M. Rodgers and Frank E. Mullen. 


Hamilton, Ontario, Canada. 


\ new company has been formed here to be 
known as the Canadian Writerpress Co. The 
company will handle for Canada this already 
well known machine under a special licens 


The company is incorporated for $30,000, with 
Joseph Kneeshaw, A. T. Van Fleet, George 
Wenig, J. P. Hennessy, Frederich W. Gates, 


Chicago, Ill. 


The Fountain Ink Pad Co. has increased 

their capitalization from $10,000 to $15,000. 
Baltimore, Md 

Suit for $20,000 damages was brought by | 
M. Dammann against Robert E. Turner and 
Robert A. Hamilton, trading as the Vulcanite 
Pen C It is explained that the suit 1s for 
illeged false rrest on t charge of larceny 
It is underst | and reported that Mr. Dam 
mann was entrusted with fountain pen stock 
ind was arrested whet refused to return 

san nd 
Minneapolis, Minn. 

Minneapolis is to hav n ink factory. Art 
cles of incorporation have been secured by the 
Royce Ink Manufacturing Co., at 305 Lake 
street, capi $50,000. The incorporators are 
W. H. Templin, president; Dr. I. D. Alger, 
vice president; J. W. Barrie, secretary and 
treasure! J. H. Royce, who has been manu 

turing the Royce ink in Minneapolis, will 

as manager of the ink factory, and will 
devote time to the manufacture of 
product. Ink of all colors will be made, and in 
iddition thi mpany will manufacture a fluid 
vaste, mucilag glue, ink eradicators, and 

I 


Manitowoc, Wis. 


W. B. Loy of this city is the inventor of the 
Common Sense Pencil Sharpener” which is 
bei nu é her nd agents all over 
the country are reporting good sale of th 
New York City. 

L. G. Schr , formerly president of the 
Schroeder Ink & Color ( of New York City, 


has filed a petition in bankruptcy, with liabili 
ties at $156,000 and nominal assets 





) Bi o 
Typewriter Parts 


—FOR— 


Remington, 
Smith Premier, 
Caligraph, 
Manhattan, 


and other makes of machines. 














Send for Illustrated Catalogue FREE. 


F. S. WEBSTER CO. 
332-336 CONGRESS ST., BOSTON, MASS. oO 












“ROCKBARNES” PaPERS 


We have spared no expense nor pains in our efforts to surpass former leading 
lines of typewriter papers and have had somewhat the advantage, our experience 
in them being based upon a career of many years in shorthand and typewriting 
work. It is difficult to overestimate the importance of such a line as we have been 

» to produce, as well as the handsome manner in which we put up our papers— 
a. elegantly lithographed boxes with specially imprinted labels for the trade. 





Our line consists of the most select and desirable linen and bond as well as 
the popular linen finish papers. Send for our new CATALOG “B.” 


Southern and Western Distributors 


LITTLE’S TYPEWRITER RIBBONS AND GARBONS | 


Known the world over as the Leading Products of their Kind. 


DIAMOND “G’” STENOGRAPHERS’ NOTE BOOKS 
FLAT PEN, PENCIL AND BILLING CARBONS 

RIVAL AMERICAN IMPRESSION BOOKS | 

RAPID ROLLER COPYING PAPER 


ROCKWELL-BARNES COMPANY 


800 Baldwin Bldg., CHICAGO, U.S. A. 
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The BANNER MONTH 


= 
ving) AND 


WwW? 


Tre BANNER 
OPPORTUNITY 


For our MARCH TRADE we have purchased 
OVER 1,200 MACHINES IN THE LAST 30 DAYS 


About one-half of these are 


FACTORY REBUILT 


and have consequently the Largest and Finest stock ever offered to dealers. 


Our OLIVER STOCK is specially complete 


Ranging from 40,000 to 170,000 series at 
prices which will bring you the business. 


WRITE FOR PRICE LIST TO-DAY 


TYPEWRITER EMPORIUM 


Established 1892 33 92-94 East Lake Street, CHICAGO 
















































Let’s get together Mr. Stationer! 


Our enlarged line for 1908 is what 
you've been looking for and will 


help you to get the business. 


Berger Steel Filing Equipment 


Is the UP-TO-DATE kind. 
Strongest, most substantially built, 
most serviceable. Many new and 







especially convenient combinations 
have been added. If you're not 
posted about BERGER’S you do 
not know how complete a line of 
Steel Equipment is now obtainable. 


Don’t delay, write TO-DAY; get the 
agency NOW! 


Ask for Catalog H47, and details. 


The Berger Manufacturing Co., Canton, O. 


New York Boston 
Chicago Minncesete Atlanta S. . 

















OFFICE SPECIALTIES.—Continued. 
Rockford, Ill. 
The J. G. Rider Pen Co., of this city, has 
installed its factory at 313 West State street 


H. J. Rett, an expert in the business with 
some fourteen years’ experience, will have 
charge of the plant. He comes from Toledo 
While it has been the intention of the com- 


pany, which was incorporated several months 
ago, to eventually bring the factory to Rock- 
ford, the movement was not contemplated so 
soon. But the fact that the eastern factories 
could not turn out the pens in sufficient quan- 
tity to fill the wants of the company, it has 
been necessary to bring the plant to Rockford 
For several weeks preliminary work on the 
factory has been going on, and now the plant 
is open and in operation, turning out a large 


number of pens each day. 


Chicago, IIl. 
The Pierce Manufacturing Co., capital $2,500, 
has been incorporated to manufacture inks and 


| supplies. M. H. Dickey, W. H. Pierce and J 
| C. Pierce are the incorporators. 


Detroit, Mich. 

Notice was received by the stockholders of 
the Dupligraph Co., 45 State street, Detroit, 
that foreclosure proceedings had been started 
against the company and a sale scheduled for 
Feb. 12th. An extension for ten days was 


asked in an endeavor to give the management 
| time to save the affairs of the company and 


formulate plans for the future. A meeting of 
the stockholders of the Dupligraph Co. was 
scheduled for the 18th of February. 
Chicago, Il. 
Chicago Coin Counting Machine Co., Tribune 
building, Chicago, capital $150,000. G. Garnett, 


| Jr., J. F. Finerty, Jr., Clarence T. Morse, in- 








corporators. 
Washington, D. C. 

J. C. DeVilbiss, representing G. W. Todd & 
Co., manufacturers of the Protectograph, is 
known as the Not Over and Protectograph 
Man throughout the District of Columbia and 
Virginia. He is also the best known specialty 
salesman in this section. Mr. DeVilbiss has 
been representing the G. W. Todd & Co. for 
the past five years, during which time he has 
made some of the best records of the Protecto- 
graph selling force and in 1905 was the prize 
winner. On the 29th of last month he left 
Washington for a trip of three months through 
Florida, Alabama and Cuba, where he will push 
the sale of the Not Over machine, and we ex- 
pect to hear of some records being broken for 
sales during this trip. If checks are raised, 
after his trip through the South, it will be on 
account of J. C. not having a chance to demon- 
strate his little machine or the ways of the 
Check Raiser. 

* . . 

Jas. R. Gooding, head of the sales depart- 
ment of the G. W. Todd & Co., Rochester, 
N. Y., was a visitor to Washington during the 
past month. Mr. Gooding is on a tour of the 
different agencies throughout the East and 
South, putting a little ginger into the selling 


| forces, with some new ideas on check raising. 


Washington he visited the government de- 


From Washington he went South. While in 
| 


| partments and other places of interest. 


« * * 


H. D. Wolcott has joined the selling force 
of the G. W. Todd & Co., and has been as- 
signed Virginia territory, with headquarters at 
Richmond, this territory being under the man 
agement of the Washington office. Mr. Wol 
cott entered upon his new duties the middle 
of January and has sent in a number of good 


| orders. 
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(By Special Correspondence.) 


St. Louis, Mo. 
The Hunsaker Cash Register Co. has been 
O. W. Huns- 
Temple, L. B. 


Cc yrporated here for $500,000 

aker, Robert Connelly, ‘ \ 
Lehew and others 

Cleveland, O. 

J. F. Collugan, formerly of this city, goes to 

igent for the National Cash Reg 


Dayton, O. 

G. H. Wark, of Berlin, Germany, foreign 
manager for the National Cash Register Co., 
spent some time at the factory recently. 

7. * * 

C. G. Heyne, for many years connected with 
the National Cash Register Co., heads a new 
company to be known as the American Cash 
Register Co., recently incorporated for $1,000,- 
000. 

* . ” 


Suit against the Dayton Daily News brought 
by the N. C. R. was heard in Dayton recently, 
case is under advisement. 

*. 7 * 


and the 


For the first time in its history, indications 
are that the National Cash Register Co. of 
Dayton was to have active and aggressive com 
petition in the American Cash Register Co., re- 
cently incorporated, as given elsewhere. 

Lynn, Mass. 

Samuel W. Clapp, well known as the local 
agent for the National Cash Register Co., has 
joined the sales force of the Franklin Automo 
bile Co 

Mansfield, O. 

E. J Clayton, formerly agent for the Na- 
tional Cash Register Co. here, is now with the 
same company at Atlanta, Ga. 

Atlanta, Ga. 

The Howard Safe & Vault Co. of this city, 
with offices at 50 Marietta street, opposite the 
naking a specialty of cash regis- 
ters. Robert C. Howard is president of the 
company, R. W. Ellis is vice-president, and L 
E. Aymard is secretary-treasurer. 

San Francisco, Cal. 

The National Cash Register Co.’s_ coast 
headquarters have just been located in a per- 
manent building at 1040 Market street. The 
office is elegantly furnished In the windows 
are displays showing the model stores equipped 
with up-to-date National registers. 

* * ” 


post ffice, is 


The American Cash Register Co. of Colum 
bus absorbed the Pacific Coast Register Co. of 
1292 Market street. 

Hartford, Conn. 

The Automatic Cashier Co. has voted to in- 
crease the capital of the company from $50,000 
to $300,000. Geo. Watson Beach is president 
ind Raymond C. Case secretary. 

Youngstown, O. 

W. C. Whitten, who three years ago was 
manager of the local office of the National 
Cash Register Co., has returned from Zanes- 
ville, and is again in charge of the local office. 

Los Angeles, Calif. 

In the suit C. Z. Salling against the Na- 
tional Cash Re sie Co. the plaintiff is given 
decision for $5,000 


PLATE FINISH BLOTTING PAPER. 

[he use of blotting paper for advertising 
has grown almost into an established custom, 
and for that class of publicity which is to serve 
as a daily reminder, the blotter has no equal 
for the cost. It is one of the absolute necessi 
ties—absolute in that nothing else can be used 
in its stead. Moreover, it must be handled 
many times a day. 

There is one condition, however, under which 
the blotter as an advertising medium is a fail 
ure—when the blotter is a poor one. Instead 
of creating a pleasant impression upon the 
mind of the user the poor blotter produces 
quite the reverse effect and its advertising 
value is worse than lost, for a writer who uses 

blotter that blurs his original is not likely 
to consider himself favored by the 
Much of the trouble is due to use of coated 
stock in which to keep the price down, the ab- 
sorbent quality is frequently sacrificed to the 
printing surface, and in many cases the adver- 
tiser would have done better to send a glazed 
card only. 

The demand for the glazed surface blotter 
has been increased greatly on account of color 
printing, but the glazed surface is now no 
longer necessary for that purpose, for the blot- 
ting paper manufacturers are now Wer ag tog 
machine plated stock which is practically lint- 
less in use or on the press, and which carries 
a surface that affords a perfect result in color 
printing. 

Some of the finest examples of the product 
are those of the Albemarle Paper Mfg. Co 
rom the company’s famous Hollywood Mills, 
on the banks of the James river, at Richmond, 
Va. Its plate finish brands, “World,” “Holly- 
wood” and “Reliance,” represents as many dif- 
ferent grades. Their sale is extensive. The 
plate surface gives perfect results for half-tone 
and color work, affording the same possibili 
ties for absolute register in the latter that is 


secured in the glazed finish board at much less 


advertiser. 


‘ 
cost 


The company has prepared some splendid 
samples of the line, which will be sent upon 
request 


THE NEW CALCULAGRAPH. 

This machine is manufactured by the Cal 
culagraph Company, of New York, and is a 
device for computing and recording elapsed 
time In other words, it mechanically sub- 
acts the time of day a workman begins from 
1e time of day he stops work and prints the 
lifference—the actual working time. Such rec- 
ords are most useful in learning the labor cost 
of manufactured products and for other pur- 
poses as well 

The “Calculagraph” cannot be used in 
business office as an adding machine. This 
notion has erroneously got out and falsely rep- 
resents the machine. Its purpose is just what 
is above stated. And to this extent it is one 
of the handiest and most convenient devices 
on the market. 


Cleveland Show » adalah 

The Cleveland Business Show, which was to 
ive been held the latter part of March, has 
been postponed until November 23d. This was 

casioned by the requests from exhibitors 

it owing to the present rather unsettled busi 
ess condition it would be wiser to hold the 
show at a later date. Those of the exhibitors 
who had reserved space for March have re 
served the same space for November. rhe 
remainder expressed a satisfaction with the 
nge in d te 








ymp 











Green Silk Finish Corduroy Covers 
Green Leather Corners 

Green Leather Covered Back 
Green Index Tabs 








Sold Only on the~ 


Exclusive Agency 
ys Plan ~~ 


The Green Round Back Ledger is an innovation 
in ledger finishing. lt has a character and tone and 
style that makes it distinctive 1n gcneral construc- 
tion it is of the Sheppard standard. 

The mechanism is the powerful screw type of our 
Sheppard round back book. This is enclosed in a 
steel frame, made round back and covered with 
leather so that 


No Metal Parts are Exposed 


to scratch or mar the desk. Made with 4 posts, 5-16” 
diameter, all standard gauges. Three capacities, 1)’, 
23” and #” minimum with 


90% Expansion 





Write today jor our 64-page i one 
Proposition to Agents and Dealer. 


The C. E. Sheppard Co. 


“‘Manufacturers of Everything in Loose Leaf” 


61-63-65 Cliff Street Chicago Branch 
New York 164 E. Randolph Street 


Agents wanted in every city to push this line 
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Carbon Paper Economy 


You can save considerable in office expense — get better, 
— and neater work—by the intelligent use of the righ? 
ca paper. The righ? carbon paper is one that is graded in 
weights, according to number of copies wanted—has a non-smut 
finish (can’t soil the hands )—long lived and durable— and will produce 

clear, clean, readable impressions every time. 


**The Pink of 
Perfection’’ 





By a new exclusive poem in the manufacture, Carnation Brand Carbon Paper is given a hard, 
non-smut finish—colors are rendered strong and indelible, every impression comes out sharp 
and clear, and gives more clear copies from one sheet than any other carbon paper. A different 
weight for different number of copies required. Learn the correct weight of carbon 
paper you should use—described in our booklet, ‘‘Uses and Abuses of Carbon 
Paper and Typewriter Ribbon,’’ sent free on request. 1, ; i 
is made of imported 


Carnation Typewriter Ribbon is Best N ainsook of extra long, 
fine fibre and finest texture. Carnation Brand Ribbon is positively non- 

filling-——strictly indelible colors, and gives a sharp,clear, uniform letter 

from one end to the other, until the ribbon itself is entirely worn out. 

Your name on your business letterhead bringsthe invaluable book on Carbon Paper 

free! Send for it MILLER-BRYANT-PIERCE CO., Dept, 14 

today. Aurora, [iL 


~— 











One of the numerous advertisements ap- 
pearing in the National Magazines for 
your benefit. Write for particulars. 











WHOLESALE om 


#] Rebuilt Typewriters * 


TO THE TRADE ONLY 


Complete Line of Specials 
Wide Carriage, Book Machines, Etc. 


All Makes and Styles 
Constantly in Stock 


Rebuilt “Firsts” (s*:) Incomparable 
Rebuilt “‘Seconds” (.4*s,,..) Fine 
Repaired (i2p.in) Al Cheap 

SPECIAL PRICES 

on a Sample Order 

for Your Inspection. 


600 Smith Premiers and hun- 
dreds of Remingtons, not 
wrecks, but first class 
Complete Machines, 
on hand 


General Typewriter Exchange 


General Office: 21 Murray Street, NEW YORK 





Bargains in 
Complete Machines 
in the Rough 











LOOSE LEAF 9 





ial Correspondence 
Wichita, Kansas. 


(By Spex 


The loose leaf methods have been installed 
in the city departments and in the future al 
books of record will be of the loose leaf 


Most of the ordinances will be typewritt« 
Columbus, Ohio. 
The Miler-Patten Co., which was incor 
ated some years ago for the manufactur: 
blank books, has practically completed the fit 


ting up of the factory at Long and Third 
streets. Mr. E. H. Sell, the well-know 
tioner, is President; G. Patton, Vice-Presid 


Secretary; A. F. Mitchell, Treasure: 
Miller, General Manager 
Indianapolis, Ind. 


J. A. Sell, 
and John C 


The Corona Supply Co. has been incorp 
ed for $10,000 to manufacture and sell 
leaf devices 

Cleveland, O. 

The C. E. Sheppard Co. has opened a brarch 
office in the Williamson Building, this city, in 
charge of Homer T. Smith, formerly f 
Youngstown, O., and who is well known in the 
office supply line in this section. Mr. Smith 


will carry a full line of samples at the address 
given, and will visit the surrounding trad p 
resenting the Sheppard line 
Pittsburg, Penn. 
Sheppard Co. have opened ar 
city at 604 Arnott Building in 
Zugschwert, who was formerly 
a representative in that territory for the Wil 
liam Mann Co., of Philadelphia. Mr. Eng 
schwert has been engaged in the office supply 
line and carries a full line of samples and will 
visit the surrounding towns. 
New York City, N. Y. 
Sheppard Co. have rganized 
and appointed D. F. Egan 
Mr. Egan is an old 
with the 


The C. E 
in this 
charge of Geo 


hice 


The C. E re 
their city sales 
as city sales manager. 
time man, and has been 
company several years. He has engaged se 
eral new men and is filling in some work hit 
self during the next few months. Mr: 
Sheppard, formerly in charge of the Californi 
branch of the business is temporarily 


rorce 


loose leaf 


York and expects to soon open an offi 

branch out on his own account, working 

the professional side of the business 
New York, N. Y. 

The Trussell Manufacturing Company 
ers of the famous “Trussell” loose leaf 
randa, has removed from its former 
on the second floor of the Downing Buil 
at 106-108 Fult street to much larger 
ters on the third floor of the same buildi: 
Though only formed about two years tl 


has been very successful and its devices 
day regarded as “fixed” features of tl 
leaf market 
New York, N. Y. 

Albert C. Stillwell, who for a numl 
years past has been the Eastern represent 

the Stationers’ Loose-Leaf Supply C 
pany, the well known loose-leaf concer: 
Milw: iukee, Wi goes Milwaukee 
charge of the nufacturing end of tl 
ness Mr. Stillwell has made his heada 
ters at 203 Broadway, and has made 
friends among the trade in the Eastert 
who will regret his departure, but 
learn with pleasure of his promotion t 


important positio1 
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RETAIL TRADE OPPORTUNITIES. 


As supplied by “OFFICE APPLIANCES”—Magazine, Chicago, Ills. 





anyone in advance of the issue. 
sales each month. 





“RETAIL TRADE OPPORTUNITIES” consist of the names and addresses of NEW FIRMS and CORPORATIONS 
the KIND OF GOODS TO BE PURVHASED. The supplying of this list of LIVE PROSPECTS by this 
The perusal of this department by the SELLING ORGANIZATION of all companies engaged SJ = sale 
Those interested uisy rest assured that the information given is ‘fresh,’ 


as indicated by the “ready” 


the names of the PURCHASING 
ublication will be continued month, uae sand ee Sei 


cremains 








CHARLOTTE, N. C. 


Sargent Cotton Mfg. Co., Charlotte, N. C. Cot- 

ton yards S. B. Sargent, purchasing officer. 
SEATTLE, WASH. 

Harris-Frantz Co., 121 Queen Ann Ave. Seattle, 
Wash Medical specialties. E. J. Putting, secre- 
tary; E. E. Frantz, purchasing officer. 

CLEVELAND, OHIO. 
H. C. Turnock, 37 Elsmore St., East Cleveland, 


Interested in: Cabinets, 
Metal 
Sec- 


O. Manufacturers’ 
Catalogue Cabinets, 
Furniture, Office Furniture, 
tional Bookcases. 


SEATTLE, WASH. 

Automatic Measuring Mfg. Co., 421 Arcade Ave., 
Seattle, Wash Cc. L. Arne, secretary and pur- 
chasing officer. Interested in: Accounting Sys- 
tems, Book Cases, Bookkeepers’ Supplies, Carbon 
Papers, Card Indexes, Desks, Facsimile Letters, 
Inks and Inkstands, Ledgers, Letter Files, Office 
Furniture, Order Blanks, Paper, Rubber Stamps, 
Safes, Pens and Pencils, Stenographers’ Cugpree, 
Travelers’ Expense Books, Typewriters, ype 
writer Supplies, Tabulating Machines, Etc. 


MODESTO, CALIF. 


Modesto Canning Co.. Modesto, Calif. 

G. P. Schafer, secretary 
RALEIGH, N. C. 

M. Ashby Lambert, Attorney at Law, Raleigh. 
N. C. Interested in: —s Machines, Book 
Cases, Carbon Papers, Card Indexes, Desk Spe- 
cialties, Envelope Sealers, Filing Cabinets, Loose 
Leaf Devices, Numbering Machines, Office Furni- 
ture, Paper, Paper Fasteners, Postal Scales, Sec- 
tional Bookcases, Specialities, Stapling Machines, 
Stenographers’ Supplies, Typewriter Supplies. 


DANVERS, MASS. 


agent 
Furniture, Letter Files, 
Order Blanks, 


Canning 


Fuller Manufacturing Co., Danvers, Mass. Gar- 
den Tools A Fuller, secretary. 
SOUTH BEND, IND. 

Concrete Manufacturing & Construction Co., 6 

Warner Blidg., South Bend, Ind. C. H. Dodge, sec- 

retary; Aiken Moore, purchasing officer. Interested 


in: Desks and Postal Scales. Ready now. 


MINNEAPOLIS, MINN. 

Minneapolis Cereal Co., 300 Hennepin Ave., Min- 
neapolis, Minn. C. C. Peterson, secretary and pur- 
chasing officer. Interested in: Accounting Systems, 
Card Indexes, Filing Cabinets, Invoice Books, 
Ledgers, Letter Files, Loose Leaf Devices, Mani- 
fold Books, Typewriters and Typewriter Supplies. 
Ready now 

VINING, MINN. 

Lunds’ State Bank, Vining, Minn. C. A 
cashier, and A T. Lund, purchasing officer 
ested in: Bank Supplies. Ready now. 


CRYSTAL SPRINGS, MISS. 
Realty Co., Crystal Springs, Miss. C 
Will be ready latter part of 1908 


BUFFALO, N. Y. 

Weeks Scal , warm, Seventh St., Buffalo, N 
Y Scales A. C. Dodge, secretary; W. C 
Kline, purch ms. - officer Interested in: Address- 
ing Machines, Card Indexes, Catalogue Cabinets, 
Travelers’ Expense Books. 


KANSAS CITY, MO. 

Manufacturing Co., 310 West 20th St., 
Mo Ice making machinery. Y. E 
Nettleton, secretary; E. B. Nettleton, purchasing 
officer. Interested in: Accounting Systems, Carbon 
Papers, Card Indexes, Check Protectors, Duplicat- 
ing Machines, Envelope Sealers, Facsimile Letters, 


Lund, 
Inter- 


Gatesville 
Huber, secretary 


rhe Edg ir 


Kansas City, 


Filing Cabinets, Stenographic Note Books, Type- 
writer Supplies and Tabulating Devices. Ready 
now 

CASEY, ILL. 

LeMays Johnson Lumber Co., Casey, II Retail 
lumber 

ROLLA, N. D. 

Farmers & Merchants’ Bank, Rolla, North Da 

kota A. O. Graham ishier Ready Feb 
MARIETTA, OHIO. 

Interstat« Live Stock I surance Co., Marietta 
Ohio H. H. Burns, secretary; H. W. Davidson 
purchasing officer Inter d in: Accounting Sys- 
tems, Binders, Biank ‘Beste. Bookkeepers’ Sup- 
plies, Card indexes, Card Systems, Cash Books, 
Desks, Invoice Books, Ledgers, Letter Files and 


Trays, Loose Leaf Devices, Memorandum Books, 


Order Books, Pens and Pencils, Rubber Stamps, 
Safes, Signs, Travelers’ Expense Books and Tabu- 
lating Machines. Ready now. 


MILACA, MINN. 


Farmers State Bank, Milaca, Minn J. A. Allen, 


cashier 
DAYTON, OHIO. 

Dayton Washed Gravel & Sand Co., 1305 V. B. 
Bldg., Dayton, O. C. Ely, secretary; W. K. Evans, 
purchasing officer Interested in: Bill Lading 
Books, Blank Books, Book Cases, gg oe 
Supplies, Carbon Papers, Card Systems, pying 


Presses, Copy Holders, Duplicating Machines” ac- 
simile Letters, Fountain Pens, inks and ink Stands, 
Invoice Books, Ledgers, Letter Files, Manifoid 
Books, Memorandum Books, Numbering Machines, 
Office Furniture, Office Cutlery, Paper and Pen- 
clis, Pencil Sharpeners, Stapling Machines, Safes, 
Scales, any > se Supplies, Telephone Brackets, 
Typewriters, 


ELGIN, ILL. 
& Wall Paper Co., 20 
Boldt, secretary; E. J 


Spriug St., 
Boldt, 


Boldt Paint 
Elgin, Ill. W. A. 
purchasing officer. 


BUFFALO, N. Y. 
Company, 538 Prudential 
Publishers. E. T. 
purchasing officer. Interested in: 
Carbon Papers, Card iIn- 
Desk Specialities, Erasers, 
Cabinets, Letter Files, 


Bldg., 
Berry, secretary; 


The America 
Buffalo, N. Y 
H. W. Kahler, 
Addressing Machines, 
dexes, Check Books, 
Facsimile Letters, Filin 
Numbering Machines, ens and Pencils, Postal 
Scales, Sectional Bookcases, Etc. 


NEW YORK, N. Y. 
Yorker Echo Publishing Co., 

York, N. Y. Ready Feb. 1, 
MILWAUKEE, WIS. 

Wisconsin Blower Co., 771 Leutonia Ave., Mil- 
waukee, Wis. Ventilating apparatus. Ww E 
Cardts, secretary and purchasing officer. 

NEW YORK, N. Y. 

Miles Brothers, Inc., 259 Sixth Ave., New York, 
N. Y. Moving pictures. Interested in: Accounting 
Systems, Adding Machines, Addressing Machines, 


East 
1908. 


New 
New 


The 
14th St., 


Bill Lading Books, Binders, Bookkeepers’ Supplies, 
Cabinets, Carbon Papers, Card indexes, Check 
Books, Codes, Coin Counters, Duplicating Ma- 
chines, Envelope Sealers, Erasers, Facsimile Let- 
ters, Filing Cabinets, Loose Leaf Devices, Office 
Furniture, Order Books, Paper Fasteners, Pens 
and Pencils, Rubber Stamps, Signs, Speciaities. 
Stenographic Supplies, Time Recorders, Time 
Stamps and Travelers’ Expense Books. 
MIDLOTHIAN, TEX. 

Midlothian Mercantile Co., Midlothian, Tex 
Hardware Ss Martin, purchasing officer 
Ready now 

BELLE PLANE, MINN. 

Citizens’ Home Telephone Co., Belle Plane, Minn 
Cc. A. Backman Address, Waterville, Minn In- 
terested in: Rubber Stamps, Interior Telephones. 

CANTON, ILL. 


Paper-Nelson Co., Canton, Ill Planing mill. In- 
terested in: Cabinets, Carbon Papers, Desks, Desk 
Specialities. Inks and Inkstands, Office Cutlery, Oil 


and Oilers, Paper Fasteners, Pens and Pencils, 
Rubber Stamps, Safes, Stenographer’s Supplies, 
Typewriters, Typewriter Cabinets and Typewriter 
Supplies. 

BUFFALO, N. Y. 
D. L. Hamill Co., 60 Delaware Ave and 97 
West Eagle St., Buffalo, N. Y¥ Plumbers’ supplies 


Salzman, Jr., secretary and purchasing offi- 


SHEPHERDSTOWN, W. VA. 
Shepherdstown Electric Light & Power Co., Shep- 
erdstown, W. Va. John L. Livers, purchasing of 

ficer 
PATERSON, N. J. 


Harding Box Co., 200 Straight St Patersor N 
] Chas. S. Harding, secretary: Wm. F. Harding. 
purchasing officer Interested ir Bookkeepers’ 
Supplies, Carbon Papers, Check Books, Manifold 
Books, Paper Pens and Pencils, Rubber Stamps, 
Etc. 
SEARCY, ARK. 

Searcy Wholesale Grocery Co., Searcy, Ark Er- 
est Snipe, secretary; J. H. Winters, purchasing 
fficer Interested in: Bill Lading Books, Book- 


keepers’ Supplies, Check Books, Check Protectors, 
Desks, Erasers, Inks and Inkstands, Invoice Books, 
Ledgers, Letter Files, Loose Leaf Books, Pens and 


. Sharkey, 


Pencil 


Safes, Pencil Sharpeners, Travelers’ Ex- 
pense s. , 


COLUMBIA, ILL. 
BE. A. Weevel Hardware Co., 
*hasing 


* Interested in; Ae: 


officer. 





SPOKANE, WASH. 
Mines De , 
ane, Wash: Mining. J. th. Tilstaye weoretary 
PORTLAND, ORE. 


Zimmerman Pac Co. - John P. 
Y pred omy Portland, 
officer. : 


AKRON, OHIO. 


The Adamson a Co. Oo. Rub 
working machinery. ye rege 
purchasing officer. 


ATLANTIC CITY, N. J. 


Bell-Groman & and Atlantic 
Aves., Se Sic, and 
John L. Gorman, secretary and > 


GENEVA, N. Y. 
Flint Cement Co., Geneva, N. Y. 
secretary. Interested in: 
Cabinets, Ca 
Catalogue 


eck P 
clans, Facsimile L 
ture, ce 
Metal Purnia, Paper, 
Machines, Stenographers’ Supplies, Trave 
pense Books, Typewriter and 
FARGO, N. D. 
North Donkots, Business College, 98th St., i Boutts 
Fargo, N. D. . L. Watkins, purchasing officer. 


COHOES, N. Y. 







Seek ia 


ravelers’ Ex- 
ating ng Ag 


John Horrocks Com y, 225 Sara St., Co- 
hoes, N. Y. Stone grain. James E. Branhall, 
secretary. 


PROVIDENCE, R. I. 


Rubdry Towel Co., Provid R. I. Bath towel. 
A. Karle. Kimball, secre tasy and puschasing Peng 


PONTIAC, ILL. 


og tupemaantie ee Tel. ay Pontinc, UL L bi 
Morrison, secre ern ng of- 
aon Men oy (Fe Fasteners, Pens and 
Pencils, Rubber P. -A.., ge 


BROCKTON, MASS. 


Brockton Heel Co., Terminal PL, Campelle, Maas. 
Shoe findings. 


COUNCIL BLUFFS, IA. . 
Walker Manufacturing Co., Council Bluffs, Ia. 
F. 8. Melvin, secretary; W. T. Walker, purchasing 


officer. 


CUERO, TEXAS. 

J. R. Nagel Hardwafe Co., Cuero, Texas. A. 
Nagel, secretary and purchasing ‘officer. Inter- 
ested in: Addin Mcgueaes, Addressi Machines 
Bill Ladin Bookk ies, Card 
Systems, ecsiniie’ Letters, Invoice 
ers, Order Bianks, Paper, Paper Folding Machines, 
Ruaber Stamps, Show Cases, Signs, Speciaities, 

c. 


LITCHVILLE, N. D. 

Litchville Improvement Co., Litchville, N. D. 
T. L. Steemden, secretary. Interested in: Catalogue 
Cabinets, Erasers, Letter Files, Order Books, Paper 
Fasteners, Etc. 

ALBANY, ORE. 
The Albany Furniture are. Co., Albany, Ore. 


A. M. Holt, secretary; J. Gilkison, an hasing 
officer. + earn ok in: FR Supplies, Bill Lading 


Books, Blank Supplies 
bon Papers, Check eek eats tae Copying Presses, F 
tain Pens, Order Blanks, Stamps, 
Travelers’ Expense Books. 

ST. LOUIS, MO. 


Lafayette Brush Mfg. Co., St. Louis, Mo. (2017 
secreta 


S. Broadway). W. Koopman ry and 
purchasing officer. Interested : Card indexes, 
Facsimile Letters, Order Blanks, orate? 
Books, Paper, Paper Fasteners aie a Ua 
Supplies, Typewriters, Etc. Ready Feb. 1, 








OFFICE APPLIANCES 











Securely Fastened, but Adjustable 


EE. that Label Holder? It is made of two pieces of metal. 
These are fitted firmly together---over the edge of the index 
card---holding the label firmly in any desired position. 
e& 
These label holders can be readily attached to any index 
card and clean new labels can be inserted at any time. 


The use of these 


-“Y and E” Adjustable Label Holders 


insures an entirely new arrangement of guides whenever needed. It takes but a 
moment to remove the label holders and re-attach them to the guides in new 









& 


Write to-day for samples, which we will send gratis. We are quoting extra-attractive discounts. 


Main Factories and Executive Offices 


VYAWMIAN4ND/FiRIBIE M[FEC.@ ROCHESTER, HY. 
a Ae - Branches: (Look us up.) New York, Boston, Chicago, San 
Francisco, Cleveland, Pitsburg, Philadelphia, St. Louis, Washington. 
MAKERS OF @ FILING SYSTEMS CANADA: The Office Specialty Mig. Co., Lid., Toronto, 


1], Winnipeg. Vancouver 


WANTED—To correspond with an experienced SITUATIONS WANTED. 
typewriter repair man who has his own tools. . , 
Must be capable of repairing any make of machine 
—Oliver in particular. State experience and ref- BUSINESS WOMAN of managerial ability, de- 



































ee — . erence, and address P. O. Box 472, Boise, Idaho. sires position with office appliance firm who de- 

mand brains and ability. Experienced as corre 

NOTE—‘Want" advertisements are received for FOR RENT spondent and manager, or assistant sales man- 
thie department at 2 cents a word for light faced . ager. Will consider position in Chicago or else- 
where with good opportunities. Address, UN- 





type and 3 cents a word for heavy faced. Mini- “TOR RENT - — Fil —— 
mum charge of 60 cents. Only legitimate adver- —Excellent sales office and stock KNOWN, care Office Appliances, 303 Dearborn St., 
tisements received, and those relating to trade | Toom—first floor—to divide with manufacturer's Chicago. 

agent, reliable office specialty preferred. Office fully ain— a ae ee aie 























necessities. ; 4 aan = pes 
ee equipped. Separate private office if desired. Cen- SITUATION WANTED—Typewriter manager of 
a tral location. Address C. E. Sheppard Co., 164 E experience understanding the repair department 
HELP WANTED. Randolph St., Chicago. and supplies would like an engagement with good 
——_ —anemamnae EEE 2 agency or branch office. Address Chicago, care 

2 FOR SALE. Office Appliances, Chicago. 





WANTED—Live active men for a fine 25% to 


33%% net proposition. A high standard staple of- TYPEWRITER SALESMAN, 10 years’ experi- 






































fica article at a price that gets the business. Im- FOR SALE—An established ribbon and carbon | ence, wishes a position as specialty salesma Ref- 
perial Methods Co., 186 E. Jackson Blvd., Chicago. business that pays a big profit on the investment. erences furnished ‘Aanrean ‘Specialty, care Office 
»cated in a large city near Chicago. Many of the Appliances, Chicago. ) 
—_k : 7 : best accounts in the state on the books. Sarns a 
Pa heh ar ma ay mt pn fine a oa the investment. Only small capital — —— 
ion tahoe . required. “ine chance for a young man who is 
ane » ARS yh ee A aon ambitious to have a profitable business of his own. MISCELLANEOUS. i+ 2, 
tion. We also have a fine opportunity for an ex- | 44dress “Chance,” care Office Appliances. are 
x — ST — o represent, in Chicago, reliable 
oy RR Rn PHONOGRAPH—An Edison Business Phono- | manufacturers, have office established and want 
man with headquarters in Atlanta Liberal com- graph, in perfect condition, new and unused, late good margin, to enable me to place salesman, ex- 
mission and exclusive territory. The Cc. E. Shep- pattern, together with 20 cylinders, for sale at a clusive sale only. Address, estern Representa- 
pard Co., 63 Cliff St., New York. vase ey a a Phonograph, tives, care Office Appliances, Chicago, III. 








STS SS ST SS WANTED—Process and outfit manufacturing 
WANTED—High class man for superintendent of FOR SALE—A typewriter exchange business in typewriter ribbons. Make specialty of this, would 
t writer factory making standard top-price ma- growing Indiana town. Inventory $1,100. Will sell consider partner who could repair typewriters and 

ne. Must be thoroughly up in modern methods for $1,000. Good opportunity for all round type- assist in managing; small capital required. IOWA 
and experienced. Address GINEER, care Of- writer man. Address Fort, care Office Appliances, REBUILT TYPEWRITER COMPANY, Boone, 




















fice Appliances, 303 Dearborn St., Chicago. Chicago. Iowa. 

Advertiser having patents on practical, simple, FOR SALE—Four Universal Adding Machines—- SPLENDID opportunity for person who can in- 
duplicati billing devices wishes to arrange with practically new. Cheap for cash. Will guarantee. vest. $15,000. Must be able to devise and install 
party hav « BQ experience and means to develop Address NEW MAN, care Office Appliances, Chi- business systems. Right party can secure control 
same with accessories in a large way. For par- cago | of business in New York. Address Opportunity, 
ticulars address Brooklyn, care Office Appliances, care Office Appliances, 1901 Tribune Blidg., New 
Chicago, Ill. Have invented and patented an adding machine York. 

that will add and print and can be manufactured | 








SALESMAN WANTED for Chicago and vicinity cheaper than any of the standard typewriters. WANTED—A second hand Gammeter Multi- 


to handle a line of carbon papers and ribbons of Would like to correspond with capitalist or manu- | graph. Mention number of machine and lowest 
the highest standard at prices that get the busi- facturer (no agents) for patent rights on royalty | casn eee. Waiter awe, 925 South Farragut, 
Vest i elphia, Pa. 


ness, hance for a live man to make good money. basis. Address, Des Moines, care Office Appli- 
Call or address J. S. Meister, 405-324 Dearborn St., ances, Chicago. — — 
Chicago. MULTIGRAPHS WANTED—The advertisers will 


FOR SALE—Five Duplex Comptometers, from purchase for cash, several American Multigraphs 

Must be in perfect condition. State 

The order. Address CUTTER, care Office Appliances, price and age. Address, C. E. Campbell & Co., 
5449 Indiana Ave., Chicago. 




















WANTED—Competent typewriter repairers for | 15,000 to 17,000. Will sell for $90 each. In perfect (Gammeter). 
service at home and in foreign countries. 
Secor Typewriter Co., Derby, Conn. Chicago. 
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BILLING and ADDING 


How many “billing machines,” especially those which add, perform 
tiplication ? 


simple bill extensions— mul 
How many perform bill extensions involving a chain of discounts ? 


How many are practical for all classes of arithmetical work found in 
in your bookkeeping? The Comptometer alone is. 


‘The only successful Billing Machine is the Com- 
bination of your Typewriter, any make, and 


The ee 


Since you aiready have your 
tometer will not cost > ee 
chine,” which can simply add. 
























ty writer r Comptometer of each 

othe There is where the value Comptometer 
he apparent. 
Y bookkee or 

s clerk pnd use the = oe ee arith 
: metical work, 
J You can not use the etme ot of 
billing machine indepetadently 
will admit a Comptometer ashe ieee to ~~" 


Write for pamphlet ie-many ane 
Comptometer sent, ex; to re- 


sponsible parties in the U 














FELT & TARRANT MFG. CO., 867 N. Paulina St., Chicago, Ill. 








The 


WRIGHT 


Loose- L eal 


LEDGER OUTFIT 


A Good Round-Back Ledger 
At The 


Right Price 


Stationers! You ought to Sell the Wright Ledger 
WHY? 
“To get Right” in the eyes of your trade 





Send us your orders for samples. Every day is a Bargain Day. 
And do not forget 
That we also manufacture “Just a Few’’ other Loose-Leaf Devices 


And that 
We sell our line through the Stationery Trade, exclusively 


Sieber & Trussell Manufacturing Company 


4000 Laclede Ave., St. Louis, Mo. 82 Duane Street, New York 
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A Master Swoke of 
Typewriter Invention 





New Oliver Automatic Tabulator, a Twin 
Improvement to the Oliver Ruling Device 





_ a simple, clean-cut mechanism for 
tabulating operated by a single key. 

Yet that single key unlocks scores of doors 
to added typewriter convenience. It does 
away with the brain-tension of tabulating. 
The movements of carriage are controlled by 
unseen fingers. The tabulator works auto- 
matically with unvarying accuracy. 

Equipped with its new Automatic Tabula- 
tor, which can be operated in connection with 
the Oliver Line Ruling Device, the Oliver's 
sphere of usefulness is 
unlimited. 

In the work of writing 
and ruling Statistical 
Reports, Invoices, State- 
ments, Inventories, etc., 
~—Listing Checks, De- 

it Slips, Cash Items, 
ouchers, Cash and 
Credit Sales, Trial Bai- 
ances, Pay Rolls, Cost 
Records and scores of 
similar tabulated rec- 
ords, Oliver No. 5 has 
no equal. It is the only 
machine that covers the 
whole broad field of 
modern commercial uses 
in a satisfactory way. 

The Oliver Automatic Tabulator is an inte- 
gral part of every new machine—furnished 
without a cent of additional charge. 

It caps the climax of the long series of im- 
provements given to the world in the magnifi- 
cent new Oliver No. 5. 

Each of these remarkable innovations—the 
Oliver Tabulator and the Oliver Ruling De- 
vice—supplements the other. 





Together they form a combination of untold 
value in all branches of commercial accounting. 


Be ——— 


OLIVER 


Typewriter 


The Standard Visible 

Writer 
is first of all a Corres- 
pondence Machine— 
supreme in_ splendid 
service. Noiseless,. tire- 
less, quire ae ene, 
its visible writing and 
easy action have emanci- 
pated a vast army of 
typewriter operators 
from the tedious ‘‘grind”’ 
of “going it blind’”’ and 
the slavery to “‘tread- 
mill’ machines. It 
makes work a pleasure 
by providing automatic 
means of spacing, tabulating, ruling, indica- 
ting exact printing point, securing proper 
register, etc. 

The saving of time, of mental calculation, 
of manipulation, of extra attention and of 
eye-strain is an incalculable benefit to the 
operator. 


And the gain in volume of work well-done— 
without extra operative effort—means much 
to every employer. 





Write for the new OLIVER CATALOG—or better still—ask the nearest Oliver Agent for 


a free demonstration of Model No. 5. 


THE OLIVER TYPEWRITER CO. 


Oliver Building 


93 Dearborn St., Chicago 
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